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Sunday  Newspaper  Coming  Back  Strong; 
Big  Gains  in  Linage,  Circulation 

Reversal  of  Long  Advertising  Decline  That  Antedated  Depression  Finds 
Expanded  W eekly  Editions  Making  Fastest  Advances  All  Along  Line 


By  ROBERT  S.  MANN 

The  Sunday  newspaper  is  coming  IS 
back. 

The  Sunday  newspaper  has  been  com- 
;ng  back,  as  a  matter  of  fact,  for  at  least 
uro  years.  Weekday  newspapers  liave 
Deen  coming  back  too,  from  their  de¬ 
pression  losses;  but  the  Sunday  news-  go 
pipers  had  their  private  depression  to 
combat,  dating  as  far  back  as  1925  or 
1926.  Beginning  the  long  linage  de- 
cline  years  before  the  slump  hit  the 
weekday  issues,  Sunday  newspapers 
went  downhill  at  accelerated  speed  after 
1929,  and  landed  with  a  jolt  in  a  depres- 
iion  bottom  lower  in  almost  every  dis-  100 
play  division  than  the  morning  and  eve¬ 
ning  issues.  Now  they  arc  sweeping 
lyward  again — and  at  a  faster  rate  than 
•J*  rest  of  the  newspaper  industry,  as 
ihe  chart  on  this  page  shows.  Appar-  80 
ally  the  Sunday  newspapers  have 
ihaken  off  their  advertising  hoodoo. 

In  circulation  the  story  is  more  of  a 
pirallel  to  that  of  newspapers  in  general. 

Sonday  circulations  showed  no  Iqss  go 

until  the  depression  swept  the  country, 
and  then  yielded  only  grudgingly,  and 
about  as  far  as  did  weekday  circulation.  QO 
Both  daily  and  Sunday  divisions  came 
to  a  stop  at  about  10  per  cent  below 
thdr  peaks.  Then,  with  Sunday  dimes 
and  nickels  again  flowing  more  freely, 
the  Sunday  newspapers  added  more  fea-  |I0 
tnres,  new  sections,  additional  comics, 
more  pictures ;  and  the  public  responded. 

The  Sunday  division  of  the  newspaper 
industry  became  the  first  to  reach  a 
new  all-time  circulation  peak,  the  latest  90 
available  figures  standing  17.1  per  cent 
ahead  of  the  depression  low  and  4.7  per 
cent  ahead  of  the  previous  record,  in  80 
1929.  (See  chart  on  next  page.) 

And  following  this  circulation  ad- 
'■ance  came  increased  advertising  lin¬ 
age.  Retailers,  always  keen  to  appraise 
local  tickets  and  media,  increased  their  l®0 
ocp«ditures  in  all  newspapers,  but  es* 

Pc^y  in  the  Sunday  papers.  General  nn 
advertisers  discovered  the  possibilities  of 
the  comic  sections  and  the  Sunday  mag¬ 
azine  supplements — a  discovery  which  80 
played  a  powerful  part  in  sending  Sun¬ 
day  general  advertising  linage  sharply 
JPwd  while  weekday  general  linage 
hesitated  this  last  year.  Despite  the 
'carying  factors  affecting  the  hard-hif  60 
wtomotive  and  financial  classifications, 
thty  also  show  the  Sunday  newspapers 
nsing  powerfully.  Classified  confirmed 
“’^tends  of  display  advertising. 

There  is  the  general  picture  of  the  .qq 
newspaper  at  the  present  stage 
®^*“3irs.  The  long  decline  has  ended; 
the  upturn  has  had  two  years  of  con- 
hrmtion.  Even  more  important,  the 
onwlying  factors  give  sound  basis  for 
judging  that  a  real  turning  point  has 
passed.  The  future  is  open  for 
development  in  accordance  with  the  in¬ 
genuity  and  aggressiveness  of  the  pub¬ 
lishers. 

Keynote  of  the  situation  is  the  com-  ^ 
Ptntion  for  the  reader’s  attention.  Some 
years  ago  Sunday  motoring  was  cited 
**  a  menace  to  Sunday  newspaper  read-  .q 
”1?:  later  the  fear  was  voiced  that  the 


l)ul)lic  may  get  its  news  and  entertain- 
J5  ment  from  broadcasting  (or  evon  tele¬ 
vision  )  instead  of  from  the  printed  page. 
It  would  l)e  futile  to  deny  that  these 
and  (jtlier  things  have  strong  influence. 
But  the  Sunday  newspaper  has  not  stood 
still ;  it  has  reached  out  in  various  di¬ 
rections  to  make  itself  more  interesting 
to  the  reader  and  more  valuable  to  the 
advertiser. 

The  success  of  its  appeal  to  readers 
may  be  measured  by  the  circulation  fig- 
ores ;  and  here  lies  the  source  of  greatest 
strength  for  the  Sunday  newspaper. 
With  an  aggregate  circulation  every 
60  Sunday  of  more  than  28,000,000  copies, 
practicaly  one  for  every  family  in  the 
nation,  it  is  obvious  that  the  foundation 
of  the  Sunday  newspaper  is  sound. 

As  for  the  advertiser,  the  Sunday 
newspaper  has  improved  both  its  prod¬ 
uct  and  its  selling  service.  In  a  time 
when  advertisers  have  sought  novelty 
ro  and  increased  attention  value,  weekday 
and  Sunday  newspapers  alike  have 
cashed  in  by  offering  color  advertising; 
but  by  the  nature  of  things  the  Sunday 
papers — and  the  comparatively  few  Sat¬ 
urday  supplements — have  been  far  ahead 
of  the  weekday  issues  in  their  use  of 
color.  Beside  run-of-paper  color,  such 
as  week-day  papers  can  give,  the  Sun¬ 
day  issues  have  offered  magazine  supple- 
50  ments  to  advertisers  who  want  high- 
class  color  printing  on  better  quality  of 
paper,  and  comic-supplement  space  to 
0  advertisers  who  find  that  section  and 
that  technique  especially  desirable. 

In  the  selling  field,  the  biggest  de¬ 
velopment  of  the  depression  years  has 
been  the  organization  of  groups  of  in¬ 
dependent  newspapers  for  joint  selling 
of  Sunday  roto,  color,  and  comic  space. 

This,  and  the  advancement  of  such 
group  publications  as  American  Weekly, 
This  Week  and  similar  papers,  have 
60  made  the  Sunday  newspaper  a  com¬ 
petitor  of  magazines,  while  still  retain¬ 
ing  the  flexibility  of  the  newspaper. 

The  advertising  comeback  of  the  Sun¬ 
day  newspapers  has  been  making  itself 
^  known  for  some  time,  but  there  has 
^  been  little  exact  information  available 
on  its  extent,  or  on  the  degree  to  which 
30  each  classification  has  been  affected. 
Figures  on  individual  Sunday  news¬ 
papers  have  been  published  in  the  month- 
20  ly  and  annual  linage  tabulations  appear¬ 
ing  in  this  paper  for  years  back,  but 
comprehensive  summaries  of  trends  for 
the  whole  nation  have  lumped  Sunday 
and  weekday  advertising  together.  _ 

40  In  preparing  the  table  of  advertising 
percentages  which  accompanies  this 
article,  and  which  is  the  basis  for  the 
30  linage  charts  herewith  shown,  it  vyas 
necessary  to  make  a  new  compilation 
covering  60  important  cities  in  all  parts 
of  the  nation,  using  the  Media  Records 
figures  carried  in  the  annual  linage  tab¬ 
ulations  of  this  paper.  Adjustments, 
and  in  some  cases  estimates,  were  made 
to  give  what  is  believed  to  be  an  ac- 
^  curate  picture  of  the  linage  trends 
throughout  the  newspaper  advertising 
field. 

For  each  classification  the  linage  has 
been  calculated  in  percentages,  the  1929 


4 


Editor  &  Publisher  for  March  28,  1  936 


1921  '2Z  'Z3  ’24  '25  76  77  78  79  ’30  *31  32  33  34  1935 


level  in  each  case  representing  100. 
There  is  no  implication  of  course  that 
in  actual  linage  the  morning,  evening  and 
Sunday  newspapers  were  equal  in  1929 
or  any  other  year.  As  a  matter  of  fact, 
in  19^,  when  total  newspaper  advertis¬ 
ing  reached  its  top,  the  Sunday  papers 
in  this  list  of  60  cities  carried  not  quite 
a  fifth  of  the  seven-day  total;  morning 
liapers  carried  more  than  a  fourth,  ana 
the  more  numerous  evening  newspapers 
well  over  half.  The  figures  were:  Sun¬ 
day,  433,678,806  lines ;  Morning,  584,710,- 
590  lines;  Evening,  1,255,877,332  lines. 
Despite  these  variations,  it  is  interest¬ 
ing  to  note  how  closely  the  morning  and 
evening  trend  lines  stick  together 
throughout  most  of  the  charts. 

The  fact  that  Sunday  advertising 
was  slumping  even  before  the  depres¬ 
sion  is  indicated  by  the  fact  tliat  total 
advertising  was  higher  in  1928  than  in 
1929,  and  other  studies  have  given  evi¬ 
dence  that  this  Sunday  decline  had  be¬ 
gun  two  or  three  years  earlier. 

In  automotive  advertising  the  Sunday 
trend  was  striking,  the  1928-29  drop  ex¬ 
tending  to  24  points.  In  the  years  that 
followed,  the  Sunday  papers  continued 
to  lose  heavily  in  automotive  linage, 
reaching  a  low  point  in  1933  at  24  per 
cent  of  the  1929  space.  Neither  morn¬ 
ing  nor  evening  papers  got  below  50  per 
cent  of  1929.  It  is  interesting  to  note 
that  from  1928  to  1933  the  Sunday 
papers’  loss  in  automotive  linage  exactly 
equaled  the  total  they  carried  in  1929. 
In  the  last  two  years,  however,  the 
Sunday  papers  have  shown  the  fastest 
automotive  gain.  In  studying  last  year’s 
drop  in  morning  and  evening  automotive 
linage,  one  should  keep  in  mind  the 
heavy  1935  loss  in  advertising  of  gas¬ 
oline  and  oil.  which  habitually  appears 
in  quantity  late  in  the  week  to  catch 
the  attention  of  week-end  drivers. 

Retail  advertising  was  another  class¬ 
ification  in  which  Sunday  newspapers 
showed  a  downtrend  before  1929, — a  fact 
which  lends  emphasis  to  the  sharp  up¬ 
ward  movement  of  Sunday  retail  ad¬ 
vertising  since  1933.  In  classified  also, 
the  Sunday  papers — but  this  time  in 
company  with  morning  and  evening 
issues — went  down  before  1929. 

The  general  advertising  chart  is  an 
interesting  one  to  study.  Here  the  1929 
peak  was  especially  pronounced,  as  one 
needs  no  chart  to  recall.  The  trend 
from  1929  to  1934  is  similar  to  the 
trend  in  other  divisions,  but  in  1935  we 
have  the  unusual  spectacle  of  morning 
and  evening  general  advertising  hold¬ 
ing  practically  unchanged  while  Sunday 
general  advertising  continued  to  rise. 
The  gains  in  comic,  roto,  and  Sunday 
magazine  advertising  last  year  were 
large  enough  to  account  for  a  large 
part — more  than  half,  probably — of  this 
Sunday  general  gain. 


WOULD  REGULATE  NEWSPRINT 

especial  to  Editor  &  Publisher) 
Toronto,  March  23 — Power  to  end 
all  future  price  wars  in  the  pulp  and 
paper  industry,  to  see  that  fair  wages 
are  paid,  and  provision  for  re-allocation 
of  timber  limits  in  the  North,  would 
lie  given  the  Ontario  government  by  a 
bill  introduced  in  the  legislature  by 
Hon.  Peter  Herman,  Minister  of  Lands 
and  Forests.  Known  as  the  Forest  Re¬ 
sources  Act,  1936,  it  gives  the  Crown 
power  to  increase  stumpage  dues  pay¬ 
able  by  any  company  to  five  times  the 
ordinary  amount  where,  in  the  opinion 
of  the  Lieutenant-Governor-in-Council, 
the  company  or  corporation  is  being 
operated  in  a  manner  detrimental  to 
the  public  interest. 


SEEKS  RADIO  PERMIT 

especial  to  Editor  &  Publisher) 
Washington,  D.  C.,  March  24 — Al¬ 
buquerque  Publishing  Company,  Albu¬ 
querque,  N.  M.,  has  applied  to  the  Fed¬ 
eral  Communications  Commission  for 
a  permit  to  operate  a  radio  broadcast¬ 
ing  station  on  1370  kilocycles,  100  watts, 
unlimited  time. 


BASFORD  AGENCY  IS  20 

G.  M.  Basford,  Company.  New  York, 
industrial  advertising  agency,  cele¬ 
brated  its  20th  anniversary  March  20 
with  a  buffet  party. 


HITS  TRIAL  PUBLICITY 


New  York  News  Criticizes  Own  and 
Others’  Vera  Stretz  Stories 

How  New  York  newspapers  are  suc¬ 
cumbing  to  subtle  propaganda  of  defense 
attorneys  in  the  murder  trial  of  Vera 
Stretz  was  shown  in  an  editorial  in  the 
Nciii  York  Daily  News  March  24. 

The  News  reprinted  excerpts  from  its 
own  story  and  from  the  Mirror,  Ameri¬ 
can  and  Journal,  with  the  propaganda 
in  boldface.  In  boldface  from  the  News 
was  “pretty  31-year-old  New  York  Uni¬ 
versity  graduate.”  referring  to  the  de¬ 
fendant.  The  murdered  man  was  re¬ 
ferred  in  one  story  as  “one  of  the  Hitler 
regime’s  leading  industrialists.” 

Inveighing  against  trial  by  newspaper 
the  News  concluded:  “The  fault  lies 
partly  with  the  newspapers  for  printing 
the  handouts  they  can  get  from  the  law¬ 
yers,  and  partly  with  the  lawyers  for 
giving  the  handouts.”  The  object,  the 
News  said,  “is  to  influence  the  minds 
of  persons  who  may  serve  on  the  jury.” 


ASKS  $2,000,000  DAMAGES 

United  PreRt  And  New  York  Sun 
Named  In  Libel  Suit 

A  libel  suit  asking  for  $1,000,000  dam¬ 
ages  against  the  New  York  Sun  and 
a  similar  amount  against  the  United 
Press  was  filed  in  Manhattan  Supreme 
Court  this  week  on  behalf  of  Nich¬ 
olas  Roerich,  noted  artist,  exporer  and 
scientist.  The  action  is  based  on  a  UP. 
destiatch  from  Washington  last  Jan.  30. 

The  complaint  charges  that  the  story 
tigiiring  in  the  proceeding  falsely  stated 
that  Roerich  wasi  suspected  as  a  spy 
in  Manchoukuo  and  that  a  protest  had 
lieen  made  to  the  Department  of  Agri¬ 
culture  at  Washington  while  he  was 
leading  an  Asiatic  plant-hunting  ex- 
jiedition  in  the  Far  East. 


JOHNSON  RETURNS 

Earl  J.  Johnson,  general  news  man¬ 
ager  of  the  United  Press,  returned  to 
New  York  this  week  from  a  month’s 
cruise  of  the  Mediterranean. 


WEEK-DAY  AND  SUNDAY  LINAGE  TRENDS 

(In  percentages  of  1929  levels.) 

1928  1929  1930  1931  1932  1933  1934  1935 

TOTAL  ADVERTISING: 


Sunday  .  101.4  100.0  80.8  68.7  55.5  51.1  56.5  62.8 

Morning  .  92.7  100.0  88.1  78.7  63.1  57.9  61.8  64.6 

Evening  .  96.9  100.0  89.5  81.1  64.6  59.1  64.3  66.3 

RET.4IL: 

Sunday  .  106.1  100.0  88.2  78.1  61.0  54.8  63.4  68.9 

Morning  .  96.7  100.0  91.7  86.9  70.2  64.1  68.5  71.8 

Evening  .  101.9  100.0  92.0  86.0  68.9  62.7  68.5  71.2 

GENERAL: 

Sunday  .  89.6  100.0  85.1  69.2  52.2  48.4  59.5  67.1 

Morning  .  80.6  100.0  87.4  77.6  61.7  .58.1  65.8  65.8 

Evening  .  86.2  100.0  92.5  82.4  62.1  57.6  62.8  62.7 

AUTOMOTIVE: 

Sunday  .  124.0  100.0  63.3  40.9  25.1  24.0  29.5  34.4 

Morning  .  85.4  100.0  85.5  66.2  51.7  50.7  58.9  52.5 

Evening  .  94.4  100.0  77.2  60.9  51.3  50.6  59.5  57.1 

FINANCIAL: 

Sunday  .  97.9  100.0  64.5  51.1  37.5  34.8  25.7  40.2 

Morning  .  86.7  100.0  74.3  47.8  27.4  23.3  19.3  24.4 

Evening  .  88.6  100.0  75.0  55.3  34.2  29.9  24.0  31.1 

CLASSIFIED: 

Sunday  .  105.8  100.0  81.6  72.7  62.9  57.9  59.3  67.8 

Morning  .  106.8  100.0  82.6  72.5  61.4  55.7  56.7  64.1 

Evening  .  104.2  100.0  83.1  74.1  61.1  54.5  .57.4  63.0 


COMMITTEE  REVEALS 
MORE  SALARIES 


Additional  List  ContainB  More  Naiati 
of  Newspapermen  Receiviag 
Above  $15,000  a  Year 
In  1935 


especial  to  Kditor  &  fuuLi jHEz) 

W.\sHiNGTON,  D.  C.,  March  23— An. 
other  list  of  corporation  salaries  paid 
to  individuals  in  excess  of  $15,000  a 
year,  was  made  public  here  by  the 
House  Ways  and  Means  Committee,  in 
the  nature  of  a  supplementary  report 
to  the  list  published  earlier  in  January 
Newspaper  salaries  covered  in  the  lat¬ 
ter  report  were  earned  either  in  the 
calendar  year  of  1934  or  the  1934-35 
fiscal  year,  the  Committee  stated.  The 
following  appear  in  the  new  list: 

Santa  Baraba  (Cal.)  News  Press,!. 
M.  Storke,  president,  $15,05(1. 

Netv  Britain  (Conn.)  Herald,  Robot 
C.  Vance,  assistant  publisher,  $30,70l' 
Johnstone  Vance,  editor  and  publisho' 

$34,091. 

IVilminoton  (Del.)  News  Journal, 
Charles  Ten  Weeges,  president,  $49,132 

The  Globe  Publishing  Co.,  Dodge 
City,  Kan.,  J.  C.  Denious,  president 
$15,503. 

The  Times  Publishing  Co.,  Sh^ev^ 
port.  La.,  Jolin  D.  Ewing,  presideii 
$24,000. 

Kiplinger  Washington  agency,  (news 
letter),  Washington,  D.  C. ;  Wm. 
linger,  president,  $30,000 ;  Paul  T.  Bab- 
son,  treasurer,  $18,4^;  and  S.  A.  Gil- 
ton,  vice-president,  $16,913. 

Booth  Newspapers  Inc.,  Detroi, 
Mich.,  George  G.  Booth,  chainnan, 
$50,01)0 ;  and  Chas.  M.  Greenway,  presi¬ 
dent,  $36,333. 

Manchester  (N.  H.)  Union  Leader, 
Edward  F'.  Jewell,  assistant  publisher, 
$16,760. 

Trenton  (N.  J.)  Times,  James  Ker- 
ney,  publisher,  $16,800;  and  Sarah  IL 
Kerney,  chairman,  $45,600. 

Carl  Byoir  Associates,  press  agentt. 
New  York  City,  Carl  Byoir,  $25,000. 

Niac/ara  Falls  (N.  Y.)  Gazette,  A. 
C.  Deuel,  president,  $25,0()0. 

Western  Newspaper  Union,  New 
York  City,  H.  H.  Fish,  president 
$30,6(X);  E.  W.  Julian,  vice-president 
$15,300;  H.  H.  Fish,  Jr.,  vice-president 
$15,300;  and  W.  M.  Harper,  treas, 
$15,300. 

Akron  (O.)  Beacon.  John  S.  Knight 
president,  $49,600:  Clara  J.  Knigbt 
vice-president,  $19,900;  and  J.  H.  Barrjf, 
secretary,  $30,0()0. 

Tlie  Cletvland  Plain  Dealer,  Paul 
Bellamy,  editor,  $58,477 ;  W.  G.  Vorpt, 
Sunday  editor,  $18,130;  J.  H.  Donahey, 
cartoonist.  $16,834;  John  McCarrens, 
vice-president.  $191.(j92;  J.  A.  Van 
Buren,  business  manager.  $24,999;  Ster¬ 
ling  E.  Graham,  local  advertising  man¬ 
ager.  $18,000;  B.  A.  Collins,  national 
advertising  manager.  $16,650;  B.  P- 
Bole,  president.  $45,000;  G.  S.  Holden, 
treasurer,  $22,500:  C.  C.  McConkey, 
comptroller,  $15,044;  G.  M.  Rogen, 
New  York  consultant,  $25,000. 


RADIO  “SCARE”  REFUTED 

especial  to  Editor  &  Publisher) 
Philidelphia,  March  23 — A  contam¬ 
inated  water  scare,  arising  from  a  radio 
broadcast  that  the  city’s  drinking  water 
had  been  made  unsafe  for  consumptioi 
by  up-state  floods,  was  set  at  rest  to¬ 
day  by  the  Department  of  Health,  which 
declared  any  such  report  is  “withort 
foundation  in  fact.”  The  departmeni 
declared  the  water  “perfectly  safe.”  The 
scare  started  when  an  announcer  of  » 
local  .station  said  the  water  was  con¬ 
taminated  and  should  be  boiled  20  min¬ 
utes  before  being  used  for  drinking  pur- 
IKJses. 


KBIX  CHANGES  APPROVED 

The  Federal  Communications  Com¬ 
mission  has  granted  the  Muskogtt 
(Okla.)  Phoenix  and  Times-Democr^ 
a  modification  of  a  construction  permit 
for  station  KBIX  approving  a 
mitter  site  and  studio  in  Muskogee  and 
a  proposed  antenna  system. 
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SUNDAY  SECTIONS  LEAD  LINAGE  UPTURN 

Rotogravure  Copy  Shows  Big  Upswing,  Magazines  Recovering  Lost  Ground,  Comics  Climbing  to 
Unprecedented  Heights  With  1935  Income  Estimated  at  $11,000,000 


'HE  three  special  Sunday  attractions 
issued  with  newspapers — magazines. 


By  BICE  CLEMOW 


“This  proved  so  successful  that  we 
were  requested  by  advertisers  and  agen- 


cofflic  sections,  gravure  supplements —  into  the  realm  of  complete  advertiser  and  women  readers  of  representative  cies  to  make  this  service  available  to 


iive  led  the  way  to  linage  gains  and  gravure  service,  presentations,  market  newspapers.  papers  whether  we  represented  them  or 

iavc  been  large  factors  in  circulation  records,  linage  data  and  mechanical  COMICS  not  and  it  has  been  partially  responsible 

pow-th,  according  to  figures  available  requirements  of  all  papers.  In  1932  there  was  formed  the  Comic  for  the  (luick  growth  of  comic  advertis- 

(0  the  recent  i)ertormancc  of  these  three  Gravure  is  still  a  long  way  from  its  Weekly  Corporation,  which  name  was  ing.  It  permitted  advertisers  the  use 

iptdal  media.  1929  level  of  20,648,313  lines  of  paid  subsequently  sold  to  the  Hearst  news-  of  markets  never  heretofore  available 

Comic  sections,  of  course,  have  been  space,  but  the  recovery  is  rapid.  The  japers  and  the  name  of  Comic  Section  because  of  their  quality  of  color  repro- 
nost  spectacular,  particularly  in  1934  price  of  gravure  has  held  up  well,  rang-  Advertising  Corporation  was  adopted,  ductions,”  Mr.  Travis  said, 
and  1935,  although  there  is  at  present  mg  from  35  to  40  per  cent  more  than  At  the  time  of  our  organization  the  “The  results  of  this  method  of  hand- 
jo  one  keeping  complete  figures  on  black  and  white  display  space.  A  full  Hearst  group  was  already  successful  in  ling  comic  sections  as  well  as  our  edu- 
cofflic  linage  as  ^gregated  from  other  page  m  monotone  m  the  gravure  papers  the  comic  section  advertising  field  and  rational  efforts  with  advertisers  for  the 
Sunday  linage.  The  loss  of  Image  by  totals  around  $62,500.  the  Metropolitan  group  was  forming.  31  papers  we  represent,  are  proven  In 

fuiwf  W cckly-Pwk  through  a  venture  National  copy,  until  last  month  the  Robert  A.  Travis,  president,  explained  the  linage  figures  already  given  to  you. 
ato  tabloid  production  h^  an  ^^ect  on  ground  gainer  has  supplied  this  jq  Editor  &  Publisher.  “Both  of  these  The  results  also  are  ciuite  obvious  in 

the  193?  comic  picture.  The  slight  loss  medium  with  plenty  of  excellent  ac-  groups,  of  course,  are  wholly  owned  by  the  money  value  of  the  advertising  car- 
by  Comic  Weekly-Puck  was  more  than  counts  Even  with  small  copy,  medicals  the  member  newspapers.”  ried  in  these  papers,  which  has  in- 

offset  by  big  gams  by  Metropolitan  loom  large  on  the  gravure  horizon  and  ..jt  ^ur  feeling  that  outside  of  creased  from  $18,000  in  193.3-$90,000 
^day  Newspapers  which  approached  Jo^^s  cosmet^^^  lingerie  two  groups  mentioned  and  the  com-  in  1934,  almost  $185,000  in  1935  and  for 

^  per  cent,  over  1934.  The  Ime  taken  on  large  proportions.  paratively  few  cities  involved,  other  19.36  there  is  already  scheduled  and 

Color  Comic  Group,  representing  31  Eighty  papers  once  offered  gravure,  newspapers  also  needed  this  highly  orders  in  hand  for  comic  linage  to  the 
rPnorK  declined.  The  ccon-  specialized  selling  effort  necessary  to  value  ol  about  $237,000. 

dcvdop  and  sccure  comic  section  linage.  "We  had  an  increase  of  some  52  per 
proven  itseH  within  the  past  two  years  ^e  also  felt  that  color  comic  advertis-  cent  in  1935.  However,  this  increase 


40  per  cent  over  1934.  The  National  have  taken  on  large  proportions. 
Color  Comic  Group,  representing  31  Eightv  papers  once  offered  c 


Color  Comic  Group,  representing  31  Eighty  papers  once  offered  gravure,  newspapers  also  needed  this  highly  orders  in  hand  for  comic  linage  to  the 

rPnorK  declined.  The  ccon-  specialized  selling  effort  necessary  to  value  ol  about  $237,000. 

dcvclop  and  sccure  comic  section  linage.  "We  had  an  increase  of  some  52  per 
'“mtf  1034  *  proven  itseH  within  the  past  two  years  ^Ve  also  felt  that  color  comic  advertis-  cent  in  1935.  However,  this  increase 

“a  cross-section  of  other  independent  Art  Gmvmrrnow'’prhir45^o7the  gra*!  'T  fully  developed  until  for  the  group  as  a  whole  does  not  re- 

comic  sections  shows  increases  in  lin-  viire  supplement^  with  12  being  printed  situation  because  the 

age  during  1935  of  from  10  to  150  per  in  pHnis  owned  by  individual  news-  T 

cent.  It  is  reliably  estimated  that  the  papers  than  offered  by  a  few  large  cities.  Thus  obligatory  group,  th&,  advertiser  having 

1935  income  from  comics,  estimated  in  Although  gravure  early  felt  the  affects  National  Color  Comic  the  privilege  of  buying  any  or  all  of  our 

,  „  ....11  -  <Mi  oon/wA  r>_  .  .  ^  .  (iroup  for  the  purpose  of  developing  papers  at  their  individual  rates. 


dollars,  is  well  over  $11,000,000.  Pe-  of  retrenchment  on  the  part  of  adver- 
liahle  figures  are  available  on  the  big  tisers,  aggressive  promotion  has  appar- 
comic  sections,  where  the  page  rate  is  vntly  put  this  medium  in  an  enviable 
high,  so  that  if  the  estimation  for  position  as  regards  rapid  recovery, 
smaller  papers  is  low,  the  final  figure  Much  cravure  selHncf  i«;  donp  inde- 


and  selling  color  comic  advertising. 


“Some  of  the  papers  which  we  repre- 


“In  our  selling  efforts  we  found  that  sent  carried  almost  negligible  linage  in 
the  average  newspaper  was  unable  sue-  i'oth  1934  and  1935  and  some  of  the 
cessfully  to  handle  and  reproduce  comic  larger  papers  increased  their  linage  as 
linace.  Manv  advertisers  were  unwill-  follows : 


smaller  papers  is  low,  ine  nnai  ngurc  Much  gravure  selling  is  done  inde  cessiuiiy  to  nanaie  ana  reproauce  comic  laigci  mvicdscu  uicn  as 

is  not  materially  affected  by  paj^rs  pe^dently  or  by  small  regional  tie-ups  Many  advertisers  were  unwill-  follows : 

where  the  page  cost  is  not  appreciable,  results  as  to  linage  pick-up.  attempt  to  broaden  their  use  of  “One  of  the  papers  we  represent,  with 

Gravure  linage  has  continued  an  up-  york  Times  first  to  enter  the  medium  and  some  were  unwilling  a  circulation  of  some  32,000,  circulation 

ward  swing  from  the  1932  low  vvhen  continuously’  published  roto-  ‘o  the  medium  at  all,  be-  increased  their  linage  849  per  cent. 

Image  dropped  to  5,734,412  lines  in  the  gravure,  has  recorded  a  substantial  gain  ‘^^“se  of  the  restricted  number  of  news-  “Another  paper  with  some  60,000  cir- 

60  Sunday  papers  now  running  gravure  during  the  past  year— 308,512  lines  as  papers  that  could  cerditably  handle  culation,  increased  179  per  cent, 

supplements.  While  national  ro^o  has  contrasted  with  285,378  for  1934.  color  advertising  in  their  comic  sections.  “Most  of  our  other  large  papers  in¬ 


supplements.  While  national  roto  has  contrasted  with  285,378  for  1934.  color  advertising  in  their  comic  sections.  “Most  of  our  other  large  papers  in- 

^  greater  pace,  fibres  There  are  several  newspapers  pub-  order  to  intensify  and  broaden  creased  their  linage  from  150  per  cent 

lor  February  roto  show  local  with  a  iJshing  gravure  supplements  on  Satur-  our  own  selling  efforts  through  making  to  75  per  cent,”  Mr.  Travis  concluded 
greater  percentage  of  increase.  j—  --  •-  t  .  ..  .  * - 1 — - -  k — j - u  •  ,•  •  .  .i  at..!  —  i 


day  or  in  the  mid-week,  but  these  have  available  to  advertisers  a  broad  enough  in  discussing  the  National  Color  Comic 


There  is  evidence  of  the  pulling  power  not  been  included  in  figures  prepared  by  coverage  to  warrant  their  use  of  the  group, 

of  gravure  in  figures  showing  that  from  Gravure  Service.  Regardless  of  the  day  medium,  we  developed  our  plan  of  elim-  July  1.  1932,  a  new  face  appeared  in 

1929  to  1934  the  total  Sunday  circula-  of  publication,  however,  roto  sections  inating  for  the  newspapers  a  large  por-  the  comic  field  when  A.  C.  G.  Ham- 

tions  of  newspapers  jn  this  country  fell  have  demonstrated  pulling  power,  ac-  tion  of  their  mechanical  difficulties,  mesfahr,  formerly  publisher  of  Cosmo- 

irom  26,879,536  copies  to  26,544,51^  cording  to  Dr.  George  Gallup,  reader  through  largely  handling  their  color  politan,  launched  the  Metropolitan  Sun- 

a  decrease  of  one  per  cent  plus;  while,  interest  analyst,  who  says  that  gravure  registration  problems  within  our  or-  day  Newspapers.  The  first  year  the  11 
on  the  other  hand,  56  gravure  papei^  sections  attract  90  per  cent  of  both  men  ganization.  newspapers  in  the  group  did  $593,500 

^  8  299,384  copies  in  19^  . .  worth  of  business.  In  1933  the  total 

and  in  19.34  this  had  grown  to  8,502,412  „  _  was  jumped  to  $991,662.  During  the 

Last  month  local  rotogravure  linage  CHIEF  JUSTICE  HUGHES  TO  ADDRESS  comic  section  boom  year  of  1934  the 

SOCIETY  OF  EDITORS’  CONVENTION  Ss  were  added  up, 

as  compared  with  a  national  rotogravure  ,  ,  j  .u  ^  _ _ i-i _ i _ i 

gain  of  85,020,  or  32  per  cent  over  the  pHARLES  ,  EVANS  HUGHES,  Emporia  (Kan.)  Ga::ette.  will  talk  on  othlrSnfr  ^  witKks^^^^ 

sMe  period  of  1934.  Total  gravure  \_,i  Chief  Justice  of  the  Supreme  Court  "I  Cover  the  Pacific  Waterfront,”  and  million  dollar  mark  Camels  Gen- 


SOCIETY  OF  EDITORS’  CONVENTION 

CHARLES  EV.ANS  HUGHES,  Emporia  (Kan.)  Gazette,  will  talk 
Chief  Justice  of  the  Supreme  Court  "I  Cover  the  Pacific  Waterfront.”  ; 


national  of  thV  Uhiimd' States,' will Tpe7^^  wiirb^'foliowed“b7  Mr^H^veY  S  f'S  Ind^Tve^' B^oX^rs’  Sere 

23,^9  (total  5M,156)  recorded  the  American  Society  of  Newspaper  At  the  morning  session  .April  17  .u  ;  iar„pcf  mstomers 

TO  April  1»..  i;  Gardner  Jr.,  Reg-  'Tapirs  repreS™^^^  the  grnnp  in- 

iw  total  was  lines.  was  announced  this  week.  His  subject  ister  and  Tribune,  will  talk  on  circula-  r'inhn 

Magazines  distributed  with  Sunday  will  he  “What  Is  the  Freedom  of  the  tion  matters;  John  L.  Morrison,  Green-  n  fr  i  r*  /><■  riinnn  iwihunr  Clfi-jy/ 

Mwspapers,  judging  from  the  American  Press?"  ville  (Pa.)  Record- Argus,  on  “Irks,” 

IPccWy,  major  factor  in  this  fid^^  Giief  Justice  Hughes  will  speak  at  a  and  Verne  Marshall,  Crrfar  Rapids  Y/!, 

steadily  from  1932  through  1935.  Most  formal  luncheon  at  the  14th  annual  con-  (la.)  Gazette,  on  “The  Newspaper  ork  i  ni  ,  i  p  9  .  * 

important  of  the  1935  moves  was  the  vention  of  the  society.  Other  speakers  Value  of  Crusades.”  Mr.  Howard’s  Press,  Su  omw  f'  ^ 

inau^ration  of  T/uj  fPeefe,  a  magazine  at  the  luncheon  will  be  Walter  Lipp-  talk  will  bring  this  session  to  a  close.  rost-Uispa  ch), 

p.  centers.  This  year  mann,  who  will  talk  on  “The  Lind-  At  a  shop  talk  luncheon  April  17  en-  ^na  IVashtngton  ^tar.  -  ,  ,  , 

Fri'e  Star  Weekly,  circulating  with  120  bergh  Case  in  Its  Relation  to  American  graving  and  the  “women’s  angle”  will  Metropolitan  has  profited  by  the 

smaller  dailies  on  the  West  Coast,  made  Newspapers,”  and  John  Stewart  Bryan,  be  discussed.  Marvin  H.  Creager,  Mil-  trernendous  rise  in  the  use  ot  color 

Its  appearance.  publisher,  Richmond  News-Leader,  and  waukee  Journal,  ASNE  vice-president,  comic  space  for  advertising  every  man- 


Editors  in  Washington,  April  18,  it  Gardner  Cowles,  Jr.,  Des  Moines  Reg-  Paoers  reoresented  bv  the  group  in- 
was  announced  this  week.  His  subject  ister  and  Tribune,  will  talk  on  circula-  fCun  rt net ctnhn 

will  l«  "What  h  the  Freedom  of  the  tion  matters;  JohA  L.  Morrison,  Gr«„-  St,/-?  .Tri.iT;  TM.Z  rtZ' 
Press?",  .  --■iRe  iPg-)  Reeerd-Argus.  ‘■leke." 


Its  appearance. 


Estimates  of  linage  in  the  magazine  president’ of  William  and  Mary  College,  will  preside.  ner  of  merchandise.  From  virtually 

field,  using  as  a  foundation  the  highly  Roy  \VL  Howard,  chairman  of  the  Topics  of  discussion  at  the  afternoon  nothing  in  1931,^  the  comic  industry 

fiKures_  from  the  American  Board,  Scripps-Howard  Newspapers,  session,  April  17,  will  be:  “A  Critical  went  up  to  $3,005,115  in  1932.  By  the 

^ckly  and  This  Week,  show  17,000,-  will  speak  at  the  morning  session  April  and  Constructive  Review  of  Our  Wire  end  of  1933  the  total  was  $4,881,764. 


^  lines  during  1935,  with  three-  17  on  “.And  Stalin  Said  to  Me.”  J.  Ed-  and  Photo  Services,”  Nathaniel  Howard,  Then  came  the  big  jump  of  1934,  when 

WX)  lines  during  1935,  with  most  of  this  gar  Hoover,  head  of  the  bureau  of  in-  managing  editor,  Clereland  Plain  Deal-  the  total  became  $9,020,203.  As  has 

in  the  two  major  magazines.  formation  of  the  U.  S.  department  of  er;  “Where  Are  We  Going  with  the  been  said,  1935  went  well  over  $11,000,- 

orkT/-kr'D  A  v/iiDc  justice,  will  speak  at  the  afternoon  ses-  Radio  or  Where  Is  the  Radio  Going  000  with  expectations  of  a  like  or 


ROTOGRAVURE 


sion  .April  I6.  Former  Governor  Al-  with  Us?”,  Stephen  A.  Bolles,  Janes-  greater  increase  during  the  coming  year. 


E-  Smith  is  also  scheduled  to  ad-  'Nile  (Wis.’)  Gazette;  “New  .Angles  and  Although  the  11  Metropolitan  Group 

A  •,  1/:  •  .  -.1  papers  are  banded  together  for  collec- 

aeryice  Corporation  and  the  other  half  Thursday  night,  .April  16,  is  set  aside  Edson  K.  Bixby,  Springfield  (Mo.)  .•  „{  .-oace  anv  naoer  of  the 

receive  indirect  promotion  from  this  for  the  regular  off-the-record  meeting  Newspapers,  Inc. ;  “Our  Journalistic  c.:ii  k.  hoiiffht  senaratelv  at 

organization,  which  gathers  statistics  on  with  President  Roosevelt  at  the  White  Problem  of  the  Right  of  Privacy,”  Lee  ®  hlarlf  anH  whitp 

the  whole  field.  Thus  a  more  accurate  House.  On  the  evening  of  April  17  the  A.  White,  Detroit  Nezvs,  and  “The  rates  somewhat  above  black  and  white. 

Check  is  possible  on  gravure  than  on  editors  will  be  entertained  by  Eugene  Present  and  Future  of  Schools  of  Jour-  For  the  added  value  of  coIor,  impres- 
My  of  the  other  special  Sunday  features.  Meyer,  publisher,  IVashington  Post,  nalism,”  Carl  W.  Ackerman,  dean  of  fjc)n  of  movement  through  comic  o^aw- 

Gravure  Service  spends  most  of  its  The  convention  opens  at  the  National  the  graduate  school  of  journalism,  Col-  preferred  position  because  of  the 

hme  and  effort  in  its  three  groups,  New  Press  Club  April  16  at  2  p.  m.  Grove  umbia  University.  Former  Governor  physical  limit  on  the  number  of  comic 

York,  New  England,  Midwest  and  the  Patterson,  Toledo  Blade,  ASNE  presi-  Alfred  E.  Smith  will  address  this  ses-  pages  available  for  advertising,  novelty 

gravure  sections  of  the  Metropolitan  dent,  will  make  his  annual  address  at  sion  on  “The  Duty  and  Responsibility  in  appeal  and  all  the  other  acknowl- 


group.  It  goes  beyond  these  29  papers  this  session.  William  Allen  White,  of  the  Press  in  a  Campaign  A’ear.” 


(Continued  on  bage  48) 
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BLACK  COMMITTEE  ANSWERS  HEARST; 
DENIES  COURT  JURISDICTION 

Says  Publisher  Is  Suing  U.  S. — Hanson  Argues  for  a  Speedy 
Showdown — Senate  Group  Gets  $10,000  to 
Fight  Action  _ 

{.By  hlei/iapli  to  Euitok  &  Publisher)  The  telegrams  returned  to  \\  esterii 

WASHIXGTOX,  March  20  —  Ig-  Lnioij  included  those  sent  by,  and  to, 
noring  the  issues  raised  in  Pub-  the  following;  Wichita  i nils  (.lex.) 
lisher  Hearst’s  suit  to  enjoin  the  Black  Times,  Gralton  Publishing  Company, 
committee  and  the  i'CC  from  seizing  or  Wichita  Falls,  Tex.;  Spokane  (VVash.) 
using  press  telegrams  in  its  lobby  in-  Chronicle;  Spokane  (Wash.)  Spoke- 
vestigation,  the  Senate  Committee  filed  sman-Kcview;  IT ashinyton  Tanner; 
mswer  today,  resting  its  case  on  the  Pacific  \orthwest  Tarm  Irio;  Cowles 
claim  that  the  court  does  not  have  jur-  Publishing  Company,  and  President 


isdiction.  W.  H.  Cowles  of  that  company;  Idaho 

llte  communications  commission  bv  Tanner.  Wires  sent  b>,  and  to,  offi^ls 
way  of  answer  asked  that  the  motion  ui  the  pubhshmg  companies  above  tmmed 

for  injunction  lie  denied  on  the  ground  -‘‘"V  ihU 

that  Its  examination  of  telegrams  was  n^spaper  was  add^  this 

in  pursuance  of  its  statutory  duty  of 

supervision  over  communications  com-  i^'^rst  papers,  w  iic  i  >  g 
panics.  It  also  alleged  no  facts  are  committee.  t  w^ 

properly  set  out  to  justify  entry  of  an  ‘l>-;^closed  that  a  committee  subpo^a 
enjoining  order.  The  answer  further  " as  served  March  _,  oi  os 
Slates  no  Hearsi  teleirr.ims  pre  now  in  Kraph  Coiiijiany,  calling  tor  all  Wires, 


EDITOR  &  PUBLISHER 
CALENDAR 

April  4  —  Del  •  Mar  •  Va  Press 
.\ssn.,  annual  meeting.  Hotel  Du¬ 
Pont.  Wilmington,  Del. 

April  16-18 — American  Society 
of  Newspaper  Editors,  annual 
meeting,  Wasbington.  D.  C. 

April  16-18— Iowa  Press  Assn., 
meeting,  Des  Moines. 

April  17-18  -Panhandle  Press 
Assn„  meeting,  Amarillo,  Texas. 

April  19  —  Oklahoma  Press 
.\ssn..  advertising  managers  sec¬ 
tion.  spring  meeting,  Oklahoma 
('ity. 

April  2(1-  -Associated  Press,  an¬ 
nual  meeting,  Waldorf-Astoria 
Hotel.  New  York. 

April  21-24-  -American  News¬ 
paper  Publishers'  Assn.,  annual 
meeting.  Waldorf-Astoria  Hotel, 
New  A’ork. 


SWEEPSTAKES  NEWS  IS 
WIDELY  CARRIED 

Pre«»  AsRociation  Routine  Covera|i 
U  Scanty,  But  Dailies  Get  Complet, 

Lists  Overhead — P.  O.  Winks  at 
Widespread  Publication 

The  announcement  of  lucky  witmen 
ill  the  Irish  sweepstakes  were  aimounceil 
in  the  press  this  week  with  the  seen, 
itigly  tacit  understanding  of  the  United 
States  Post  Office  that  the  law  on  lot¬ 
teries  would  not  be  enforced. 

Several  years  ago  newspapers  usually 
limited  their  stories  on  sweepstakes  to 
city  editions,  since  news  of  lotteries  go¬ 
ing  through  the  mails  is  illegal.  Noi 
liowever  they  print  the  stories  in  all 
editions. 

News  associations  brought  over  about 
20  names  of  the  leading  U.  S.  winners 
together  with  a  factual  story  of  tht 


against  the  Black  committee.  It  was  puBUC  LEDGER  100  YEARS  OLD  drawing,  llte  Associated  Press  served 


{Special  to  Editor  &  Publisher) 


15  jiapers  with  special  service,  one  oi 


PniL.M>txi*iii.v,  March  25. —The  100th  these  being  the  Nezv  York  Sun.  Several 
anniversary  of  the  founding  of  the  clients  of  Universal  Service  and  Inter¬ 


states  no  Hearst  telegrams  are  now  in  'j-omiwuy,  eaiimg  lui  an  «*  •  anniversary  of  the  lounding  of  the  clients  of  Universal  Service  and  Inter- 

its  possession  and  therefore  an  injunc-  ,  mgnt  press  me  -  j  hjiadfiphia  Public  Ledger  was  ob-  national  News  Service  also  received 

tion  would  be  "vain  and  moot."  sages,  going  to  and_  trom  the  serbed  today.  The  Philadelphia  In-  sjiecial  coverage  from  Dublin.  The 

The  FCC  takes  issue  with  the  charge  oftler ‘''Wstaf^g^reiatJd '  preS  which  the  Ledgers  morn-  news  agencies  have  an  agreement  to 

that  freedom  oi  the  oress  has  been  vio-  “  ,  ’  )  i  stg  re  gated  press  ,„g  editions  was  merged  carrv  only  the  American  names  draw- 

lated  siting  “Tlfis  defendant^  au-  ^tril  15,  1934.  commemorated  the  cen-  i„g  the  first  five  horses, 

thority  and  d’utv  to  examine  messages  and  turned  over  the  non-press  tenary  by  republishing  the  first  issue  ot  Some  newspapers  in  New  York, 

of  newspapers  or  new  spaper  publishers  committee.  Shortly  tjie  Public  I-edger.  .A  facsimile  of  the  i,:djtor  &  Publisher  was  told,  got  their 

when  a  proper  occasion  arises  is  not  a  without  turther  -.ubijoena  lonr-page  tabloid  size  newspaper  vyas  extended  lists  from  representatives  oi 

, ;  ...  ^  >ervtce.  the  committee  demanded  all  included  m  todav’s  editions  ot  the  In-  ^.-eenstakes  in  New  York  0» 

Coiistitution  oVthe  uS'^Ttates”  nor  The  anniver.sary  also  was  iioted  representative,  Edward  Benson,  at  tht 

any  other  pro^ymi  of  "?w  for  the  r^-  f yesterday  hy  the  Ledger  Ritz-Carlton  Hotel,  denied  to  Editor  i 

.  ^  .L  r  .1  "  **”,  tor  tne  rea  ^^d  announcing  the  press  would  be  lonnded  by  Cyrus  H.  K.  Curtis  in  1914,  p  .chid  that  he  irave  nut  such  lish 

son  that  the  First  Amendment  guar^-  separated  from  the  non-press  messages  a  year  after  he  purchased  the  Public  while  the  Post  Office  Deoartmem 
tees  only  against  supression  or  restraint  by  the  committee.  Postal  complied  un-  l.tdger  from  the  late  .Adolph  Ochs.  .A  ,  intention  of  nullifvinc  the  oostal 

t ““  dir  prote,..  ,K.r,u,n  ,1,.  Iron.  V„l.  1,  So,  S 


duties  of  this  defendant  to  regulate  com-  jn  bis  application  for  a  temporary  1.  of  the  l^iblic  Ledger  was  reproduced  tin'^“hv“"nevvsMMrr 

mumcations  companies  do  not  conflict  injunction  against  the  committee  and  and  the  newspaper’s  history  reviewed.  ,  f  bg  t  win^rs  of  sweeu- 

with  the  ireedom  guaranteed  to  the  .hi _ Attor.  -  Pictures  about  winners  oi  sweep- 


i-Kigtr  irom  tne  late  .vnoipn  uens.  intention  of  nullifying  the  postal 

IH.rtion  <n  the  tront  page  ol  Vol.  1  Xo  regulations  with  reference  to 


with  the  Ireedom  guaranteed  to  the  (be  communications  commission,  .Attor- 

ney  Hanson  raises  numerous  questions 
Crampton  Harris,  lommittee  counsel,  of  law,  and  discusses  the  right  of  courts 


OPENS  CITY  RECORDS 

{Special  to  Editor  &  Publisher) 


stakes  or  lotteries  operated  in  foreign 
countries,  it  was  announced  this  week 


auiipiuii  nHiiis,  lommitiee  counsel,  ot  law,  ana  aiscusses  tne  rignt  oi  courts  d^DiTOR «  publisher)  ,  r.npr^l  Tampe  \  Far. 

filed  notice  of  "special  appearance"  to  to  enjoin  legislative  bodies.  (Senator  Mi.vmi,  Fla..  March  25. — Circuit  -,..iii  iv*  rriiirlpd  hv  a  liberal  inter 

move  dismissal  of  the  suit  on  jurisdic-  Black  had  hinted  his  committee  will  .ludge  Worth  Trammell  issued  an  or- 

tional  grounds,  and  to  opjw.se  grant  of  relv  upon  the  claim  that  to  enjoin  the  <lcr  i>ermaneiitly  restraining  Miami  city  ^relation  ox  suen  laws. 

temporary  injunction  on  the  same  committee  would  be  the  same  as  en-  ix'lice  from  interfering  with  newspajier  nf  wrK 


grounds.  The  distinction  between  the  joining  the  Senate,  and  is  therefore  jii 
approaches  is  legalistic,  presumably  to  dicially  impossible.) 
liirnish  additional  ammunition  in  the  _ 


ev'cnt  appeal  is  found  necessary. 

The  committee  challenged  the  juris¬ 
diction  of  the  court  over  either  the  de¬ 
fendants  or  the  subject  matter  of  the 
suit  on  the  ground  that  a  court  cannot 
enjoin  legislative  activities  of  the  Sen¬ 
ate  and  therefore  cannot  enjoin  a  com- 


Senate.  The  iharge  is  syndicate  to  purchase  the  assets  of 
.  -^1  ^  I^wer  wou.d  Price  Brothers  &  Co.,  Ltd.,  Canada’s 


committee  wouia  ne  tne  same  as  en-  .......  r.f  oarK 

joining  the  Senate,  and  is  therefore  jii-  lihotographs  and  opening  records  of  the  ^ ^  t 

(iiciallv  imnossible )  P‘'>ice  .lepartment  to  newspapermen,  wmners  m  the  great  Irish  teaturc 

" _  .ludge  Trammell’s  order  followed  his  Having  gone  through  the  rnechanics  ot 

nr.  AO  ni  .  issuatice  of  a  temporary  injunction  as  warning  that  use  of  the  mails  to  prr) 

NEiV  PRICE  BROS.  PLAN  outf^rowtli  cif  a  suit  AgEinst  citv  of*  ucwspsipcrs  in  which  stories  are  printed. 

licials  brought  by  the  Miami  Tribune,  is  ^  violation  of  statute,  the  government 
Shareholders  to  Offer  Proposition  for  ,i  tabloid  daily,  after  Qlief  of  Detec-  intends  to  do  no  more. 

Newsprint  Firm.  tives  L.  O.  Scarboro  smashed  a  news-  Tliis  attitude  on  the  part  of  Post- 

/c.  1.  V  «,  P  .  paiK-rnian’s  camera.  master  General  Farley  is  in  harmony 

{Special  to  Editor  &  Publisher)  _  19j3 

Quebec,  March  24.— An  all-Canadian  LEGISLATIVE  GROUP  ELECTS  when  the  question  arose  only  a  fes 
^ndicate  to  purchase  the  assets  ot  „  nantrhprtv  rnlnmhne  CD)  months  after  he  took  office.  In  faa 


Newsprint  Firm. 

{Special  to  Editor  &  Publisher) 
Quebec,  March  24. — An  all-Canadian 


LEGISLATIVE  GROUP  ELECTS  when  the  question  arose  only  a  lev 
ir.  H.  Daugherty,  Columbus  (O.)  nionths  after  he  took  office.  In  faa 
Associated  Press  bureau,  has  lieen  elec-  release  issued  hy  him  Junt 

-i_-! _  _ _ >  lO.vY  wrjQ  handen  to  newsoaoermcn 


!)e  to  violate  the  rule  of  CongrebSional  eldest  newsorint  firm  *  is  expected  to  Press  bureau,  has  l>eeii  elec-  release  >ssueU  hv  mm  j 

immunity  by  denying  committee  mem-  a„  official  hid  for  the  company  chairman  of  the  executive  commit-  19oa,  was  handed  to  newspape  m 

bers  the  right  to  discuss  evidence.  The  ti,e  yerv  near  future  Editor  &  Pub-  Legislative  Correspon-  week  in  response  to 

courts  attention  was  directed  to  the  ..shkr  learns.  This  ’would  eliminate  flints’  Association.  Other  new  officers  to  what  the  departments  attitude  is  on 

Constitutional  provision  that  “all  legis-  /be  Bowater  offer  now  on  its  wav  'uclude  Frank  Heller.  Gongwer  Service,  subject. 

lanve  power,  *au  b,  vesW  i,,  a  Con-  a  L’Z  A.ta* Colon, I,,,..  «,«a,y:  rarn.l,  .McCrea,  '  f""  J"  rfC,  ,w  „ 

gress  of  the  Liiited  States."  tbe  Pacona  bid  (Pacona  is  a  svn-  Toledo  Blade-Times,  member  of  the  The  ^ 

The  publisher,  it  is  contended,  has  dicate  consisting  of  Lehman  Brothers,  executive  committee,  and  John  P.  Biehn,  newsj^per  or  publication  of  an> 

asked  the  court  to  substitute  its  judg-  New  York  bankers,  .md  Aluminum  Columbus  Dispatch;  Harold  Carlisle,  containing  an  advertisement  of  any 

ment  and  discretion  for  that  of  Senators  Corjioration),  and  would  ensure  the  Ohio  State  Journal,  and  William  New-  enterprise,  or  scheme  of  J 

in  the  performance  of  legislative  func-  coinpanv’s  assets  remaining  in  Canadian  ton.  Columbus  Scripps-Howard  bureau.  *^'”9  prizes  dependent  in  w 

lions,  and,  “interfere  with  the  process  hands.  ciitertainniciit  committee.  upon  lot  or  chance  or  aw 

of  legislation  bv  telling  these  defend-  -  taming  any  list  of  the  prizes  drawn  or 

SS' "i'“  SXis."  news  and  feature  highlights 

tion  should  be  enacted  for  the  benefit  IN  THIS  ISSUE  I  contains  any  part  or  all  of  such  prizes, 

of  the  people  of  the  United  States.”  Sunday  Newspapers  Show  Big  Linage,  Circulation  Gains .  3  shall  be  deposited  in  or  carried  ^  ^ 

The  contention  also  is  made  that  the  Sunday  Sections  Lead  Linage  Upturn .  5  ™ails  of  the  United  States  or  be 

action  is  in  effect  a  suit  against  the  Demand  For  Sunday  Feature  Copy .  7  livered  by  any  postmaster  or  letter  cv- 

United  States  and  cannot  he  entertained  Flooded  Papers  Rush  Back  To  Plants .  8  rier,  and  provides  the  penalty  for  tw 

by  the  court  because  the  government  Broun  Is  Arrested  in  Guild  Strike .  10  violation  of  the  law.  ’ 

has  not  consented  to  be  sued.  “Snooper"  Gets  “Dirt”  on  Citizens .  11  But,  the  real  attitude  of  the  Posi 

T  1  -  j  Des  Moines  Dailies  Win  E.  &  P.  Promotion  Contest  12  Office  Department  is  set  out  in  the  fol 

on  the  DroCdlhP  ‘I  ceWx  T"*  National  News  Picture  Exhibit  at  A.P.-A.N.P.A.  Conventions  14  lowing  paragraph : 

of  Radio  Asks  Ruling  of  Supreme  Court .  16  “Newspapers  dealing  with  strict!: 

a  na^urM  ^son  ^r  a  le" ,  liquor  Board  Aims  To  Curb  Ad  Evils .  20  „ews  stories  are  to  be  treated  liberall) 

th^t  k  cari^  m^e  a  Ed'^^ational  Feature  Hits  Alcohol  .  22  but  the  responsibility  for  the  publicatia 

in  Ly  cSse  in  equit?  ”  ^  ‘Stuffed  Flat*  Evil  Eliminated  Minneapolis .  26  of  anything  relating  to  sweepstakes  0 

After  backing  water’  in  the  original  . ,,  violation  0 

Western  Union  suit  hv  ranrplUnir  Its  V; . LJ  . ;  ,  -  ,  r,  the  law,  must  rest  with  the  newspapers. 

subpoena  tor  hSL  telSSis  the  Two  N.Y.  S^es  Make  Impressive  U«  of  Mutople  Page  Copy .  36  This  is  taken  ,  to  mean-and  the  i. 

Black  committee  went  into  another  re-  .  4n  terprmtion  is  given  encouragement  b 

treat  Wednesday  by  rwuming  teleg,;ams  nSS  KS^re'  CoVerie  Pr.i«d  By  ihioto  Exeeative. . . . . .  46  SS.iBTT'ihT' a”g2J 

which  threatened  to  become  the  basis  of  Our  Own  World  of  Letters  50  initiated  by  the  government  ^8^’“ 

new  actions  by  eight  publishers  and  sev-  Advertisers  and  Advertising  Men  ’.  53  newspapers  carrying  sweepstakes  st« 

eral  individuals.  Whether  this  action  1935  Linage  Placed  By  2730  Accounts .  58  les,  but  if  forc^  mto  a  proswution  ti 

might  have  the  sought  after  effect  was  Covering  U.  S.  For  Foreign  Readers .  61  Department  will  be  in  a  position  to  M 

not  definitely  determined,  since  there  Obituary . 64  that  not  only  did  it  not  encourage  sue 

was  no  showing  that  copies  of  the  tele-  Shop  Talk  at  “Thirty” .  66  publication,  but  also  actually  warm 

grams  had  not  been  retained.  ■ 


or  in  part  upon  lot  or  chance  or  c(»- 
taining  any  list  of  the  prizes  drawn  or 
awarded  by  means  of  such  lottery,  gift 
enterprise,  or  scheme,  whether  said  list 
contains  any  part  or  all  of  such  prizes, 
shall  be  deposited  in  or  carried  by  the 
mails  of  the  United  States  or  be  (k- 
livered  by  any  postmaster  or  letter  car¬ 
rier,  and  provides  the  penalty  for  the 
violation  of  the  law.”  I 

But,  the  real  attitude  of  the  Post 
Office  Department  is  set  out  in  the  fol¬ 
lowing  paragraph: 

“Newspapers  dealing  with  strictly 
news  stories  are  to  be  treated  liberally, 
but  the  responsibility  for  the  publication 
of  anything  relating  to  sweepstakes  or 
lotteries  or  for  any  possible  violation  of 
the  law,  must  rest  with  the  newspapers.” 

This  is  taken  to  mean — and  the  in¬ 
terpretation  is  given  encouragement  by 
the  Department — that  no  action  will  be 
initiated  by  the  government  against 
newspapers  carrying  sweepstakes  stor¬ 
ies,  but  if  forced  into  a  prosecution  the 
Department  will  be  in  a  position  to  say 
that  not  only  did  it  not  encourage  such 
publication,  but  also  actually  warned 
against  its  illegality. 


Editor  &  Publisher  for  March  28,  1  936 
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big  demand  for  SUNDAY  FEATURE  COPY 

Rise  of  Sunday  Newspaper  Reflected  in  Increased  Syndicate  Business — Color  Comics  Now  Pro¬ 
duced  in  Three  Formats— ^00%  Gains  in  Six  Years  Reported 


The  >iH;ctacular  rise  ot  the  Sun¬ 
day  newspaper  in  linage  and  cir¬ 
culation  >ince  1930  has  greatly  stimu¬ 
lated  the  syndicate  business.  This  is 
particularly  true  in  the  color  comics 
litld.  although  the  demand  lor  all  kinds 
ot  syndicate  material  has  Ikch  steadily 
growing- 

Sonie  sy  ndicates  rciKirt  a  lUO  per  cent 


without  increasing  the  number  of  pages, 
asked  tor  and  got  two  comics  to  a 
l>age.  Eight-iiage  color  sections  were 
a>  le  to  announce  lb  comics. 

".All  United  Feature  Syndicate 
comics,  with  the  exception  of  Tarzan, 
event  to  the  new  format  with  an  e.xtra 
leature  in  the  Spring  of  1931. 

"The  year  1932  found  United  Fea- 
increasc  m  the  demand  for  color  comics  tures  concentrating  on  e.xpansion  of 
the  past  six  years,  and  all  have  color  |>age  activities. 


greatly  c.xpanded  their  general  fea¬ 
tures.  Ihe  upward  swing  started  in 
1930,  increased  slowly  in  momentum  un¬ 
til  early  in  1935  and  then  rose  spec¬ 
tacularly.  The  movement  is  still  up¬ 
ward.  with  no  indications  of  a  back 
swing. 

In  addition  to  quantity  and  quality 
in  the  color  comics  lield,  the  syndi¬ 
cates  have  had  to  meet  changing  de¬ 
mands  of  newspaiiers  as  to  size.  In 
1930  the  full-page  color  comic  page  was 
a  standard  feature  of  the  Sunday  news¬ 
paper,  and  there  were  few  variations. 
Today,  however,  syndicates  are  manu- 
iacturing  color  comics  in  three  sizes  to 
accommodate  the  needs  of  publishers ; 
tall  page,  half-page  and  tabloid.  .As  has 
been  told  in  these  columns  this  develop¬ 
ment  followed  the  favor  with  which  ad¬ 
vertisers  looked  upon  the  comic  pages 
as  a  vehicle  for  their  copy. 

King  Features  Syndicate  reported  this 
week  that  in  the  six  years  under  review 
the  increase  in  demand  for  comics  had 
increased  100  per  cent.  .As  an  example 
of  the  growth  in  this  held,  it  was 
shown  that  the  "Popeye”  comic  had 
tripled  in  sales  in  the  last  six  years, 
and  that  129  papers  added  the  feature 
in  1935. 

Since  1930  the  syndicate  elements  for 
sale  by  King  Features  have  increased 
approximately  30  per  cent,  and  is  now 
well  over  4W.  Some  25  new  comics 
have  been  added  in  the  last  six  years. 


"\’irtually  all  color  page  business  had 
lieen  in  standard  size  up  to  1932.  The 
A  ttc  yurh  Sunday  .Ntti’j,  tne  .\cii 
/ork  Sunday  Mirror  and  the  Chicago 
rimes  made  their  own  tabloid  plates, 
and  others  were  looking  into  the  feasi- 
i.ility  of  tabloid  production.  United 
Features  sensed  the  coming  demand  and 
put  all  of  its  color  pages  in  tabloid 
lormat  and  went  to  the  newspapers  of 
the  country  with  a  national  sales  cam- 
laign.  It  was  based  upon  the  argu¬ 
ment  that  a  newspaper,  without  increas¬ 
ing  its  cost  for  newsprint,  could  double 
the  numlx*r  of  its  comics  by  putting 
them  in  tabloid  size.  This  campaign 
came  three  years  ahead  of  a  general 
rush  to  tabloid  format.  Tabloid  sec¬ 
tions  Ixgan  to  increase  steadily,  to  off- 
'C't  increasing  paper  costs. 

■-Vlso,  United  Features  spread  the 
ta  .loid  supplement  to  small  newspapers 
by  preparing  eight  of  its  pages  in  tab¬ 
loid  size  in  a  readyprint  section. 

'  In  the  year  1933  United  l-'eatures, 
with  eight  leading  color  pages,  consoli- 
ilated  its  jiosition  in  the  color  page 
held  and  built  up  sales  in  both  statidard 
and  tabloid  size.  Toward  the  end  of 
the  year,  it  Ix-came  obvious  that  color- 
page  advertising  was  going  to  have  an 
inqKirtant  effect  on  the  future  develop¬ 
ment  of  color  pages.  .Advertisers  even 
at  that  date  indicated  a  special  fondness 
foi  half-page  standard-size  format. 

"To  meet  this  demand.  United  Fea- 
The  demand  has  largely  been  for  tures  had  ready  at  the  Ixginning  of  1934 


comic  strips  and  there  has  also  been 
a  large  demand  for  magazine  pages  and 
for  the  reader  mail  service  which  in¬ 


two  new  color  |)ages  divided  into  half- 
page  sections.  13oth  of  these  new  pages 
were  developed  from  popular  daily  fea- 


cludes  dress  patterns,  etc..  King  Fea-  tures  in  the  United  Features  list.  This 
tures  says.  ^  gave  United  Features  eight  half-page 

Central  Press  interests  have  advanced,  color  comics, 
the  service  now  going  to  over  600  news-  "When  the  advertising  rush  started, 
papers.  Features,  such  as  Walter  Win-  newspapers  that  had  been  running  4  or 
chell.  started  within  the  last  six  years,  (S  pages  were  now  expanding  to  12.  16, 
are  now  syndicated  in  a  great  number  24  and  some  few  to  32  pages.  Through- 
of  newspapers.  ^  ^  (,ut  1933  United  Features  had  been 

King  Features  Syndicate  business  in  working  in  preparation  of  features  to 

readyprint  business  has  gone  up  more  ^ _ 

than  300  per  cent.  ‘ 

The  story  of  how  United  Feature 
Syndicate,  starting  from  scratch  in  1930, 
was  able  to  build  up  to  its  present  out¬ 
put  of  color  comics  reflects  general 
newspaper  tendencies  in  this  field.  It 
parallels  the  increase  from  four  color 
pages,  the  normal  run  of  six  years  ago, 
to  eight,  twelve  and  sixteen,  today’s 
norm. 

The  first  color  page  on  the  United 
Features  list  came  with  the  purchase 
of  Metropolitan  Newspaper  Service  in 
March,  1930.  Tliis  page  was  “Ella 
Cinders”  by  Bill  Conselman  and  Charlie 
Plumb.  At  the  beginning  of  1931 
tutors  who  were  publishing  the  daily 
Tarzan”  strip,  were  asking  for  a 
Tarzan”  color  page.  United  Features 
responded,  and  later  added  other  color 
pages. 

When  United  Features  acquired  the 
New  York  World  syndicate  in  1931  its 
production  of  color  comics  increased. 

Among  the  features  acquired  were 
"Captain  and  the  Kids,”  “Fritzi  Ritz” 
and  “Joe  Jinks.” 

“Up  until  1931,”  Monte  Bourjaily, 
general  manager,  said  this  week,  “vir- 
t^lly  all  color  comics  consisted  of  a 
single  feature  to  a  page  made  up  in 
standard  size.  Color  sections  usually 
had  no  more  than  four  pages  and  a 
few  metropolitan  sections,  eight.  In 
1931  many  newspapers,  wanting  to  ad¬ 
vertise  twice  the  numlier  of  comics 


meet  this  expanding  market.  In  the 
course  of  the  year  1934,  ten  new  pages 
were  produced. 

"The  great  impetus  in  color  page 
business  m  1934  brought  the  total  of 
comics  distributed  by  United  Features 
up  to  19. 

"The  most  noticeable  new  develop¬ 
ment  this  year  is  the  trend  to  half-page 
lormat  in  color  comics.  This  develop¬ 
ment  was  dictated  by  the  decided  pref¬ 
erence  that  national  advertisers  dis¬ 
played  for  half -page  space  in  color  to 
line  up  with  a  nationally  ixipular  comic 
jiage.  United  Features  prepared  17 
ct.mics  in  half-page  size  to  meet  this 
demand. 

■■.\nother  marked  development  in  the 
expansion  of  the  color  page  market 
(luring  the  year  1935  was  the  number 
of  six-day  newspapers  that  added  color 
.sections  with  the  Saturday  issue.  Per¬ 
haps  the  most  prominent  of  the  six-day 
papers  to  take  this  step  was  the  Chicago 
Daily  A'rtttf.  In  1936  the  most  im- 
IKjrtant  development  along  this  line  was 
the  recent  issue  of  a  color  comic  section 
with  the  Saturday  issue  of  the  A'eiv 
York  World-Telegram. 

"The  production  of  color  pages  has 
become  increasingly  complicated  since 
1931  because  of  the  varying  deiiiands  of 
newsiiapers.  United  Features  pages,  to 
meet  these  demands,  are  now  produced 
in  varying  formats  as  follows:  12  fuli- 
page  standard  size,  17  half-page  stand¬ 
ard  size,  and  18  tabloid  size.” 

Increased  demand  for  comic  and 
magazine  sections,  Ixith  in  color  and 
black  on  white,  has  Ixen  tremendous, 
XK.A  Service,  Inc.,  reixirts. 

This  expansion  in  demand  has  been 
particularly  true  during  the  past  two 
years  of  recovering  newspaper  linage, 
according  to  Fred  .S.  Ferguson,  presi¬ 
dent  of  NE.A.  Mr.  Ferguson  reports 
bis  organization  has  shown  more  than 
a  100  per  cent  increase  during  the  past 
year  in  readyprint  comic  sections  for 
those  papers  not  c(|uipped  to  handle 
their  own  color  work. 

.All  the  comic  pages  in  XE.A’s  selec¬ 
tion  are  available  in  three  sizes — stand¬ 
ard  full  page,  standard  half-page  and 
tabloid. 

Mr.  Ferguson  told  Editor  &  Pin- 
i.isiiER  that  one  of  the  most  significant 
trends  is  the  demand  for  color  by  the 
smaller  newspapers.  In  this  connection 


WHAT  A  CLEAN-UP  JOB  WAS  THIS! 


This  picture,  taken  in  the  press  room  of  the  Pittsburgh  Press,  graphically  illus¬ 
trates  why  publication  of  this  large  Scripps-Howard  paper  was  shunted  to  a 
nearby  tow«.  At  their  height,  the  flood  waters  reached  approximately  to  the 
catwalk.  Additional  flood  pictures  and  flood  story  on  pages  10-11. 


he  related  that  NEA  Service  has  more 
than  doubled  its  comic  page  mat  ^d 
readyprint  comic  section  clients  during 
the  peripd  of  1930  to  1936. 

tiomic  sections  have  risen  from  the 
class  of  non-revenue  producing  news¬ 
paper  supplements  until  today  they  pio- 
\i(ie  a  very  sizeable  revenue  because  of 
the  success  of  color  advertising,  Mr. 
I'erguson  observed. 

It  has  been  N’lt.A’s  policy  for  years 
to  confine  its  Sunday  comics  to  the 
week-end  versions  of  the  daily  comics, 
which  are  furnished  as  a  part  of  its 
budget  feature  service.  The  demand 
for  more  half  page  color  comic  pages, 
however,  has  caused  some  little  change 
in  this  iiolicy. 

"Despite  this,  seven  of  NEA’s  eight 
comic  i>ages  are  the  week-end  version 
of  its  (laily  comics. 

In  addition  to  its  Sunday  comic  busi- 
nessj  NEA  releases  10  news  feature 
and  general  magazine  feature  pages 
weekly.  Eight  of  these  same  pages  are 
also  produced  in  tabloid  size.  Mr.  Fer¬ 
guson  pointed  out  that  a  couple  of 
years  ago  the  usual  magazine  section 
consisted  of  little  or  no  color  behind 
the  cover  page. 

"Now,”  he  said,  “we  have  constantly 
increasing  demands  for  more  color.  We 
are  giving  it  to  our  client  newspapers 
through  our  Every  Week  magazine.  In 
addition  to  the  cover,  a  great  number 
of  inside  pages  are  also  produced  in 
color. 

Mr.  Ferguson  believes  the  increased 
leisure  time  through  the  adoption  of  the 
5- day  week  in  many  industries  indicates 
a  constant  movement  toward  the  Satur¬ 
day  week-end  newspaper. 

To  smaller  home  budgets  for  enter¬ 
tainment  purposes  and  the  resulting 
greater  deijentience  upon  the  newspaper, 
the  Des  Moines  Register  and  Tribune 
Syndicate  attributes  the  greater  demand 
for  features  and  comics  in  Sunday  issues 
since  1930. 

"The  increased  market  has  made  it 
IHjssible  tor  us  to  introduce  three  new 
comic  pages,  a  photo  service  for  roto 
sections,  and  a  16-page  screen  and  radio 
tabloid  magazine  in  color,”  it  was  stated. 

“.Another  major  result  of  reader  de¬ 
mand  for  entertainment  through  the 
newspaper  has  been  the  syndication  of 
‘Screen  &  Radio  Weekly,’  a  16- page 
tabloid  color  magazine  introduced  by  the 
Detroit  Free  Press  in  1934. 

“Not  only  reader  demand  but  adver¬ 
tising  preference  for  color  advertising 
and  comic  sections  has  created  the 
larger  market  for  color  comic  pages. 
For  greater  convenience  in  scheduling 
ads.  all  of  our  pages  are  made  in  half 
(lage  as  well  as  standard  size.” 

H.  W.  Miner,  editor  of  the  Ledger 
Syndicate,  Philadelphia,  commenting  on 
tlie  end  of  the  retrenchment  periotl  for 
newspapers,  said ; 

“We  noted  a  stirring  in  the  news¬ 
paper  field  late  in  1935,  but  this  seemed 
to  center  mostly  around  new  material. 
Editors  who  are  ready  to  buy  again 
want  something  different,  hence  Syndi¬ 
cates  have  been  forced  to  e.xert  the 
greatest  enterprise  along  this  line.  We. 
of  the  Lender  Syndicate,  centered  our 
efforts  n  1935  on  one  strip,  “Babe 
Bunting,”  which  has  met  with  a  recep¬ 
tion  far  greater  than  our  anticipation. 
In  the  daily  comic  field  for  1936  we 
have  another  new  strip  going  into  pro¬ 
duction,  and  have  just  started  releasing 
a  new  two-column  panel. 

“In  the  Sunday  field  we  note  a  ma¬ 
terial  change  for  the  better  in  Ixjth 
Sunday  magazine  and  comic  sections. 
Many  newspapers  which  discontinued 
their  magazine  sections  during  the  past 
five  years  are  resuming  them,  and  our 
feature  and  fiction  pages  are  finding 
an  almost  weekly  increasing  clientele. 
The  same  is  true  with  our  Sunday 
comics,  especially  during  the  months  of 
(Continued  on  page  51 J 


FLOODED  PAPERS  RUSH  BACK  TO  PLANTS 


Although  a  total  of  lOO  or  more 
.  papers  in  tlie  Hocxied  eastern  areas 
of  the  United  States  were  forced  from 
their  plants  last  week,  speedy  rehabili¬ 
tation  work  had  re-established  normalcy 
late  this  week  in  all  but  the  score  of 
papers  where  damage  was  severe. 

Although  it  is  too  early  to  determine 
the  exact  extent  of  the  damages,  equip- 
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improved  editions  in  the  plant  of  the 
(ireenburg  Morninfs  Revietv  dnrn| 
Pittsburgh's  flood  days. 

tising  records  arc  intact.  The  cotn- 
isising  r(K»m  was  not  affected. 

Page  mats  are  again  Iteing  made  in 
Johnstown  for  Ixnh  itajK-rs  and  the  Al- 
looiio  Tribune  is  printing  the  Tribune 
and  the  Democrat. 

l.imited  editions  were  printed  at  the 
plant  of  the  ITiiuihcr  lira,  the  Tribune 
I'riday,  .March  20  and  Democrat  Sat- 
urtlay.  March  21. 

.Mr.  Krebs  feels  that  the  newspapers 
of  the  L’nited  States  will  l)e  doing  the 
Tribune  and  the  Democrat,  as  well 
as  the  city  (jf  jedmstown,  a  favor  by 
printing  an  apix-al  by  Mayor  Daniel  J. 
Shields  as  chairman  of  the  Johnstown 
Rehabilitation  t'ommittee  for  voluntary 
contributions  which  will  assist  home 
owners  and  Imsintss  men  who  are  not 
eligible  for  Red  Cross  or  Federal  fi¬ 
nancial  assistance. 

\  lire  department  pumi)er  was  still 
at  work  pumping  water  from  the  base¬ 
ment  of  the  Sun-Gazette  building,  Wil- 
lianisixirt.  Pa.,  at  9  p.m.  Saturday, 
March  21,  when  the  press  began  run¬ 
ning,  turning  out  an  8-i«ge  paper,  the 
first  newsi>aix.‘r  issued  after  Wednesday 
at  9  :30  a.m.  when  the  newspaper  force 
ran  a  race  with  rising  flood  waters  to 
get  out  a  paper. 

TTie  motors  had  been  detached  from 
the  pressroom  and  stereotyping  depart¬ 
ment  equipment  before  water  entered 
the  building. 

.\t  the  height  of  the  flood  the  Il'iT 
liainsl'ort  Grit  had  five  feet  of  water 
on  the  first  floor  of  the  main  office 
building,  and  eight  feet  on  the  press 
room  floor. 

The  new  double  sextuple  Hoe  press 
was  under  water — 18  inches  over  the 
nose  of  the  former — as  were  the  motor 
The  press 


National  representatives  were  scurry¬ 
ing  about  New  York  this  week  to  have 
the  exact  position  of  their  newspapers 
made  known  to  big  accounts. 

The  Pennsylvania  Newspajier  Pub¬ 
lishers  .\ssociation  this  week  sponsored 
a  cooperative  advertisement  on  the 
Pennsylvania  situation  in  a  number  of 
the  larger  newspapers  of  the  country. 

In  some  of  the  points  where  damage 
was  heaviest,  it  was  emphasized  that 
the  necessity  for  new  materials  will 
be  greatest.  A  survey  by  Richard  L. 
Griclley.  financial  editor  of  the  Pilts- 
hurfih  Press,  showed  that  leading  indus¬ 
trialists  were  confident  of  a  broad  re¬ 
vival  of  business  and  that  they  were  ex¬ 
pecting  flood  repair  w'ork  to  start  one 
of  the  “sharpest  booms  in  the  history  of 
the  city.” 

To  aid  reliabilitation,  some  equipment 
manufacturers  were  reported  as  tem¬ 
porarily  relieving  badly  stricken  clients 
of  note  obligations.  The  printing  press 
men  were  on  constant  call  for  emer¬ 
gency  service  and  for  aid  in  renovating 
work  to  get  plants  in  operation  again. 

Following,  by  states,  are  comprehen- 
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LEFT:  Asso¬ 
ciated  Press 
Wirepboto  o  t 
the  Pittsburgh 
Post  •  Gazette 
pressroom  un- 


Workman  i  s 
busy  wiping  up 
press  while  the 
flood  recedes. 


ABOVE:  Water  pours  from  the  Pitts¬ 
burgh  Press  pressroom  through  a  win¬ 
dow  broken  to  let  out  the  flood  which 
rose  to  the  catwalk.  Note  high  water 
mark  left  by  dirt  on  the  glass. 


COtB- 


ABOVE:  Hampshire  (Mass.) 
Cjazette’s  entire  staff  works 
in  12-foot  space  in  Holyoke 
Transcript  plant. 

BELOW:  Dominic  Ligato, 
Philadelphia  Evening  Bulle¬ 
tin  photographer  with  a  wet 
job  in  Sunbury,  Pa. 
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BELOW:  Havoc  in  the  Lawrence  (Mass.)  Eagle- 
Tribune  pressroom  is  surveyed  by  workmen. 


ABOVE:  Photograph¬ 
ers  marooned  in  the 
Williamsport  Grit  snap¬ 
ped  this  as  eight  build¬ 
ings  burned. 

BELOW:  Jack  Herson, 
Ithaca  (N.  Y.)  Journal 
machine  operator,  radios 
Albany.  Wires  were  out. 
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Editor  &  Publisher  for  March  28,  1  936 


BROUN  IS  ARRESTEX> 
IN  GUILD  STRIKE 

Inai*ts  on  Being  Taken  to  Station 
When  Six  Demonstrators  Are 
Setxed — Florida  Bound  Until 
Hearing  April  13 

{Special  to  Editos  &  Publisher) 

Milwaukee,  Wis.,  March  25— Hey- 
wood  Bruun  ot  Kew  York,  president 
of  the  American  Newspaper  Guild,  was 
arrested  on  his  own  insistance  and 
charg^  with  interfering  with  an  officer, 
and  six  other  pickets  were  arrested  on 
charges  of  disorderly  conduct  during  a 
mass  demonstration  on  Saturday,  March 
21,  at  the  plant  of  the  IVisconsin  News, 
where  editorial  employes  affiliated  with 
the  guild  went  on  strike  Feb.  17.  The 
cases  of  Broun  and  five  pickets  were 
continued  to  April  13  in  Police  Court 
March  23  and  the  seventh,  Martha  Hart, 
41,  secretary  of  the  Amalgamated 
Clothing  Workers’  Union,  gained  a  con¬ 
tinuance  to  April  0.  The  five  other 
pickets  arrested  are:  Hymie  Polinsky, 
striking  Wisconsin  News  photographer; 
Alfred  Lauterbach ;  .\be  Holzman,  a 
painter;  .Vlike  Porter,  a  molder,  and 
Hay  Disch,  a  painter.  Lauterbach,  Pol¬ 
insky  .and  Holzman  were  arrested  in 
front  of  the  Wisconsin  News  plant. 
Broun  insisted  on  being  arrested  with 
the  others,  saying:  “If  you’re  going  to 
arrest  these  men  for  what  they  did, 
>ou’ll  have  to  arrest  me,  too.”  He  ac¬ 
companied  the  trio  to  the  Safety  Build¬ 
ing  in  a  patrol  wagon  and  was  informed 
that  he  had  been  placed  under  arrest. 
Broun  refused  to  leave  the  station  until 
all  of  those  arrested  had  been  released 
under  bail.  Sixty-six  dollars  of  the 
bail  money  was  raised  at  the  mass  meet¬ 
ing  in  Millers  Hall,  800  West  State 
Street,  following  the  demonstration  at 
the  newspaper  plant.  The  hall  is  a  scant 
block  distant  from  the  station. 

After  having  his  case  continued  until 
April  13,  Broun  departed  for  Florid 
for  a  vacation,  expecting  to  return  to 
Milwaukee  in  time  for  the  trial  of  the 
action. 

‘T  protested  the  arrest  of  a  guild 
member  and  said  that  if  they  wanted 
to  make  a  test  case  they  ought  to  ar¬ 
rest  a  guild  officer,”  Mr.  Broun  said. 
“I  was  not  particularly  well  accommo¬ 
dated,  because  I  had  to  more  or  less 
hitch-hike  a  ride  in  the  patrol  wagon. 

“I  was  not  allowed  my  legal  right 
of  a  telephone  call,  although  I  kept  hol¬ 
lering  for  it  for  a  couple  of  hours  and 
^gan  to  realize  why  people  go  nuts  in 
jail.” 

Speakers  at  the  mass  meeting  in  .Mil¬ 
lers  Hall  included  William  T.  Evjue, 
editor  of  the  Madison  (Wis.)  Capital 
Times,  who  is  quoted  as  saying:  “I  feel 
ashamed  of  myself  for  being  one  of  the 
few  speakers  who  is  not  in  jail.”  He 
became  sarcastic  over  the  declaration  of 
one  publisher  that  he  would  go  out  of 
business  before  being  dictated  to  by  his 
editorial  employes,  saying:  “Far  from 
dictating  the  editorial  or  news  policies 
of  the  Capital  Times,  my  employes,  who 
are  all  members  of  the  guild,  pay  no 
attention  to  them.” 

An  effigy  of  W.  R.  Hearst  with  a 
sign  saying,  “Hearst’s  Own  Funeral,” 
was  a  feature  of  the  demonstration. 

Testimony  was  closed  late  Wednes¬ 
day  in  a  contempt  action  brought  by 
the  Wisconsin  News  against  the  guild. 
A  jury  will  h^r  final  arguments  by 
counsel  and  instructions  by  Judge 
Charles  Aarons  on  Thursday.  The 
court  dismissed  the  action  as  it  appli^ 
to  certain  non-guildsmen  who  had  b^n 
named  as  defendants  but  the  action  is 
still  pending  against  the  guild  and  its 
ex^utive  board.  The  daily  contends  the 
guild  violated  terms  of  an  injunction 
restricting  secondary  picketing  of  ad¬ 
vertisers. 

Attending  the  meeting  after  his  re¬ 
lease  from  jail,  Broun  told  the  meeting : 
“Hearst  argues  that  organization  of  re¬ 
porters  would  interfere  with  their  cour¬ 
age  and  initiative  and  would  affect  the 
fre^om  of  the  press.  What  he  is  afraid 
of  is  paving  his  men  decent  salaries  and 
permitting  them  to  think  as  they  wish.” 

Paul  Porter,  editor,  Kenosha  (Wis.) 


Police  rail  the  patrol  wagon  to  haul  Heywood  Broun  to  jail  for  resisting  an 
officer  daring  Milwankee  gaild  strike  demonstration. 


Labor,  .tssured  the  strikers  that  in  two 
weeks  “there  won’t  lie  two  dozen  Hearst 
papers  sold  on  the  streets  of  Kenosha.” 

Gther  speakers  included  Clarence 
Senior  of  Chicago,  national  secretary  of 
the  Socialist  party;  Andrew  J.  Biemil- 
ler,  educational  director  of  the  Socialist 
party  in  Wisconsin  and  editor  of  the 
H'isconsiii  Leader;  and  Jonathan  Eddy, 
secretary  of  the  .\merican  Newspaper 
Guild. 

Electing  to  state  his  case  to  those  di¬ 
rectly  interested  instead  of  to  the  gen¬ 
eral  public  through  the  columns  of  his 
newspaper,  John  H.  Black,  manager  of 
the  Wisconsin  News,  has  issued  a  four- 
l>age  printed  statement  bearing  the  news- 


.  Heywood  Broun  addressing  Guild  strike 
demonstration  in  Milwaukee. 

paper’s  union  label  No.  31,  which  was 
circulated  liberally.  .After  reciting  the 
history  of  the  strike  and  the  demands  of 
the  striking  editorial  employes,  the 
statement  says: 

“In  short,  the  Guild  demands  all  the 
benefits  afforded  union  crafts  with  their 
trades  union  contracts  plus  all  the  ad¬ 
vantages  of  individual  employment.” 

The  Milwaukee  Newspaper  Guild  re¬ 
taliated  by  devoting  the  back  page  of 
the  first  four-page  issue  of  The  Guild 
Striker,  io  be  publishetl  weekly  for  the 
duration  of  the  strike,  to  Mr.  Black’s 
statement. 

Under  the  heading,  “Guild’s  Reply  to 
Untruths  by  Black,”  the  Guild  Striker 
says  in  part : 

“Efforts  of  the  Wisconsin  News  man¬ 
agement  deliberately  to  mislead  Mil¬ 
waukeeans  in  regard  to  this  strike  are 
best  shown  by  the  desperate  statement 
issued  over  the  signature  of  John  H. 
Black,  general  manager  of  the  paper.” 


USE  OF  NEWSPRINT  IS 
GAUGE  FOR  CUSTOMS 

Court  Rules  It  It  Duty  Free  Despite 

Overweight  in  Christian  Science 
Monitor  Case — Trend  to 
Heavier  Paper 

The  use  to  which  imported  news¬ 
print  is  put,  rather  than  the  weight  or 
measurements  of  the  pajier,  is  the 
gauge  set  up  by  the  Customs  Court  in 
Uetermining  whether  or  not  newsprint 
is  entitled  to  free  entry  into  the  United 
States,  according  to  a  decision  handed 
down  in  New  York  March  23  by  the 
Second  Division  of  the  court. 

The  court  held  that  49  rolls  of  paper, 
imixirted  more  than  a  year  ago  by  the 
Christian  Scienee  Monitor  for  its  maga¬ 
zine  .section,  were  entitled  to  be  admit¬ 
ted  duty-free  in  spite  of  the  fact  that 
the  paper  weighed  1.22  pounds  a  ream 
more  than  the  limits  specified  for  news¬ 
print  by  the  Treasury  Department. 
Judge  Dallinger,  who  wrote  the  deci¬ 
sion.  in  which  Judges  Tilson  and  Kin- 
cheloe  concurred,  ixiinted  out  that  the 
heavier  paper  made  possible  a  better 
grade  of  printing. 

■  It  is  unreasonable  to  assume,”  Judge 
Dallinger  iwinted  out,  “that  Congress 
intended  to  prevent  newspaper  publish¬ 
ers  from  improving  the  quality  of  thejr 
pajiers,  or  to  limit  them  to  a  certain 
weight  of  paper  per  ream,  any  more 
than  to  paper  of  a  particular  width.” 

Under  the  Tariff  Act  of  1930,  and 
rulings  issued  by  the  Treasury  Depart¬ 
ment,  standard  newsprint  was  defin^  as 
jiaper  weighing  30  to  35  pounds  to  each 
500  sheets  24  by  36  inches.  The  paper 
involved  in  the  Christian  Science  Moni¬ 
tor  importation  weighed  36.22  pounds. 

The  decision  reviewed  testimony  in 
the  case,  which  showed  a  steady  trend 
toward  the  use  of  heavier  paper  on  the 
part  of  the  .American  newspaper  pub¬ 
lishers  in  recent  years.  Judge  Dallinger 
also  referred  to  a  previous  suit  in  which 
the  C'^urt  of  Customs  and  Patent  .Ap- 
jieals  had  held  that  the  fact  that  rolls  of 
newsprint  imported  from  Canada  by  a 
Midwest  publisher  were  one-half  inch 
narrower  than  the  width  specified  by 
the  Treasury  Department  did  not  af¬ 
fect  the  duty-free  status  of  the  paper  so 
long  as  it  was  actually  used  for  print¬ 
ing  of  a  newspaper. 

The  court’s  decision  sustains  the  com¬ 
plaint  of  the  plaintiffs  and  orders  re¬ 
turn  of  duties  exacted  on  the  newsprint 
shipment  by  customs  officials  at  Og- 
deiisburg,  N.  Y. 

BILL  DEHNES  “LEGALS” 

The  Mississippi  legislature  has  before 
it  a  bill  defining  newspapers  qualified 
to  publish  legal  notices.  Passage  of  the 
hill  will  prevent  “fly-by-night”  news¬ 
papers  from  getting  legal  ads  and  then 
suspending. 


ONTARIO  WINS  POINT 
ON  GEFAELL  PLAN 

No  Dividends  Cen  Be  Paid  UbH 
Newsprint  Price  Is  $43.50  a  Toa 

— Dividends  Must  Not  Disturb 
Market 

(Special  to  Editor  &  Publisher) 

Toronto,  March  24 — Difficulties  in 
connection  with  the  reorganization  o( 
the  Great  Lakes  Pulp  and  Paper  Coo. 
pany,  henceforth  to  be  known  as  the 
Upper  Lakes  Pulp  and  Paper  (3oo- 
jiany,  have  been  ironed  out  to  the  sat¬ 
isfaction  of  the  Ontario  Govtrnmem, 
Peter  Heenan,  Minister  of  Lands  and 
Forests,  announced  today. 

According  to  the  settlement,  it  is  un¬ 
derstood  no  dividends  can  be  paid  until 
the  market  price  of  newsprint  is  at  leas 
145.30  iier  ton,  and  dividends  cannot  bt 
paid  then  if  their  payment  has  the  effeo 
of  reducing  the  market  price  below  this 
figure. 

“In  reaching  a  settlement  the  receiver 
of  the  Great  Lakes  Paper  Company  and 
the  publishers  included  in  the  .Aldrich- 
Gefaell  group  agree  that  the  date  when 
the  receiver’s  substitutional  contracts 
Ix'come  effective  shall  be  extended  from 
.April  1  to  July  1,  1936”  Mr.  Heenan’s 
statement  declares. 

“With  the  removal  of  this  impending 
threat,  the  Government  was  able  to  en¬ 
ter  into  discussions  leading  to  amend¬ 
ments  to  the  .Aldrich-Gefaell  plan  and 
other  assurances  giving  adequate  pro¬ 
tection  against  dangers  which  the  Gov¬ 
ernment  and  the  newsprint  industry  as 
a  whole  have  opposed  during  the  last 
few  months.” 

“These  amendments  are  also  satisfac¬ 
tory  to  the  representatives  of  Great 
Lakes  bondholders  and  others  concerned, 
with  the  result  that  the  settlement  may 
be  described  as  amicable.  , 

“Under  the  .Aldrich-Gefaell  plan,  as 
amended,  no  dividends  can  be  paid  until 
the  market  price  of  newsprint  is  at 
least  $45.30  per  ton,  as  compared  with 
today’s  price  of  $41  per  ton,  and  divi¬ 
dends  cannot  be  paid  then  if  the  pay¬ 
ment  of  them  will  have  the  effect  of 
reducing  the  market  price  below  $4530. 

“The  Government  has  also  been  given 
assurance  that  the  Aldrich-Gefaell  con¬ 
tract  will  at  no  time  disturb  the  market 
price  and  that  the  new  Upper  Lakes 
Pulp  and  Paper  Company,  successor  to 
Great  Lakes,  will  adhere  to  cooperative 
policies.” 

Today’s  agreement  follows  negotia¬ 
tions  between  the  bondholders,  the  Na¬ 
tional  Trust  Company,  and  representa¬ 
tives  of  24  United  States  publishers  on 
the  one  hand,  and  the  Ontario  Govern¬ 
ment,  represented  by  Mr.  Heenan,  on 
the  other  hand.  The  case  had  been  be¬ 
fore  the  courts  for  many  weeks,  as  a 
result  of  a  decision  of  Justice  McEvoy, 
which  authorized  certain  interests  to  re¬ 
organize  the  Great  Lakes  Company, 
which  had  gone  into  receivership.  This 
decision  was  appealed,  and  with  counsel 
for  the  provincial  government  support¬ 
ing  the  appeal,  the  appeal  was  upheld. 

Charles  Vining,  president  of  the 
Newsprint  Export  Manufacturers  As¬ 
sociation  of  Canada,  in  commenting  on 
the  amended  plan,  stated;  “the  settle¬ 
ment  of  the  Great  Lakes  situation  is  an 
important  step  towards  stability  of 
newsprint  conditions  and  newsprint  in¬ 
dustry  in  general  will  regard  the  set¬ 
tlement  with  satisfaction  since  it  disposes 
of  several  disturbing  possibilities.” 

A.  P.  HEARING  APRIL  7 

Mrs.  Elinore  M.  Herrick,  regional 
director  of  the  National  Labor  Rela¬ 
tions  Board,  New  York,  has  announced 
that  a  hearing  on  the  charges  filed  by 
the  American  Newspaper  Guild  against 
the  Associated  Press,  has  been  set 
for  Tuesday,  April  7,  in  Room  136, 
new  United  States  Court  Building.  New 
York.  Setting  of  the  hearing  date  fol¬ 
lows  action  of  Judge  Bondy  last  week 
dismissing  the  A.  P.’s  application  for 
a  preliminary  injunction  restraining  the 
hoard  from  continuing  with  its  proceed¬ 
ings. 


DIRr  MEMO  FOR 


“We  have  a  strict  rule  never  to  print 
an  item  about  a  man’s  past,  if  he  is  now 
lower  in  the  social  and  economic  scale 
than  he  was  then.  I  just  had  a  narrow 
escape  on  that.  I  drew  a  cartoon  of 
a  once  wealthy  business  man  here.  I 
thought  he  was  still  wealthy,  and  I 
learned  that,  years  ago,  he  had  peddled 
peanuts  in  a  circus.  So  ‘The  Snooper’ 
recorded  that  fact. 

“The  editor,  however,  called  me  out 
of  bed  to  change  it.  He  explained  that 
the  citizen  had  lost  his  fortune,  was  in 
fact  almost  reduced  to  peddling  pea¬ 
nuts  again.  .At  the  last  minute,  there¬ 
fore,  I  had  to  rush  out  another  drawing 
for  that  space,  to  protect  a  man’s  feel¬ 
ings.’’ 

We  will  do  everything  reasonably 
possible  to  keep  our  own  innermost 
“dirt”  from  being  revealed,  Reg  Man¬ 
ning  has  discovered,  but  we  will  laugh 
and  enjoy  ourselves  with  our  friends 
when  we  do  become  the  goat.  Ameri¬ 
cans,  as  represented  by  Arizonans  who 
doubtless  are  typical,  almost  invariably 
are  good  sports. 

There  is  the  instance  of  Dan  Lucey, 
the  Phoenix  city  detective.  He  was 
demonstrating  his  new  pistol  to  some 
fellow  officers  at  headquarters  one  day. 
showing  them  the  correct  tripper 
squeeze  and  all.  Of  course,  the  gun 
wasn’t  loaded.  Dan  casually  aimed  it 
at  the  office  clock,  legally  minding  its  been  better,  but  I  managed  to  eat.  Soon 
own  business  on  the  wall,  and  pulled  the  I  hooked  up  with  an  engraver  and 
trigger.  made  a  little  progress. 

“When  the  staff  cartoonist  on  the 
^  11..  .  .  Arizona  Republic  moved  to  Los  Angeles, 

Tlie  headquarters  clock  shattered,  and  j  bluffed  his  old  job.  The  boss 
Dan  turned  red .  j  photographer,  too,  even 

Such  nKe  dirt  as  that  naturally  though  I  had  never  used  more  than  a 
reached  The  Snoo^r  right  away.  $2  kodak  in  my  life.  But  I  bluffed  into 
The  officer,  chagrined  and  embarrassed  ^hat  also.  Cartoons,  layouts,  news  pho- 
^yond  words,  learned  in  advance  that  ^  httle  time, 

he  would  be  in  next  Sunday  s  Dirt  ..jhe  town  has  grown  now,  and  I  do 
Diary,  so  he  made  a  persona  call  at  nothing  but  cartooning.  Every  so  often 
Manning  s  office  begging  for  leniency,  somebody  tells  me  my  stuff  is  good.  I 
He  didn  t  get  it.  All  Reg  Manning  i.Qng  thev’re  right.  At  any  rate  I  en- 


By  OREN  ARNOLD 

*HE  cashier  of  the  largest  bank  in  “The  Dirty  Diary”  strives  only  to 
Phoenix,  Ariz.,  is  necessarily  a  embarrass  our  readers  without  hurting 
1  of  considerable  dignity  and  repu-  them,”  Reg  explains.  “And  we  em- 
on.  liarrass  only  those  people  who  are  liked. 

We  are  almost  al- 


It  was  exciting  news  to  many  people,  who  have  friends, 
therefore,  when  the 

Phoenix  Stmday  ’  ..  .  ;  _ 


ICEBOX  CAMPAIGN 

Tying  in  with  current  radio  advertis¬ 
ing  of  the  National  Association  of  Ice 
Industries,  the  American  Ice  Company 
will  soon  release  newspaper  copy  in 
Boston,  New  York,  Philadelphia,  Wash¬ 
ington,  and  Baltimore,  over  the  signa¬ 
ture  of  subsidiaries. 


■  REPRESENTATIVES  ABSORBED 

Tenney,  Woodward  &  Company  will 
take  over  Power- Andrews,  Inc.,  and  will 
represent  the  papers  now  served  by  that 
exclnsive  organization  to  take  effect  April  1st, 
Reg.  19.f6,  it  was  announced  this  week. 
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DES  MOINES  DAILIES  TOP  THE  FIELD 
IN  E.  &  P.  PROMOTION  CONTEST 

Register  and  Tribune  Win  First  Leg  on  New  Trophy — Boston 
Herald-Traveler  Second — ^Winners  in  Other 
Classes  Announced 


Illustrations  and  Complete  Descrip* 
tions  of  the  Winning  Entries  in  the 
1935  Promotion  Awards  Will 
Appear  Next  Week 


First  award  in  the  Editor  &  Pub¬ 
lisher  Fifth  Annual  Newspaper 
Promotion  Contest  was  won  by  the 
Des  Moines  Register-Tribtme  for  its 
all-around  promotion  work  during  the 
calendar  year  1935.  This  gives  the 
Register-Tribune  first  leg  on  the  new 
cup  awarded  by  Editor  &  Publisher 
The  first  cup,  offered  in  1931,  was  won 


For  the  most  valuable  campaign  for 
promotion  of  classified  advertising : 
First  award:  Newark  News,  Second 
award :  Des  Moines  Register-Tribune 


tion  of  National  Advertisers,  New  York. 

J.  A.  Donan,  advertising  manager. 
Standard  Oil  Co.  of  New  Jersey,  New 
York. 

Other  prominent  advertising  men  who 
had  accepted  invitations  to  judge  the 


For  the  most  valuable  trade  paper  entries,  but  were  unable  to  attend  be- 


COURTS  SALE  ORDER 
FOLLOWED  BY  STRIKE 

Pressmen  On  Tennessean  Papen 
Demand  New  Contract  Replacing 
One  Which  Expired  Last  Sep. 
tember — One  Issue  Missed 

(Special  to  Editor  &  Fublishu) 
Nashville,  Teun.,  March  23.— Less 
than  six  hours  after  a  sale  at  public 
auction  of  the  Tennessean  Papers  and 


Register-Tribune,  Second  award  New  included: 

York  Times.  Stuart  Peabody,  director  of  adver- 

For  the  most  valuable  single  trade  tising.  The  Borden  Co.,  New  York. 


in  1935  by  New  York  Daily  News  with  paper  advertisement:  First  award:  Des  Wilfred  Fry,  president,  N.  W.  Ayer 


was  not  entered  in  the  current  competi-  New  York  Times. 


tion. 

Second  award  for  best  all-around 
promotion  went  to  the  Boston  Herald- 
T  raveler. 

For  the  best  all-around  promotion 
under  the  auspices  of  a  national  or  re- 


Seoond — Hearst  Newspapers,  trade 
paper  campaign. 

Awards  in  the  several  classifications 
follow : 

For  most  valuable  single  advertise¬ 
ment  for  circulation  purposes :  First 
and  second  awards — Des  Moines  Regis¬ 
ter-Tribune. 


For  most  valuable  campaign  for  cir-  New  York. 


culation  purposes — First  an  second 
awards — Des  Moines  Register-Tribune. 

For  most  valuable  single  newspaper 
advertisement  directed  to  advertisers : 
First  award — Philadelphia  Bulletin,  Sec¬ 
ond  award — Nciv  York  Sun. 

For  most  valuable  newspaper  cam¬ 
paign  directed  to  advertisers: 

First  award :  Boston  Herald-Traveler 
Second  Award :  Philadelphia  Bulletin. 

For  the  most  valuable  single  adver¬ 
tisement  for  promotion  of  classified  ad- 
veirtising:  First  award:  Newark  News, 
Second  .^ward:  Des  Moines  Register- 
Tribune. 


campaign:  First  award:  Des  Moines  cause  of  illness,  or  absence  from  city,  properties  of  the  lennesstt 

.  Publishing  Company  had  been  set  for 

June  1  by  U.  S.  District  Judge  John  J. 
Gore,  publication  of  the  morning  Teih 
nesseatt  was  suspended  for  Saturday, 
March  21,  because  of  a  walkout  of  press! 
men  effected  shortly  before  press  time  oi 
the  first  mail  edition.  It  came  with  sudi 
suddenness  that  no  arrangements  could 
be  made  by  the  receiver  for  the  papers, 
Lit  J.  Pardue,  or  executives  of  other 
departments,  for  publication. 

The  chief  reason  given  for  the  walk¬ 
out  by  representatives  of  pressmen  and 
the  union  was  that  their  demands  for  a 
new  wage  contract  to  replace  the  agre^ 
ment  which  expired  in  September,  1935, 
had  not  been  met.  Under  the  terms  oi 
the  expired  contract,  signed  in  1932 
when  Col.  Luke  Lea  was  publisher,  a 
wage  cut  of  10  per  cent  had  been  put 
into  effect. 

Restoration  of  this  cut  was  one  of 
the  main  points  in  the  demand  for  a 
new  contract. 

To  explain  the  suspension,  a  statement 
by  Mr.  Pardue  was  read  over  both 
Nashville  radio  stations, '  WLAC  and 
WSM,  early  Saturday  morning,  and  no¬ 
tices  were  handed  to  subscribers  by  car¬ 
riers  making  their  Saturday  collection 
rounds. 

At  10  M.  Saturday,  an  agreement 
was  reached  for  the  pressmen  to  return 
to  work  “pending  further  discussion  of 
their  grievances.” 

All  editions  of  the  Evening  Tennes¬ 
sean  appeared  on  schedule  Saturday 
afternoon  and  complete  editions  of  tht 
morning  Tennessean  followed. 

On  the  afternoon  previous  to  the  walk 
out.  Judge  Gore  entered  a  decree  order 
ing  the  sale  of  the  papers  and  all  prop¬ 
erties  of  the  Tennessee  Publishing  Com¬ 
pany  at  public  auction  at  12  o’clock  noon, 
Monday,  June  1,  in  the  Davidson  county 
courthouse  (Nashville), 

The  court’s  action  granted  a  motion 
for  sale  filed  by  C.  O.  Carpenter  as  it- 
ceiver  for  the  Holston-Union  National 
Bank  of  Knoxville,  a  creditor  of  the 
company.  It  was  on  petition  of  (jr 
penter  that  the  newspapers  originally 
were  placed  in  a  receivership  March 
3,  1933. 

The  decree  stipulated  that  all  persons 
proposing  to  bid  at  the  sale  of  the  asseu 
covered  by  an  indenture  of  $750,000 
bonds  shall  first  qualify  by  depositing 
with  the  receiver  before  the  time  of  the 
sale  cash  or  a  certified  check  for  not 
less  than  $10,000,  gmranteeing  perfor¬ 
mance  should  their  bid  be  successful, 
deposit  of  $5,0(X)  will  be  required  as 
qualification  for  bidding  on  all  other  as¬ 
sets. 

The  court’s  decree  was  issued  in  the 
face  of  an  announcement  by  attorneys 
for  Edward  W.  Carmack,  Jr.,  publisher. 
Murfreesboro  ( Tenn.)  News-Journal  and 
president  of  the  Tennessee  Publishing 
Company,  that  they  would  appeal  iron 
the  recent  decision  of  the  U.  S.  Circ^ 
Court  of  Appeals  upholding  the  decision 
of  Judge  (jore  in  denying  petition  for 
reorganization  under  Section  77-B  oi 
the  National  Bankruptcy  Act.  They 
have  until  May  13  to  file  this  appeal 
the  U.  S.  Supreme  Court.  If  the  Su¬ 
preme  Court  grants  a  writ  of  certioran 
and  supersedeas,  then  the  action  will 
staved. 


Members  of  the  jury  which  selected  the  newspaper  promotion  winners,  at  the  Union  League  Club,  New  York, 
March  24,  were:  front  row  left  to  right,  R.  J.  Flood,  National  Biscuit  Co.;  Frank  Irving  Fletcher;  J.  A-  Donan, 
Standard  Oil  Co.  of  New  Jersey;  Sturges  Dorrance,  Dorrance,  Sullivan  &  Co.;  rear  row,  left  to  right,  John  J.  Cole, 
National  Distillers  Products;  Paul  Hollister,  R.  H.  Macy  &  Co.;  Paul  West,  Association  of  National  .4dvertisers ; 
David  M.  Davies,  Seagram-Distillers  Corp.;  John  Wood,  B.  Altman  &  Co.;  H.  K.  McCann,  McCann-Erickson  Co., 

arrived  after  the  photograph  had  been  made. 

three  successive  victories.  The  News  Moines  Register-Tribune,  Second  award,  &  Son,  Philadelphia. 


For  the  most  valuable  single  direct 
mail  advertisement:  First  award:  Bos¬ 
ton  Herald  Traveler  Second  award: 
Chicago  Daily  News. 

For  the  most  valuable  direct  mail 
campaign :  First  award :  Boston  Herald- 


gional  association,  or  by  newspapers  Traveler,  Second  award:  Chicago  Daily 
under  common  ownership,  the  judges  News. 

made  the  following  awards:  For  the  most  valuable  data  book: 

First — Bureau  of  Advertising,  Ameri-  First  award:  New  York  Sun,  Second 
ican  Newspaper  Publishers  Associ-  award :  Spokane  Spokesman-Review. 
ation,  institutional  newspaper  campaign.  For  the  most  valuable  research  study : 


First  award:  Boston  Herald-Traveler, 
No  second  award. 

Frank  Irving  Fletcher,  noted  adver¬ 
tising  copy  writer,  in  the  art  gallery  of 
the  Union  League  Qub,  New  York. 
Other  advertising  leaders  who  acted 
were : 

R.  J.  Flood,  National  Biscuit  Co., 


William  A.  Hart,  director  of  ad¬ 
vertising,  E.  I.  duPont  de  Nemours  & 
Co.,  Wilmington,  Del. 

.411yn  A.  B.  Meintire,  vice-president. 
Pepperell  Manufacturing  Co.,  Boston. 

Ken  R.  Dyke,  Colgate- Palmolive- 
Peet  Co.,  Jersey  City,  chairman  of  the 
board.  Association  of  National  Adver¬ 
tisers. 

E.  J.  Finneran,  National  Dairy  Prod¬ 
ucts  Corp.,  New  York. 

W.  E.  Witzleben,  formerly  of  .Ameri¬ 
can  Tobacco  Co.,  New  York. 

Wh.  H.  Johns,  chairman,  Batten-Bar¬ 
ton  Durstine  &  Osborn,  New  York. 

.A.  T.  Preyer,  V'^ick  Chemical  C2o., 
New  York. 


David  M.  Davies,  advertising  mana¬ 
ger  Seagram  Distillers  Corp.,  New 
York. 

John  J.  Cole,  advertising  director. 
National  Distillers  Products,  New 
York. 

John  Wood,  vice-president,  B.  Altman 
&  Co.,  New  York. 

H.  K.  McCann,  president,  McCann- 
Erickson  Co.,  New  York. 

Sturges  Dorrance,  president,  Dor¬ 
rance  Sullivan  &  Co.,  New  York 

Paul  Hollister,  executive  vice-presi¬ 
dent,  R.  H.  Macy  &  Co.,  New  York. 


KIMBERLY-CLARK  PROFIT  UP 

Kimberly-Clark  Corporation  and  sub¬ 
sidiaries  reported  March  24  a  con¬ 
solidated  net  profit  of  $1,052,395  for  1935 
after  depreciation,  interest  charges  and 
all  taxes.  This  was  equal,  after  6  per 
cent  preferred  dividends,  to  93  cents 
each  on  487,173  no-par  common  shares 
and  coinjiared  with  $438,056,  or  $4.40 
each,  on  99,630  shares  of  6  per  cent 
preferred  stock  in  1934. 

ANG  MEETS  MAY  29 


MAYER  NAMED  CITY  EDITOR 

-Abert  P.  Mayer  has  been  promoted 
to  city  editor  of  the  Kankakee  (/W.) 


Paul  West,  president  of  the  .Associa-  of  677  members  in  9  months. 


The  1936  convention  of  the  American  Republican-News  to  succeed  the  bte 
Newspaper  Guild  will  be  held  in  New  Herman  F.  Schmidt.  Mr  Mayer  to 
York  starting  May  29.  The  current  oeen  at  Kankakee  for  eight  years  as 
Guild  Reporter  states  the  organization  a  reporter.  The  vacancy  caused  by  ms 
had  5,244  members  in  February,  a  gain  promotion  has  been  filled  by  Robert 


Hawkins. 


( 
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A  pressroom  equipped 


with 


‘*Extra-High-Speed” 
Multi-Unit  and  Color 


Can  Meet  any  Daily  or  Snnday  Newspaper 
Prodnetion  Problem  Most  Efficiently 


Scott  Multi-Unit  Presses 

Have  many  important  advantages  over 
every  other  form  of  newspaper  press 
arrangement. 

The  Multi-Unit  arrangement  assures  maxi¬ 
mum  production  because  presses  may  be 
combined  to  form  large  groupings  or  divided 
into  small  groupings,  thereby  facilitating  pro¬ 
duction  of  large  papers  of  varying  sections. 

Many  leading  newspapers  have  recognized 
these  great  advantages  and  are  enthusiastic 
users  of  Scott  “Multi-Unit”  Presses.  When 
considering  your  needs,  be  sure  to  study  the 
Scott  “Multi-Unit,”  the  finest,  most  versa¬ 
tile,  most  reliable  presses  built. 


Seott  Color  Presses 

Embody  the  same  correct  fundamental  prin¬ 
ciples  which  have  won  world-wide  recogni¬ 
tion  for  Scott  “Extra-High-Speed”  News¬ 
paper  Presses. 

Good  printing,  neat  and  accurate  folding, 
perfect  automatic  tension  control  and  the 
fastest  and  most  productive  speed  character¬ 
ize  the  performance  of  these  Scott  Machines. 

Scott  has  built  by  far  the  most  High  Speed 
Color  Presses  in  use.  When  considering 
your  needs  for  color  printing,  be  sure  to 
study  the  Scott  “Extra -High -Speed”  Color 
Press —  the  last  word  in  speed  and  reli¬ 
ability. 


Scott  Presses  are  ^^Fastest  in  the  World  ^Bar  None^^ 


N.»v.ri.om..  WALTER  SCOTT  &  CO. 


230  West  41st  Street 


Plainfield,  N.  J. 


Chicago  Office 

1330  Monadnock  Block 
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NATIONAL  NEWS  PICTURE  EXHIBITION  joins  copley  group  surrenders  to  sheriff 

AT  WALDORF  DURING  CONVENTIONS  Usher  has  surrendered  to  the  slw^ 


AT  WALDORF  DURING  CONVENTIONS 

-  ^  _  iiiinoi*  uaiiie*  begin  a  two  to  three  year  sentenct 

Twenty  Certificates  To  Be  Awarded  By  Editor  &  Publisher  For  The  Copley  Illinois  newspapers,  for  arson.  Simon  must  pay  a  ^ocd 

News  Photos  Selected  As  Best  By  Judges—  ?•  m"  "‘‘'[''a 

UC9I.  Mjr  iiounced  appointment  of  Loren  L.  Hays  Pleas  Judge  McGrath,  who  issued  a 

Rules  For  Entries  as  national  advertising  manager  for  lK*nch  warrant  when  Simon  failed  to 

T  ,  .  .  ;  [  the  four  dailies,  including  Elgin  Cou-  apjiear,  and  defense  counsel  that  Simon 

HL  first  National  News  Picture  “These  pictures  are  released  only  for  rier-News,  Aurora  Beacon-News,  Jol-  would  lie  kept  at  the  county  jail  until 

Exhibition  will  be  held  at  the  use  in  connection  with  ^  the  hirst  jV/  Herald-News  and  Springfield  Illinois  his  counsel,  Harry  H.  Weinberger,  had 

Waldorf-Astoria  Hotel,^  New  York,  National  News  Picture  Exhibition  or  ^^'late  Journal.  completed  new  legal  moves  in'  the 

under  the  auspices  of  Editor  &  Pub-  for  use  in  connection  with  succeeding  Formerly  in  the  Cliicago  office  of  United  States  Supreme  Court  to  fret 

USHER,  during  the  April  conventions  exhibitions.”  M.  c.  Mogensen  &  Company,  Inc.,  and  him.  The  charge  rose  from  a  firt 

ot  the  Associated  Press  and  American  9.  It  will  be  appreciated  if  entrants  before  that  national  advertising  mana-  which  destroyed  the  plant  of  the  Eliza- 

Newspaper  Publishers’  Association.  answer  briefly  the  following  ques-  ger  of  th*e  Baltimore  Post,  Mr.  Hays  beth  (N.  J.)  Times  October  17,  1931. 

Invitations  have  been  sent  to  news-  t'ons:  _  bas  been  St.  Louis  manager  for  Mogen-  The  state  charged  Simon  had  the  firt 

papers  and  news  picture  services  in  W^hat  man  or  woman  of  national  amj  Franklin  P.  Alcorn  Company  set  in  order  to  collect  $35,000  insor- 

leading  cities  of  the  United  States  and  prominence  do  you  consider  the  most  the  past  six  months.  He  will  be  ance 

Canada,  but  entrance  is  not  limited  to  ‘easily  photograjihed,  the  one  most  co-  needed  in  St.  Louis  bv  H.  E.  Deck-  - 

those  receiving  this  special  notice.  Any  oi>erative  with  newspaper  photog-  transferred  from  the  A.  P.  EDITORS  NAME  CORBIN 

newspaper  or  news  service  which  regu-  ,  •  ,  -  .  i  ■  west  coast  office  of  Mogenson  and  Charles  Corbin  manaeine  editor  Tn 

lady  employs  a  staff  photographer  may  .  What  kind  ot  photography  do  you  /.do  B/S.,  was  ele™^^^^^^ 

submit  photographs  m  any  or  all  of  interesting.  cooperate  with  the  \ssociated  Press  Editors  of  Ohio 

the  four  classifications  listed  below.  .  3.  Has  he  newspaper  photographer  ^log^nsen  offices,  which  will  ;eSy  in  Co?umbus  Byron  S 

Twenty  certificates  will  be  awarded  g^P^^^'recent  veaS'^‘*  Do  yJu  fin'd  Se  represent  the  newspapers  in  ^hief  of  the  A.P.  Washington  bureS 

generTl  puS  mor^ willing  to  co^iir-  was  speaker  at  a  Sunday  noon  luncl^ 

will  be  made  by  a  committee  of  judges  ^t  which  the  editors  from  60  Ohio  daily 

especially  qualified  to  pass  upon  the  rSilmnc^a^d  S  P’  N-  P-  A.  MEET  POSTPONED  .^^spapers  were_guests  of  the  Okl 


Twenty  certificates  will  be  awarded  improved  the  standards  of  his  profes- 
as  prizes-five  in  each  class.  Awards  -P.® 

will  be  made  by  a  committee  of  judges 

especially  qualified  to  pass  upon  the  ate  than  in  the  past,  or  do  you  still  find 
merits  of  the  pictures,  fx.th  for  news  resistance  and  occasionally  abuse  and 
and  for  technical  art  values.  Their  .idling  a  part  of  your  days 

names  will  be  announced  shortly.  work. 

Rules  of  the  exhibition,  which  will  be 


P.  N.  P.  A.  MEET  POSTPONED 

(Special  Io'Edito*  &  Publisher) 


State  Journal  and  Columbus  Dispatch. 


Harrisburg,  Pa.,  March  25— Due  to  other  speakers  were  Edward  Stanley, 
the  fact  that  many  Pennsylvania  news-  representing  the  A.P.  general  office  in 
papers  were  crippled  by  the  recent  ^^g^v  York,  and  Maj.  Norman  Imrie  of 


enforced  as  rigidly  as  possible,  follow:  OBTAINED  NEWS  FROM  RADIO  floods,  the  special  convention  of  the  Columbus  Dispatch. 

1.  Photographs  may  be  submitted  only  When  United  Press  wire  service  was  Pennsylvania  Newspaper  Publishers’ _ 

by  photographers  employed  in  that  cut  off  to  the  Robinson  (Ill.)  Daily  Association  which  had  been  called  for  AisiNlNr  niRAN  TRIP 

capacity  by  newspapers,  press  services,  .V.tc-j  March  20  because  of  a  severe  bliz-  .\pril  4.  in  Harrisburg,  to  consider  par-  iixir 

and  syndicates.  zard  the  News  received  its  wire  news  ticularlv  the  local-national  rate  differ-  The  .Alabama  Press  Association  is 

2.  Every  photograiJi  submitted  must  Ih'  radio  ‘through  courtesy  of  WLS,  cntial,  'has  been  postjwned  I-ikewise,  completing  arrangements  for  its  ann^ 

have  been  printed  during  the  year  1935  Prairie  Farmer  station,  Chicago.  Julian  no  meeting  of  the  P.  N.  invention  and  tnp  to 

or  up  to  the  date  of  submission  in  Bentley.  WLS  newscaster,  supplied  the  P  A.  comm.tt^  on  advertising  rates  The  publishers  will  start  their  trip  from 
1936,  in  a  daily  newspaper.  News  with  a  skeletonized  pony  service  practices  the  evening  of  .April  3.  Montgomery.  June  1  . 

3.  Only  one  photograph  may  be  sub-  special  advance  ]■-  .  -  ^ 

mitted  in  each  of  the  four  classes  listed  arrangement,  invited  George  McCarty, 

by  any  photographer.  '  ’  News  editor,  to  use  any  news  reports  Worcester,  Massachusetts 

4.  Photographs  may  be  of  any  desired  xl®’' 'v 

S  »”  rs  Why  Worcester's  Leading  Beauty 

16  inches  lonir  of  its  wire  news  was  relayed  by  short  ^  Y 


Worcester,  Massachusetts 


plain  white  mount  14  inches  wide  and 
16  inches  long.  Failure  to  comnly  with 


this  rule  will  automatically  eliminate  an  ^  amateur  operator  m 

entry.  Robinson, 

pictures  to  be  hung  in  ncMANn  APPRAI  ED 


the  Exhibition  will  be  by  a  qualified 
and_  impartial  group  of  judges,  whose 
decision  will  be  final.  This  provision  is 


TAX  DEMAND  APPEALED 

tSpecial  to  Editor  &  Publisher) 
Washington,  D.  C.,  March  24 — Ap- 


necessary  to  insure  the  high  quality  of  denied 

pictures  displayed  in  the  Exhibition.  the  Bureau  of  Internal  Revenue  for 
Every  entrant  will  be  represented  by  at  additional  payment  of  ^,5^,338.65 
least  one  picture  in  the  Exhibition  the  estate  of  Fred  G.  Bonhls,  late 

6.  Though  every  precaution  will  be  Publisher  of  the  Denver  Post.  The  gov- 

taken  against  losing  or  damaging  me-  c^nment  claims  this  amount  is  still  due 
tures.  Editor  &  Publisher  c^  not  estate  tax  assessment  totaling 

assume  resixmsibility  for  loss  or  dam-  $3,885,588.33.  and  the  estate  has  asked 
age  to  entries.  Pictures  submitted  be-  U.  S.  Board  of  Tax  Appeals  to 
come  the  property  of  Editor  &  Pub-  ‘nfevene. 

lisher  for  use  only  in  connection  with 

the  Exhibition.  Entries  will  not  be  PAULY  TO  WASHINGTON 

returned  unless  by  specific  request  ac-  Karl  B.  Pauly,  statehouse  reporter 
complied  by  the  necessary  postage.  and  political  writer  of  the  Columbus 

7.  One  peture  may  be  submitt^  by  Ohio  State  Journal  for  the  past  eight 

each  photographer  in  each  of  the  fol-  years,  has  been  named  Washington  cor- 
lowing  cl^es:  ^  respondent  for  the  Columbus  Dispatch 

A.  Static  Spot  News — metures  made  and  the  Ohio  State  Journal,  to  succeed 

III  situations  where  the  subj^t  is  limited  the  late  Carl  D.  Ruth.  Mr.  Pauly 
to  a  certain  sphere  of  action;  for  ex-  joined  the  Journal  after  eight  years  with 
ample,  sports^  pictures,  public  gatherings,  the  Associated  Press  as  statehouse  and 
political  rallies,  etc.  general  assignment  reporter. 

B.  Dynamic  Spot  News — ^pictures 


Why  Worcester's  Leading  Beauty 
Shops  Advertised  Last  Sunday 

'Twenty  leading  Worcester  beauty  shops  advertised  in  last  Sunday’s 
Telegram  for  the  same  reason  that  practically  every  sizeable  specialty 
shop  in  the  city  advertised  in  the  same  paper. 

Worcester  stores  have  found,  through  experience,  that  the  Simday  Tele¬ 
gram’s  wealth  of  “women’s”  news  draws  an  exceptionally  large  and 
responsive  audience  for  Sunday  Telegram  advertisers.  On  Sunday 
women  have  most  time  to  read  advertising — most  time  to  plan  the  coming 
week’s  purchases — most  time  to  be  sold  a  new  coiffure  or  a  new  car. 
Substantial  gains  in  Sunday  Telegram  circulation  add  to  the  response 
from  Sunday  Telegram  advertising. 

Average  Net  Paid  Circulation  for  Year  I93S 


made  “on  the  wing” ;  example,  fires, 
riots,  etc. 

C.  Feature  News — pictures  of  posed 
subjects:  example,  animals,  or  men  or 
women  oddly  dressed,  or  doing  some¬ 
thing  amu.sing  or  unusual. 

D.  Scenic  or  Portrait  Studies — land¬ 
scapes,  snow  scenes,  lightning  flashes, 
storms,  or  informal  portraits,  candid 
camera  shots  etc. 

8.  Entries  must  be  accompanied  by 
the  following  letter  signed  by  a  re¬ 
sponsible  official  of  the  newspaper : 
“I  hereby  certify  that  (name  of  photog¬ 
rapher)  is  employed  by  the  (name  of 
newspaper)  as  a  photographer. 

“All  pictures  submitt^  by  members 
of  the  staff  of  the  (name  of  newspaper) 
are  released  for  use  without  charge  in 
the  news  pages  of  newspapers  news¬ 
paper  supplements  and  magazines  pro¬ 
vided  the  illustrations  carry  the  credit 
line  of  this  newspaper.  Any  penalty 
ftr  omission  of  such  credit  line  may  ^ 
invoked  only  against  the  newspaper, 
newspaper  supplement,  or  magazine 
making  the  omission. 


136,221  Line 
GAIN 
in 

Advertising 

— for  February  1936  over  the  cor¬ 
responding  period  of  last  year  was 
scored  by  the  Los  Angeles  Times 
.  .  .  giving  The  Times  a  lead  over 
the  second  Los  Angeles  newspaper 
by  248,482  agate  lines. 

Los  Angeles 

TIMES 


56,743 " 

60,703 

61,992 

62,681 


A  Gain  of  4,313 
over  1934 


A  gain  of  7,541  over 
same  period  in  1934 

A  gain  of  9,135  over 
January,  1935 

A  gain  of  9,224  over 
February,  1935 


The  Sunday  Telegram  i$  Worcester’s  ONLY  Sunday  newspaper, 
read  in  more  than  7  ot  every  10  homes  in  the  city.  Of  its  total 
circulation  ot  56,743,  51,305  is  concentrated  in  the  city  and  average 
18-mile  retail  trading  zone  (population  433,287). 

THE  TELEGRAM  -  GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

New  York  Oacaas  Detroit  Bortoo  PhiUdelphie  Sui  FruciKa  Lot  Antde*  CinHnMti 
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NEW  YORK  IS  AN  AMERICAN  CITY . 
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r HERE’S  plenty  of  evidence  that 
New  York  is  an  American  city.  For 
instance  .  .  .  More  than  half  the 
families  in  the  New  York  market  who 
read  full-size  New  York  Sunday  news¬ 
papers  read  the  Sunday  American. 
More  families  in  the  great  New  York 
market  read  the  Sunday  American  than 
the  Sunday  Times  and  Sunday  Herald 
Tribune  combined. 

Over  1,021,000  families  read  The 
American  on  Sundays  and  of  these, 
68,163  .  .  or  75.2  per  cent  .  .  live  in 
the  New  York  market.  And  they  are 
typical  New  York  families;  young, 
active,  modern  families  .  .  .  because 
The  American  is  intentionally  edited 
for  these  families  and  naturally  attracts 
these  families  as  its  readers. 

To  advertisers  who  want  large  cov¬ 
erage  at  small  cost,  these  are  important 
facts.  With  one  medium,  one  adver¬ 
tising  effort,  one  low  cost,  they  can  put 
their  message  before  a  very  large 
portion  of  their  potential  customers  in 
the  world’s  greatest  market. 

Yes  ...  New  York  is  an  American 
city.  And  when  you  advertise  in  New 
York,  buy  American  and  get  maximum 
value  for  your  expenditure. 

NEW  YORK 
AMERICAN 


National  Advertising  Representatives:  PAUL  BLOCK  and  ASSOCIATES 


More  Coverage  Than  the  Other  Full-Size 
New  York  Sunday  Newspapers  Combined 

New  y»rlt  Per  Cent,  of 
Total  Sunday  Market  Full-Size 

Circulation  Circulation  Circulation 

AMERICAN. . .  1,021 ,329 . 7M,163 . 53.4% 

TIMES .  681,706 .  374,434 . S4.0% 

HERALD  TRIB.  452,824 . 396,079 . SO.6% 
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RADIO  ASKS  RUUNG 
OF  SUPREME  COURT 


BroadcMters  Ask  Decision  ns  to 
Whether  Industry  Is  Interstate  or 
Intrastate — Action  Originated 
in  Washington  State 


(.Speciai  to  Kditor  &  Pubusuer) 

Washington,  D.  C,  March  25 — 
The  radio  broadcasting  industry  has  ap¬ 
plied  to  the  Supreme  Court  ot  the 
United  States  for  a  decision  as  to 
whetlier  it  is  interstate  or  intrastate  in 
character,  and  thus  whether  or  not  it  is 
liable  for  state  taxes  that  are  “burdens 
on  interstate  commerce.” 

The  State  of  Washington  has  levied 
a  gross  revenues  tax  on  the  Fishers 
Blend  stations  of  Seattle,  KOMO  and 
KJK.  In  lighting  this  tax,  these  two 
local  outlets  have  taken  the  case  to  the 
highest  tribunal  of  the  land  on  the 
premise  that  they  are  conducting  opera¬ 
tions  in  interstate  commerce  and  should 
not  be  subject  to  taxes  that  are  a  re¬ 
straint  on  such  national  operations. 

This  is  regarded  as  the  test  for  the 
broadcasting  industry  and  will  establish 
the  future  tax  liabilities  of  the  com¬ 
paratively  young  industry.  \  decision 
from  the  court  is  expected  shortly. 

The  issue  involved  in  this  case  is  not 
whether,  because  of  the  rebroadcasting 
of  chain  programs  from  outside  the 
state,  the  radio  station  is  a  part  of  in¬ 
terstate  commerce,  but  whether  the 
broadcasting  of  programs  originating 
within  the  state  for  local  consumption 
is  by  the  physical  nature  of  radio  trans¬ 
mission,  interstate  commerce  simply  be¬ 
cause  the  radio  waves  cross  the  state 
line,  with  the  result  that  radio  adver¬ 
tising  may  sell  products  outside  of 
W'ashington. 

.\nother  premise  for  this  claim  is  that 
if,  for  all  practical  purposes,  listeners 
outside  of  the  state  of  Washington  can¬ 
not  hear  the  radio  programs  of  KOMO 
and  KJR,  their  receiving  sets  at  least 
are  affected  by  the  “interference”  of 
these  stations  in  relation  to  others. 

Thus  if  such  stations  in  the  lower 
power  brackets  with  reduced  transmis¬ 
sion  scope,  can  be  declared  a  part  of 
interstate  commerce,  the  case  for  radio 
broadcasting  will  be  won  for  all  prac¬ 
tical  purposes  on  exemption  from  state 
taxes  that  conflict  with  interstate  opera¬ 
tions. 

Radio  stations,  if  incorporated,  are 
subject  to  the  regular  federal  taxes  as 
are  other  corporations,  but  there  is  no 
original  license  fee  or  special  tax  levied 
prior  to  beginning  operations. 

Elmer  W.  Pratt,  attorney  for  the 
National  .Association  of  Broadcasters, 
has  been  engaged  in  a  study  of  the  tax 
problems  of  the  broadcasting  industry, 
with  a  view  to  gathering  information 
and  legal  precedents  to  clarify  the  tax¬ 
ing  situation.  While  radio  officials  deny 
that  they  are  making  an  effort  to  have 
broadcasting  exempted  from  the  taxes, 
they  are  being  informed  of  the  latest 
developments  of  the  KOMO  and  KJR 
case  as  a  precedent  for  actions  in  other 
states. 

A  similar  tax  has  been  enacted  in 
Missouri,  and  operators  there  expect  re¬ 
lief  if  the  Supreme  Court  decides  for 
the  Seattle  station  in  the  pending  case. 

NEWSPRINT  OUTPUT  GAINS 

Newsprint  production  in  February 
continu^  at  record  levels.  Total 
North  American  production  was  318,039 
tons,  as  compared  with  277,231  in  Feb¬ 
ruary,  1935.  Canadian  output  was  221,- 
569.  while  United  States  mills  produced 
72,252  tons.  For  the  first  two  months 
of  the  year  Canadian  production  was 
499,524  tons,  against  383,264  tons  in  the 
same  period  of  1935 ;  United  States  pro¬ 
duction  was  151,588  tons  against  150,877 
for  the  same  comparable  periods. 


MICHELSON  STILL  “TOPS” 


John  M.  Thompson,  Lincoln  (Neb.) 
State  Journal,  probably  holds  record 
for  longest  continuous  service  as  state 
house  reporter.  He  has  covered  Ne¬ 
braska  legislature  44  years,  and  will 
cover  the  first  unicameral  legislature 
when  that  innovation  in  lawmaking, 
sponsored  by  Sen.  George  W.  Norris, 
meets  next  January.  Thompson,  who 
is  just  past  70,  puts  in  a  full  day,  six 
ways  a  week,  covering  the  major  stories 
for  both  afternoon  and  morning  edi¬ 
tions. 


Political  Parties  Paying  Fancy  Prices 
For  Publicists 

(Speciai  to  Kditor  &  Publisher) 

Washington,  D.  C.,  March  23  — 
Charles  Michelson,  publicity  director  for 
the  Democratic  National  Committee, 
still  draws  top  salary  among  the  public 
relations  agents  of  the  political  parties, 
it  was  shown  this  week  when  party  pay¬ 
rolls  were  filed  with  the  House  of  Rep¬ 
resentatives. 

Michelson  is  paid  ^00  a  week.  Other 
Democratic  salaries  include  $192  a  week 
for  Emil  Hurja,  a  statistical  expert,  and 
$110  a  week  for  Edward  L.  Koddan, 
who  left  a  job  as  White  House  corres¬ 
pondent  for  the  Associated  Press  to  be¬ 
come  Michelson’s  assistant  a  few  weeksi 
ago. 

Theodore  Huntley  is  paid  $1,000  a 
month  as  Republican  committee  publicity 
head.  John  Hamilson  who  ouit  recently 
to  handle  the  interests  of  Presidential 
Candidate  Alfred  M.  Landon.  was  paid 
$1,250  a  month.  James  Gordon  Bennett 
of  the  publicity  staff  is  paid  $562.50  each 
two  weeks,  and  Harry  J.  Brown  $297.92 
each  two  weeks. 

Warren  Wheaton,  publicity  director 
for  the  Republican  campaign  committee, 
is  paid  $1,000  a  month. 


CITY  MANAGER  WRITES  COLUMN 

Knoxville’s  new  city  manager,  George 
R.  Dempster,  has  b^ome  a  daily  col¬ 
umnist  for  the  Kfwxville  Journal. 


ADS  EXPLAINED  CANCELLATION 

Cancellation  of  the  Panama- Pacific 
liner  California’s  .sailing  from  New  York 
on  March  21  was  explained  in  San 
Francisco  newspaper  advertising  as  due 
to  unwillingness  “to  have  any  of  its 
vessels  put  to  sea  with  memliers  of  the 
crew  not  preparetl  to  obey  the  lawful 
orders  of  the  captain.” 


BRONXVILLE  WEEKLY  SOLD 

The  Bronxville  (N.  Y.)  Review, 
weekly  tabloid,  published  since  1901  by 
the  Bronx  Valley  Press,  has  been  sold 
to  Richard  H.  Price,  proprietor  of  the 
Bronxville  Printery. 


I  F  it’.s  a  Sunday  ncu.s- 
Jl  paper  you’re  thinking’ 
about,  here  are  tii'o 
prttven  answers: 


X*  Concentrate  on  NEA 
Sunday  color  comiepages 
and  sell  eleven  halfpages 
of  comic  section  advertis¬ 
ing  in  one  issue.  That's 
what  The  Pittsburgh 
Press  has  done  this  year. 


A*  Publish  an  entertain¬ 
ing  color  magazine  sec¬ 
tion.  made  up  of  NEA 
pages,  and  so  attract 
readers  and  advertisers. 
That’s  what  The  Seattle 
Times  does. 


Charles  H.  Eddy  Co.,  Inc.  Rcprcscniativc*  R.  J.  Bidwell  Co. 

New  York  Boston  Chicaso  San  Francisco  Los  Angeles 


To  obtain  COLOR  appeal 
m  your  Sunday  newspa¬ 
per.  ask  NEA. 


NEA  Service,  Inc. 

46l  — ath  Av*.  iJOoW  ardSt 

NEW  YORK  CLEVELAND 

614  MiSBion  St 

SAN  FRANCISCO 


It  Takes 

All  Kinds 
of  People 


The  seven  people  we’ve 
pbotoi;raphed.  in  case 
you  want  to  know  more 
abotit  them,  are:  Head 
of  a  specialty  shop  of 
a  Fifth  Avenue  depart¬ 
ment  store;  sales  rep¬ 
resentative;  bank  em¬ 
ployee;  housewife;  an¬ 
other  housewife;  stock 
broker,  and  owner  of 
a  .smart  hairdressing 
establishment. 


ese  are 


PEOPLE 


However,  seven  people 
don’t  make  a  circulation. 
Here.  therefore.  are 
further  clews  to  Herald 
’Tribune  readership: 


More  scientifically  than 
any  other  newspaper  the 
Herald  ’Tribune  studies 
and  classifies  reader  re¬ 
sponse.  We  count,  classify, 
zone  and  file  the  record 
of  every  reader  who 
writes  our  Service  De¬ 
partments.  This  forms 
a  huge  library,  invalu¬ 
able  to  the  editors  in 
preparing  food,  fashion, 
beauty  and  other  feature 
news. 


most  live  uu«l  restless 


iiiuss-gr(>ii|>  your  utlvertisiii^  tiullur  euii  eapturit  in 


New  York.  They  are  the 


In  1935  we  answered 
174,197  questions  from 
readers  about  cooking 
and  home-making  alone. 


ill  autuinohiles. 


new 


As  to  men:  The  Herald 
’Tribune  is  the  favorite 
morning  newspaper  of 
members  of  the  New 
York  Stock  Exchange. 
(Survey  Walter  Mann  & 
Staff  1.  Bank  presidents 
and  vice-presidents  In 
New  York  Cltv  and  sub¬ 
urbs  have  expressed  a 
similar  preference  for 
this  newspaper.  Not 
enormous  groups  but  in¬ 
fluential  and  typical  of 
many  other  Herald  ’Trib¬ 
une  readers. 


|noneer  new 


radios,  who  {»et  better  ones.  Men  and  women  with  a  ^rowin^.  healthy  a|)[>etite 


for  smarter  elothes.  lietter-lookin^  furniture.  (|uieter  refri^t^rators  and 


prettier  gardens 


read  the  Ilerahl  IVihune;  they  start  the 


Often  advertisers  tell  us 
stories  about  advertising 
results  that  give  us  a 
dear,  flash-picture  of  one 
part  of  our  circulation  or 
another. 


the  Herald 'Fribune  marshals  the  news 


For  instance,  there’s  the 
story  of  40,000  house 
dresses  sold  by  a  New 
York  store  by  adyertising 
that  started  in  the 
Herald  Tribune. 


hut  doesn't  hurv  it  in  tuns 


of  detail;  reports all  the  facts  clearly 


and  vitally,  in  language  that  urges 


want  to  reach  321,000* 


Then  there's  Grace  Line’s 
statement  that  Herald 
Tribune  readers  filled  the 
cabins  of  two  new  ships 
for  them. 


people  with  both  the  mind  and 


these  are  the  people. 


*450,000  on  Sunday* 


And  R.  H.  Macy’s  report 
of  a  virtual  sell-out  of 
women’s  Harris  tweed 
coats  at  $19.94  and  Mc- 
Cutcheon’s  sale  of  $25,000 
worth  of  linens  from  a 
single  advertisement. 


NEW  YORK 


Two  important  things  to 
remember  about  Herald 
Tribune  circulation:  Its 
SIZE  (reaching  more 
families  than  are  found 
in  any  but  the  five  larg¬ 
est  cities  of  the  country), 
and  the  fact  that  the 
better  the  neighborhood 
the  greater  is  its  circula¬ 
tion  coverage. 


The  men  and  teamen  pictured  on 
this  paf(e,  actual  Herald  Tribune 
readers,  say  they  are  glad  to 
let  us  use  their  pictures  if  they 
tcill  help  us  convey  a  true  idea 
of  Herald  Tribune  readership. 


A  MASSED  MARKET  WITH  THE  MIND  AND  MONEY  TO  BUY 


NEW  YORK:  Main  Office:  230  Wr»t  41»t  Street  .  CHICAGO:  Guy  S.  Otborn, 
Srolaro  &  /nc.  •  DKTROIT:  Guy  S,  Oaborn,  Srolaro  &  Meeker,  Inc, 

ST.  LOl^IS:  Guy  S,  O«&orn,  Scoiaro  &  Meeker,  Inc.  •  BOSTON:  M,  h,  Tyler 
SAN  FRANCISCO:  Fenger-Hall  Ca>.,  Ltd,  •  LOS  ANGELFilS:  Fenffer-Hall  Co„  Ltd, 
SEATTLE:  Fenfger^llail  4'n.,  Ltd,  •  PARIS:  European  Edition,  AVir  \ttrk  Herald  Tribune 


I 


The  inspirations  of  the  smartest  couturiers,  the 
designs  of  the  newest  motor  cars,  the  conceptions 
of  the  most  successful  interior  decorators  are 
aimed  at  THE  MODERNS.  .  .  .  They  are 
the  people  who  are  looking  around  for  some¬ 
thing  new  and  good. 

What  a  host  of  things  they  buy — the  MODERNS ! 
They  represent  the  element  which  is  thinking, 
striving,  succeeding,  making  money,  buying  more 
things.  To  sell  to  them,  Hearst  newspapers  are 
the  Open  Door. 
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Tleu/spapers 


LIQUOR  BOARDS  AIM 
TO  CURB  AD  EVILS 


TOKYO  CAMERAMEN  ON  THE  JOB 


Wholesalers  and  Retailers  Organize 
Separately  Against  Unfair  Trade 
Practices — Pre-date  Sunday 
Ads  Barred 

Attacks  against  unfair  practices  in 
liquor  advertising  have  l)ecn  announced 
on  two  fronts  in  New  York.  A  code 
of  ethics  for  newsjiaper  advertising  by 
liquor  dealers  is  lieing  prepared  by  tlie 
Retail  Wine  and  Liquor  Guild  which 
is  composed  of  a  dozen  of  New  Vorks 
largest  retailers.  Larger  in  scoiie  is 
the  wholesale  board  of  trade  to  eniorce 
fair-trade  practices  for  the  local  whole¬ 
sale  wine  and  liquor  industry  which  has 
been  organized  by  the  New  \  ork  insti¬ 
tute  of  Wine  and  Spirit  Distributors, 


Guiiierumeii  representing  Tokyo  newspapers  and  news  agencies  have  been  work¬ 
ing  overtime  since  the  recent  military  rebellion  and  assassinations.  The 
scene  here  is  before  the  Foreign  Ministry  building  as  another  statesman  arrives 
to  confer  on  formation  of  the  new  Cabinet. 


GETS  STATION  IN  CHICAGO 


Insull  Radio  Chain  Signs  WIND — 19 
Outlets  Now  Listed 

t.'nif.\i;o,  March  23 — Radio  station 
WIND,  formerly  associated  with  Col¬ 
umbia  Broadcasting  System,  will  serve 
the  newly-organized  .\ffiliatcd  Broa<l- 
casting  Company  as  local  outlet  for 
.ABC  programs,  it  was  announced  this 
week.  Station  WK.BH,  LaCrosse,  Wis., 
has  also  joined  the  network  f<»r  com¬ 
mercial  programs,  making  a  total  of 
1‘*  outlets  of  the  midwestern  chain, 
which  will  take  the  air  late  in  .Anril. 

With  e.xception  of  WIND,  all  of  the 
stations,  including  five  newsjjapcr-owned 
units  in 


Wi.sconsin  and  Indiana,  have 
lx*en  segregated  into  three  state  groups, 
which  are  available  to  advertisers  as 
individual  networks  or  in  combination 
of  one,  two,  or  three  groups.  Kach  of 
these  state  groups,  however,  is  available 
only  as  a  unit;  that  is,  the  advertiser 


AT  SURPRISINGLY  LOW  COST! 


Michigan’s  other  Detroit  .  .  .  the 
central  |X>rtion  of  the  state,  which 
contains  America’s  most  active  and 
highest  paid  industrial  area  .  .  .  can 
lie  covered  with  the  eight  Booth 
Newspajiers  al  .riiprisinifli/  low  coiti 

You  must  use  Booth  Newspapers 
to  cover  your  Michigan  market  out¬ 
side  of  Detroit.  A  study  of  cover¬ 
age  and  costs  will  soon  show  you 
why  this  is  true.  Cash  in  on  this 
active,  up-trend  market  with  an 
early  schedule. 


rongdoing  DAILY  PANTAGRAPH  APPOINTS 

1.  It  was  The  Bloomington  (111.)  Daily  Pan- 
whether  tagraf>h  has  appointed  Gilman.  Nicholl 
presenting  &  Ruthman  to  represent  it  in  the  na- 
dd  be  re-  tional  field,  effective  April  1. 


If  rile  /or  This  AVu’  Dala  Book 

Very  little  small  print,  and  not  too 
many  statistics.  A’ou'll  find  it  an 
interesting  presentation  of  a  desir¬ 
able  market  .  .  .  and  the  one  and 
only  way  ol  covering  it. 


EDITOR’S  OFFICE  WRECKED 

•A  youth  who  gave  the  name  of  Jerry 
Price  slipiied  into  the  office  of  George 
H.  Lyon,  editor  of  the  Buffalo  Times, 
March  21.  barricaded  himself  behind  the 
locked  dtxir  and  then  wTecked  the  of¬ 
fice,  throwing  papers  and  everything 
movable  about  in  wildest  confusion. 
Kditorial  room  employes  and  police  fin¬ 
ally  broke  down  the  door  and  over¬ 
powered  the  young  man  who  was  sent 
to  Buffalo  City  Hospital  for  observa¬ 
tion.  He  later  said  he  did  not  know 
Mr.  Lyon  and  had  no  grudge  against 
him  or  the  pajK-r.  He  was  unable  to 
give  any  reason  for  his  act. 


A  Newspaper  in  a  lar^e  Eastern  City 
is  looking  for  a  MANAGING 
EDITOR.  He  must  have  a  back¬ 
ground  of  accomplishment  which 
will  indicate  his  availability  for  the 
job. 

He  must  be  a  young,  yet  seasoned, 
man  with  an  enthusiastic  interest  in 
getting  out  a  great  and  progressive 
newspaper. 

Write  fully  to 

BOX  A-496 
EDITOR  &  PUBLISHER 


New  A’ork  Office: 

1.  A.  KLEIN, 

50  East  42nd  Street. 


Chicago  Office : 
JOHN  E.  LUTZ, 

180  North  Michig  ciii  Ave. 


PROFIT-  MAKING 
COLOR  COMICS 


¥TMITED  F<*atiires  (‘olor  (‘oinie  pages  have  been 
^  tried  <»ii  readers’  favor  and  found  to  fit  to  a  T. 
The  proof  is  their  eireulations,  whieh  range  from 
one  to  nine  million  per  page. 


United  Features  <‘olor  «‘omies  are  <*ut  to  measure 
in  the  sizes  atlvertisers  require.  17  <rome  in  the 
half-page  standard  size  that  is  the  8-to-l  prefer- 
enee  of  spaee-buyers.  15  eonie  in  the  next-pre¬ 
ferred  dimension,  full  page  tabloid.  Then  there 
are  the  full  page  standard  and  half-page  tabloid 
sizes  where  vou  need  them. 


¥^OR  full  advertising  display  ami  open  display, 
for  sure  eireulation  an<l  intne  eireulation, 
steady  advertising  revenue  and  im»re  advertising 
revenue,  publish  United  Features  color  comics — 
made  to  order  for  making  profits. 


Write  us  for  samples  and  terms — today 
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Editor  &  Publisher  for  March  28,  1  936 


W.C.T.U.  EDUCATIONAL 
SERIES  HITS  ALCOHOL 

Copy  Being  Sent  to  Newspapers  for 
Local  Sponsorship — No  Paid 
Space  on  National  Basis 
Contemplated 

{Special  to  Editos  &  Publisher) 
Chicago,  March  23 — Amelia  Earhart, 
famous  woman  flyer,  sets  the  pace  in 
a  series  of  “educational  advertisements” 
lieing  released  to  newspapers  for  local 
advertisers  sponsorship  by  the  National 


ACHIKVI-MENT 


A  LCf )  H  O  I,  AT  ION 

First  copy  in  W.C.T.U.  drive  against 
alcohol. 

W.  C.  T.  U.  as  its  contribution  toward 
development  of  a  more  effective  educa¬ 
tional  program  against  beverage  alco¬ 
hol.  Other  similar  ads  are  to  be  released 
to  newspapers,  it  was  stated,  although 
nc  paid  space  on  a  national  basis  is 
contemplated. 

The  first  ad  carries  an  attractive  pic¬ 
ture  of  Miss  Earhart  under  the  head¬ 
line:  “Achievement  Was  Stimulant 
Enough”  and  quotes  an  editorial  com¬ 
ment  by  Arthur  Brisbane  stating  Miss 
Earhart’s  flying  record  is  testimony  in 
itself  to  her  abstinence  from  alcoholic 
beverages.  Referring  to  the  fact  the 
noted  aviatrix  “is  not  a  good  shot  with 
champagne  bottles,”  Mr.  Brisbane  re¬ 
marks  :  “There  are  more  important 
things  than  knowing  how  to  throw  a 
champagne  bottle.” 

In  presenting  this  Earhart  advertise¬ 
ment  to  newspapers,  the  W.  C.  T.  U. 
has  notified  editors  an  electrotype  will 
be  furnished  without  charge,  stating ; 
“If  you  are  interested  in  using  the  other 
two  of  this  initial  series,  please  let  us 
know  in  your  reply  They  will  be  re¬ 
leased  one  month  apart.” 

Dr.  James  A.  Crain,  secretary  of  the 
Department  of  Temperance  and  Social 
Welfare  of  the  Disciples  of  Christ,  is 
quoted  as  commenting  upon  the  Ear¬ 
hart  ad  as  follows:  ‘Tt  is,  I  think,  the 
best  layout  for  temperance  advertising 
that  I  have  ever  seen.  I  am  frankly 
surprised  that  you  have  been  able  to  grt 
a  person  such  as  Amelia  Earhart  to 
agree  to  the  use  of  her  name  and  pic¬ 
ture.” 

The  present  series  is  nart  of  the  W.  C. 
T.  U.  “Five-Year  Willard  Centenary 
Program.”  culminating  in  September, 
1939,  marking  the  hundredth  anniver¬ 
sary  of  the  birth  of  Frances  E.  Willard. 
It  is  significant  the  WTiite  Ribbon  or¬ 
ganization  has  adonted  un-to-date  meth¬ 
ods — although  lacking  funds  to  place 
a  national  advertising  campaign  —  in 
seeking  to  place  authoritative  scientific 
findings  concerning  the  relationship  of 
beverage  alcohol  to  American  life. 

.\n  initial  test  of  this  tvpe  of  educa¬ 
tional  advertising  was  made  through 
the  columns  of  several  eastern  news¬ 
papers  on  the  second  anniversary  of 
repeal.  .According  to  W.  C.  T.  U.  offi¬ 
cials,  the  reaction  was  “both  encourag¬ 
ing  and  significant”  from  sources 
wholly  outside  of  temnerance  or  church 
circles.  They  cite,  for  example,  com¬ 
ment  from  the  Nerv  Yorker  which 
stated ;  “It  struck  us  that  the  new 
prohibition  movement  which  is  gaining 


pace  every  day  (see  the  W.  C.  T.  U.’s 
newspaper  campaign),  telling  us  that  to 
refuse  a  cocktail  is  a  mark  of  good 
judgment.”  They  also  refer  to  Tide 
magazin^  which  remarked:  “Nor  any 
less  ominous  was  a  birthday  present 
from  the  W.  C.  T.  U.  in  the  form  of 
a  campaign  for  alcohol  education  in 
25  New  York  newspapers” 

The  liquor  interests’  direct  sales  ap¬ 
peal  to  youth  and  women  during  the 
past  two  years  is  one  reason  for  the 
educational  campaign,  it  was  stated  at 
W.  C.  T.  U.  headquarters  in  Evanston. 
Officials  refer  to  Mrs.  Ida  B.  Wise 
Smith,  national  W,  C.  T.  U.  president, 
who  in  her  annual  address  last  SejXem- 
ber  at  Atlantic  City  convention,  said: 

“Liquor’s  advertising  program  of  to¬ 
day  is  largely  directed  to  women.  ‘.‘Vn 
Open  Letter  to  the  Women  of  Amer¬ 
ica — On  Whisky’  was  so  audacious  it 
won  a  spirited  rebuke  from  J.  H. 
Choate,  Jr.,  director  of  the  F.  A.  C.  A. 

“Millions  of  homes  are  nightly  flooded 
with  beer  and  whisky  sponsored  pro¬ 
grams  of  which  the  mother  at  her 
tasks  and  the  child  at  his  play  are 
equally  made  the  victims.  . 

“  ‘Our  new  market — women  is  a  fre¬ 
quent  reference  in  liquor  magazines. 
Even  babies  are  not  exempt.  ‘Pure 
enough  for  baby’  shows  a  baby  with  a 
bottle  of  beer  held  in  one  hand  to  his 
lips  to  advertise  the  brand  to  be  used 
at  a  cooking  school.  The  child  is  so 
small  that  both  his  little  hands  could 
not  have  held  a  bottle  of  beer  to  his 
mouth,  much  less  one.  The  bottle  is 
plainly  drawn  into  the  photograph  of 
the  child. 

“Of  course  youth  is  the  target  as 
well.  Says  one  advertising  expert  to 
his  client — ‘another  point  should  not  be 
overlooked.  Each  year  about  2,000,000 
youngsters  reach  an  age  when  they  be¬ 
gin  to  be  interest  in  and  influence  by 
advertising.’  A  most  serious  feature 
of  the  newspaper  advertising  is  the  no¬ 
ticeable  effect  upon  news  and  editorial 
departments  of  such  papers  as  accept 
it. 

“Happily  there  is  a  saving  remnant 


of  fine  publishers  who  do  not  have  a 
price.  Based  upon  the  replies  received 
m  a  newspaiier  publishers  survey  there 
was  found  an  aggregate  daily  circulation 
of  2,951,262  subscribers  which  refuses 
to  accept  any  liquor  advertising  what¬ 
ever.  If  to  these  are  added  those  papers 
which  ban  distilled  Tiquors,  it  means 
that  pajiers  with  several  million  subscrib¬ 
ers  refuse  to  besmirch  their  columns 
with  paid  whisky  propaganda.” 

The  main  avenues  of  actvity  in  this 
“localized”  national  campaign  are  the 
state  W.  C.  T.  U.  organizations,  which 
are  already  utilizing  posters,  billboards, 
motion  pictures  and  radio  in  connec¬ 
tion  with  the  “five-year”  plan  of  tem¬ 
perance  education.  The  New  York  State 
W.  C.  T.  U.  employed  the  services 
of  Frank  Presbrey  Company,  New 
York  advertising  agency,  to  prenare 
copy  for  the  three  newspaper  ads  re¬ 
leased  in  25  dailies  on  the  second  an¬ 
niversary  of  repeal. 

DINNER  FOR  CORRESPONDENTS 

Judge  Robert  W.  Bingham  and  Barry 
Bingham,  publishers,  were  hosts  Satur¬ 
day  to  95  of  the  Louisrnlle  Courier- 
Journal  and  Times  correspondents  from 
throughout  Kentucky  and  Southern  In¬ 
diana  at  a  “family  party”  at  the  Brown 
Hotel.  The  correspondents  were  greeted 
by  Judge  Bingham,  who  is  Ambassador 
to  the  Court  of  St.  James.  Ulric  Bell, 
of  the  Washington  Bureau  of  the  pa- 
jiers.  and  J.  Howard  Henderson,  chief 
of  the  papers’  Frankfort  bureau,  spoke. 
They  were  introduced  by  Barry  Bing¬ 
ham. 

W.  J.  JOHNSON  JOINS  DAILY 

William  J.  Johnson,  who  has  been 
in  the  advertising  agency  business  in 
St.  Louis  for  20  years,  lias  joined  the 
staff  of  the  Globe-Democrat’s  merchan¬ 
dising  service  department  and  will  con¬ 
tact  retailers  in  connection  with  na¬ 
tional  advertising.  Until  recently  he 
was  with  Mortimer  W.  Mears,  Inc.  and 
previously  with  Chappelow  advertising 
Co.,  St.  Louis,  as  space  buyer. 


CHAIN-STORE  BILL  IS 
VOTED  BY  COMMITTEE 

Would  Forbid  Ub«  of  AdvertiuBi 

Allowances  to  Conceal  Price 
Concessions — Borah-Van  Nuyt 
Bill  Taken  Up 

{Special  to  Editos  &  Publishes) 

Washington,  D.  C.,  March  2-1 — Leg¬ 
islation  to  ban  discriminatory  pricing 
and  advertising  allowances  advanced 
another  step  today  when  a  suhLummittee 
voted  favorably  on  the  House  draft  of 
the  Kobinson-Patman  bill.  The  Senate 
bill  was  reported  favorably  several 
weeks  ago,  and  the  drive  will  begin  at 
once  for  enactment. 

As  in  the  case  of  the  Senate  bill,  the 
House  measure  does  not  proi>ose  that 
advertising  allowances  be  outlawed,  but 
merely  declares  that  they  shall  not  be 
employed  as  a  means  for  covering  up 
price  concessions  or  rebates  to  large 
purchasers,  such  as  chain  stores. 

A  subcommittee  of  the  Senate  was  in 
session  today  to  start  on  its  legislative 
route  the  Borah- Van  Nuys  bill  which 
contemplates  strengthening  of  the  power 
of  the  Federal  Trade  Commission  to 
proceed  against  unfair  trade  practices 
and  antitrust  law  violations. 

Meanwhile,  the  Wheeler-Rayburn  bill 
to  empower  FTC  to  institute  un^ 
trade  practice  proceedings  “on  its  own 
initiative”  and  without  establishing  the 
element  of  competition,  went  on  the 
Senate  calendar.  House  hearings  have 
not  yet  been  scheduled. 

ARRESTED  UNDER  1881  LAW 

Accused  of  incitation  to  murder  under 
the  Newspaper  Law  of  1881,  Charles 
Maurras,  Royalist  leader  and  an  editor 
of  Action  Francaise,  Paris,  was  sen¬ 
tenced  March  21  to  four  months’  im¬ 
prisonment  and  fined  100  franc  for  an 
article  published  Jan.  13  in  which  the 
paper  named  140  members  of  Parliamern 
as  public  enemies  who  should  be  ousted. 
He  will  appeal. 


and  Environs- 


the  3' 

in  the  2 


market 

state! 


Sell  this  big,  worthwhile  market  by 
advertising  in  its  two  leading  papers: 

WILKES-BARRE 

TIMES-LEADER 

and 

WILKES-BARRE 

RECORD 

In  WUkes-Bure,  the  WlIkcB-Barre  Record  (mom- 
ins)  and  tbe  TtmeB-Leader  (evening)  are  membere 
ot  tbe  Audit  Bureau  of  Clroulatlona,  Aaaoelated 
Prew.  Amerlean  Newspaper  Publlabers  Aasoelatlon. 
Bureau  of  Advertising,  Pennsylvania  Newspaper 
Publlabers  Association  and  Amerlean  Society  of 
Newspaiier  Editors. 


Exceeded  only  by  Philadelphia  and  Pittsburgh 
in: 


Population 
Industrial  Payrolls 
Wealth 

Number  of  Employees 
Value  of  Products 


Bank  Clearings 
Bank  Resources 
Invested  Capital 
Motor  Registration 
Income  Tax  Rettirns 


Within  a  12*/4  mile  radius  around  Wilkes-Barre 
live  400,000  pieople.  The  production  of  anthra¬ 
cite  coal  and  the  manufacture  of  lace,  silk, 
rayon,  metal,  food,  cigars  and  tobacco  products 
provide  payrolls  that  mean  business  1 


/ 
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H'ih 


er  than  the  1929 


There  are  1,950  dailies,  and  only  518 
Sunday  papers,  published  tfiroughout 


the  entire  country. 


That  accounts  (or  the  remarkable 


Sunday  circulation  coverage  of 


important  metropolitan  papers  in 


their  respective  trading  areas. 


Is  it  surprising,  therefore,  that 


nati.onal  advertisers  requiring 
intensive  sales  punch  ar 


using  Metropolitan  Weekly 


Comics,  Gravure  and  Color 


more  extensively  every 


year? 


Aote  how  Sunday  circulations 


have  gone  beyond  the  ^29  peak. 
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TELEPHOTO  PROVES  ITS  MERIT  Cmonnati.  In  all  the  two  men 

- ^  ^  working  around  Pittsburgh  transmitted 

Associated  Press,  Wide  World  Bodi  Have  Equipment  in  Flood  30  pictures.  In  only  one  was  there  a 

Ar.«  Wi*  Good  T,«n»ni«ion  0»»  Ordinory  Com».«W  fS;  drc„T'°¥:S  wS^Tor- 

Channels — A.P.  Going  Into  Production  of  25  Portable  Sets  rected  by  re-running  about  half  an 


“KREAMILK”  IS  LAUNCHED 

Localised  Newspaper  Copy  At. 
nounces  New  Product 

(.Special  la  Editoi  &  Publishh) 
Chicago,  March  24  —  Localized 


a™..  With  Good  T«n.mi»io.  Over  Ordin«y  Comn,^  ST/-  „  copy 

Channels — A.P.  Going  Into  Production  of  25  Portable  Sets  rected  by  re-running  about  half  an  a  homogenized  pasteuriz^  milk,  is  be- 

PUT  A  DTE-  .1  U  Z  TU  _ u  c—.,  o-t-.'.ro/i  f^e  picture  and  pasting  this  ing  used  to  introduce  this  new  produa 

RTABLE  telephone  Proved  it-  The  Pittsburgh  crew  over  the  other  print.  In  Cincinnati  the  in  South  Bend,  Ind.,  and  other  midwest- 

men  sent  pictures  from  their  hotel  room,  ern  cities,  it  was  stated  here  today  b, 
worst  imaginable  test  conditions.  Flood  bile  trip  during  which  the  portable  products  Bureau  of  Mo- 

*  t - sent  to  Connecticut  found  condiions  chandising  Associates,  Inc.,  230  North 

in  Hartford  impossible,  so  retreated  to  Michigan  avenue. 

New  Britain  where  they  filed  three  pic-  Kreamilk  is  hailed  as  being  more  di- 
tures  from  the  New  Britain  lierald  of-  gestible  and  palatable  than  ordinary 
fice.  Mayor  Dunn  of  New  Britain  was  milk  liecause  of  the  breaking  down  oi 
bresent  and  watched  the  transmission  of  the  fat  globules  and  its  softer  curd,  it 
the  photographs.  Mr.  Meyer  had  had  was  stated  at  the  merchandising  burtan 
only  20  minutes  instruction  in  actual  which  is  offering  this  copyrighted  pro- 
operation  of  the  transmission  machine  gram  to  one  dairy  company  in  each 
before  leaving  for  Hartford.  The  city. 

photographer  also  was  uninitiated,  but  Newspaper  advertising,  placed  l^ocally, 
the  results  were  highly  satisfactory  to  is  the  primary  medium  being  used. 

the  Wide  World  people.  TEACHERS’  COMMITTEE  NAMED 

BUICK  BOOSTS  SCHEDULES  Prof.  Grant  M.  Hyde,  University  ot 

Buick  Motor  Company  approved  Wisconsin  school  of  journalise  presi- 
large  increases  in  its  advertising  sched-  dent  of  the  American  Association  o( 
ules  for  March  and  April  because  of  im-  Schools  and  Departments  of  Journaliso. 
ixirtant  sales  increases,  according  to  has  appointed  an  association  committee 
Thomas  H.  Corpe,  director  of  advertis-  to  discuss  ways  and  me^s  of  coopent- 
ing  and  sales  promotion.  “Large  and  ing  with  newspapers.  He  is  actmg  as 
frequent  space  will  be  used  in  news-  chairman  of_  the  committee  which  just 

reg  _  _  narw-rs  of  the  larger  cities  ’’  Come  beCTinning  discussion  of  projects.  Other 

ulations  so  that  William  Eckenberg.  Wide  World  phoiographer  G  V.  recent  saks  meeting,  “with  fre-  members  are:  Dean  Frank  L.  ^Urtm 

portable  transmit-  Ddlenback  technician  and  Charles  Wilk.  of  the  WW  though  smaller  space  in  news-  of  Missouri;  Franklin  Banner  of  Pom- 

ters  will  1^  allowed  Cleveland  bureau,  send  a  Wired  Photo  from  a  portable  ^  ,^00  smaller  cities,  svlvania  State;  Dean  Ralph  Casey  ot 

to  hook  directly  on  set  in  their  Cincinnati  hotel  room.  Magazine  schedules  also  are  being  Minnesota ;  Dean  Lyle  Spencer  of  Syn- 

o  te  ep  one  cir-  — —  stepped  up  for  the  spring  campaign,  and  cuse ;  Dean  Eric  Allen  of  Oregon;  Koi- 
L  DBTWBU^*_#«IIW«T0  muuE  TMWiMTTW  will  be  used  in  2,000  cities  and  iieth  Olson  of  Rutgers  and  John  Drewt) 


en  areas  in  Connec¬ 
ticut  and  Pennsiyl- 
vania  provided  the 
stage  for  success¬ 
ful  tests  by  the 
Associated  Press 
and  Wide  World 
Photos  on  opera¬ 
tion  of  their  re¬ 
spective  portable 
transmitters. 

Proof  to  the  tele- 
phone  companies 
that  picture  inter¬ 
ests  intend  to  have 
wired  pictures, 
whatever  the  atti¬ 
tude  of  the  Amer¬ 
ican  Telephone  and 
Telegraph,  may 
lead  to  the  revision 
of  A.  T.  &  T.  reg¬ 
ulations  so  that  William  Eckenberg.  Wide  World  photographer,  G.  V. 
portable  transmit-  Dillenback.  lechiiician,  and  Charles  Wilk.  of  the  WW 
ters  will  be  allowed  Cleveland  bureau,  send  a  Wired  Photo  from  a  portable 
to  hook  directly  on  set  in  their  Cincinnati  hotel  room. 


I 


to  hook  directly  on  set  in  their  Cincinnati  hotel  room. 

to  telephone  cir-  _  _ 

cilits  under  a  “tern-  MOMSH  pnTMMmON  Of  0  MMmOTO  muiu  THAWMITTEItt  ^ 

porary  leaded  i  /  — .  V  / 

wire”  proposition.  T~/  V”  ^ 

The  coming  of  such  /  /  /  \ 

a  condition  will  re-  ;  /  /  \  ^Z?^**'^**” 

move  a  barrier  to 

transmission  from  j  ' 

portable  sets.  'X  /  /\ 

The  .Associated  -/  — ya.— •  ■4.-  ' 

Press  had  disman-  V  ““  ' 

tied  its  portable  set  \  - ^ 'V«®r - .. 

in  its  research  and  \n  \  v  /  \— »,  -X^ 

development  lab-  y  “'v 

oratory  in  New  2:  A  /  y- 

York  preparatory  * 

Wirephoto  chart  of  the  Wirephoto  network  showing 

^  ,  M  points  where  the  25  portable  sets  will  be  installed 

~  r  P*^*"  ®  before  the  end  of  the  vear,  doubling  Wirephoto  picture 

setstoruse  ' 

throi^hout  the 

country.  When  the  flood  story  broke  equipment,  in  a  suitcase,  received  plenty 
last  weekend,  two  men  from  New  York  of  hard  handling.  With  a  few  photos 
— Harold  Carlson  and  J.  C.  Barnes  snapped,  the  two  men  could  not  develop 
from  the  laboratory — flew  the  equipment  the  prints  nor  establish  telephone  con- 
to  Pittsburgh,  where  it  was  assem-  nections  with  New  York  City.  They 
bled  by  candle-light  in  an  unheated  managed,  one  way  and  another,  to  get 
building  where  the  temperature  was  43  to  Greensburg  where  they  developed 
degrees,  and  operated  it  with  an  auto-  and  transmitted  a  picture  over  ordinary 
mobile  battery.  long  distance  circuits. 

Nine  pictures  were  fed  directly  into  Back  in  Pittsburgh  on  Friday  they 
the  .AP’s  10,000-mile  Wirephoto  circuit  got  more  pictures,  found  a  photographic 
at  a  point  south  of  Pittsburgh  and  were  laboratory  in  the  Pennsylvania  station 
received  at  all  .AP  Wirephoto  points,  where  independent  sources  of  power  and 
Unretouched  prints  transmitted  from  water  were  available,  and  sent  pictures 
the  portable  equipment  were  printed  in  from  there  all  that  evening — with  an 
all  the  Wirephoto  papers.  hour  out  for  recharging  of  their  battery. 

With  successful  completion  of  this  p— 
under-fire  test,  the  AP  has  announced 
the  25  points  fshown  in  the  accompany- 

ing  map)  where  it  will  install  portable  irj[ €/»€?.£  HUTii 

transmitters  to  double  its  Wirephoto 
picture  coverage.  Due  to  the  develop-  -m 

ment  of  a  special  motor,  designed  by  ■ 

AP  engineers,  which  will  soon  be  in  ^ 

fabrication,  the  production  of  the  25 

jwrtable  sets  is  not  expected  much  be-  Prn«nppt<5  in  Ponn- 

fore  the  end  of  the  year.  They  will  Prospects  HI  Penn- 

be  put  into  operation  as  they  are  com-  sylvania’s  Third  Richest 

’’'Thi  New  York  Times’  Wide  World  Market  thru  the  well 

Wired  Photo  equipment  also  was  put  to  read  columns  of  its  only 

the  absolute  test  of  practicality  when  Sunday  —  the  Wilkes- 

two  portable  transmitters  were  dis-  „ 

pached  from  New  York  City  to  Rarre 

cover  the  flood.  One  went  in  care  of 

William  Eckenberg,  photographer,  and  G¥  TIVH  A  V 

G.  V.  Dillenback,  technician,  to  Pitts- 

burgh,  where  it  arrived  28  hours  later  ¥'IVTl~k¥?T>17*TVT¥^'I7’1VTrTi 
(Thursday  evening).  The  other  went  iiiHLiJr  X 

to  cover  the  Hartford  flood.  Samuel 
Falk,  photographer,  and  Herman  Mev-  C 

er.  laboratorv  employe,  took  the  ma-  irrOWing  Lvcry  Year 

chine  into  Connecticut. 


of  Georgia. 


Signs  of  the  Times 

in  ROCK  ISLAND-MOLINE 

JjMPLOYMENT  in  the  factories  of  this  “ONE-CITY”  market  now  exceeds 
even  the  highest  point  of  1929-30.  Help  wanted  signs  are  to  be  seen  ona 
again  on  factory  employment  offices.  Citizens  of  Rock  Island-Moline  are 
working — and  SPENDING!  Retail  sales — electricity,  gas  and  telephone 
figures — automotive  sales  are  up — and  going  higher! 

57.1%  of  ABC  “Tri-City”  Zone  Population 
lives  in  Rock  Island-Moline 

Rock  Island-Moline.  III.,  comprise  the  Illinois  slice  (57.1%)  of  the  Tri-City  consupw 
“pie” — the  other  part,  42.9%,  is  Davenport,  la.,  on  the  opposite  side  of  the  MissiWipP 
River. 

Total  ABC  “City"  zone  population  is  148,332.  Of  this  total.  84,813  people 
live  in  the  Rock  Island-Moline  urban  area.  The  remainder.  63,519  (42.9%)  live  m  ts* 
Davenport  urban  area.  No  one  city — NO  ONE  NEWSPAPER,  dominates  this  m^tt. 
Only  two  newspapers.  The  .Arcus  and  The  Dispatch,  are  most  profitably  employed  to 
reach  the  larger  portion  (57.1%!  of  the  ABC  “City"  zone  area  of  148,332  people.  Ano 
they  give  97%  COV'ERAGE,  without  duplication. 

Rock  Island  argus 
Moline  dispatch 

Nat.  Rep.  THE  ALLEN-KLAPP-FR  AZIER  CO.,  Chicago,  St.Louis,  Detroit,  Nev  Yt 
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NEVER  BEFORE- 

In  the  History  of  Sunday  Newspapers 
has  there  been  such  A  STORY  OF 

PROGRESS 


IN  ADVERTISING 
LINAGE.  .  .  . 

The  SUNDAY  MIRROR 
Made  a  GAIN  of 

152% 

In  Three  Years 


Progress  in  a  newspaper  is  never  an  accident,  never 
haphazard,  never  built  upon  the  whims  of  either 
editors  or  advertisers.  A  newspaper  can  build 
circulation  only  upon  public  acceptance,  only  upon 
the  confidence  of  its  readership.  And  an  Adver¬ 
tiser  whose  message  appears  consistently  in  that 
paper,  builds  accordingly.  The  tremendous  strides 
attained  by  The  Mirror  in  four  short  years  is 
concrete  evidence  of  the  position  of  importance  it 
holds  in  the  New  York  market. 


COMICS  -  COLORGRAVURE 
ROTOGRAVURE 


NEW  YORK  SUNDAY  MIRROR 

AMERICANS  FASTEST  GROWING  NEWSPAPER 


26 


Editor  &  Publisher  for  March  28,  1  936 


‘STUFFED  FLAT’  EVIL  IS  ELIMINATED  BY 
MINNEAPOLIS  CLASSIFIED  MEN 

All  Dailies,  Working  With  Furniture  Dealers  And  Better  Business 
Bureau,  Investigated  Advertisers,  Promoted  New, 
Protective  Listing 

By  L.  PARKER  UKELY 

typical  city  investigation. 


Minneapolis  was 

overrun  by  the  pernicious  practice 
ot  selling  furniture  from  private  dwell¬ 
ings  to  a  gullible  and  unsuspecting  pub¬ 
lic.  Readers  answered  want  ads  in 
good  faith  and  accepted  at  face  value 
such  pleas  as  “Mrs.  Doe  was  being 
forced  to  break  up  housekeeping,”  and 
the  like. 

Classitied  men  and  women  well  know 
that  this  “stuffed  Hat”  business  deprives 
legitimate  furniture  houses  from  an  ap¬ 
palling  annual  portion  of  their  possible 
revenue ;  it  oftentimes  deprives  a  not 
too  alert  city  administration  from  legal 
license  fees;  it  deprives  newspapers  of 
a  normal  volume  of  legitimate  furniture 
advertising ;  and  of  paramount  moment, 
it  frequently  gives  the  classified  reader 
who  purchases  “stuffed  Hat”  goods 
plenty  of  reason  to  feel  that  he  has  been 
handed  a  raw  deal  in  value,  and  in  turn, 
he  loses  confidence  in  other  advertising 
published  in  the  paper  he  reads. 

W.  S.  Block,  classified  manager  of 
the  Minneapolis  Tribune,  with  the  as¬ 
sistance  and  full  cooperation  of  the 
classitied  managers  of  the  other  Minne¬ 
apolis  newspapers,  has  practically  elimi¬ 
nated  the  traffic  in  “flat  stuffing”  or 
“stuffed  flatting.” 

Other  necessary  and  interested  par¬ 
ties  who  assisted  with  their  time  and 
money,  were  the  Better  Business  Bu¬ 
reau,  and  the  executives  and  owners  of 
Minneapolis  furniture  houses. 

The  first  step  was  complete  agree¬ 
ment  between  the  classified  managers 
that  they  would  work  as  one  to  stamp 
out  the  evil.  A  conference  was  held  be¬ 
tween  the  managers.  Business  Bureau 
officials  and  store  executives.  They 
planned  their  course  of  action  to  include 
an  investigating  and  fact-reporting  de¬ 
partment  to  handle  nothing  but  “stuffed 
flat”  violations.  Checkers  and  investi¬ 
gators  were  employed.  They  checked 
every  furniture  and  household  goods  ad¬ 
vertisement  in  every  edition  of  all  the 
papers.  These  offerings  were  person¬ 
ally  investigated,  not  for  the  purpose  of 
passing  upon  values,  but  to  determine 
the  truth  or  falsity  of  the  reasons  for 
selling.  Ads  that  continually  reap¬ 
peared  for  different  goods  from  the 
same  address  gave  prima  facie  evidence 
that  the  offerings  constituted  a  business 
of  the  advertiser. 

It  can  be  said  here  that  store  man¬ 
agers  even  found  their  own  employes 
were  buying  furniture  from  them  at  the 


manufacturer’s  floor  or  display  rooms, 
which  certainly  was  a  case  of  biting 
the  hand  that  feeds. 

The  Bureau  also  found  that  some  of 
its  contributing  members  were  among 
the  violators. 

The  investigation,  spread  over  a  pe¬ 
riod  of  many  months,  enabled  compila¬ 
tion  of  a  long  list  of  proven  “stuffed 
flat”  operators.  These  names  and  ad- 
di  esses  were  sent  promptly  to  each 
newspaper.  Since  the  legitimate  furni¬ 
ture  dealers  had  already  agreed  to  run 
their  classified  advertisements  under  a 
heading,  “Household  Goods  Dealers,” 
the  “stuffed  flat”  people  w’ere  offered 
the  same  opportunity.  No  copy  what¬ 
soever  had  to  be  refused  by  the  papers, 
but  they  did  classify  the  copy  accord¬ 
ing  to  the  rules  established. 

The  campaign  was  financed  by  the 
furniture  stores.  Money  for  carrying 
on  the  vigilance  this  year  was  more 
easily  s^red  as  a  restdt  of  last  year’s 
accomplishments.  A  good  many  of  the 
operators  have  since  taken  out  licenses 
and  are  now  opening  in  the  furniture 
business. 

^  A  great  many  extraordinary  condi¬ 
tions  in  the  trade  were  unearth^  by  the 


FOR 

10 

YEARS 

The  Sun 


has  led  all 
New  y  orh  evenins 
newspapers  in 

DEPARTMENT  STORE 
ADVERTISING 
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details  of  his  1936  plan  will  be  an¬ 
nounced  soon. 

*  *  * 

The  Vancoui'er  Sun  has  sent  notice 
that  its  “Puzzleword  Contest  for 
\Vant-.-\d  Users,”  described  here  March 
14,  has  been  copyrighted  for  Canada, 
and  that  an  application  for  copyright 
in  the  United  States  has  also  been  filed. 


Residential  dealers  were 
reselling,  at  good  protits,  furniture  pur¬ 
chased  from  retail  stores,  gross  mis¬ 
representation  being  the  basic  factor. 

in  summing  up  the  movement,  Mr. 
Block  points  out  that  the  very  hrst 
requisite  is  sincere  cooiieration  among  a 
city’s  classified  managers.  The  second 
factor  is  an  adequately  financed  fact¬ 
finding  bureau.  .Vdd  to  these  persist¬ 
ence  and  continued  coofieration  and  the 
public  will  be  better  protected,  and 

reader  confidence  in  want  ads  will  be 
preserved. 

*  *  * 

A.  N.  C.  A.  M.  to  Asheville 

The  seventeenth  annual  convention 
of  the  .\ssociation  of  Newspaper 

Classified  Advertising  Managers  will  be 
held  in  June  in  Asheville,  N.  C.  Peoria, 
Illinois,  was  nosed  out  by  the  vote  of 
the  board  of  directors  of  the  associ¬ 
ation. 

«  *  * 

4  Pages  2  Days 

The  Indianapolis  Star,  of  which 
Stanley  S.  Adams  has  recently  been 
apiKiinted  classitied  manager,  sold  a 
four-page  used  car  section  to  run  on 
Saturday  and  Sunday  mornings. 

The  upper  half  of  the  first  page  an¬ 
nounced  that  two  more  days  remained 
in  a  three-day  sale,  a  city-wide  reduc¬ 
tion  on  all  used  cars.  In  places  on  the 
first,  third  and  last  pages,  three-inch 
news  stories  were  carried  about  33  of 
the  advertisers.  Each  story  contained  a 
half-column  cut  of  the  owner  or  the 
used  car  manager. 

There  was  no  make-over  from  Sat¬ 
urday  to  Sunday  in  any  of  the  copy. 

«  *  « 

The  Indianapolis  News  has  been 
carrying  a  series  of  double-column, 
seven-inch  promotion  ads  in  its  classi¬ 
fied  section  near  the  used  car  advertis¬ 
ing.  The  first  line,  in  small  type,  reads 
“No  23  of  a  ‘Get  .\cquainted’  Series.” 
Beneath  this — “Folks,  we  want  you 

to  meet  . ,”  followed  by  one  or 

two  cuts  of  the  owners  of  the  dealership 
described. 

Three  paragraphs  are  given  to  a  brief 
summary  of  the  history  of  the  agency, 
together  with  a  description  of  the  spe¬ 
cialization  of  the  Arm.  Each  ad  is 
signed  by  Tom  Rhoades,  automotive 
editor. 

*  * 

National  Want  Ad  Week 


MARY  MURPHY  NAMED 
PROMOTION  MANAGER 

One  of  Her  Big  Jobs  Will  Be  to 
Continue  Growth  of  New  York 
Sunday  Mirror — Magazine 
Section  Built  Paper 

Mary  M.  Murphy,  well  known  in 
newspaper  and  commercial  promotion 
work,  was  named  this  week  by  Charles 
McCabe,  publish¬ 
er,  as  promotion 
manager  of  the 
New  York  Mir¬ 
ror.  Miss  Mur¬ 
phy,  one-time  pro¬ 
motion  manager 
of  the  Cleveland 
News  and  adver¬ 
tising  counsellor 
for  Hearst  news¬ 
papers,  joined  the 
\lirror  from  the 
Fair  Stone  in  Chi¬ 
cago. 

Much  of  Miss 
Murphy’s  effort 


Mazy  M.  MuzrRr 


of  the  Sunday  Mirror  to  the  20-pag{ 
gravure  magazine  section,  since  this  U 
the  only  feature,  in  which  the  Sundij 
Mirror  has  differed  from  similar  pub. 
lications.  Jack  Lait  is  editor  of  th( 
Sunday  magazine  and  Kenneth  McCalcb 
is  managing  editor.  Ray  Herman  ij 
art  editor. 

.Mr.  Lait  has  long  been  exiierimentini 
in  the  circulation  pulling  power  of  color 
From  the  beginning  of  the  Suniy 
Mirror,  the  20-page  magazine  suppk. 
ment  has  been  in  gravure.  It  started 
with  only  two  pages  in  full  color 
now  has  six  jiages  in  four  colors,  sir 
pages  in  two  colors  and  eight  pages  in 
monotone. 

The  Sunday  Mirror  magazine  carries 
divorce,  tragedy,  science,  fictions,  humor 
cartoons  and  other  lively  magazine-type 
of  feature  material,  the  bulk  of  the  il¬ 
lustrations  being  half-tone  reproduc¬ 
tions  of  actual  photographs.  Many  of 
these  are  made  in  the  Mirror’s  spedil 
color  laboratories  where  photographs  in 
full  color  are  taken  under  Mr.  Lait’s  sn- 
jier  vision. 

Miss  Murphy  was  sales  promotion 
manager  at  the  Fair  Store,  and  pre¬ 
viously  was  director  of  sales  and  pub¬ 
licity,  Ernest  Kern  Co.,  Detroit.  Her 
appointment  to  the  Mirror  follows  the 
announcement  two  weeks  ago  of  con¬ 
solidation  of  the  Mirror  Sunday  maga¬ 
zine  and  comics  with  the  regular  Minor 
national  advertising  department  under 
the  direction  of  Walter  RompeL  J.  W. 
Egan.  Jr.,  was  then  appointed  adver¬ 
tising  director  of  the  Mirror. 


in  New  York  will  be  in  continuing  the 
unusual  growth  of  the  Sunday  Mirror, 
which  started  four  years  ago  (Jan.  10, 
1932)  and  has  achieved  1,426,5%  aver¬ 
age  net  paid  circulation  for  February  of 
this  year,  together  with  112,556  lines 
of  paid  space  for  the  four  February 
Sundays  as  contrasted  with  94,688  for 
the  same  period  last  year,  according  to 
Media  Records  figures. 

Mr.  McCabe,  recently  named  pub¬ 
lisher,  attributes  much  of  the  growth 


EDITS  nVE  STAR  WEEKLY 

(By  telegraph  to  Edito*  &  Publishu) 
San  Francisco,  March  26— Miss 
Jeanne  Rendlen  has  been  appointed  edi¬ 
tor  of  the  Five  Star  Weekly,  newspaper 
magazine.  Following  the  resignation  of 
Arthur  Ritchie,  who  is  returning  to  his 
former  activities  as  vice-president  of 
the  Western  .\gency,  Inc.,  advertising 
agency  with  offices  in  San  Francisco 
and  Seattle. 


ten  per  cent  discount  and  were  selling  it  XTATIONAL  Want  Ad  Week  will  lie 
at  a  profit  from  their  homes.  InvMtiga-  i>l  April  19-26  this  year.  While  the 
tion  proved  ^at  prospects  who  did  not  movement  has  been  a  classified  man- 
api^ar  satisfied  with  goods  on  hand  in  agers’  association  project,  all  newspa- 
residences  were  offered  the  opportunity  pers,  whether  members  or  not,  are  to 
of  making  selections  direct  from  the  be  invited  to  participate  in  the  nation¬ 


wide  promotion.  W.  W.  Moores,  of 
the  Charlotte  Observer,  is  chairman  and 


NEW  YORK 


PRODUCT 

;&DRU(r  STORES? 

If  it  is,  just  take  a  look 
at  how  the  local  druggists 
and  general  medical  ad¬ 
vertisers  bought  their 
newspaper  space  in  Hous¬ 
ton  in  1935. 


From  Media  Records 


Drug  Stores 

Daily 

Sunday 

Houston  Chronicle . 

167,500 

13,650 

Houston  Post . 

20,059 

28,383 

90,458 

1^=1  1=] 

General  Medical 

Daily 

Sunday 

Houston  Chronicle . 

251,071 

30,066 

Houston  Post . 

98,920 

22,648 

Houston  Press . 

109,355 

The  Houston  Chronicle  alone  can  do  a  real  job  for  you  in  this 
rich  market.  Last  year  555  or  59%  of  all  the  national  adver¬ 
tisers  who  used  space  in  Houston  confined  their  advertising  to 
one  newspaper.  Of  this  number,  404  or  73%  used  The  Houston 
Chronicle  exclusively. 

The  Houston  Chronicle 

Largest  Daily  In  Texas — Lowest  Milline  Rate 
Leads  the  State  in  National  Advertising 
R.  w.  McCarthy  the  b^nham  company 

Manager  National  Adaertising  National  Representatives 
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Complete  Your  Linotype  System  With  the 


ALL-PURPOSE  LINOTYPE 


Linotype  offers  the  complete  system  of 
composing-room  operation.  The  sys¬ 
tem  that  takes  care  of  every  line  in  the 
paper ...  4  point  to  144  point. 

Many  plants  need  only  an  A-P-L  to 
round  out  their  equipment  and  put 
their  entire  production  on  a  completely 
modern,  efficient  basis. 

The  A-P-L  introduces  no  new  prob¬ 
lems.  It  operates  with  hand-set 
matrices  and  any  compositor 
can  learn  to  use  it  in  a  few  hours. 


In  addition  to  its  own  matrices,  it  uses 
regular  Linotype  composition  matrices 
and  matrices  of  any  other  slug  ma¬ 
chine.  And  it  offers  many  unique  ad¬ 
vantages  such  as  controlled  alignment, 
full-kerning  italics,  the  automatic  sur- 
facer,  and  the  42-pica  slug. 

Moderate  Investment.  If  you  start 
with  your  present  matrix  equipment, 
you  can  put  in  an  A-P-L  in¬ 
stallation  for  ^2500  to  ^3000, 
adding  to  it  as  the  need  arises. 


FIFTY  YEARS  1 
OF  achievement  ) 


W 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
Representatives  in  the  Principal  Cities  of  the  World 


SET  IN  A-P-L  AND  LINOTYPE  CLOISTER  FAMILY 
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DONEY  LAYS  AD  SLUMP 
TO  RATE  LAXITY 

Drop  in  Tire  Linage  Held  Due  to  Fail¬ 
ure  of  Newspapers  to  Adhere  to 

Equitable  Rate  Structure - Good- 

Will  Also  Seen  Lost 

(.Special  to  Editos  &  Publishes) 
Lhicauj,  Alarcn  — Keierriiig  to  the 
decided  urop  in  general  newspaper  tire 
advertising  linage,  as  reiKirtea  m  the 
Alarch  14  issue  ot  hnnuK  &  Plblishek, 
W  alter  Uuiiey,  presiUent  oi  the  Acws- 
paper  Representatives  Association  ot 
Chicago,  pointed  out  that  tire  manufac¬ 
turers  have  been  most  aggressive  and 
successlul  ill  securing  local  rates  from 
newspapers,  asserting;  “it  is  evident 
that  newspapers  have  lost  good-will  as 
well  as  linage  through  lailure  to  adhere 
to  an  equitable  rate  structure. 

“According  to  Media  Records  ligures, 
the  four  big  tire  manufacturers  reduced 
their  newspaper  linage  in  95  cities  al¬ 
most  30  per  cent — a  reduction  of  1,- 
888,000  lines  for  last  year  as  compared 
with  1934,”  stated  Mr.  Doney  in  an  in¬ 
terview  with  Editor  &  Pl  busher  here 
today, 

“Tire  manufacturers  have  never  con¬ 
centrated  their  newspaper  advertising  in 
the  larger  cities,”  he  addedd,  ‘  It  is  only 
reasonable  to  assume  tliat  total  linage 
reduction  for  all  newspapers  ran  into 
many  millions  of  lines. 

“Every  one  knows  that  large  tire 
manufacturers  have  in  recent  years  been 
most  aggressive  in  their  efforts  to  se¬ 
cure  placement  of  newsi>aper  copy  at 
local  rates.  They  are  undoubtedly 
among  those  advertisers  who  have  been 
most  successful.  On  the  surface  it 
would  seem  that  space  would  increase 
as  newspaper  rates  are  lowered.  These 
figures  seem  to  indicate  that  just  the 
reverse  is  true.  Placement  at  local  rates 
transfers  control  of  copy  from  the  man¬ 
ufacturer  to  the  retailer;  changes  the 
scheduling  of  copy  from  a  planned 
program  to  a  haphazard  basis,  and  de¬ 
stroys  the  franchise  of  the  manufacturer 
in  those  markets  where  such  practices 
exist.” 

Mr.  Uoney  referred  to  a  recent  in¬ 
terview  with  an  executive  of  a  large 
tire  firm  in  Akron.  This  firm,  he  said, 
has  been  most  insistent  in  demanding 
local  rates  from  newspapers  and  has 
succeeded  in  securing  such  rates  from 
hundreds  of  dailies.  Yet,  paradoxically, 
the  company  consistently  endeavors  to 
find  media  other  than  newspapers  in 
which  to  spend  its  advertising  dollars, 
according  to  Mr.  Doney. 

“This  tire  executive  stated  his  firm’s 
newspaper  advertising  expenditure  in 
1937  will  be  less  than  in  1936,”  declared 
Mr.  Doney.  He  gave  the  rate  problem 
as  the  sole  reason.  He  said  his  firm  is 
never  sure  that  other  brands  of  tires 
are  not  being  advertised  in  newspapers 
at  a  rate  lower  than  his  firm  can  obtain. 
He  cited  tire  copy  carried  in  newspapers 
by  department  stores,  chain  stores  and 
other  retail  outlets  at  rates  lower  than 
his  firm  can  obtain. 


As  a  means  of  correcting  this  situa¬ 
tion,  Mr.  Doney  suggested  all  general 
advertisers  should  pay  the  same  rate, 
particularly  when  products  of  such  man¬ 
ufacturers  are  competitive. 

The  evil  created  by  rate  inequalities 
is  in  no  sense  confined  to  the  tire  in¬ 
dustry,”  he  said.  “It  exists  in  practi¬ 
cally  all  classes  of  national  advertising. 
Corrective  steps  have  been  taken  in  re¬ 
cent  years  by  many  newspaper  pub¬ 
lishers  and  by  many  state  and  sectional 
groups  of  publishers.  I  am  told  in¬ 
creased  revenues,  a  higher  average  rate 
and  rebuilt  advertiser  confidence  have 
resulted.” 

HAS  ASHEVILLE  OFFICE 

The  State  Farmer  Section,  an  all- 
rotogravure  agricultural  magazine  sup¬ 
plement,  circulated  by  some  250  dailies 
and  weeklies  in  nine  Southeastern 
.states  has  moved  its  offices  from  the 
Half  Circle  B  Ranch,  near  Fletcher, 
X.  C..  and  established  new  headquarters 
in  the  Scenic  Building,  .Asheville,  N.  C. 
H.  R.  Kibler  is  editor. 

UBEL  LAW  BOOKLET 

“Laws  of  Texas,”  a  booklet  pertain¬ 
ing  to  publications,  printing  and  libel, 
has  lieen  compiled  for  the  Texas  Press 
.\s.sociation  by  Hon.  Tom  F.  Hunter  of 
Wichita  Falls.  Tex. 


BAY  DISTRICT  PAPERS 
PETITION  SYNDICATES 

San  Francuco-Oakland  PublisherB  Ask 
That  Practice  of  Supplying  Ma¬ 
terial  to  "Throwaways’* 

Be  Discontinued 

Condemning  the  practice  of  some 
iRWspaper  feature  syndicates  in  selling 
or  donating  syndicated  matter  to 
"throwaway”  publications,  the  San 
Francisco-Oakland  Newspaper  Pub¬ 
lishers  this  week  adopted  the  following 
resolution ; 

“Whereas,  ‘Tlirowaway’  sheets  are 
now  being  circulated  throughout  San 
Francisco  and  the  Bay  District,  and 
“Whereas,  These  ‘throwaway’  sheets 
contain  many  syndicated  articles,  comic 
strips  and  other  features  which  are  be¬ 
ing  sold  or  donated  by  certain  news¬ 
paper  feature  syndicates,  and 
“Whereas,  These  same  newspaper 
feature  syndicates  have  derived  their 
livelihood  for  a  long  period  of  time  from 
the  legitimate  newspapers  with  paid  cir¬ 
culation,  and 

‘  Whereas,  Newspaper  feature  syndi¬ 
cates  and  legitimate  newspapers  with 
paid  circulation  have  mutual  common 
cause  and  a  primary  existence  based  on 


the  benefit  each  derives  from  the  other’ 
tneretore,  be  it 

“Resolved,  That  this  association,  com. 
posed  of  the  undersigned  newspapers, 
go  on  record  as  condemning  this  atore- 
said  practice  and  that  every  newspaper 
be  made  aware  of  this  unnatural  alli¬ 
ance  and  that  they  direct  tlieir  per¬ 
suasion  toward  newspaper  feature  syn¬ 
dicates  in  an  effort  to  dissuade  them 
from  their  secession  from  the  mutually 
beneficial  field  of  legitimate  newspapers 
with  paid  circulation.” 

“Signed,  San  Francisco  Chronicle, 
San  Francisco  Examiner,  San  Fran¬ 
cisco  News,  San  Francisco  Call-Bulle¬ 
tin,  Oakland  Tribune,  Oakland  Post- 
Enquirer.  Eugene  F.  Bitler  is  manager 
of  the  association. 

San  Francisco  now  has  a  half-dozen 
throwaway  sheets  claiming  city-wide 
distribution  and  innumerable  neighbor¬ 
hood  publications.  The  March  22  edi¬ 
tion  of  the  .9011  Francisco  JVorld-Press, 
a  late  addition  to  the  list,  carried  a 
dozen  articles  from  six  syndicates. 

N.  Y.  BANK  APPOINTS 

The  Modern  Industrial  Bank  of  New 
York,  with  six  offices  in  the  metropoli¬ 
tan  area,  has  appointed  Marschalk  & 
Pratt,  Inc.,  New  York,  to  handle  its  ad¬ 
vertising.  Radio  and  newspapers  are 
being  used. 


1935  figures  show: 
Advertising 

up  with  1.202,047  line  gain 
Circulation  up — now 

200,179 

00.000  more  than  any  other 
Baltimore  evening  paper 

IIAl.Ti  >10111*: 

SuMo.v  AMEBic<kN  arculatkia 

■p  ta  »•,••• 

more  tlaa  any  otha  Baltunore 
Sunday  papa 


The  Color  Comic  Section 

and  the  Sunday  Market 

The  Color  Comic  Section  has  again  made  the  Sunday  news¬ 
paper  an  advertising  medium.  Sunday  national  linage  had, 
for  some  time,  been  a  constantly  diminishing  factor  until  the 
advent  of  the  Comic  Section  as  an  advertising  medium. 

Between  1933  and  1935  there  was  an  estimated  140%  increase 
in  the  dollar  value  of  comic  section  advertising  because  early 
users  of  the  Comic  Section  proved  that  reader  interest  trans¬ 
lates  itself  into  actual  sales.  And  those  same  advertisers  have 
increased  their  space,  number  of  advertisements  and  diversity 
of  products  advertised. 

Newspapers  represented  by  this  organization  show  a  far  greater 
increase  in  dollars  than  this  nation-wide  figure.  This  better- 
than-average  result  was  achieved  through  their  proven  value. 

The  excellence  of  color  reproduction  obtained  by  these  papers 
through  our  representation  and  our  production  service  has  a 
real  bearing  on  sales  results. 

COMIC  SECTION  ADVERTISING 


CORPORATION 


CHRYSLER  BUILDING 


Miami  (Fla.)  Herald 
Peoria  (111.)  Star 
Terre  Haute  (Ind.)  Tribune 
Scranton  (Pa.)  Scrantonian 
Grand  Rapids  (Mich.)  Herald 
Aurora  (Ill.)  Beacon  News 
Bangor  (Me.)  News 
New  Bedford  (Mass.)  Standard 
Times 

Clarksburg  (W.  V’a.)  Exponent- 
Telegram 

Marion  (Ind.)  Chronicle 
New  Brunswick  (N.  J.)  Times 
Troy  (N.  Y.)  Ob^rver 
Athens  (Ohio)  Messenger 


NEW  YORK 


Dallas  (Tex.)  New’s 
Charlotte  (N.  C.)  Observer 
Greenville  (S.  C.)  News 
Brooklyn  (N.  Y.)  Eagle 
Lima  (Ohio)  News 
Anderson  (Ind.)  Herald 
Cumberland  (Md.)  Times 
Beckley  (W.  Va.)  Register 
Parkersburg  (W.  Va.)  News 
South  Bend  (Ind.)  News  Times 
Jamaica  (N.  Y.)  Press 
Zanesville  (Ohio)  Times  Signal 
San  Bernardino  (Cal.)  Sun  Tele¬ 
gram 

Wilmington  (Del.)  Star 


Fort  Worth  (Tex.)  Star  Telegram 
Fort  Wayne  (Ind.)  Journal  Gazette 
Springfield  (III.)  State  Journal 
Wilkes-Barre  (Pa.)  Independent 
Wheeling  (W.  Va.)  News  Intelligencer 
Montreal  (Can.)  Standard 
Manila  (P.  I.)  Herald 

STAUFFER  GROUP 
Grand  Island  (Neb.)  Independent 
Independence  (Kan.)  Reporter 
Arkansas  City  (Kan.)  Traveler 
Pittsburg  (Kan.)  Headlight  Sun 
Shawnee  (Okla.)  News-Star 
Fort  Collins  (Colo.)  Express  Courier 
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Double  Domination 


OF  THE  COLOR-PRINT  FIELD 


K 


ING 


Features  Syndicate^  Inc. 


1.  COMICS  FOR  COLOR 


2.  COLOR- PRINT  SERVICE 


Vast  resources  of  KING  FEATURES  SYNDICATE,  Inc.  have  given  it 
unchallenged  leadership  in  the  great,  continuous  trend  to  color,  and  its  accom¬ 
panying  amazing  grow^th  of  Sunday  and  week-end  newspapers. 

Publishers  everywhere  acclaim  King  Comics  and  Feature  Pages  as  the  great¬ 
est  single  factor  in  the  astonishing  development  of  these  editions. 

King  Features  Syndicate  excels  in  the  creation  and  production  of  color-print 
supplements,  and  now  prints  color  comic  sections  for  135  newspapers,  more 
than  twice  the  number  serviced  by  all  other  ready-printers  combined. 

The  organization  of  King  Features  Syndicate  offers  facilities  that  command 
attention  of  those  who  print  their  own  color  supplements,  those  who  buy  ready- 
printed  elements,  and  those  about  to  enter  this  unfailingly  profitable  field. 


Co™-  "OSO*  POWERFIL  COMIC  PtCES+C0L0R=  Comic  Poges 
t"m  “iTc-"  CIRCRLATKMI  aid  PROFITS  J"  ^  ‘I* 

Tabloid  Size  Standard  Size 


Write  or  Wire  Now 

King  Features  Syndicate,  Inc.  •  235  East  45th  St.,  New  York 

The  Greatest  Circulation  Combination  on  Earth 


THE  STORY  OF  N 


V.  PLANNING  TO  MAKE  NEWS  PRINT 


iHE  building  of  a  modern  plant  to  make 
news  print  paper  is  no  simple  project  quickly  executed.  It  calls  for  varied  types  of 
engineering  science— civil,  mechanical,  hydraulic,  electric  and  steam.  The  craft  of  the 
woodsman  contributes  no  less  than  the  skill  of  the  town-planning  expert.  Volumes 
of  detailed  blueprints  precede  by  many  months  the  first  turning  of  sod  or  blasting 
of  rock.  Construction  schedules  must  be  dovetailed  so  that  progress  may  be  uniform 
toward  the  final  objective  of  a  smoothly  operating  plant. 

First  of  all  comes  the  assurance  of  a  permanent  supply  of  the  basic  raw 
material— wood.  Timber  limits  must  be  purchased  or  leased  over  large  areas.  Even 
though  much  wood  may  be  available  in  the  open  market  it  is  not  safe  to  rely  ex¬ 
clusively  upon  such  a  source.  More  than  a  cord  of  wood  is  required  for  every  ton 
of  paper.  A  300-ton  mill  will  use  at  least  100,000  cords  of  wood  yearly.  Timber 
ownership  provides  a  dependable  reserve  supply  for  all  contingencies.  The  invest- 


One  of  a  series  of  ddvertisements  telling  of  the  News  Print  I' 
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ment  in  a  paper  mill  is  so  large  in  proportion  to  the  unit  value  of  the  product  that 
sufficient  wood  for  long-time  operation  must  be  assured. 

Then  there  must  be  a  source  of  cheap  power  in  large  quantity.  Whether 
developed  as  part  of  the  undertaking  or  purchased  on  long-time  contracts,  100  hp. 
must  be  provided  for  every  ton  of  daily  paper  output.  A  300-ton  mill  requires  30,000 
hp.  however  generated.  Moreover,  something  like  four  tons  of  steam  may  be  used 
to  dry  every  ton  of  paper  in  addition  to  the  steam  needed  to  make  chemical  pulp 
and  for  heating  purposes.  Thus  the  steam  generating  equipment  in  a  300-ton  news 
print  mill  may  be  equivalent  to  another  5,000  hp.  making  a  total  of  35,000  hp.  for 
the  mill  as  a  whole. 

Plant  location  is  determined  by  coordination  of  wood  supply,  power  and 
facilities  for  shipment  of  the  product.  At  least  a  year  is  needed  for  a  sound,  unhur¬ 
ried  construction  job  after  the  site  is  chosen  and  plans  have  been  made  by  an  ex¬ 
perienced  paper  mill  engineer.  Vast  quantities  of  steel,  concrete,  glass,  wire  and 
other  materials  must  be  supplied  in  a  steady  stream  and  put  together  by  skilled 
workmen.  Machinery  and  equipment  come  in  by  the  train-load.  Construction  peri¬ 
ods  of  two  years  or  more  have  not  been  uncommon. 

And  after  the  plant  is  finished— groundwood,  sulphite,  power  and  steam- 
suitable  wood  delivered  and  shipping  facilities  arranged,  there  must  be  competent 
technical  direction  and  efficient  labor,  else  the  product  will  not  meet  the  require¬ 
ments  of  modern  high-speed  newspaper  presses. 

Timber,  power,  capital,  technical  control,  skilled  labor,-  management— these 
ore  the  indispensable  elements  in  making  today's  news  print.  We  shall  tell  more 
about  them. 
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Another  will  appear  April  4,  1936  ^ 
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E  D  I 

FIRE,  FLOOD  AND  THE  PRESS 

Newspapers  were  served  to  Pittsburgh 
readers  last  we^,  even  though  the  largest 
office  in  town  was  many  feet  under  swirling 
muddy  waters  and  precious  electric  power  had 
failed  at  the  other  two.  They  were  small  news¬ 
papers,  much  smaller  than  even  the  limited  edi¬ 
tions  the  publishers  planned  when  the  city’s  three 
rivers  began  tearing  at  their  banks.  They  carried 
little  or  no  advertising.  Their  cost  per  page  must 
have  set  new  records  for  the  city,  with  mats  rushed 
from  Cleveland,  Chicago,  and  New  York,  composi¬ 
tion  and  presswork  completed  in  cities  30  miles 
distant,  and  transportation  back  to  the  stricken  city 
by  every  possible  means,  regardless  of  cost.  The 
altruism,  heroism,  and  public  service  zeal  that  a 
disinterested  observer  must  find  in  this  performance 
had  its  reward  in  the  eagerness  with  which  the 
beleaguered  citizens  devoured  the  product. 

And  when  the  city  succeeded  in  borrowing  40,000 
kilowatts  of  electricity  from  other  plants,  it  is  not 
surprising  that  it  was  allotted  first  to  hospitals,  water 
pumping  stations,  and  newspaper  plants.  Pittsburgh 
faced  stark  tragedy  last  week — tragedy  that  might 
have  multiplied  many  times  the  stupendous  damage 
wrought  by  the  raging  rivers.  Four  great  fires 
while  the  waters  were  at  their  height  gave  warning 
of  what  might  happen  when  they  receded,  leaving 
behind  them  empty  reservoirs  and  pumping  stations 
crippled  by  lack  of  power  and  mud-clogged  ma¬ 
chinery.  Pestilence  lurked  in  the  filth  left  in  streets 
and  cellars  by  the  flood.  Possibly  infected  drinking 
water  menaced  every  family.  The  food  supply  was 
for  a  few  hours  doubtful.  A  suffocating  sense  of 
loss  oppressed  the  merchant  who  knew  his  un¬ 
insured  Spring  merchandise  was  irreparably  dam¬ 
aged.  Fear  for  absent  relatives  added  to  the  gloom 
of  many  homes. 

The  one  activity  that  kept  its  thread  unbroken 
was  communications  and  to  that  may  be  traced  the 
fact  that  the  flood  was  not  made  more  terrible  by 
conflagration,  epidemic,  or  panic.  People  herded  in¬ 
to  great  cities  require  leadership  in  their  routine 
when  catastrophe  deprives  them  of  the  magic  on 
which  we  build  oiu-  civilization.  They  must  be  told 
what  others  are  doing,  what  they  must  do  and  must 
not  do  themselves,  in  the  interest  of  the  common 
welfare.  Such  emergencies  demand  individual  rug¬ 
gedness,  but  rugged  individuals  conscious  only  of 
their  own  wants,  need  official  restraint.  The  Pitts¬ 
burgh  newspapers  put  the  common  plight  in  plain 
words  before  750,000  individuals,  and  those  indi¬ 
viduals  will  never  know  how  great  their  debt  to  an 
unselfish  press. 

To  a  lesser  degree,  because  the  emergency  was 
less,  newspapers  in  other  cities  have  valiantly  lived 
up  to  the  best  traditions  of  the  craft.  Big  news¬ 
papers  have  been  printed  in  little  plants,  and  vice 
versa.  Paralyzed  linotypes  have  been  replaced  by 
hand-type,  and  nobody  cared  whether  the  printer 
switched  from  Cheltenham  to  Bodoni  in  the  middle 
of  a  paragraph  because  his  first  case  was  quickly 
emptied.  News,  news,  news,  was  the  life-and-death 
need  of  a  hundred  communities — ^and  it  was  met 
everywhere  without  failure. 

This  performance  can’t  be  added  to  the  score  of 
advertising,  for  there  wasn’t  any  to  mention. 
There  won’t  be  much  in  some  of  these  cities  for 
days  to  come,  while  merchants  bail  out  their  cellars, 
arrange  new  credit  lines  and  replace  sodden  stocks 
with  new  goods.  There  will  be  heavy  replacement 
business  for  local  merchants  and  national  manu¬ 
facturers  as  soon  as  these  hard-hit  folks  wring  them¬ 
selves  out,  inventory  their  losses,  and  resume  the 
job  of  making  a  living.  Meanwhile,  their  news¬ 
papers  and  newspapers  all  over  the  country  will  be 
speeding  the  effort  to  alleviate  actual  distress  and 
to  restore  normal  processes  as  quickly  as  possible. 
That  is  a  job  which  might  require  months  without 
a  closely  knit  national  press,  one  which  rises  to  an 
emergency  without  thought  of  gain.  But  with  such 
a  press,  we  predict  that  recovery  will  be  well  un¬ 
der  way  by  Easter  and  an  accomplished  fact  by 
midsummer. 


The  word  “amazing"  usually  indicates  a 
built-up  story,  or  a  writer  without  descriptive 
power. 


RIAL 


Let  patience  have  her  perfect  work,  that  ye 
may  he  perfect  and  entire,  wanting  nothing. — 
James  1:4. 


SUNDAY  NEWSPAPER  REVIVAL 

PUBLISHERS  of  Sunday  newspapers,  of  the 
whole  country,  will  be  encouraged  by  news 
presented  in  other  columns  of  Editor  &  Pub¬ 
lisher.  this  week.  What  has  happened  in  the  Sun¬ 
day  field  constitutes  a  romance  in  modern  journalism. 
Breaking  all  records  in  circulation  volume,  with 
subscription  prices  up  substantially  in  many  cities. 
Sunday  newspapers  are  now  enjoying  a  more  rapid 
advertising  gain  than  is  shown  on  the  chart  for  the 
week-day  issues,  either  morning  or  evening. 

Ten  years  ago  there  was  doleful  talk  that  the  Sun¬ 
day  paper  had  outlived  its  peak  of  power,  and  must 
necessarily  decline  in  the  face  of  such  new  public 
distractions  as  motoring,  radio,  Sunday  sports  and 
amusements.  Sunday  circulation  losses  never  did 
warrant  such  pessimism,  holding  up  remarkably 
well  even  during  the  later  years  of  dire  depression, 
but  there  was  a  calculated  propaganda  afloat  to 
injure  the  Sunday  newspaper.  As  a  result  its  ad¬ 
vertising  volume  went  off  sharply.  This  trend 
was  in  full  force  as  far  back  as  1925.  The  goine 
for  many  Sunday  newspapers  became  tough  during 
the  depth  of  the  depression,  but  editorial  quality 
was  generally  sustained,  making  possible  advances 
in  subscription  prices.  The  ten-cent  Sunday  news¬ 
paper  was  established  in  numerous  metropolitan 
cities.  Color,  rotogravure,  fine  illustration,  more 
comics,  wonderful  magazine  sections  and  other  fea¬ 
tures  were  added,  or  were  greatly  improved,  and 
reader  interest  became  more  than  ever  intense. 

Local  retailers,  usually  good  judges  of  selling 
media,  never  lost  faith  in  the  pulling  power  of  the 
Sunday  newspaper,  and  the  same  is  true  of  a  few 
large  national  distributors.  However,  the  general 
advertisers  as  well  as  the  local  merchants,  are  now 
back  solidly  in  the  Sunday  newspaper,  and  classified 
confirms  the  trend  of  display.  .Also,  advertisers  are 
taking  advantage  of  exceptional  selling  opportuni¬ 
ties  lying  in  comic  and  magazine  sections,  this  new 
business  helping  to  swell  the  volume. 

Sunday  newspaper  publishers,  managers  and  edi¬ 
tors  deserve  the  applause  of  the  whole  field. 


This  year,  oiving  to  an  exceptional  program, 
and  to  vital  editorial  problems,  no  member  of 
the  .Anwrican  Soeiety  of  Netvspaper  Editors 
should  miss  the  annual  conTvntion  at  IVashing- 
ton. 


A  FOREIGN  LOTTERY 


There  were  19  “grand  prizes,’’  and  it  is  estimated 
that  the  chances  of  the  average  ticket  holder  were 
at  the  ratio  of  350,tX)0  to  1.  There  were  also  2,400 
lesser  prizes,  and  the  chances  of  winning  them 
were  at  the  ratio  of  3,500  to  1. 

-According  to  New  York  Herald  Tribune,  about 
45  per  cent  of  the  winning  tickets  were  held  in  the 
U.  S.  The  people  of  this  country  invested 
about  $6,250,000  to  win  $3,600,000,  before  taxes. 
At  any  rate,  it  would  constitute  a  remarkably  gen¬ 
erous  support  of  the  hospitals  of  Ireland,  and 
American  hospitals  might  well  look  on  with  envy. 
It  seems  there  was  a  pleasant  little  ceremony  at 
Dublin  when  the  tickets  in  the  Sweep  were  selected 
from  a  huge  counterfoil  drum  by  fair  girls  in  the 
uniform  of  nurses.  The  American  flag  was  on 
display.  Lord  Mayor  .Alfie  Byrnes  in  a  speech  paid 
tribute  to  .American  liberality,  saying  “the  Irish 
sweepstakes  has  become  an  .American  institution." 
He  admitted  that  .Americans  had  jiaid  in  more  than 
half  of  the  total,  and  45  per  cent  of  the  prizes 
would  go  across  the  water.  Uncle  Sam  is  also 
interested,  collecting  income  taxes  of  $60,000  on 
$150,000  prizes,  cutting  into  all  other  prizes  in 
proportion. 

.All  sweet  and  amiable,  but  it  seems  to  us  that 
the  .American  press  is  having  little  to  say  about 
a  vicious  exploitation  of  the  poorest  and  most  ig¬ 
norant  elements  of  .American  society,  in  complete 
defiance  of  law  and  for  the  benefit  of  alien  insti¬ 
tutions.  If  a  lottery  is  a  good  thing,  by  all  means 
drop  hypocrisy  and  have  one!  Have  it  fair  to  the 
ticket  buyer,  conducted  honestly  and  above-board, 
with  reasonable  odds,  authentic  accounting  and  with 
.American  institutions  as  beneficiaries. 


Announcing  the  first  national  news-picture 
show — see  page  14. 


Again  this  week  the  metropolitan  press  blos¬ 
somed  out  with  the  pictures  and  stories  of 
^  the  “lucky  winners”  in  the  Irish  Hospitals 
Sweepstakes. 

It  is  always  a  gladsome  occasion,  almost  like 
Fourth  of  July  or  Mardi  Gras.  New  York  slums 
go  nearly  mad  with  suspense,  especially  Harlem. 
Newspapers  gain  circulation  by  leaps  and  bounds 
for  several  days,  and  editors  and  reporters  fairly 
wallow  in  “human  interest.”  It  is  stuff  easy  to 
read.  This  lottery  business  goes  on  and  on,  year 
after  year,  though  it  violates  the  law  of  the  land,  has 
been  variously  ruled  on  from  Washington,  but  never 
with  any  effect,  and  the  simple  statistics  are  as 
follows : 

.An  unknown  number  of  persons,  mostly  poor 
people,  invested  $12,455,810  in  a  combination  lottery 
and  horse-race.  Each  ticket  cost  $2.50.  The  win¬ 
ners  were  assured  of  at  least  $3,600,  and  possibly 
$50,000,  $75,000  or  $150,000.  The  expense  of  the 
lottery,  including  the  prizes,  was  said  to  be  around 
$7,250,000.  So,  more  than  $5,000,000  was  left  for 
Irish  hospitals,  with  perhaps  a  trifle  for  the  pro¬ 
moters.  The  tickets  were  sold  through  the  mails, 
or  peddled.  There  were  many  forgeries. 
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BLACK  CENSORSHIP 

NEWSP.APERS  from  Japan,  arriving  in  this 
country,  show  how  the  censored  press 
handled  the  fateful  news  of  the  Army  chau¬ 
vinists’  blood  purge,  one  of  the  most  terrible 
stories  unfolded  in  the  international  press  in  modem 
times. 

The  plot  to  murder  all  “liberal”  high  officials  of 
the  government  was  put  into  effect  at  5  a.  m.  on 
Feb.  26.  Two  hours  later  the  frightful  news  was 
whispered  in  street  gossip  in  Tokyo.  But  that  day 
not  a  word  was  published  in  any  newspaper,  though 
some  Japanese  dailies  are  powerful  engines  of  pub¬ 
licity,  publishing  as  high  as  3,000,000  copies  every  24 
hours.  The  Army  zealots  must  have  believed  that 
the  Tokyo  Asahi,  with  immense  circulation  and  four 
branch  printing  offices,  intended  to  publish  some¬ 
thing  about  the  assassinations,  for  a  gang  of  strong- 
arm  men  was  sent  to  that  office  to  scatter  the  type 
over  the  floor. 

On  Feb.  27,  the  Japanese  press  had  stories  and 
pictures  about  a  big  snow  storm,  but  no  mention 
of  an  attempted  revolution.  On  Feb.  28  there  was 
a  Government  bulletin,  a  cautious,  ambiguous,  dic¬ 
tatorial  account  of  something  that  had  happened, 
blind  to  the  average  reader.  By  that  time,  of  course, 
rumors  had  spread  far.  On  Feb.  29,  for  the  first 
time,  the  Japanese  press  was  permitted  to  tell  in 
accustomed  news  form  a  story  of  the  attempted 
uprising.  However,  these  news  accounts  were 
guarded,  brief,  most  important  for  what  was  left 
unsaid.  Editors  gave  most  of  their  space  to  Gov¬ 
ernment  bulletins.  No  editor  was  rash  enough  to 
utter  one  word  of  editorial  comment. 

The  American  people  cannot  Imagine  living  under 
such  terror.  In  our  society  are  elements  which  seem 
wholly  contemptuous  of  efforts  made  by  the  press 
to  uphold  the  civil  liberties  guaranteed  under  the 
bill  of  rights.  Such  cynics  jeered  the  recent  U.  S. 
Supreme  Court  decision  voiding  the  Louisiana  tax 
laws  that  were  deliberately  discriminatory,  mere 
spite  laws,  put  over  by  an  upstart  dictator  here. 
Driven  by  envy  and  hate,  these  critics  are  forever 
asserting  that  our  free  press  is  a  deception  and 
a  fraud.  But  how  soon  would  the  tune  change  if 
they  were  suddenly  compelled  to  live  in  any  of  a 
dozen  foreign  lands  where  the  price  of  free  press 
is  a  knife  thrust  in  the  back,  or  where  a  man  pays 
with  his  life’s  blood  for  any  free  word. 
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PURELY  PERSONAL 


H.  M.  DOLBEARE  AND  TWO  SONS  DIRECT 
WAKEFIELD  (MASS.)  DAILY  ITEM 

OMER  GUCK,  president,  Chicago  _ 

Herald  and  Examiner,  and  Mrs.  ]V/f  EMBERS  of  the  Dolbeare  family  plant.  In  1911  he  bought  out  the  local 
led  from  ’a  vacation  controlled  weekly. 


H 

(juck  have  returned  from  a  vacation 
jpent  as  guests  of  (ieorge  F.  Getz, 
treasurer  of  the  Republican  national 
cummittee,  on  his  houseboat.  Virago,  at 
Miami,  Fla. 

William  T.  Dewart,  publisher.  New 
I'ttf*  SuH,  arrived  in  Pasadena  last 
neck  with  his  wife  and  daughter  for  a 
vacation  visit. 

Chester  H.  Rowell,  editor,  5aw  Fran¬ 
cisco  Chronicle,  has  been  reappointed  as 
a  member  of  the  board  of  regents  of 
the  University  of  California  by  Gov. 
Frank  F.  Merriam.  The  new  term  will 
run  for  10  years. 

Hugh  Ike  Short,  publisher.  Blue  field 
(W.  \'a.)  Daily  Telegraph  and  Sunset 
Sees  and  candidate  for  the  Republican 
nomination  for  U.  S.  Senator,  has  re¬ 
turned  to  Bluetield,  after  spending  a 
week  on  a  tour  of  counties  in  the 
Eastern  part  of  the  State.  He  plans 
to  visit  all  of  the  State’s  55  counties 
before  the  May  primary. 

Henry  Doorly,  publisher,  Omaha 
(N’eb.)  World  Herald,  has  returned 
irom  a  six  week  cruise  to  Honolulu. 

Henry  J.  Allen,  editor  of  the  Topeka 
I  Kan.)  State  Journal  and  former  U.  S. 
Senator,  was  recently  re-elected  presi¬ 
dent  of  the  Great  Lakes-St.  Lawrence 
Tidewater  .Association. 

Vance  C.  McCormick,  president, 
Harrisburg  (Pa.)  Patriot  and  Evening 
Seu's  is  head  of  the  Red  Cross  Disaster 
Relief  Committee  which  is  providing 
'belter  and  medical  care  for  more  than 
1.000  flood  refugees  there. 

Nelson  P.  Poynter,  editor  and  pub¬ 
lisher,  Columbus  (O.)  Citizen,  was  elec¬ 
ted  a  trustee  of  the  Columbus  Better 
Business  Bureau,  March  19,  at  the  ann¬ 
ual  meeting. 

John  A.  Muehling,  editor  and  pub¬ 
lisher,  Manchester  (IvL  H.)  Union  and 
Leader,  arrived  in  New  York  on  the 
Columbus,  Friday,  March  27,  having 
completed  a  cruise  around  South 
.America  with  his  wife. 

^1.  Edward  G.  Smith,  publisher, 
inikes  Barre  Times- Leader,  was  re¬ 
cently  appointed  to  the  Pennsylvania 
State  Library  Commission  by  Governor 
Earle. 

B.  W.  Fleisher,  publisher,  Japan  Ad¬ 
vertiser,  left  San  Francisco  last  week 
for  Tokyo  after  a  six-month  holiday  in 
this  country.  He  was  accompanied  by 
Mrs.  Fleisher.  Mr.  Fleisher  visited  the 
Mayo  Clinic  in  Rochester,  Minn,  for  a 
checkup  and  then  spent  much  of  the 
remainder  of  his  vacation  on  a  ranch 
in  the  Southwest. 

0.  C.  Harn,  managing  director.  Audit 
Bureau  of  Circulations,  has  returned  to 
Chicago  from  an  extended  trip  to  the 
Pacific  coast. 

Joseph  M.  Stephenson,  editor  and  pub¬ 
lisher,  South  Bend  (Ind.)  News-Times 
has  returned  after  a  brief  visit  at  Miami 
Beach,  Fla. 

Dr.  John  Huston  Finley,  asscKiate 
tditor,  Sew  York  Times,  was  principal 
^peaker  March  23  at  Berkeley,  Cal., 
exercises  celebrating  the  68th  anniver- 
of  the  granting  of  a  charter  to  the 
Cniversitv  of  California.  At  the  scr- 
uces.  Dr.  Finley  was  granted  an  honor¬ 
in'  degree  of  doctor  of  laws. 

boring  C.  Merwin,  president  of  the 
Bloomington  (Ill.)  Daily  Pantograph, 
ind  Mrs.  Merwin  are  the  parents  of  a 
•laughter  born  March  16. 

Hon.  A.  Barker,  Mayor  of  Suva,  Fiji, 
publisher  of  the  Suva  Times-Herald, 
has  arrived  in  Victoria,  B.  C.,  and  will 
proceed  to  Ottawa  on  a  mission  to  de¬ 
velop  trade  between  Canada  and  Fiji. 

Mr.  and  Mrs.  Fred  Naeter,  and 
Ucorge  A.  Naeter  have  concluded  a  six- 
sojourn  at  Miama,  Fla.  Naeter 
Brothers  publish  the  Southeast  Mis- 
tourian  at  Cape  Girardeau,  Mo. 

Fred  M.  Rolens,  publisher.  South 
rasddena  (Cal.)  Foothill  Review,  and 
stcretary-treasurer,  California  News- 
Piper  Publishers’  Association,  has  re¬ 


H.  M.  Dolbeake 


the  destinies  of  the  ll’ake  field 

(Mass.)  Item,  a 
daily  published  in 
a  town  of  16,5(K), 
ten  miles  from 
Boston. 

Harris  M.  Dol¬ 
beare  is  the  edit¬ 
or  and  publisher 
and  with  his  wife, 
two  sons,  and  a 
daughter,  c  o  m  - 
prise  the  Wake¬ 
field  (Mass.) 
Item  company. 
The  firm  also 
conducts  an  up- 
to-date  job  print¬ 
ing  department. 

Mr.  Doll^are’s  sons  are  actively  as¬ 
sociated  with  their  father,  Cyrus  M. 
Doll)eare  beii^  a  member  of  the  news 
and  advertising  staff  and  a  printing 
salesman,  and  Richard  B.  Dolbeare,  a 
typesetting  machine  ojwrator  and  as¬ 
sistant  in  the  mechanical  department. 

The  firm  employs  25  local  persons, 
several  of  whom  have  been  employed 
by  Mr.  Dolbeare  for  more  than  25  years. 
The  business  is  established  in  its  own 
one-story  brick  building,  built  in  1912 
and  enlarged  50  per  cent  last  fall. 

Journalism  has  t>een  the  senior  Mr. 
Dolbeare’s  only  vocation  for  nearly  half 
a  century.  He  has  been  writing  local 
news  since  his  high  school  days  when 
he  served  the  then  local  weekly  as  school 
reporter,  along  in  the  middle  eighties. 

The  Daily  Item  came  into  existence 
in  1894,  and  in  1900  Mr.  Dolbeare  pur¬ 
chased  it  along  with  a  job  printing 


Mr.  Dolbeare’s  familiarity  with  local 
events,  families  and  persons  has  made 


C.  M.  Dolbeabe 


R.  R.  Dolbeare 


him  an  authority  on  such  matters. 

He  conducts  the  editorial  column  and 
several  regular  features.  He  is  active 
head  of  the  firm,  being  president  and 
treasurer. 

His  interest  in  civic  affairs  has  l)een 
unusual,  particularly  among  town  com¬ 
mittees,  although  he  never  aspired  to  or 
held  public  office.  He  has  given  freely 
of  his  time  and  effort  to  church,  fra¬ 
ternal,  Rotary,  and  other  organizations. 

The  sons,  both  educated  for  their 
work,  have  followed  in  their  father’s 
footsteps  and  l)oth  have  many  active  lo¬ 
cal  connections. 

Mr.  Dolbeare,  Sr.,  has  three  grand¬ 
sons,  the  oldest  of  whom  is  twelve,  and 
three  granddaughters,  and  often  he  ex¬ 
presses  the  hope  that  one  or  more  of 
them  will  consider  it  worthwhile  to 
carry  on  their  grandfather’s  business  in 
the  vears  to  come. 


when  his  car  collided  with  a  street  car. 
He  suffered  fractures  of  both  wrists  and 
an  ankle.  He  is  the  son  of  Harvey  R. 
Young,  advertising  director. 

James  R.  Wagner,  of  the  Pittsburgh 
Post  -  Gazette  advertising  department 
was  general  chairman  of  the  annual 
dinner  of  the  Pittsburgh  Passenger 
Club  on  March  17  at  Webster  Hall. 

John  N.  Eisenlord,  former  circulation 
manager  of  the  Chicago  Atnerican  and 
later  of  the  Chicago  Daily  News,  to¬ 
gether  with  Mrs.  Eisenlord,  are  visiting 
in  Los  Angeles,  following  a  motor  trip 
through  the  southwest. 

Hiram  Boardman  Morse,  general 
manager,  St.  Louis  Daily  Record,  was 
recently  presented  with  a  life-size  oil 
IX)rtrait  of  himself  by  38  members  of 
the  staff  at  a  dinner  in  his  honor.  The 
painting  was  made  from  a  photograph 
by  Takuma  Kajiwara,  photographer 
and  painter.  Morse  was  one  of  the 
founders  of  the  paper  45  years  ago. 


turned  to  his  desk  with  the  aid  of 
erutches  and  a  cane,  after  partially  re¬ 
covering  from  injuries  suffered  in  a 
street  car  accident. 

Harvey  D.  Burrill,  editor,  Syracuse 
(N.  Y.)  Journal,  who  has  been  spending 
some  time  in  Miami,  planned  to  leave 
the  Florida  resort  this  week  in  order 
to  arrive  at  his  home  city  in  time  for  the 
celebration,  April  1,  of  the  50th  anni¬ 
versary  of  his  connection  with  the  paper 
he  now  heads. 

Mack  Sauer,  resigned  as  editor  of  the 
Greenfield  (Pa.)  Republican  and  pur¬ 
chased  Leesburgh  (O.)  Citizen  and  the 
New  Vienna  (O.)  /?c/>or/er  from  Thur¬ 
man  Miller,  publisher  of  the  Wilming¬ 
ton  (O.)  News. 

Dr.  Arnold  L.  Peter,  fourth  son  of 
\^al  J.  Peter,  publisher  of  the  Omaha 
(Neb.)  Daily  Tribune  and  other  news¬ 
papers  has  been  named  resident  phy¬ 
sician  of  the  Walter  Reed  Hospital, 
VVashington.  Dr.  Peter  started  in  the 
Omaha  Tribune  plant  but  resigned  in 
favor  of  medicine. 

Richard  Reid,  editor,  lawyer  and  edu¬ 
cator,  of  Augusta,  Ga.,  has  been  named 
as  the  1936  recipient  of  the  Laetare 
Medal,  bestowed  annually  by  the  Uni¬ 
versity  of  Notre  Dame  upon  an  out¬ 
standing  Catholic  layman,  in  recogni¬ 
tion  of  “his  achievement  in  the  field  of 
journalism  as  editor  of  the  Bulletin  of 
the  Catholic  Laymen’s  Association  of 
Georgia.”  Before  assuming  direction  of 
the  Bulletin  he  served  as  editorial  writer 
for  the  Atsgusta  Chronicle  and  as  news 
editor  and  columnist  of  the  Augusta 
Herald. 


IN  THE  EDITORIAL  ROOMS 

W’’ ALTER  HARRISON,  mana¬ 
ging  editor,  Oklahoma  City  Daily 
Oklahoman,  spoke  at  chapel  at  South¬ 
western  State  Teachers  College  at 
Weatherford,  Okla.,  March  18. 

Walter  E.  Christensen,  managing  edi¬ 
tor,  Omaha  (Neb.)  World-Herald,  ac¬ 
companied  the  governors  of  Nebraska 
and  Iowa  and  f>ther  officials  of  the  two 
states,  to  Washington  where  they  joined 
in  efforts  to  obtain  legislation  for  a  free 
bridge  between  Omaha  and  Council 
Bluffs,  la.,  over  the  Missouri  river. 

Clarence  Byrns,  managing  editor. 
Fort  Smith  (Ark.)  Southwestern  Times 
Record  addressed  the  monthly  meeting  of 
the  Oklahoma  City  Men’s  club  recently. 
Sam  Viney,  managing  editor.  Sulphur 
=  (Okla.)  Daily  News,  resigned  to  be- 
.Albion  Rotarians  who  appeared  before  editor  of  the  Ada  {0\i\a..)  Bidletin 

the  city  commission  March  16  to  pre-  announc^  recently.  _  Viney  re¬ 

sent  arguments  in  favor  of  converting  v^utly  purchased  an  interest  m  the  Ada 


certain  property  into  a  public  park. 

-Amos  Jenkins,  advertising  manager. 
Salt  Lake  City  Deseret  News;  L.  D. 
Simmons,  promotion  manager,  and  A. 
.A.  Campbell,  display  advertising  man¬ 
ager,  Salt  Lake  Tribune  and  Tdegram, 
acted  as  judges  of  the  Salt  Lake  City 
Spring  Fashion  Show  held  March  19. 

.Arthur  Herr,  office  manager,  Buffalo 
Times  and  Mrs.  Herr,  are  the  parents  of 
a  son  born  March  22. 

B.  L.  Williams,  former  advertising 
manager,  Ez'ening  Sentinel,  Shenandoah, 
la.,  has  purchasirf  the  Austin  (Minn.) 
Press,  a  weekly  and  assumes  possession 
•April  1. 

Ivor  H.  Young,  of  the  Columbus  (O.) 
Dispatch  national  advertising  department 
is  recovering  in  the  University  Hospital 
from  serious  injuries  suffered  Feb.  19 


newspaper. 

William  B.  Holt,  managing  editor, 
Marshall  (Mich.)  Evening  Chronicle, 
is  a  member  of  a  Council  of  13  prom¬ 
inent  Marshall  men  handling  the  pro¬ 
gram  of  the  recently-organized  Mar¬ 
shall  Recreational  association. 

Niel  L.  Heard  has  been  appointed  city 
editor  of  the  Hollister  (Cal.)  Advance. 

E.  C.  Hayhow,  city  editor,  Pontiac 
(Mich.)  Daily  Press,  and  Mrs.  Hay- 
how,  are  parents  of  a  daughter  born  re¬ 
cently.  On  the  same  ^y  that  the 
daughter  arrived,  Hayhow  was  reelected 
president  of  Sylvan  Lake  Village,  a  sub¬ 
urb  of  Pontiac. 

Mike  Bradshaw,  Jr.,  for  the  past  two 
years  city  editor  of  the  Durham  (N.  C.) 

(Continued  on  next  page) 


IN  THE  BUSINESS  OFHCE 

D.  Hiden  Ramsey,  general  manager, 
Asheville  (N.  C.)  Citizen,  has  been 
named  a  director  of  the  Security  Life 
and  Trust  Co.  of  Winston-Salem.  N. 
C.,  which  firm  is  establishing  a  branch 
in  Asheville. 

William  E.  Crawford,  advertising 
manager,  Bedford  (Ind.)  Daily  Times, 
has  resigned  to  become  advertising 
manager  of  the  Spectator,  Terre  Haute, 
Ind. 

Jack  Bedient.  business  manager,  Albion 
(Mich.)  Evening  Recorder,  was  among 


News  About  Zere 

Zere’s  daily  Z-column  panel 
FLOSSIE 

has  been  a  popular  newspaper  feature  for  one 
year.  The  lovable  little  comic  character, 
FLOSSIE,  has  won  thousands  of  friends  in 
many  cities. 

Zere  now  varies  the  fare,  to  appeal  to  a  greater 
variety  of  tastes. 

Two  days  each  week  (sometimes  three)  the 
panel  is  entitled 

ALL  TOO  HUMAN 

In  these  panels,  general  comic  situations,  unre¬ 
lated  to  Flossie,  are  pictured,  with  a  smart  gag. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNITT  TIMES  BUILDING  CHARLES  V.  McAOAM 

Chairman  NEW  YORK  president 
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PERSONAL 

{Continued  from  page  33) 

Morning  Herald,  has  resigned  to  join 
the  Raleigh  (N.  C.)  Nezos  &  Observer. 

Wade  Ison,  sports  editor,  Charlotte 
(N.  C.)  Observer,  will  address  the 
tirst  convention  of  the  South  Carolina 
High  School  Press  Association  in 
(ireenville,  S.  C.,  April  2.  John  E. 
Drewry,  director  of  the  Henry  W. 
Grady  school  of  journalism,  University 
of  Georgia,  also  will  speak. 

Maj.  Robert  W.  Reed,  news  editor, 
Kansas  City  Star,  recently  addressed  the 
Kansas  City  chapter.  Reserve  Officers 
Association. 

A.  Bird  Glaspie,  editorial  writer,  Pon¬ 
tiac  (Mich.)  Daily  Press  is  confined  to 
Pontiac  General  Hospital. 

Clarence  Bull,  former  police  reporter 
for  the  Buffalo  Evening  News,  is  now 
editor  of  the  Hamburg  (N.  Y.)  Inde¬ 
pendent  succeeding  Charles  Benson,  re¬ 
signed. 

Frank  Yetter,  caption  writer,  Phil¬ 
adelphia  Ex'ening  Bulletin,  has  returned 
to  his  desk  after  a  month's  absence  due 
to  a  serious  illness. 

Paul  I.  Wellman,  formerly  of  the 
Wichita  Evening  Eagle,  has  joined  the 
day  telegraph  desk  of  the  Kansas  City 
Star. 

Don,  Dennett,  Chicago  Journal  of 
Commerce  advertising  news  editor,  was 
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oi)eralecl  on  for  removal  of  his  appen¬ 
dix  last  week  at  Grand  Haven,  Mich. 

Darrell  Donnell,  news  editor  of  the 
air  for  KYA  San  Francisco  Examiner, 
has  just  signed  his  third  contract,  with 
the  Hcarst  organization  and  is  cele¬ 
brating  his  fifth  year  as  a  radio  news 
broadcaster  and  commentator. 

Shirley  Miller,  asistant  society  editor, 
San  Diego  (Cal.)  Union  and  Tribune, 
is  now  writing  a  column  under  the  title, 
"Giddap,  Rosinante,”  in  which  she 
comments  on  current  affairs  and  local 
personalities. 

Harold  Young  has  resigned  as  San 
.intonio  Evening  News  rewrite  man  to 
take  a  similar  position  on  Houston  Post. 
Lowe  Simons,  formerly  of  the  Galves¬ 
ton  Acti’j  has  joined  the  San  Antonio 
Exvning  News  local  staff. 

James  McComb,  of  the  Chicago 
Herald  &  Examiner  has  perfected  a 
safety  device  for  automobiles  which  will 
go  on  the  market  soon,  through  the 
Signal  Manufacturing  Company  of 
Chicago. 

James  Lambert,  city  hall  reporter, 
Philadelphia  Ez-ening  Ledger,  has  joined 
the  copy  desk.  He  was  replaced  at 
city  hall  by  Vincent  McGrath,  of  the 
rewrite  staff. 

Richard  (Dick)  Allgire,  formerly  of 
the  Ozvosso  (Mich.)  Argus-Press  edi¬ 
torial  staff,  has  joined  Decatur  (Ill.) 
Herald  and  Reznew  as  bureau  point  re¬ 
porter. 

Fancher  L.  Youker,  formerly  editor 
of  the  Dolgezdlle  (N.  Y.)  Republican, 
has  joined  the  Herkimer  (N.  Y.)  Eve¬ 
ning  Telegram. 

Robert  W.  Dailey  has  been  named 
radio  editor  of  the  Toledo  Blade  suc¬ 
ceeding  Rajph  Phelps,  who  has  returned 
to  the  rewrite  staff. 

Carl  Leverock,  formerly  of  the  Long 
Island  (N.  Y.)  Daily  Press  has  joined 
the  Providence  (R.  I.)  News-Tribune 
staff. 

Harold  Bowman,  for  the  past  12  years 
mining  editor  of  the  Salt  Lake  City 
Deseret  News,  has  resigned  to  join  J. 
A.  Hogle  and  Company,  Salt  Lake  City 
financial  firm.  Leslie  Midgley,  of  the 
city  desk,  succeeds  him. 

Herbert  W.  Goodall,  Jr.,  reporter, 
Philadelphia  Evening  Ledger,  was 
called  to  flood  duty  near  Pittsburgh 
with  the  First  City  Troop,  of  which  he 
is  a  member,  two  days  after  he  had 
rejoined  the  staff  last  week.  He  left 
the  Ledger  last  year  to  join  a  New 
York  sugar  brokerage  firm. 

Jack  Keller,  radio  editor,  Columbus 
(O.)  Citizen  aqd  former  Ohio  State 
University  hurdle  star,  has  gone  into 
training  preparatory  to  a  bid  for  a  berth 
on  the  1936  Olympic  team.  Keller  won 
fourth  place  in  the  110  meter  high 
hurdles  at  the  1932  Olympic  games. 

Frank  M.  Colley,  baseball  writer, 
Columbus  (O.)  Dispatch,  was  elected 
secretary-treasurer,  American  .Associa¬ 
tion  Chapter  of  Baseball  Writers  at 
Lake  Wales,  Fla.,  March  15.  The 
chapter  will  be  affiliated  with  the  Base¬ 
ball  Writers  Association  of  America. 

George  A.  Scheuer  of  the  South 
Bend  (Ind.)  News-Times  staff  and  Edi¬ 
tor  &  Publisher  correspondent  spoke 
on  “Newsjiapers  of  50  years  from  Now 
or  the  Engineer's  Place  in  Future  Jour¬ 
nalism”  at  a  recent  banquet  of  the  staff 
of  Kismet,  the  student  puMication  of 
Tri-State  college,  Angola,  Ind. 

Roger  E.  Gibson,  Philadelphia  Eve¬ 
ning  Bulletin,  and  Charles  P.  Polk, 
Philadelphia  Evening  Ledger,  flew  to 
Sunbury,  Pa.,  last  week  with  Alden 
Wilson,  youngest  son  of  Mayor  S. 
Davis  Wilson,  to  take  2,000  units  of 
badly-needed  anti-toxins  to  immunize 
residents  against  diptheria  and  typhoid. 

Edward  T.  Austin  recently  joined  the 
San  Diego  (Cal.)  Tribune  as  editorial 
writer. 

WEDDING  BELLS 

George  j.  BRIGGS,  33,  comp¬ 
troller,  Columbus  (O.)  Citizen,  to 
Miss  Norma  G.  Thorp,  25,  of  Columbus, 
March  4. 

Harman  W.  Nichols,  U.  P.  staff  cor- 


I  FOLKS  WORTH  KNOWING 

CHARLES  A.  S.  FREEMAN,  who 
recently  became  managing  editor  of 
the  Rochester  (N.  Y.)  Democrat  and 
Chronicle  went 
to  Rochester  four 
years  ago  from 
Olean  when  the 
Olean  Herald,  of 
which  he  was 
managing  editqr, 
was  merged  with 
the  Olean  Times. 
Soon  afterward, 
upon  the  death  of 
George  Bradley, 
managing  editor, 
Rochester  Times- 
Union  Mr.  Free¬ 
man  was  appoint- 
C.  A.  S.  Freeman  ed  Times-Union 


managing  editor  in  Mr.  Bradley’s  place. 

Mr.  Freeman  was  born  in  New  York 
City  May  5,  1890.  F'ourtee*!  years  later 
his  parents  moved  to  Congers,  28  miles 
out  of  York,  where  his  father  and 
brother  inirchased  a  weekly  newspaper. 
Here  he  received  his  early  newspaiier 
training.  .After  his  high  school  educa¬ 
tion.  he  attended  Centenary  Collegiate 
Institute  at  Hackettstown,  N.  J.,  Wil- 
braham  .Academy  at  Wilbraham,  Mass., 
and  Wesleyan  University,  Middletown, 
Conn.  Over  the  next  several  years  he 
sold  insurance  and  worked  for  his  father 
on  the  weekly  newspaper.  Upon  the 
death  of  his  father,  he  purchased  half 
interest  in  the  paper  with  his  brother, 
then  bought  his  brother’s  share  and 
later  sold  the  entire  interest. 

.After  working  with  the  Yonkers 
Statesman  a  few  months,  he  joined  the 
Peckskill  Ez’ening  Nezvs  as  telegraph 
editor,  later  becoming  editor.  Four 
years  later  he  went  to  the  Binghamton 
Sun  as  telef^raph  editor,  and  soon  be¬ 
came  city  editor,  which  position  he  held 
^or  five  vears  until  he  joined  the  Olean  I 
Herald. 

He  is  married  and  the  father  of  three 
children. 

respondent  in  Minneapolis  to  MiSs  Ver¬ 
onica  Montgomery.  Milwaukee,  .April  18. 

Miss  Sophia  Wilsford  Fox,  of  the 
society  department.  St.  Louis  Post-Dis¬ 
patch  to  Dr.  Bruce  DeLozier  Kenamore,  i 
recently. 

David  Frank  Bear,  29,  foreign  editor, 
Columbus  (O.)  Citizen, _  to  Miss  Joy 
Hearn.  24,  fashion  artist,  Columbus 
(O.)  Citizen,  Feb.  21. 

Miss  Ruth  Louise  Wolfe,  of  the 
Council  Bluffs  (la.)  Nonpareil  staff 
to  Hendrick  J.  Anderson  of  Lincoln, 
Neb.,  March  21.  Miss  Betty  Reed 
succeeds  her  on  the  daily. 

Raymond  C.  Raduege,  27,  classified 
advertising  salesman,  Columbus  (O.) 
Dispatch,  to  Miss  Ruth  Jackson,  26,  of 
Columbus,  March  12. 

(ieorge  McDonald,  recently  of  the 
Great  Neck  (N.  Y.)  News  staff,  to 
Jean  Parker,  motion  picture  actress.  Las 
\'egas,  Nev.,  March  22. 

Albert  T.  Hosking,  of  the  national  ad¬ 
vertising  department,  Pasadetui  (Cal.) 
Star-Nexvs,  to  Lucille  Campbell,  at 
Yuma,  .Ariz.,  March  23. 

Miss  .Arlene  R.  Bennett,  reporter, 
Newport  (Vt.)  Argus-Champion  to  W. 
Kenneth  Stone,  recently  at  St.  Joseph’s 
church,  Chevy-Chase,  Md. 

SPECIAL  EDITIONS 

Boston  evening  trans¬ 
cript,  March  18,  1936  Fashions, 
Spring  and  Summer,  edited  by  Charline 
Davenport,  8  i)age$. 

Philadelphia  Record.  March  22,  Re¬ 
frigeration  Show  Special,  two  sections 
totaling  16  pages. 

Los  .Angeles  Herald  S’  Express, 
March  19,  Men’s  Fashions,  Spring  and 
.''ummer  section,  5  pages. 

Memphis  Commercial  Appeal,  March 
22,  48-page  tabloid  section  to  present 
Memphis  wholesale,  distributing  and 
manufacturing  activities.  Its  cover 
pages  were  printed  in  three  colors. 


Putting 

OUR  FOOT 
DOWN 

(INCH  BY  INCH) 


POPULAR 

PLAYMATES 

make 

COMIC  SECTION 
ADVERTISING 

PAY  OUT 


Says  the  Chicago  Tribune  in  ~ 
a  recent  advertisement,  “Color 
comics  advertising  pays  out  for  - 
Fels-Naptha  bar  soap.  An  in-  ^ 
teresting  conversational  series,  J 
appiearing  in  the  comics  section  — : 
of  the  Chicago  Sunday  Tribune,  - 
began  in  1934.  Now  in  its  third  — : 
year,  the  series  has  brought  active  ~ 
co-operation  from  distributors  ! 
and  increased  consumer  sales  *4“ 
throughout  the  entire  Chicago  j 
territory.’’ 

H 

Given  popular  playmates, 
comic  section  advertising  is  al-  ” 
most  certain  to  pay  out.  The 
Gumps,  Orphan  Annie,  Dick 
Tracy,  Moon  Mullins,  Harold 
Teen,  Smitty,  Winnie  Winkle, 
Gasoline  Alley,  Terry  and  the  — 
Pirates,  Sister  Susie,  Smokey  and 
the  others  stir  up  the  kind  of  — 
reader  interest  that  carries  over 
into  the  advertising  pages,  mak- 
ing  them  record-breaking  result  C 
producers. 

The  very  same  comics  that  bring  — 
circulation,  prestige  and  adver- 
tiang  to  me  emcago  Tribune 
and  New  York  News  are  ottered 
to  you.  Write  or  wire  for  proofs  — _ 
and  prices.  B- 


CHICAGO  TRIBUNE- 
NEW  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W.  CRAWFORD 

Gentrfol  Manoge' 

News  Bldg.,  220  East  42nd  S'. 
NEW  YORK 
MUrroy  Hill  2  1234 
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Printing  progress ...  as  defined  by  Hoe,  and 
exemplified  in  Hoe  Super-Production  Presses . . . 
means  the  finest  quality  of  newspaper  printing 
attainable . . .  produced  at  speeds  which  make  it 
profitable . . .  and  with  the  maximum  of  depend¬ 
ability  and  safety. 

Moreover,  printing  progress,  again  as  defined 
by  Hoe,  implies  the  obligation  of  pioneering 
new  developments . . .  resulting  in  such  printing 
masterpieces  of  modern  design  as  the  26-Unit 


Super- Production  Multi-Color  Press  designed 
for  The  Cleveland  Plain  Dealer . . .  the  largest, 
fastest  and  most  modern  newspaper  color 
press. 

If  you  are  considering  applying  the  benefits 
of  modern  press  design  to  your  newspaper . . . 
to  produce  better  quality  printing,  to  do  it  more 
economically,  and  with  utmost  safety ...  be  satis¬ 
fied  with  nothing  less  than  the  best.  In  othe: 

words  consult  HOE. 


•  Qeneral  Offices  • 
9/0  Casl  i^8ik  Street 

(at  East  River) 

•  cHew  york  Gitif  • 


BOSTON 


SAN  FRANCISCO 


CHICAGO 
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TWO  N.  Y.  STORES  MAKE  IMPRESSIVE 
USE  OF  MULTIPLE  PAGE  COPY 

Knox  The  Hatter  and  W.  &.  J.  Sloane  U»e  Special  Section*,  Latter 
In  Roto-— Retail  Sales  Excellent,  Except  In  Flood 
Affected  Areas — Easter  Stocks  Ruined 
By  RICHARD  WEBSTER 


Massed  use  of  largei  space  in 
newspapers  is  nothing  new  for 
retail  advertisers.  But  seldom  have 
there  been  two  examples  on  the  same 
day  and  in  the  same  medium  so  striking 
as  those  in  the  March  22  (Sunday)  is¬ 
sue  of  the  New  York  Herald  Tribune. 
It  is  ordinarily  department  stores  that 
buy  page  after  page  in  a  single  issue. 
This  time  it  was  a  hatter  and  a  furni¬ 
ture  store. 

Knox  the  Hatter  used  eight  pages  of 
tabloid  size  in  one  and  two  extra  colors 
(.for  display,  not  illustration  of  goods) 
to  announce  that  "The  Hat  Corner  of 
the  World  ...  on  the  Avenue  at 
Fortieth  Street,  south  of  the  Public 
Library  ...  is  newly  redecorated  and 
enlarged.”  Typography  and  illustration 
were  unusually  tine  and  the  eight-page 
“book”  is  a  nice  balance  of  institutional 
and  actual  merchandise  promotion. 
Thfre  were  two  pages  on  women’s 
wear,  and  the  back  cover  had  an  archi¬ 
tect’s  renderings  of  the  millinery  salon 
and  the  women’s  coat  department. 

In  the  same  Herald  Tribune,  W.  & 
J.  Sloane  took  a  4-page  roto  section 
to  show  new  apartments  in  the  two- 
storj'  Sloane  “House  of  Years” — ^four 
apartments  for  the  bride;  two  for  a 
couple  with  a  nest  egg,  one  traditional, 
one  tnodern;  and  two  on  a  budget,  one 
maple  and  the  other  18th  century.  All 
furniture  and  decorations  for  the  dif¬ 
ferent  rooms  were  listed  and  priced, 
and  a  few  items  not  in  these  living 
and  dining  rooms  also  were  described 
and  priced. 

«  *  • 

PROBABLY  there  are  a  dozen  or  so 
retailers  in  the  United  States  whose 
promotion  activities  for  any  week  in  an 
intelligent  outline  would  till  this  space 
for  a  dozen  or  so  weeks.  .\ny  one  of 
the  stories  would  have  the  interest 
and  variety  of  content  that  this  space 
demands. 

One  such  story  might  well  be  writ¬ 
ten  about  W.  &  J.  Sloane.  Beside  the 
news  of  their  4-page  roto  announce¬ 
ment  in  New  York  of  the  four  two- 
room  apartments  (instead  of  one  large 
home  as  in  the  past),  there  are  these 
three  major  items: 

1.  In  Washington  the  concern  is  nre- 
paring  a  series  of  50  display  rooms 
furnished  and  decorated  in  authentic 
period  styles  from  the  Jacobean  of  the 
early  17th  century  down  to  today's 
modified  modernistic.  Last  year  there 
were  30  rooms  in  a  similar  series. 

2.  In  Beverly  Hills,  Cal.,  a  new 
Sloane  “Quality  House”  has  just  been 
opened — a  five-story  building  with  floors 
60  by  120  feet  and  20  model  rooms. 
The  handsome  new  store  replaces  one 
in  downtown  Los  Angeles.  More  than 
2,000  visitors  attended  the  opening. 

3.  In  New  York  newspapers  on 
March  22,  two-column  space  by  56 
lines :  “W.  &  J.  Sloane  ANNOUNCES 
that  10%  of  all  retail  sales  Monday, 
Tuesday  and  Wednesday  of  this  week 
will  be  contributed  to  the  Fund  for 
the  Benefit  of  the  Flood  Sufferers, 
through  the  American  Red  Cross.” 

«  *  * 

Flood  insurance  ^licies  may  again 
become  salable,  ^e  experiences  of 
Hartford  and  Pittsburgh  retailers  this 
month — to  mention  only  high  spots — 
were  doubly  serious :  stock  on  hand 
seriously  injured,  business  at  a  stand¬ 
still,  and  replacements  for  the  all-im¬ 
portant  Easter  trade  scarcely  possible. 

Many  factories  have  been  put  out  of 
commission — ^though  not  enough  to  af¬ 
fect  total  sources  of  supplies.  It  is  hard 
to  extract  comfort  from  the  long-view 
assurance  that  rebuilding  and  rehabilita¬ 
tion  will  ultimately  demand  extra-large 
purchases.  More  deferred  buying! 


There  has  not  been  mucli  cancellation 
by  retailers,  only  delay. 

The  set-back  due  to  the  flood  is  mere¬ 
ly  local.  In  New  England — with  trade 
stopped  in  spots  all  tlie  way  from  Maine 
to  central  Connecticut,  and  with  martial 
law  practically  in  force  in  large  parts  of 
Massachusetts  —  Boston  department 
stores  report  for  the  third  week  of 
March  sales  12%  better  than  a  year 
ago. 

For  the  whole  country  Dun  &  Brad- 
street  estimate  a  gain  in  retail  volume 
of  8  to  12%  over  the  third  week  of 
March,  1935.  In  unflooded  areas  gains 
over  the  preceding  week  this  March 
were  10  to  15%. 

In  the  East  retail  sales  were  at  least 
8  to  10%  better  than  a  year  ago,  and 
in  New  England  the  gain  was  4  to  8%. 
In  regions  untouched  by  disaster  the 
gains  were  consistently  good:  Middle 
West,  20  to  30%  over  the  preceding 
week  and  15  to  20%  over  a  year  ago; 
Northwest,  12  to  15%  above  1935 ; 
South,  up  15  to  20%  over  a  year  ago; 
Southwest,  up  to  12  to  15% ;  and  Pacific 
Coast,  up  18  to  22%. 

In  the  New  York  metropolitan  area 
department  stores  gained  about  12% 
over  1935  for  the  third  week  of  Mar^ 
and  about  11.1%  for  the  first  half  of 
the  month.  For  the  half  month  New 
York  and  Brooklyn  department  stores 
had  a  gain  over  last  year  of  10.8% ; 
and  in  northern  New  Jersey  the  gain 
was  13.6%. 

For  February,  1936,  rural  retail  sales 
were  about  2)4%  better  than  a  year  ago 
and  about  5)4%  more  than  in  January — 
less  than  the  usual  seasonal  gain,  so  that 
the  index  dropped  from  %)4  in  Janu¬ 
ary  to  93  in  Februarv  (1929-31,  as 
100)  J 

*  * 

Many  annual  reports  are  now  avail 
able.  The  following  are  indica¬ 
tive: 

For  the  year  ending  January  31,  1936, 
Montgomery  Ward  &  Co.  had  its  best 
sales  in  the  64  years  of  the  company's 
existence — ^$293,(142,357,  compared  with 
$249,805,721  in  the  preceding  fiscal 
year,  a  gain  of  17.7%.  The  net  profit 
was  $13.527,310 — almost  48%  more  than 
in  the  preceding  year.  Increase  in  sales 
was  due  partly  to  development  of  time- 
payment  business,  which  now  includes 
all  classes  of  merchandise.  (The  an¬ 
nual  tax  bill  was  $11,325,000 — about  $2,- 
800,000  more  than  the  year  before.) 

For  the  same  fiscal  year,  Bullock’s, 
Inc.,  Los  Angeles,  had  net  sales  15.6% 
more  than  in  1935  and  net  profit  about 
77%  more  than  in  the  previous  year. 

Stern  Bros.,  New  York,  reports  the 
first  net  profit  for  five  years-^37,395, 
compared  to  a  net  loss  the  year  before 


★ 

INESCRANTONIAN 

"SCRANTON,  PENN.’S 
ONLY  SUNDAY  NEWSPAPER" 

EA  1t97 

★ 

Represented  by 
GEORGE  T.  HOPEWELL 
New  York  -  Detroit  -  Chicago 

Rotogravure 

GRAVURE  SERVICE  CORP. 
New  York  -  Chicago 

Color  Comics 

Comic  Section  Advertising  Corp. 
New  York 


of  $31,432  (excluding  bond  interest 
waived  and  canceled  of  $130, 8U0). 

Rike-Kumler,  Dayton,  had  a  net  pro¬ 
fit  of  $278,356 — about  15)4%  more  than 
the  year  before. 

Kaufman  Department  Stores,  Pitts¬ 
burgh,  had  sales  for  the  year  about  9% 
more  than  in  1934,  but  the  net  profit 
was  up  about  26%. 

Harrod’s,  Ltd.,  London,  reported  net 
profit  of  £709,431  for  1935;  for  1934  it 
had  been  £693,900. 

Oppenheim,  Collins  &  Co.,  Inc.,  for 
the  six  months  ending  Jan.  31  this  year, 
had  a  net  profit  (before  Federal  taxes) 
of  $52,948,  compared  with  a  net  loss  of 
$173,516  in  the  corresponding  period  a 
year  ago.  Sales  were  up  5)4%. 

t  t  * 

Retail  spending  for  the  first  two 
months  of  this  year  is  the  best 
since  1931,  according  to  A.  W.  Zelomek 
of  International  Statistical  Bureau.  He 
figures  it  almost  9%  more  than  last 
year.  For  February  alone  the  gain  in 
dollars  was  10.8%,  and  allowing  for 
changes  in  prices  an  actual  gain  in  item 
volume  of  less  than  5%. 

There  can  be  no  question  that  a  good 
stock  market  makes  a  good  retail  vol¬ 
ume.  So  it  may  be  worth  while  to  re¬ 
member  that  in  the  12  months  from 
March  18,  1935,  when  the  third  phase  of 
the  bull  market  began,  there  has  been 
a  gain  in  security  values  of  19  billions 
— from  32  to  51  billions. 

*  *  * 

More  figures  on  1934  salaries  given 
out  by  the  House  Ways  and 
Means  Committee  include  these  for  re¬ 
tail  executives: 

May  Department  Stores,  Morton  J. 
May,  president,  $1(X),000,  and  L.  Dauby, 
vice-president,  $137,409. 

Atlantic  &  Pacific,  $125,000  each  to 
J.  A.  Hartford  and  G.  L.  Hartford;  and 
a  little  over  $100,000  each  to  O.  C. 
.'\dam,  C.  A.  Brooks  and  William 
Byrnes. 


Best  &  Co.,  New  York,  $129,855  to 
Philip  Le  Boutillier,  president. 

F'.  &  R.  Lazarus,  Columbus,  O.,  $1(X),. 
(XX)  each  to  Simon  Lazarus  and  Fr^ 
Larazus,  j  r. 

Sears,  Roebuck  &  Co.,  $85,140  to  L 
J.  Rosenwald  and  $81,180  to  Gen.  R.  E. 
Wood. 

Strawbridge  &  Clothier,  Philadelphia 
$82,500  to  Herbert  J.  Tily. 

Wm,  Filene’s  Sons  Company,  $80,000 
each  to  Edward  A.  Filene,  Lincoln  Fi- 
lene,  Louis  Kirstein  and  Edward  j. 
Frost. 

Bamberger’s,  Newark,  $75,100  to  Wil- 
Ham  J.  Wells. 

Bullock’s,  Los  Angeles,  $75,0(X)  to  P. 
D.  Winnett. 


PUBUSHED  140-PAGE  EDmON 

Marking  the  sesqui-centennial  celebra¬ 
tion  of  Columbia,  capital  city  of  South 
Carolina,  the  Columbia  State  on  March 
21  published  an  140-page  newspaper  in 
12  sections.  The  edition  carried  a  com¬ 
prehensive  history  of  the  city,  its  set¬ 
tlement,  designation  as  the  capital, 
struction  by  the  Union  forces  during  t^ 
Civil  War,  its  rehabilitation  and  presm 
day  prominence.  One  of  the  many  in¬ 
teresting  features  was  a  full  page  of 
drawings  called  “History-Graph  of 
Columbia”  in  which  more  than  60  pen 
sketches,  compiled  by  Arthur  Langley 
and  drawn  by  Jack  Kneece  were  re¬ 
produced.  In  printing  the  issue  approx¬ 
imately  40  tons  of  newsprint  were  used 
William  E.  Gonzales  is  president  and 
William  P.  Etchison  is  advertising  man¬ 
ager. 


TESTING  UQUOR  COPY 

The  North  American  Continental 
Corporation,  New  York,  importer  and 
distiller,  has  begun  a  test  campaign  in 
Michigan  newspapers  on  Golden  Arrow 
Gin,  Plus  Four  Scotch^  and  Port  Anna 
Rum.  Reese,  Rossiter  &  Company,  Inc., 
New  York,  is  the  agency. 


AUTHORITY 

makes  The  Sunday  HERALD  Connecticut's  most  widely  read 
newspaper  for  ib  political  news. 


I 

Gov.  Wilbur  L.  Cross:  "You  have  a  fresh  end  interestins  wey  in  presentins  politics 
news  ....  I  always  read  what  you  write  ....  You  are  performins  an  Important  service 
^  the  people  of  Connectict." 


U.  S.  StiMlor  Francis  T.  Maloney;  “I  hava  fonnd  niyMlf  on  nuny  occasions 
applaudint  yoar  viaivpoint  and  your  interest  inltkelthinfs  which  concern  most  of 
the  people." 


Congressman-at-Larse  William  Citron:  "The  HERALD  provides  ....  the  mos^ 
complete  information  on  the  political  situation  in  the  entire  state.” 


Congressman  Harman  Kopplemann:  “Becanse  The  HERALD  dates  to  be  diSerent 
and  gives  the  actaai  political  newt,  aMte  readers  follow  The  HERALD  lest  for  tha* 
,eeton  than  is  cosMaonly  known.  . . .  The  tree  lads  of  a  sKnalien  ate  handled  with  an 
an  derstanding  el  their  tigniScance  seldom  foand  in  other  papers." 

J.  Francis  Smith,  chairman  Democratic  State  Central  Committee:  "The  HERALD 
does  an  outstanding  job  ....  indicative  of  unusually  complete  information." 


State  Senator  John  Tafb  "When  money  became  to  scarce  that  I  had  to  walk  le 
save  carfare,  I  always  managed  a  diaM  for  The  HERALD." 


The  Sunday  HERALD  is  the  only  Connecticut  newspaper  on  sale  in 
every  town  and  city  in  the  state.  Circulation? 

For  the  first  four  issues  in  March,  the  HERALD'S  circulation 
was  in  excess  of  63,000,  the  largest  circulation  in  Connecticut 

With  the  approaching  national  conventions  and  the  great  national  and 
state  campaigns.  The  Sunday  HERALD  more  than  ever  will  be  the  inseparable 
aide  and  informant  of  increasing  thousands. 

BRIDGEPORT 

THE  SUNDAY  HERALD 

NstiorMi  Representative 
GEORGE  T.  HOPEWEa 
101  Park  Avenue,  New  yprk  Oty 

75  East  Wacker  Drive,  Chicago  7310  Woodward  Avenue,  Detroit 


CHEVROLET 


AKRON  BEACON 


ALTOONA  TRIBUNE 
ANDERSON  HERALD 
ATLANTA  CONSTITUTION 
BINGHAMTON  PRESS 
BOSTON  TRAVELER 
BRIDGEPORT  POST-TELEGRAM 
BRISTOL,  VA.,  PUBLISHING  CO. 
buffalo  COURIER-EXPRESS 
CHICAGO  HERALD  &  EXAMINER 
CINCINNATI  TIMES-STAR 
CLEVELAND  NEWS 
COLUMBIA  RECORD 
COLUMBUS  DISPATCH 
DALLAS  DISPATCH 

Dayton  daily  news 
DETROIT  NEWS 
el  PASO  HERALD-POST 


1936  CO-SPONSORING  NEWSPAPERS 


ERIE  DISPATCH-HERALD 
FLINT  JOURNAL 
GRAND  RAPIDS  HERALD 
HUDSON  DISPATCH 
ILLINOIS  STATE  REGISTER 
INDIANAPOLIS  STAR 
JOHNSON  CITY  PRESS 
KANSAS  CITY  KANSAN 
KNOXVILLE  NEWS-SENTINEL 
LEXINGTON  HERALD 
LOS  ANGELES  TIMES 
LOUISVILLE  HERALD-POST 
MINNEAPOLIS  JOURNAL 
MUNCIE,  IND.,  STAR 


NASHVILLE  BANNER 
NEWARK  STAR-EAGLE 
NEW  HAVEN  JOURNAL-COURIER 
NEW  YORK  POST 
OAKLAND,  CALIF.,  TRIBUNE 
PASSAIC  HERALD-NEWS 
PATERSON  EVENING  NEWS 
PEORIA  JOURNAL  TRANSCRIPT 
PHILADELPHIA  RECORD 
PITTSBURGH  POST-GAZETTE 
PORTLAND  OREGONIAN 
PROVIDENCE  NEWS-TRIBUNE 
RALEIGH  NEWS-OBSERVER 
RICHMOND  NEWS-LEADER 


ROANOKE  TIMES-WORLD 
ROCHESTER  TIMES-UNION 
ST.  LOUIS  STAR-TIMES 
ST.  PAUL  DAILY  NEWS 
SCRANTON  REPUBLICAN 
SEATTLE  TIMES 
SOUTH  BEND  NEWS-TIMES 
SYRACUSE  HERALD 
TOLEDO  BLADE 
TULSA  WORLD 

VINCENNES  SUN-COMMERCIAL 
WATERBURY 
REPUBLICAN-AMERICAN 
WHEELING  INTELLIGENCER 
WHITE  PLAINS  DAILY  REPORTER 
WICHITA  BEACON 
YOUNGSTOWN  VINDICATOR 


< ;)  DETtorr  news 
Many  thousands  of  spectators  n  airfud  the  AU^ 
American  finals  at  Akron^  Ohio^  last  year.  The 
finals  U'ill  he  repeated  at  Akron,  Aufmst  16, 1936, 


Papers  that  have 
sponsored  the  Derby 
are  signing  up  for  1936 


THE  ALL-AMERICAN 
SOAP  BOX  DERBY 

Greatest  Amateur  Racing  Event  in  the  World 

The  enthusiastic  comments  of  newspapers  that  have  sponsored 
this  great  boy -building  activity,  and  the  calibre  of  the  newspapers 
that  have  already  acquired  it  for  the  coming  summer,  must  con¬ 
vince  you  that  the  Soap  Box  Derby  is  a  valuable  promotion  feature. 
Yet  it  costs  you  nothing  to  acquire  the  rights  for  your  city — 
and  we  supply  the  prizes  and  trophies. 

Write  for  details  promptly — for  we  shall  close  the  list  w  hen  it  totals 
125  newspapers  in  125  cities. 

Newspapers  that  sponsored  the  Soap  Box  Derby  last  year  are 
eagerlv  signing  up  for  1936,  long  before  their  renewal  option  ex¬ 
pires. 

The  All-American  Soap  Box  Derby,  although  originated  but  two 
vears  ago,  is  now  a  national  institution.  In  1934,  we  had  34  news¬ 
paper  sponsors;  in  1935,  we  had  51;  this  vear  we  shall  have  many 
more  when  we  close  the  list  seven  weeks  hence. 

Read  what  new8pm)er  sponsors  say  about  their  success  with  the 
Soap  Box  Derby.  Consider  the  list  of  newspapers  that  have  signed 
for  1936.  Then,  if  you  are  interested  in  gaining  the  rights  for  your 
ow  n  city,  wire  or  write. 

THE  ALL-AMERICAN  SOAP  BOX  DERBY,  INC. 

A-223  General  Motors  Building,  Detroit 
CHEVROLET  MOTOR  CO.,  DETROIT,  MICHIGAN 

Sponsor  of  the  National  Championship  Derby  and  Co-Sponsor  of  each  City  Derby 


W'e  who  have  heen  closely 
identified  with  the  last  two 
years*  races  know  that  it 
creates  intense  interest,  not 
alone  among  the  boys  them¬ 
selves,  but  the  grown-ups  as 
well. 

— Binghamton,  N.  Y.,  Press 


Our  event  was  a  humdinger. 
...  It  was  really  a  thrilling  day, 
and  I  think  the  Soap  Box 
Derby  is  a  corker  and  a  natural. 

— Boston  Traveler 


Soap  Box  Derby,  biggest  s[K>rt- 
ing  event  ever  beld  in  Dallas, 
either  amateur  or  professional. 
Have  contract  for  next  year  air¬ 
mailed.  We  are  ready  to  sign 


— Dallas  Dispatch 


^’e  feel  that  this  is  one  of  the 
finest  events  we  have  ever 
taken  part  in  as  a  newspa|ier, 
and  look  forward  to  having 
even  a  Letter  event  this  year. 

— Indianapolis  Star 


We  have  heen  tremendously 
pleased  with  the  results,  so 
you  may  count  on  us  to  make 
the  1936  Derby  even  more 
outstanding  than  it  was  last 
year.  We  feel  that  this  event 
...  is  a  most  interesting  pro¬ 
motional  feature. 

— Oakland,  Calif.,  Tribune 


The  Soap  Box  Derby  was  a 
great  success  and,  in  fact,  the 
most  largely  attended  sjmrting 
event  ever  held  in  the  city  of 
Paterson. 

— Paterson  Evening  Aeus 


The  Seattle  Times  has  just  run 
off  its  first  Soap  Box  Derby, 
and  is  convinced,  from  the 
extraordinary  local  response, 
that  it  must  become  an  annual 
event.  The  Derby  was  a  great 
success  from  every  standpoint. 

— Seattle  Times 


The  Vincennes  Soap  Box  Derby 
was  a  grand  success  from  every 
angle.  We  trust  that  we  may 
have  the  pleasure  of  working 
with  you  again  in  1936  in  the 
sponsoring  of  the  Vincennes 
second  annual  Soap  Box  Derby. 

—  Vincennes  Sun-Commercial 
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PASS  IN  REVIEW 


The  Human  Body 


cover.  The  title  page,  headed  “This  Is 


AS  PART  of  an  expanded  promotion  »  Lj^ta  Book,  is  too  crowded  and  too 
program  for  1936  the  Cedar  Rapids  broken  up  for  a  title  page.  The  rest 
Gazette  recently  mailed  to  advertisers  ‘be  book  contains  charts  showing 


c/hmaM.9oJ^ 


_W.  A.  MacDonald,  Vancouver  Daily  INTERPRETS  NEWS  STORIES 

Province  .  .  .  Black  Tea.  — ; - 

Baxter  Eastburn,  Atlanta  Journal  Student  Daily  Inaerts  Comment  in 
.  .  .  Beer.  Body  of  Factual  Article* 

Allen  French.  innovation  calling  for  italicized 

-  interpretation  and  explanation  within 

VOTE  FOR  AFFILIATION  the  body  of  a  news  story,  an  attempt  to 

• -  aid  the  reader  by  giving  editorial  opin- 

Guild  Members  Say*  Meeting  Wa*  jon  or  interpretation  along  with  the 
‘Packed’  on  A  F  L  Issue  facts,  has  been  started  by  the  Daily 

i:ipeciai  to  £dito*  4<  Publisher)  Northwestern,  student  newspaper  of 


VOTE  FOR  AFFIUATION 


‘d  to  advertisers  "^e  Sta^T  circulation  gromh  tables  Meeting  Wa*  bn  or  interpretation  along  with  the 

llJVocLt  s!!owhi7the  clrc^  of  tTe  Star  b"  ‘P-****!’  ««  AFL  Issue  facts  has  been  s^  by  the  Daily 

s  "ze  ^klet  fitbd  cities,  ‘owns  and  villages ;  maps,  circu-  ‘o  Publisher)  Norti^estern.  studrat  newspaper  rf 

“Exn^rini  t  h  J  lotion  by  counties,  carrier-boy  deliver-  Philadelphia,  March  23-Five  dele- 

Human  RnHv  A  ie*.  market  data  (one  page  only)  and  gates  pledged  to  vote  for  affiliation  of  “ 

Course  in  Poni^  ‘n‘*i  display  advertising  carried  by  each  the  American  Newspaper  Guild  with  need  of  interpretetion  commrat  we 

lar  A  natnm  J  Toronto  paper  each  year  from  1W4  to  the  American  Federation  of  Labor  at  turned  over  to  Wade  IL  Ni^ol^  Jr, 

Smnlet^  in  T.n  1935  inclusive.  the  convention  in  New  York  were  managing  editor,  or  Herbert  ^  Holtz, 

Easv*^  I.essnns  ”  As  far  as  the  data  goes,  the  book  elected  at  a  membership  meeting  of  editorial  chairman,  for  trwtment. 

T^h  A  tw^'iriAf  ' - -  _  the  Philadelphia-Camden  guild  last  Under  the  new  _  plM  feature  maten^ 


v,uuisc  in  x^upu-  T.  ^  •  -  ,  "  , 

lar  A  n  a  t  o  m  y 

Complete  in  Ten  inclusive. 


^iHrihuHon^ 


^  Cimlaiion^ 


TORONTO 


Hk 


Easy  Lessons.’’  ‘n®  “'C  “^>0“ 

‘“tlL’.TirJir"  I  The  booklet  !  l 

,  contains  ten  hu-  “  — ^ 

morous  articles 
~  on  anatomy  origi¬ 

nally  written  for 

_  the  Gazette  by 

Harry  E.  Boyd, 
associate  editor, 

- - -  and  published  at 

weekly  intervals  n 

in  December  and  5  |/VR 
January.  The  ar¬ 
ticles  created 
widespread  inter¬ 
est  among  readers  of  the  eastern  Iowa 
daily  and  written  requests  for  additional 
copies  of  the  complete  series  soon  ex¬ 
hausted  the  available  supply  of  the  issues 
in  which  they  were  printed.  Partly  to 
comply  with  reader  requests  the  Gazette 
combined  the  series  in  a  24-page  pamph¬ 
let  with  foreword  and  black  and  white  il¬ 
lustrations  prepared  by  Boyd.  The  fore-  _ 

word  reproduces  Mr.  Boyd’s  photograph 

and  begins  thus,  “This  little  series  of  right.  But  some  of  the  pages  are 

scientific  articles  was  cooked  up  to  fill  P^'^rly  arranged,  there  are  too  many  dif- 

a  crying — well,  anyway  a  sniffling _  ferent  sizes  of  type,  the  whole  book  looks 

need.  One  of  the  unfortunate  charac-  crowded  and  cramped,  the  cover  stock 
teristics  of  this  mechanical  age  is  that  inside  stock  look  cheap.  The  same 

we  have  developed  a  race  of  people  could  have  been  made  to  do  a  bet- 

who  scarcely  know  their  way  about  in  selling  job  if  the  book  had  a  better 

the  human  body.’’  dress,  inside  and  out.  But  that’s  our 

To  help  the  reader  find  his  way  nwn  opinion  and  we’re  probably  wrong, 
around  his  body  the  articles  are  devoted  *  *  ♦ 


Under  the  new  plan  feature  material 


week.  The  sixth  delegate,  C.  Edwin  starts  with  italicized  comment  at  the 


Hunter,  opposed  to  affiliation,  was 
elected  by  a  one-vote  margin.  Oppo- 


head  of  the  story.  For  regular  news 
stories  the  interpolated  italicized  com- 


nents  of  affiliation  charged  today  that  ment  is  inserted.  When  specific  a^M 
the  meeting  was  “packed”  with  a  group  on  some  event  or  idea  is  suggested  by 
of  32  miscellaneous  unit  members  now  ‘he  facts  m  the  story,  the  news¬ 
working  on  WP.\  writers’  project  jobs,  paper  tells  its  view  in  shirt-tail  italic 


A  caucus  of  these  former  newspaper  comment.  ,  ,  ^ 

workers  w'as  held  before  the  meeting.  Two  years  ago  this  student  new^- 
it  was  charged,  and  orders  were  given  pcc  >n  a  special  edffion  entitled  The 
by  Paul  Comly  French,  assistant  state  Newspaper  of  the  Future,  mtroduc^ 
director  of  the  writers’  project,  to  back  “ragged  headlines,  set  flush  to  the 


director  of  the  writers’  project,  to  back 
the  affiliation  slate  elected  Sunday. 


left  without  balanced  count. 


Backers  of  affiliation  declared  all  newspapers  have  since  adopted  the 
members  received  notices  urging  practice, 
them  to  attend  the  Sunday  meeting  and  — - 

'""’xi  1.1  1  ,  L  riA  r  ‘SPECIAL’  APPOINTED 

The  guild  also  voted  to  ask  Dr.  C.  , .  ,  .  .  nr 

Dudlev  Saul  to  continue  his  medical  Elkhart  (Ind.)  Ti^h  and  the  War- 


to  The  Thumb  (“The  thumb  is  used  Promotion  Managers  Statistics 
for  hitchhiking”).  The  Neck,  The  Calf,  ^  1 — Favorite  Drinks 

The  Elbow  (“For  looks,  a^ut  the  last  pROMOTION  managers  aren't  diff- 
thing  that  would  ever  win  a  prize  is  the  *  erent  from  other  newspaper  men. 
human  elbow”).  The  Eyebrow,  The  Few  of  them  are  total  abstainers  .  .  . 
Knuckle,  Vascular  System,  Appendix,  although  you'll  find  exceptions  among 


Odds  and  Ends. 


Wkat  Is  Good  Promotion?  so  far  < 

WHAT  makes  an  ad  good?  What  Leo  1 
makes  a  promotion  job  good?  Is  .\pollina 
it  the  immediate  effect?  We  think  not.  sherry). 


their  ranks,  too.  The  favorite  drinks 
of  those  who  have  passed  in  review 
so  far  are  as  follows: 

Leo  McGivena,  New  York  News — 
.\pollinaris  (very  occasionally,  a 


The  best  ads  we  have  seen  are  of  the 
type  that  could  hardly  be  expected  to 


produce  direct  returns.  There  are,  of  Rye  highball 


Jerry  Byrnes,  Chicago  Tribune — Milk. 
Dan  Sullivan,  Pittsburgh  Press — 


course,  special  cases,  such  as  contests  Harry  Hoile,  Birmingham  News  and 
or  classified  campaigns,  where  a  piece  Age-Herald  .  .  ,  Unknown, 
of  copy  can  be  judged  by  the  results  Walter  Damm,  i 
it  gets.  But  on  the  whole,  newspaper  .  .  .  Old  Fashioned! 
promotion  cannot  be  judged  by  tangible  George  Benneyan, 
results.  And  the  advertising  manager  can  .  .  .  Unknown. 


Walter  Damm,  Milwaukee  Journal 
.  .  Old  Fashioneds. 

George  Benneyan,  New  York  Anteri¬ 


or  the  publisher  who  asks,  "What  did  Joyce  Swar 
we  get  out  of  that  ad?”  and  judges  it  and  Tribune  . 
by  the  answer  doesn’t  know  the  first  come, 
thing  about  promotion.  Ivan  Veit,  I 


Joyce  Swan,  Des  Moines  Register 
d  Tribune  .  .  .  Takes  them  as  they 


XI  1.1  1  ,  L  Da  r  ‘SPECIAL’  APPOINTED 

The  guild  also  voted  to  ask  Dr.  C.  , .  ,  .  .  nr 

Dudley  Saul  to  continue  his  medical  Elkl^t  ^ud)  T^h  and  the  War- 
service,  which  last  week  was  declared  ren  (O-)  Trxbune-Chrontcle  have  sp¬ 
in  violation  of  the  state  insurance  laws,  pointed  Denny,  Woodward  &  Co.,  Inc., 
.\bout  100  guild  members  subscribe  to  as  their  national  advertising  representa- 
the  service.  five. 


Boon  to  Business  Management 
Wage  Scales  for  38  Cities 

Typographers  —  Pressmen  —  Journeyman  Pressmen, 
Stereotypers — Mailers — Photo  Engravers. 

Day  Scale — Ni^ht  Scale. 

Important,  authentic,  up-to-date  information. 

One  of  the  hundreds  of  question  answering 
features  to  be  found  in 

EDITOR  AND  PUBLISHER 
INTERNATIONAL  YEAR 
BOOK  FOR  1936 


thing  about  promotion.  Ivan  Veit,  New  York  Times  .  .  . 

To  us  the  best  test  of  a  promotion  Milk,  he  says, 
ad  lies  in  the  answers  to  questions  like  Max  (ioodkin,  Philadelphia  Evening 
these:  Is  it  interesting?  Is  it  con-  Public  Ledger  .  .  .  Bacardi, 
vincing?  Does  it  do  a  selling  job?  Douglas  Martin,  St.  Louis  Globe 
Does  it  make  good  use  of  the  craft-  Democrat  .  .  .  Unknown. 


men’s  tools  .  .  .  artwork,  type,  white  C.  L.  Baum,  Portland  (Ore.)  Jour- 


space,  photographs?  Does  it  make  an  nal  . 


impression?  Do  people  notice  it,  com-  Els; 
ment  on  it?  And  to  the  experienced  une  . 
promotion  man  probably  as  good  a  test  a  sip. 
as  any  is  whether  he  can  look  at  the  Jac 
ad  with  any  pride  after  it’s  printed.  Doest 


Old  Fashioneds. 


Elsa  Lang,  New  York  Herald  Trib- 
!<?...  Unknown,  but  she  will  take 


Data  Book  from  Toronto 

From  the  Toronto  Star  comes 
comoact  circulation  data  book  fs 


Jacob  Albert,  Detroit  News  .  .  . 
Doesn’t  drink. 

Harold  Jewett,  Providence  Journal 
,  .  .  Manhattan. 

Vaughn  Weidel,  New  York  World' 


1  compact  circulation  data  book  (size  Telegram  .  .  .  anything. 

8%xll  inches,  number  of  pages,  20).  George  Grim,  Worcester  Telegram- 


It’s  called  “Distribution  of  Circulation  Gazette 


too  young  to  drink. 


of  the  Toronto  Daily  Star,”  But  the  Bush  Jones.  Fort  Worth  Star  Tele- 
two-color  cover  carries  not  only  the  ^ram  .  .  .  “The  Boy  Scout”  (that’s 
title  and  a  skeleton  map  but  several  the  name  of  a  drink), 
other  items  including,  “Largest  Daily  A.  H.  Talbot,  New  Orleans  Times- 


Circulation  in  Canada”  and  ’‘First  in  Picayune  . 


Canada,  Second  in  the  World  in  Total 
Advertising,  Year  1935,  Media  Records, 
Inc.” — all  arranged  so  as  to  make  a 


Gin  (of  all  things). 


more  crowded  appearance  than  we  like  homan  and  Times 


Leslie  Rowland,  Cincinnati  Enquirer 
.  .  Doesn’t  drink. 

H.  E.  Ramsay,  Oklahoma  City  Okla- 


Buttermilk. 


13,800  copies  printed.  Going  fast. 

This  272  page  book  of  data  is  available  only  to 
annual  subscribers  to  EDITOR  AND  PUB¬ 
LISHER,  the  newspaper  and  advertising  man’s 
newspaper. 

Send  your  subscription  ($4.00)  now  and  get 
your  copy  of  this  great  INTERNATIONAL 
'VEAR  BOOK. 


EDITOR  AND  PUBLISHER 

The  Newspaper  Advocate 

Suite  1700  Times  Building,  New  York 


The  index  is  on  the  inside  front  Not  particular. 


Ralph  Taylor,  Cincinnati  Post 
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First  National  News  Picture  Exhibition 


Tj^DITOR  &  PUBLISHER  will  award  twenty  certificates  as  prizes— five  in  each  of  the 
classes  listed  below — for  the  news  pictures  adjudged  best  by  a  committee  of  men  and 
women  distinguished  in  journalism  and  art.  The  winning  pictures,  with  others  selected  by 
the  judges,  will  be  exhibited  during  the  conventions  of  the  American  Newspaper  Publishers 
Association  and  the  Associated  Press  at  the  Waldorf-Astoria  Hotel,  April  20-24,  1936. 

Rules  For  Submission  of  Pictures 


1.  Photographs  may  be  submitted  only  by  photographers  employed  in  that 
capacity  by  newspapers,  press  services,  and  syndicates. 

2.  Every  photograph  submitted  must  have  been  printed  during  the  year  1935 
or  up  to  the  date  of  submission  in  1936,  in  a  daily  newspaper. 

3.  Only  one  photograph  may  be  submitted  in  each  of  the  four  classes  listed, 
by  any  photographer. 

4.  Photographs  may  be  of  any  desired  size.  They  must  be  mounted  on  a 
plain  white  mount  14  inches  wide  and  16  inches  long.  Failure  to  comply  with 
this  rule  will  automatically  eliminate  an  entry. 

5.  Selection  of  pictures  to  be  hung  in  the  Exhibition  will  be  by  a  qualified  and 
Impartial  group  of  judges,  whose  decision  will  be  final.  This  provision  is 
necessary  to  insure  the  high  quality  of  pictures  displayed  in  the  Exhibition. 
Every  entrant  will  be  represented  by  at  least  one  picture  in  the  Exhibition. 

6.  Though  every  precaution  will  be  taken  against  losing  or  damaging  pictures 
EDITOR  &  PUBLISHER  cannot  assume  responsibility  for  loss  or  damage  to 
entries.  Pictures  submitted  become  the  property  of  EDITOR  &  PUBLISHER 
for  use  only  in  connection  with  the  Exhibition.  Entries  will  not  be  returned 
unless  by  specific  request  accompanied  by  the  necessary  postage. 

7.  One  picture  may  be  submitted  by  each  photographer  in  each  of  the  follow- 
ong  classes: 

A.  Static  Spot  News — pictures  made  in  situations  where  the  subject  is 
limited  to  a  certain  sphere  of  action;  for  example,  sports  pictures,  public 
gatherings,  political  rallies,  etc. 

B.  Dynamic  Spot  News — pictures  made  "on  the  wing”;  example,  fires, 
riots,  etc. 


C.  Feature  News — pictures  of  posed  subjects;  example,  animals,  or  men  or 
women  oddly  dressed,  or  doing  something  amusing  or  unusual. 

D.  Scenic  or  Portrait  Studies — landscapes,  snow  scenes,  lightning  flashes> 
storms,  or  informal  portraits,  candid  camera  shots,  etc. 

8.  Entries  must  be  accompanied  by  the  following  letter,  signed  by  a  responsible 
official  of  the  newspaper: 

“I  hereby  certify  that  (name  of  photographer) . is  employed 

by  the  (name  of  newspaper) . as  a  photographer. 

“.Ml  pictures  submitted  by  members  of  the  staff  of  the  (name  of  newspaper) 

. are  released  for  use  without  charge  in  the  news  pages  of 

newspapers,  newspaper  supplements  and  magazines  provided  the  illustra¬ 
tions  carry  the  credit  line  of  this  newspaper.  Any  penalty  for  omission  of 
such  credit  line  may  be  invoked  only  against  the  newspaper,  newspaper 
supplement,  or  magazine  making  the  omission. 

“These  pictures  are  released  only  for  use  in  connection  with  the  First 
National  News  Picture  Exhibition  or  for  use  in  connection  with  succeed¬ 
ing  exhibitions.” 

9.  It  will  be  appreciated  if  entrants  answer  briefly  the  following  questions: 

1.  What  man  or  woman  of  national  prominence  do  you  consider  the  most 
easily  photographed,  the  one  most  co-operative  with  newspaper 
photographers? 

2.  What  kind  of  photography  do  you  find  most  interesting? 

3.  Has  the  newspaper  photographer  improved  the  standards  of  his  pro¬ 
fession  in  recent  years?  Do  you  find  the  general  public  more  willing 
to  co-operate  than  in  the  past,  or  do  you  still  find  resistance  and  occa¬ 
sionally  abuse  and  mishandling  a  part  of  your  day’s  work? 


ENTRIES  MUST  BE  RECEIVED  ON  OR  BEFORE  APRIL  7 


Address  packageSj  Carefully  wrapped,  to 

FIRST  NATIONAL  NEWS  PICTURE  EXHIBITION 

EDITOR  &  PUBLISHER 

NEW  YORK,  N.y. 


1700  TIMES  BLDG. 
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DAILY  ACCEPTS  EGGS 
FOR  SUBSCRIPTIONS 


MiMouri  Paper  Added  199  New 
Readers  by  Offering  Year’s  Sub¬ 
scription  for  100  Eggs — 
Farmers  Like  tbe  Idea 


LETTER  IDEA  POPULAR 

Former  residents  of  Marshall 
living  in  other  parts 


TOLED^(^i>^Nt;  SCHOOL 


Instead  of  circulation  solicitors  the 
Mtuon  (Mo.)  Chronicle-Herald  em¬ 
ploys  hens  to  stimulate  readership. 

On  two  days  of  every  year  this  daily 
gives  a  year’s  subscription  for  100  A-1 
eggs  regardless  of  the  market  price. 
On  its  last  “egg  days”  the  paiier  took 
ill  71,571  eggs  and  added  19V  new  sub¬ 
scribers. 

The  last  egg  day  pilgrimage  of  the 
farmers  from  Macon,  Randolph,  Linn, 
Adair,  Selby  and  Knox  counties  was 
the  largest  of  the  series  conducted  the 
past  live  years. 

If  the  job  of  adding  new  subscribers 
had  been  assigned  to  a  corps  of  experi¬ 
enced  solicitors  it  would  have  taken  a 
month  to  make  an  equal  record  and 
would  have  cost  considerable  money,  the 
paper  figures. 

The  market  price  for  eggs  may  run 
from  20  to  3o  cents.  This  last  season 
eggs  were  down  to  21,  22  and  23  cents 
a  dozen.  The  newspaper  figures  the 
receipts  from  the  eggs  at  3b  cents  a 
dozen,  14  cents  above  the  market  price, 
gives  the  commission  to  the  farmer  in¬ 
stead  of  to  a  solicitor,  and  also  that 
the  paper  gets  sufficient  egg  volume  to 
get  car  lot  prices,  netting  about  08  per 
cent  of  advertised  circulation  price. 

Egg  Days  in  Macon  make  the  town 
of  4,(XX)  people  look  like  some  impor¬ 
tant  celebration  was  on.  The  people 
converge  from  six  or  eight  counties, 
some  traveling  many  miles.  They  meet 
in  the  office,  where  all  hands  are  re¬ 
ceiving  and  moving  the  egg  cases  about, 
writing  receipts  and  making  entries  on 
the  books  and  mail  lists. 

The  welcoming  host  and  central  fig¬ 
ure  is  Senator  Frank  P.  Briggs,  editoi 
and  owner  of  the  paper.  On  the  egg 
days  Senator  Briggs  wears  his  work 
clothes  and  hustles  the  egg  cases  about, 
getting  them  in  shape  for  trucking  to 
the  produce  house.  In  recognition  of 
the  service  tlie  egg  campaign  does  in 
stimulating  the  market,  the  purchasing 
house  allows  a  few  cents  per  dozen  over 
the  regular  market. 

This  annual  gathering  of  the  farm¬ 
ers  in  the  newspaper  office  is  like  a 
family  reunion.  Old  friends  meet  for 
the  first  time  in  many  years,  to  talk  over 
crops. 

The  characters  who  meet  in  the 
print  shop  on  Egg  Days  are  the  ones 
whose  names  so  frequently  appear  from 
Owl  Creek,  Possum  Hollow  and  Bear 
Run  neighborhoods. 

Having  read  about  them  and  their 
doings  in  the  paper  the  egg  customers 
naturally  want  to  see  what  they  look 
like.  For  they  all  will  be  there. 

Finis  M.  Sagaser,  business  manager, 
works  with  Editor  Briggs  in  carrying 
out  the  egg  day  program. 

In  all  the  five  years  of  egg  collecting 
no  member  of  the  force  has  smashed 
an  egg,  Sagaser  declares. 


now 

of  the  country 
wrote  more  than  100,000  words  in  an 
Old  Timers’  Reunion  held  by  the 
Marshall  (Minn.)  Daily  Messenger.  In 
all,  131  letters  were  received  from  27 
different  states.  A  page  or  more  of 
letters  was  printed  daily  for  a  period 
of  three  weeks,  telling  of  the  writers’ 
experiences  since  leaving  Marshall. 


The  Toledo  Blade's  ninth  annual  cook¬ 
ing  and  home-makers’  school  was  held 
March  24  to  27  in  the  Paramount  the¬ 
ater  under  the  direction  of  Miss  Jessie 
Marie  DeBoth. 


50,000  SPELUNG  BEE  ENTRIES 

The  Toledo  Blade’s  first  annual  $2,700 
prize  spelling  bee  was  concluded  last 
week.  More  than  50,000  pupils  in 
Toledo’s  1(X)  public  and  parochial  grade 
and  high  schools  competed  in  the  con¬ 
test,  which  was  held  over  the  last  three 
months.  - 


FIGHTING  LOAN  SHARKS 

The  Kansas  City  Journal-Post  has 
started  a  campaign  on  loan  sharks,  re¬ 
sulting  in  action  by  a  committee  of  the 
bar  association  and  Better  Business 
Bureau.  _ 


SYNDICATE  REPRESENTATIVE 

The  appointment  of  Keene  Fitzpat¬ 
rick,  advertising  representative  of  the 
Chicago  Tribune  and  the  .Vcu’  York 
News  also  as  syndicate  representative 
was  recently  announced  by  Arthur  W, 
Crawford,  vice-president  and  general 
mrnager  of  the  Chicago  Tribune-New 
York  News  Syndicate. 


TO  HOLD  COOKING  SCHOOL 

The  Darenport  (la.)  Tri-City  Star 
is  sponsoring  a  cooking  school  March 
30  to  April  2,  inclusive.  Dorothy  Ayers 
Loudon,  of  the  H'omecrafters,  Chicago, 
is  to  conduct  the  school. 


579  IN  BOWUNG  CONTEST 

The  Moline  (Ill.)  Dispatch  sponsored 
a  bowling  tournament,  concluded  Sun¬ 
day,  March  8,  which  attracted  579  en¬ 
tries.  Almost  every  city  and  town 
within  a  radius  of  50  miles  was  repre¬ 
sented.  _ 
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PET  FEATURE  POPULAR 

‘Pets  and  Their  Pals,”  a  new  pic- 


J.  A.  GRANT  TO  WINNIPEG 

J.  A.  Grant,  circulation  director  of  the 
Edmonton  (Alta.)  Bulletin,  has  joined 
the  Winnipeg  Tribune  in  a  similar  ca¬ 
pacity,  effectice  April  1.  His  associates 
on  the  Bulletin  last  week  tendered  him 

a  dinner.  - 

TO  STAGE  SCOUT  CIRCUS 


WEEKLY  RAISES  PRICE 

The  Yorkthlle  Advance ,  New  York 
City  weekly,  last  week  changed  its  price 
per  copy  from  two  cents  to  three.  There 
was  no  drop  in  circulation,  according  to 
L.  R.  Guylay,  editor. 


torial  daily  feature  which  the  CinciHnati 
Enquirer  recently  started,  is  proving 
popular.  Nella  B.  Harper,  “Sunday 
Pets”  editor,  is  in  charge. 


Tlie  Chicago  Daily  News  is  sponsor¬ 
ing  its  fourth  annual  Boy  Scout  Circus 
to  be  held  May  1  and  2  at  the  Inter¬ 
national  amphitheater.  Chicago.  Nearly 
18,000  Chicago  Boy  Scout  will  partici¬ 
pate.  — 

ANIMAL  PICTURE  CONTEST 


PLANS  PERSONAUTY  SCHOOL 

Sponsored  by  the  Memphis  (Tenn.) 
Commercial  Appeal,  a  personality  school 
will  be  held  March  31  to  April  3  at  the 
Hotel  Peabody  by  Miss  Janette  Serrec. 


BACKING  HOBBY  SHOW 

The  Philadelphia  Evening  Bulletin  u 
cooperating  in  the  first  show  of  tht 
Philadelphia  Hobby  League  to  be  held 
in  May  at  the  Franklin  Institute. 


The  San  Francisco  News  is  offering 
$5  weekly  for  the  best  unusual  animal 
picture  submitted. 


WASHINGTON  TRIP  PLANNED 

One  hundred  Bridgeport  (Conn.) 
Post  and  Telegram  carriers  will  be 
taken  on  a  two-day  trip  to  Washington, 
D.  C.,  in  April,  the  papers’  circulation 
department  has  announced. 


GARDEN  SCHOOL  PLANNED 

The  Richmond  (Va.)  Times-Dispatek 
will  sponsor  its  second  annual  garden 
school,  April  2  and  3  at  the  Hotel  John 
Marshall. 


NEW  SUNDAY  COLUMN 

A  new  Sunday  column,  “Hunter  and 
Angler,”  has  been  started  in  the  Kaiuat 
City  Journal-Post. 


...  A  Clientele  That  Includes 
Americas  Finest  Newspapers' 
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NBA  provides  the  most 
successful,  complete  system 
of  carrier-traininq  ever  used 
by  newspapers  of  from  1 ,000 
to  200,000  circulation.  In 
eludes  special  instruction  in 
sales  and  service,  novel  con¬ 
test  plans,  latest  supplies, 
honor  awards,  promotion  ads, 
and  numerous  other  exclusive 
features  that  help  build  cir¬ 
culation  and  advertisins 
extremely  low  cost.  See  what 
NBA  Service  will  do  for  you 
Write  us. 


NEWSPAPER  BOYS 
OF  AMERICA,  Inc 

Indianapolis,  Ind. 
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THE  NEWS -TELEGRAM 


PORTLAND,  OREGON 

National  Representatives 
(iilman.  N'icoII  an*l  Ruthman 
19  West  44th  Street,  N.  V.  C. 


With  77  per  cent  of  its  total  circulation  concen¬ 
trated  in  the  city  and  retail  trading  zone,  and 
57  per  cent  in  the  city  zone,  THE  NEWS- 
TELEGRAM  has  the  highest  percentage  of  con¬ 
centrated  circulation  of  any  Portland  newspaper. 


With  a  gain  of  97,455  lines  of  retail  advertising 
during  the  first  six  months  of  1935,  THE  NEWS- 
TELEGRAM  shows  the  highest  percentage  of 
gain  of  any  Portland  newspaper — a  gain  attribut¬ 
able  to  the  highly  concentrated  NEWS-TELE- 
GRAM  circulation  in  Portland,  a  city  of  90,500 
families,  about  half  of  which  definitely  prefer 
THE  NEWS-TELEGRAM. 


THE  NEWS-TELEGRAM,  a  client  of  Pub¬ 
lishers  Service,  an  organization  with  a  clientele 
that  includes  America's  finest  newspapers. 
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Appeal 

Action 

Results 


^EWSPAPER  pages  are 


enlivened,  reader-interest 
stimulated  and  circulation 
substantially  increased  with 
Publishers  Service  Contests. 


They  feature  the  dynamic 
appeal  of  America’s  foremost 
artist- humorists,  including 
Peter  Arno,  Roland  Coe  and 
John  Held,  Jr.  The  eflPectiye- 
ness  of  these  comprehensive 
promotion  plans  has  been 
demonstrated  time  and  again 
wfith  newspapers  large  and 
small  throughout  the  country. 


Step  up  your  circulation 
without  risk,  without  gamble, 
without  Investment. 


Publishers  Service  Company,  Inc. 

.4merica*s  Foremost  Setvspaper  Promotion  Organization 

75  WEST  STREET,  NEW  YORK,  N.  Y. 
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steel  newsstands  in 

CHICAGO  LOOP 

and  Larger  Stands  Permit 

Double  Display  of  All  Newspapers 

On  Sale — Sold  on  Time 
Payments 

(Jiicago’s  new,  modern,  all-steel 
newspaper  stands — black  with  red 
striping — made  their  tirst  appearance  in 
the  loop  district  late  last  week  when 
12  stands  replaced  the  old  wooden 
stands  on  several  of  the  important  cor¬ 
ners  downtown. 

'Ilie  new  and  larger  stands  will  even¬ 
tually  supplant  all  of  the  4,000  wooden 
stands  as  soon  as  production  will  i)er- 
mit,  it  was  stated  at  Chicago  Newspa¬ 
per  Publishers  Association  headquar¬ 
ters.  The  all-steel  stands  permits  a 
double  display  of  all  newspapers  on 
sale  during  the  day  and  evening,  giving 
each  an  adequate  position  on  the  larger 
stand,  it  was  pointed  out. 

The  recently  adopted  new  ordinance, 
providing  for  the  steel  stands,  relieves 
the  city  of  all  liability  and  expense  in 
case  of  any  damages  incurred  by  per- 
s(Mis  colliding  in  any  way  with  the 
stands.  There  are  no  limitations,  as 
in  the  old  ordinance,  as  to  time  when 
the  stands  may  be  on  the  street  cor¬ 
ners.  The  new  ordinance  is  worded  the 
same  as  the  old  regarding  what  can  be 
sold  from  the  stands.  This  section  pro¬ 
vides  that  “nothing  shall  be  exhibited, 
offered  or  sold  therefrom,  except  daily 
newspapers  printed  and  published  in 
Oiicago." 

It  is  reliably  understcx)d,  however, 
that  there  is  no  thought  of  barring 
magazines  and  other  out-of-town  pe¬ 
riodicals  which  have  formerly  been  sold 
from  newsstands  under  a  custom  in  the 
trade  known  as  “tolerance.” 

Cost  of  each  stand  is  $29.45,  based  on 
competitive  bids  from  a  number  of  lead¬ 
ing  steel  fabricators  in  this  territory. 
They  are  being  furnished  to  cornermen 


NEW  SIGHT  FOR  CHICAGOANS 


Picture  of  new  Chicago  all-steel  newspaper  stand  finished  in  black  with  red 
striping.  ^  The  new  stand  is  larger  than  the  old  wooden  stand  and  permits  a 
double  display  of  local  newspapers.  A  typical  wooden  stand  is  shown  at  right. 


for  $19.45,  with  the  local  publishers’ 
association  absorbing  $10  of  the  cost 
and  receiving  the  old  stands.  Corner¬ 
men  are  only  required  to  pay  45  cents 
down  and  50  cents  weekly  under  the 
easy  payment  plan  in  force.  No  change 
has_  been  made  in  the  method  of  appli¬ 
cation  for  permits  for  such  stands,  it 
was  stated. 

The  Morton  Manufacturing  Com¬ 
pany,  Chicago,  is  producing  the  stands. 

VENTURA  DAILY  SOLD 

Control  of  the  Ventura  (Cal.)  Free 
Press  was  sold  recently  by  E.  B. 
Clancy  to  Dan  W.  Emmett,  State  Com¬ 
mander  of  the  American  Legion. 
Clancy  remains  as  editor. 


PROPOSED  CONTRACT  REFUSED 

iSptcial  to  Eoitok  &  Pi'blisher) 
Clevel.^nd,  March  24. — Members  of 
the  CJez’eland  Nezvs  unit  of  the  Ameri¬ 
can  Newspaper  Guild  have  rejected  the 
offer  of  Dan  R.  Hanna,  publisher,  to 
sign  a  new  contract  containing  all  the 
provisions  of  an  accord  recently  agreed 
upon  between  the  Scripps- Howard  man¬ 
agement  and  employes  of  the  Cleveland 
Press.  Voting  down  the  offer  unani¬ 
mously,  members  of  the  unit  ordered  the 
negotiating  committee  to  continue  its 
conferences  with  Mr.  Hanna,  Earle 
Martin,  editor,  and  Hugh  Kane,  man¬ 
aging  editor,  with  a  view  of  obtaining 
several  objectives  which  they  maintain 
are  essential  to  their  welfare. 


OFFERING  RADIO  AWARDS 

Women’*  National  Radio  Group 

Conducts  Poll  to  Improve  Programs 

The  Women’s  National  Radio  Com¬ 
mittee,  representing  organized  women 
throughout  the  country,  which  last  year 
presented  four  radio  awards  for  the  best 
programs  on  the  air,  will  this  year  in¬ 
crease  the  number  of  awards  to  five 
and  change  the  classifications,  Mrs. 
Harold  Vincent  Milligan  of  New  York 
City,  the  chairman,  has  announced. 
Selection  will  be  made  by  ix)pular 
vote. 

Awards  will  be  made  for  the  best  pro¬ 
gram  of  serious  music,  the  best  program 
of  lighter  music,  the  best  non  musical 
program,  the  best  educational  program 
and  the  best  children’s  program.  Only 
programs  specifically  created  for  radio 
are  eligible. 

"We  are  following  this  policy  because 
the  primary  purpose  of  the  annual 
awards  contest  is  to  encourage  broad¬ 
casters  and  advertisers  to  exercise  more 
originality  as  well  as  to  follow  higher 
standards  of  taste  in  the  creation 
of  their  program,"  Mrs.  Milligan 
said. 

The  committee  has  mailed  5,000  bal¬ 
lots.  Anyone  who  wishes  may  send  in 
his  ballot  by  mail.  Forms  are  obtain¬ 
able  from  the  headquarters  of  the  Wo¬ 
men's  National  Radio  Committee,  113 
West  57th  street.  New  York  City. 

Balloting  will  close  April  15. 

PRESSMEN  WIN  RAISE 

Under  a  new  two-year  contract  ef¬ 
fected  by  the  New  York  Printing 
Pressmen’s  Union,  day  men  receive 
$2.50  a  week  more  and  men  on  night 
and  early  day  shifts  $1  more.  Atrother 
rise  of  $1  a  man  on  all  shifts  will  be 
effective  next  Jan.  1  and  from  Jan.  1, 
1938  to  Mar.  1,  1938,  day  men  will  be 
raised  another  dollar.  The  contract 
affects  pressmen  employed  by  magazines 
and  commercial  plants. 


Room  ^^nly  as  usual  at  the  Gannett  Newspapers  Spring  Cooking  School  sponsored  by  the  Democrat 
&  Chronic  e  .  .  .  .  more  than  12,000  interested  housewives  packed  the  theatre  during  4-day  session.  The 
Annual  Fall  Cooking  School,  sponsored  by  the  Times-Union,  will  be  conducted  on  September  15-16-17-18. 
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//a  receptive  audience  awaits  the  advertiser’s  message  in  the  Times-Union  and  Democrat  &  Chronicle, 
i/  Reader  Confidence  born  of  long  association  and  respect  brings  immediate  response  to  intelligent  advertising. 

Rochester  Times-Union,  Democrat  ac  Chronicle 

J.  P.  McKinney  SC  Son,  National  Represenutives,  New  York,  Chicago,  San  Frandsco 
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Successfully  sending  flash  news  pictures  from  havoc-strewn 
flood  areas  was  a  triumph  under  the  most  severe  conditions  for 
the  new  Wired  Photo  service  of  Wide  World.  With  portable 
transmitters  the  photographers  struck  into  the  heart  of  the 
wrecked  areas  and  followed  the  crest  of  the  flood.  In  many 
instances  filthy  flood  water  was  filtered  to  develop  prints  in  hotel 
rooms.  In  some  places  there  were  no  electric  lights.  Telephones 
were  searched  out  in  upper  floors,  round-about  circuits  connected 
to  get  through  to  New  York.  But  with  all  these  tremendous  diffi¬ 
culties  thirty  pictures  were  flashed  to  New  York  by  Wide  World's 
new  Wired  Photo  equipment.  Six  are  here  reproduced  in  unre¬ 
touched  form.  Wire  or  write  for  details  on  leasing  arrangements. 


VDE  WORLD  PHOTOS,  INC. 

SUDIARY  OF  THE  NEW  YORK  TIMES  COMPANY 

2  West  43rd  Street,  New  York>  N.  Y. 
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FLOOD  PICTURE  COVERAGE  PRAISED 
HIGHLY  BY  PHOTO  EXECUTIVES 


CRYSTAL  GAZING 


Cameramen  Penetrated  All  Areas  Under  Extreme  Difficulties  and 
Obtained  Excellent  Shots — ^Planes,  Boats  Used — No 
Casualties  Reported 


By  JACK  PRICE 


kLTHOUGH  their  work  is  last  be-  helped  make  the  coverage  in  their  dis- 


coming  past  history,  the  newspaper  trict  perfect.” 


photographers  who  covered  the  flood  Much  of  the  pictorial  success  of  the 


may  well  feel  proud  of  their  excellent  flood  coverage  was  due  to  co-operation 
performance.  Praise  is  also  due  the  between  the  newspapers  and  the  photog- 


picture  syndicate  managers  for  their  raphers  from  the  syndicates.  When  the 
efforts  in  handling  and  servicing  hun-  photographers  on  the  Pittsburgh  Isun- 


dreds  of  photos  to  the  many  newspapers  Telegraph  were  showing  the  strain  from 
throughout  the  nation  with  such  incred-  lack  of  sleep  and  overwork,  the  paper 


ible  speed  and  efficiency.  Many  news-  called  upon  Mr.  Baker  to  stand  by  with 
paper  readers  were  astounded  by  the  some  fresh  talent.  According  to  Mr. 


quick  reproduction  of  the  photos  from  Baker,  three  men  were  sent  trom  New 


the  stricken  areas. 


Photographers  assigned  to  cover  the  Telegraph  staff. 


York  by  plane  to  supplement  the  Sun- 


flooded  districts  were  dispatched  in  such  The  A.P.  employed  15  planes  cov- 


great  haste  they  had  not  time  to  think  ering  the  entire  flooded  areas  from 
about  fancy  equipment.  Reports  from  Maine  to  Ohio.  They  sent  every  avail- 


it  is  adaptable  for  use  on  the  speed 
graphic.  A  special  fitting  would  have 
to  be  constructed  for  use  on  your  Ica. 
The  Ica  is  a  good  camera  but  has  be- 
ome  rather  antiquated  for  present  day 
news  coverage. 


the  various  syndicates  and  newspapers  able  stafl  photographer  from  Washing- 
showed  that  about  90  per  cent  of  the  ton,  Chicago,  Cleveland,  Boston,  Al- 


cameramen  used  only  their  regular  out-  bany  and  Louisville  to  cover  the  dis- 
fits,  consisting  of  a  speed  graphic  and  tricts  nearest  each  city.  They  also  had 


a  flash  synchronizer.  Further  advices  the  co-operation  of  member  paper  staff 
indicated  that  of  all  the  photos  made  men.  in  order  to  speed  up  transmis- 


by  the  newspaper  photographers  about  sion  of  pictures  they  sent  a  portable 
81)  per  cent  of  the  exposures  were  made  transmitter,  which  had  been  taken  apart 


for  laboratory  tests,  to  Pittsburgh.  Ihe 


Results  of  a  canvass  of  the  syndicates  set  was  sent  in  parts  by  plane,  it 
regarding  the  amount  of  pictures  made  fuiKtioned  perfectly.  When  the  power 


by  amateurs  showed  that  the  tyros  went  dead  the  operators  resorted  to 
either  were  asleep  or  that  they  were  auto  batteries  for  power.  Candle  light 


marooned.  Hardly  20  negatives  or  and  oil  lamps  supplied  the  necessary 
prints  were  received  from  sources  other  light. 


Charles  Ray,  San  Antonio  Express  and 
Evening  News  photographer,  has  been 
crystal  gazing — and  here  is  what  he  saw 
Charles  himself,  among  other  things. 
Peering  into  a  crystal  ball  that  adorns 
the  yard  of  St.  John’s  Seminary,  San 
Antonio,  Ray  spied  himself,  camera  in 
hand,  so  he  snapped  his  own  picture, 
even  if  the  rounded  glass  did  make  his 
head  look  a  little  flatter  than  normal. 
In  the  background  is  a  rear  view  of  old 
Mission  Concepcion.  Flower  bed  is  at 
foot  of  alert  crystal  gazer. 


WE  were  told  about  an  incident 
which  took  place  in  Rio  de  Ja¬ 
neiro  recently  and  believe  it  worth  past¬ 
ing  on.  A  newspaper  publisher  while  in 
Rio  was  asked  to  make  an  address  over 
the  radio,  which  he  did.  Several  phot^. 
raphers  from  the  local  newspapers  wer*‘ 
assigned  to  make  some  action  shots  of  [ 
the  American  publisher.  During  the  ad-' 
dress  the  cameramen  shot  six  or  sevens 
exposures.  The  next  day  the  Americaa' 
gentlemen  reading  the  papers  which; 
covered  his  radio  appearance  was  sor-" 
prised  to  note  that  they  did  not  uset 
any  of  the  pictures  made.  He  made) 
some  discreet  inquiries  and  was  in-j 
formed  that  all  the  photographs  were} 
duds.  Being  a  good  newspaperman  he 
was  curious  to  learn  why  all  the  nega¬ 
tives  were  failures.  Surely,  he  thou^t, 
at  least  if  thej’  were  not  published  they 
could  serve  as  souvenirs.  Later  he 
learned  that'  the  photographers  used 
Japanese  bulbs.  P.  S.  We  forgot  to 
ask  the  publisher  what  type  synchro¬ 
nizer  was  used. 


than  regular  staff  men.  One  point  upon 


World  employed  two 


which  all  syndicate  men  agree  is  that  portables  one  using  the  phone  from  a 
of  the  wonderful  coverage  by  the  local  booth  in  the  railroad  station  in  Pitts- 


news  photographers  in  the  flooded  burgh  and  the  other  sending  from  New 
areas.  Not  only  do  the  syndicate  man-  Britain,  Conn.  The  New  York  office 


agers  praise  the  efficiency  of  the  local  reported  excellent  reception. 


cameramen  but  agree  that  their  tech-  Each  of  the  four  syndicates  received 


genuity  employed  by  any  war  photog¬ 
rapher. 

Bob  Dorman  ably  sums  up  the  splendid 
efforts  of  the  cameramen  when  he  said: 
“The  grandest  part  of  this  story  was 
the  great  number  of  really  good  pictures 
turned  in  and  no  alibi.” 


MARKS  36TH  ANNIVERSARY 
The  Manila  (P.  I.)  Bulletin  celebra¬ 
ted  its  36th  anniversary  Feb.  1  with  the 
publication  of  a  102-page  paper  in  14 
sections.  It  has  not  changed  ownership 
since  its  organization  Feb.  1  1900  by 
Carson  Taylor  and  H.  G.  Farris.  Mr. 
Taylor  became  sole  owner  several 
months  later. 


nique  in  photographic  skill  is  to  be  ad-  about  500  photographs  from  which  they 


serviced  over  50  per  cent.  In  the  New 


Usually  on  a  story  of  such  luagni-  Vork  Evening  Journal  in  one  edition 
tude,  we  find  a  few  minor  casualties.  27  flood  pictures  were  published,  23 


o.  observations  of  the  .A.P.  photo-cell 
flash  svnehronizer  leads  him  to  believe 


So  far  we  have  not  been  advised  of  being  from  various  points  of  the  flooded 
any  serious  accidents  to  any  of  the  pho-  areas.  In  the  complete  number  of  edi- 


tographers.  Considering  the  many  diffi¬ 
culties,  few  met  with  poor  results. 


When  the  flood  story  first  broke  without  duplication. 


tions  for  one  full  day  43  different  (mc- 
tures  were  reproduce  from  27  points. 


photographers  did  their  utmost  to  ob-  For  the  first  time  since  the  inception 


tain  planes  to  make  the  trip.  Due  to  of  pictorial  journalism  New  York  City 
a  zero  ceiling  they  were  obliged  to  faced  a  shortage  of  news  cameramen. 


The  Modern  Way 

A  Simplex  Glossy  Table  Dryer 


make  the  first  leg  of  the  journey  by  Many  of  the  newspapers  sent  all  but  two 
train.  Cameramen  from  New  York  or  three  men  to  cover  the  inundated  dis- 


went  to  Harrisburg  and  on  the  follow-  tricts.  It  is  estimated  that  more  than 
ing  morning  obtained  planes  from  200  staff  photographers  from  papers 


neighboring  towms  from  which  they  and  syndicates  were  actually  engaged 
made  their  first  shots.  Many  of  the  ex-  in  covering  the  flooded  areas.  The  ex¬ 


posures  were  dispatched  back  to  New  pense  involved  is  hard  to  compute  but 
York  by  plane  undeveloped.  Others  would  amount  to  a  huge  sum. 


were  developed  and  printed  in  the  dark  While  science  is  playing  its  part  in 


rooms  of  local  newspapers  until  the  increasing  the  tempo  of  pictorial  jour- 


At  All 
Leading 
Dealers 


Mmr.  tut. 
Folio  M 


fiower  went  dead. 


nalism  we  find  it  is  also  giving  com- 


Photographers  fortunate  enough  to  petition  a  keener  edge  between  the  jmc- 
cover  the  area  from  boats  rushed  their  ture  syndicates.  Photographers  are  also 


shots  back  to  their  offices  by  messengers  making  the  most  of  the  modern  ap- 
in  planes,  trains  and  autos.  Much  de-  paratus  and  accessories.  The  reason 


pend^  upon  the  roads  leading  from  for  the  great  percentage  of  films  used 
the  district.  An  illustration  of  the  situ-  in  preference  to  plates  is  the  matter  of 


ation  was  given  by  Bob  Dorman  of  weight.  Cameramen  covering  an  as- 
Acme,  who  tells  about  having  a  lot  of  signment  of  this  calibre  must  travel  as 


wonderful  pictures  but  who  was  un-  light  as  possible. 


able  to  use  it. 


When  the  photographer  leaves  his 


When  the  flood  r^ched  its  peak  in  office  on  a  moment’s  notice  he  knows 
the  Wilkes-Barre  district,  his  corre-  at  a  glance  what  he  needs.  He  is  also 


spondent  phoned  him  that  he  had  made  aware  of  the  dangers  of  going  over- 
a  bunch  of  great  stuff  but  could  not  loaded.  The  handicaps  that  beset  him 


A  new  Glossy  Dryer,  simple 
in  construction  —  decidedly 
effective  in  results — ^and  as 
resards  price  —  within  the 
reach  of  all. 


Highly  Polished 
Chromium  Plates  on 
Copper  Base,  size  22  x  26 


find  a  way  to  get  it  out  as  he  was  when  in  the  field  are  many.  It  may 
marooned.  Dorman  while  listening  to  be  impossible  to  secure  additional  plates 


You  may  have  a  onc-piata  machine  size  28  x  26  or  at  many  unib  at  your 
work  may  demand.  With  a  two-plate  machine  uting  8x10  prinb  at  a  guide 
for  production,  you  can  have  120  prinb,  minimum,  per  hour  and  one 
employee  can  eatily  operate  a  two-plate  machine.  A  curtain  device  over 
each  plate  inturet  perfect  prinb.  No  Rings,  No  Spots  in  the  finithed 
prinb. 

One-plate  machine  .  .  .  S85.00 

Two-plate  machine  .  $185.00 

Exba  Simplex  chromium 

plates  22x26  .  .  .  $10.00 

Will  operate  on  A.  C.  or  D.  C.  current. 

When  ordering  give  voltage  and  current. 


a  description  of  the  types  of  pictures  or  films  and  to  run  short  may  mean 
was  trying  to  figure  a  way  to  solve  the  the  loss  of  a  day.  His  work  will  keep 


transit  problem  when  ttie  phone  went  him  on  the  go  continually  without  the 
dead.  He  had  hopes  of  receiving  the  haven  of  a  permanent  base.  It  is  one 


pictures  by  some  uncanny  method  which  shot  stuff  and  without  protection  of  a.”- 
photographers  emidoy  now  and  then  but  other  chance.  Because  of  the  imprac- 


as  yet  they  had  not  arrived. 


ticability  of  handling  film  strips  the 


According  to  Harry  Baker,  editor  of  miniature  cameras  were  not  used  by  any 
International  News  Photos.  He  said:  of  the  ser\’ices. 


“In  all  of  my  25  years  of  experience.  The  photographers  covering  the  Ethi- 


including  many  major  events,  I  have  opian  war  complained  mainly  about  the 
never  seen  such  complete  coverage.  We  shortage  of  water.  In  Pittsburgh  w’ith 


Further  details  given  on  request 


received  so  much  good  stuff  that  it  too  much  water  the  photographers  also 
was  a  difficult  task  to  pick  the  best,  had  a  just  complaint.  When  the  water 


It  was  all  good  and  I  owe  a  debt  of  system  failed  the  flood  waters  had  to 
gratitude  to  the  cameramen  of  our  own  be  boiled  and  filtered  before  using.  De- 


SIMPLEX  SPECIALTY  Co..  Inc. 


staff  and  those  photographers  from  the  veloping  and  printing  under  pressure  in 
Snn^Telegraph  of  Pittsburgh,  who  the  flo^  area  called  for  the  same  in- 


206  £ajt  33rd  Street 


New  York,  N.  Y. 
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CANNY  NAMED  DIRECTOR 

Due  to  an  error  in  telegraphic  trans¬ 
mission,  the  name  of  J.  M.  Carniy, 
Madison  Wisconsin  State  Journal,  re¬ 
cently  elected  director  of  Central  States 
Circulation  Managers  Association,  ap¬ 
peared  in  the  March  21  issue  of  Editoj 
&  Publisher  as  J,  McAnny, 
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flffTIALS  ONLY’  GRAY 

iells  the  reason 

^  New  Inland  President,  Given 
“Call  Letters”  By  Parents  Which 
Never  Blossomed  Into 
A  First  Name 

JS  (correct,  dear  reader)  Gray,  Mon- 
■j  (Mich.)  News  publisher  and  newly¬ 
wed  president  of  the  Inland  Daily 
Press  Associ- 
ation,  has  found 
that  an  abbrevi- 
ated  name  is  a 
K  mixed  blessing. 

F  It  makes  for  a 

signa- 
but  one 

r  which  baffles  or 

K  annoys  copy  read- 

ers,  printers  and 
1^1  proof  readers  — 

and  invites  no 
end  of  explana- 
tion. 

Tc  r.BAv  Mr.  Gray’s 

^  case,  the  initials 

JS"  constitute  his  Christian  name. 
he\’  do  not  stand  for  anything.  He 
tes  them  both  in  capitals  without 
facing  or  periods.  That  is  a  matter 

3  family  tradition  and  personal  habit, 
s  told  Editor  &  Pubusher  recently, 
Ed  not  one  of  letter  styling  which  he 
ires  to  argue  or  defend.  He  is  con- 
inced,  however,  after  many  experi- 
fices,  that  the  family  practice  invites 
v*er,  explanations  than  any  other  form 
1  signature. 

In  recording  Mr.  Gray’s  recent  elec- 
:on  as  Inland  president,  one  Chicago 
printed  the  name  Jas.  Gray.  That 
i  the  usual  composing  room  result,  he 
iv>.  when  someone  writes  the  initials 
:  copy  with  an  upper  case  J  and  a 
«er  case  s.  Use  of  periods  after  each 
-itial  only  serves  to  invite  inquiries  for 
1  name  or  names  which  he  carmot 
apply. 

Mr.  Gray  has  become  inured  to  the 
ittnm  of  legal  papers  bearing  his  name, 
k  stock  request  being  that  he  re-sign 
:cm  “with  his  full  name.”  During  two 
^ari'  experience  as  an  army  officer  in 
k  war,  his  name  troubles  were  many, 
■apcrs  sent  to  superiors  were  automat- 
liy  returned  with  curt  reminders  that 
-fflv  regulations  require  the  first  name 
:  i'jll.  Even  written  endorsements  of 
ce  fact  that  the  initials  were  his  name 
j1  not  always  suffice.  A  testy  major 
itncfal  to  whom  such  an  endorsement 
sent,  returned  the  papers  for  a 
5;ird  time  with  the  rejoinder:  “Junior 
niiers  must  learn  not  to  be  funny. 
i\  rite  your  full  name  or  be  subject  to 
jMiplint.”  It  required  a  personal  in- 
erview  to  straighten  out  the  matter. 

The  name  oddity  took  form  as  the  re¬ 
call  of  a  family  friendship.  Mr.  Gray’s 
'iccnts  held  in  high  esteem  a  man 
r!io^c  initials  were  J.  S.,  and  who  was 
c  addressed  by  his  acquaintances.  “My 
;jrents  adopted  the  ‘call  letters,’  so  to 
?calc,  half  expecting  to  fill  out  an  ap¬ 
propriate  name,”  explains  Mr.  Gray. 


“Use  of  the  initials  came  so  naturally, 
however,  that  they  stood.” 

Mr.  Gray  assumes  the  presidency  of 
Inland  after  a  varied  career,  the  major 
part  of  which  has  been  devoted  to 
newspaper  work.  Eight  years  ago,  he 
acquired  the  News  at  Monroe  in  associ¬ 
ation  with  Stuart  H.  Perry,  publisher  of 
the  Adrian  (Mich.)  Telegram,  and  Mr. 
Perry’s  son-in-law,  C.  K.  Wesley. 
Prior  to  that,  Mr.  Gray  had  been  man¬ 
aging  editor  of  the  Telegram.  His  edi¬ 
torial  work  and  writing  have  been  ac¬ 
corded  wide  recognition. 

In  a  recent  editorial  broadcast,  he 
called  upon  automotive  manufacturers 
and  their  organizations  to  “engineer”  a 
way  to  reduction  of  motor  car  acci¬ 
dents. 

For  many  years  he  has  been  a  trustee 
of  Adrain  College. 

COLE  JOINS  NEWARK  LEDGER 

John  F.  Cole,  formerly  in  charge  of 
national  advertising  for  the  Cleveland 
Press,  advertising  director,  Buffalo 
Times,  and  more  recently  director  of 
advertising  for  the  Long  Island  Press, 
Jamaica,  N.  Y.,  has  been  appointed  na¬ 
tional  advertising  manager  for  the 
Nczvark  (N.  J.)  Ledger,  succeeding 
George  F.  Goldsmith  of  the  Thomas  F. 
Clark  Company  Inc. 


CORRECTIONS 

The  following  additions  and  corrections  should  be  noted  in  Editor  &  Pub¬ 
lisher's  Annual  Tabulation  of  Newspaper  Linage,  published  February  29th: 


City 

I’liper  Published 

1  Total 

National  Liocal  i 

Classified 

Legal 

San  Jose  (Calif.) . . 

.  Kews  . 

.(e) 

5,765,976 

636,146 

3,934,756 

691,530 

502,544 

Battle  Cr’k  (Micb.).  Enquirer  &  Kews 

.(O 

4,470,598 

635,689 

3,211,775 

491,911 

131,223 

Sunday  ed . 

.(s) 

829,934 

95,193 

628,826 

104,616 

1,299 

Total  . 

(es) 

5,300,532 

730,882 

3,840,601 

596,527 

132,522 

Moon-Journal  .. 

.(e) 

3,910.245 

585,565 

2,547,750 

667,833 

109,097 

Sunday  ed . 

.(s) 

690,638 

31,483 

531,603 

125,724 

1,828 

Total  . . 

.(es) 

4,600,883 

617,048 

3,079,353 

793,557 

110,925 

Gallup  (N.  M.) . . . , 

.  Independent  ... 

.(e) 

1,886,015 

464,425 

1,293.474 

101,757 

26,359 

Mt.  Vernon  (O.)  . . 

.  Republican  NewsAe) 

2,251,564 

326,774 

1,681,624 

180,264 

62,902 

Sunbury  (Fa.) . . . . 

.  Daily  . 

.(e) 

2,278,904 

502,237 

1,657,188 

63,785 

55,694 

Columbia  (S.  C.). . 

.  State  . 

.(m) 

2,829,022 

815,122 

1,515,780 

498,120 

Sunday  ed . 

..(s) 

1,514,170 

194,796 

1,001,476 

317,898 

Total  . 

(ms) 

4,343,192  1,009,918  2,517,256 

(L.egal  included  in  local) 

816,018 

Harlingen  (Tex.) . , 

. .  Star  . 

.(m) 

2,570,246 

441,014 

1,699,628 

407,064 

22,540 

Ashland  (Wis.)  . . . 

.  Times  Gasette  . 

.(e) 

3,260,010 

421,986 

2,522,310 

259,266 

56,448 

NEW  A.  B.  P.  PUBUCATION 

NEW 

TRADE 

PAPER 

The  National  Conference  of  Business 
Papers  Editors  last  week  started  pub¬ 
lication  of  Text-Talk,  a  mimeographed 
publication  dealing  with  editorial  mat¬ 
ters  confronting  business  publications. 
“Text-Talk”  supplements  a  bulletin 
called  “Shop  Talk”  which  deals  with 
business  matters.  Walter  H.  Freder¬ 
icks  is  managing  editor. 


M.  M.  Zimmerman,  publisher  of  the 
Delicatessen  Merchant,  official  trade 
paper  of  the  Metropolitan  Delicatessen 
Merchants  Association  of  New  York, 
has  converted  the  paper  into  a  national 
paper  starting  with  the  March  issue, 
called  National  Delicatessen  Grocer. 
The  paper’s  offices  are  at  45  West  45th 
street.  New  York. 


tilERTYPE  LOW-SLUG  QUADDING 

photoengraving  depth  provides 
a  new,  practical,  highly  efficient 
inethod  of  handling  display  ads, 
'^n  arounds,  etc.,  without  sawing 
slugs  or  bothering  with  base  ma¬ 
terial.  Write  for  full  particulars. 

INTERTYPE,  Brooklyn,  N.Y. 


Sabbath  Renaissance 

If  The  Des  MoinesSunday  Register  hadnotONE 
reader  in  Des  Moines,  it  would  still  have  more  than 
250,000  Iowa  circulation. 

Xhis  great  state  newspaper  reaches  over  43%  of 
all  Iowa  families . . .  turns  a  whole  state  into  a  single 
“sales  city”  of  2,470,939  people. 

Since  1929  Des  Moines  Sunday  Register  circu¬ 
lation  has  risen  from  183,049  to  271,764* — a  43% 
gain  compared  with  a  1%  average  advance  by  all 
American  Sunday  newspapers. 

13 ES  MOINES  Sunday  Register  1935  general 
advertising  increased  21.2%  over  1934.  The  average 
American  gain  was  12.8%. 

The  Des  Moines  Register  and  Tribune 

*6  mos.  ABC  average.  Sept.  1935.  Currently  over  300,000  {aided 
largely  by  Des  Moines  Register  and  Tribune  Syndicate  features.) 
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_ _ _  field.  The  editors  of  the  American 

SUNDAY  SECTIONS  LEAD  Weekly  were  the  first  to  see  the  ro- 

LINAGE  UPTURN  mance  as  well  as  the  interest  and  im- 

iContinued  from  page  5)  portance  that  lay  here.  Today  that 

_  _  _ _  magazine  devotes  a  great  amount  ot 

edged  benefits  of  all  colored  comic  *?“*"*=  development  and  mysteries 

siMce,  newspapers  are  now  charging  astronomy,  archaeology  and  biology, 

only  about  16  per  cent  increase  over  Mortimer  Bt^kowitz.  advertising  di- 

black  and  white  space  in  the  same  Sun-  American  Weekly,  tells 

day  newspapers.  In  the  188  papers  story.  .  r  .u  i  r 

offering  four  color  comic  sections  on  carrying  out  of  the  plans  for 

Sunday  a  full  page  of  colored  comics  '"^eazme  has  been  the  work  of 

space  can  be  purchased  for  $108,000.  Morrill  (joddard,  the  editor  of  the 
Black  and  white  for  the  same  24,000,000  American  Weekly  since  its  inception. 
Sunday  circulation  costs  $94,000  a  pkge.  Weekly  was 

Comic  Weekly-Puck  is  an  oft-told  d>s‘ril>nted  only  with  two  Hearst  Sun- 
story.  Editor  &  Publisher  carried  in  ‘1^'  newspapers.  As  Mr.  Hearst  s  Sun- 
full  last  year  this  dramatic  tale  which  t-''  papers  increased  number  the 
goes  back  to  the  19th  century  when  W.  Weekly  followed  until  today 

R.  Hearst  first  started  the  printing  of  whole  Lnited  States  reach- 

color  comics.  ‘*5  trading  areas  or 

It  was  in  May,  1931,  that  Comic  zones  of  interest  and  influence  of 

Weekly-Puck  carried  the  first  continuity  distributing  Hearst  Sunday  news- 

type,  four-color  full  page  comic  adver-  ,  ,  .  ■ 

tisement  in  the  form  we  know  today.  , 

From  that  time  onward  the  Hearst  on  a  one  day  coun  March  3, 

an  nnp.rimSn”S  labLd  ."tStan 

dertaken.  Comic  Wcekly-Pnck  is  now  L' T, 


working  to  regain  its  leadership  in  the  r,«  ^  cqo  ioo  ^antirelv  re- 

Ero“‘i”m?''„oS  SSSroTTwotil!  '!»  >? 


areas  of  those  17  cities  of  publication 


lion  Too  many  half  page  comic  weekly-  ‘^The'^^Am'S^n^  Weekly  entered  the 

"  adTerffsi^rfield  Se 

fYf  first  five  years  the  major  part  of  its 


XrH:.g^ .  ^  co^irai;^ 

During  the  course  of_  the  growth  of  '^"5  lo^Yu/ nf  the  Ameri. 


colored  comic  advertising  from  1931 


In  1927  the  advertising  of  the  Ameri¬ 
can  Weekly  was  oriented  into  the  na- 


MovTonf^r  --  ti^nar^gazine^  fieYd  whh  Yneff^H  7o 

Yli.  companies  and  kind  of  advertising  as 


nearly  75  products. 


A  1  u  /-  ■  A.r  ,  .  the  other  leading  national  magazines 

A  survey  made  by  the  Comic  W^kly-  j„  gv  1929  the  American 

mn  ''’^'^kly  was  definitely  in  the  field  with 

rarripfl  h^  ^ti  die  national  magazines,  carrying  a  vol- 

1QU  and  mdepen-  advertising  that  placed  it  fourth 

fi>-  in  the  national  magazine  field. 


classifications  was  as  follows: 
Confections  .  7.00% 


By  that  time,  the  classification — foods. 


Dentifrices  .  '^  47^  heverages  and  household  supplies — gen- 

Foods  and  Beverages'. ‘.’.i !  42 '39%  regarded  as  the  most  important 

Soaps  and  Cleansers .  3'.29%  classihcation  in  the  national  magazine 


Tobacco  and  Cigarettes . 21.40% 

Toilet  Goods  . . 41% 


field,  constituted  more  than  32%  of  the 
total  volume,  while  toilet  goods  and 


Toys  for  children".' r.23%  Proprietary  medicines  constituted  only 

Miscellaneous  .  3  29%  total.  That  iwrticul^ar  si^- 

There  are  a  few  other  regional  groups  continued  until  m  1935,  foods, 

organized  to  sell  comic  space  ci^per^  lieverages  and  grocery  store  products, 
tively.  The  New  York  Journal  2ind  P  »s/«aps 

Chicago  Atnerkau  issue  the  16-page  “’Ll  ®  ’ 

Comic  Pictorial  with  their  Saturday  proprietary  medicines 

editions,  numbering  over  one  million  of  th^  totaY*””*'’ 

circulation,  and  carry  heavy  linage  n, 

which  has  risen  noticeably  during  the  , 

nast  fp«;  ®  r  (Printers  Ink  figures)  for  1929  was 

^Sic  were  ca;rii^  Y  ^19.082.  When  1930  came,  the  linage 

Chicaizo  diirin  th#-  firef  ^  -American  Weekly  increased  to 

Sd  wowlY  of  tfi  1^“^'  923,822.  The  linage  for  1931  was  978,- 

ThI  Stauffir'  SuU-  kf  J," 

anTokrahomrLd  AmericS  wStly  in 

the  C?S?SorAHvertY?n“r  ^  1933  and  the  linage  dropped  to  621,969. 

tion.^  ^  Advertising  Corpora-  J934  ^78  743  and  that 

Part  of  the  activity  of  Associated  758,636. 

Weekly  is  in  the  field  of  comics,  but  this 
group  is  discussed  more  fully  under 

the  next  category  of  special  supple¬ 
ments,  magazine  sections  issued  with 

newspapers. 

MAGAZINES 

The  American  Weekly  magazine  was 
founded  by  W.  R.  Hearst  in  1896.  At 
a  time  when  popular  national  weekly 
magazines  were  devoted  either  to  fic¬ 
tion  or  politics,  Mr.  Hearst  sought  to 
provide  in  this  medium  for  the  readers 
of  his  Sunday  newspapers  something 
that  would  bring  to  his  audience  “the 
glamour,  the  mystery  and  the  romance 
of  real  life.”  The  fundamental  formula 
laid  down  in  the  first  few  years  of  the 
-American  Weekly’s  publication  still 
holds.  Each  article  must  contain  the 
same  basic  plot  or  theme  that  charac¬ 
terizes  good  drama  or  fiction. 

In  those  early  days,  science  was  be¬ 
ginning  to  make  itself  felt  in  American 
life  and  industry.  No  medium  of  large 
circulation  was  available  to  gather,  in¬ 
terpret,  and  disseminate  to  the  general 
public  authoritative  information  in  this 


Starting  from  scratch  Feb.  24  of  last 
year,  the  magazine  This  Week  piled 
up  a  linage  of  2,201,409  lines  in  21 
papers  during  1935  with  paid  space  in¬ 
creasing  steadily.  This  averages  104,- 
829  lines  for  the  group 

Around  the  nucleus  of  the  New  York 
Herald  Tribune  magazine,  a  parade  of 
big  writing  names  launched  This  Week 
to  a  select  list  of  metropolitan  papers, 
with  Mrs.  William  Brown  Meloney  in 
charge  of  c*ditorial  matter. 

The  United  Newspaper  Magazine 
(Corporation,  headed  by  R.  Gilleaudeau, 
started  This  Week  with  an  aimounce- 
inent  that  “the  power  of  liction  is  in¬ 
disputable”  and  performance  during 
1935  has  borne  out  a  policy  of  securing 
high-priced  fiction. 

Printed  in  full  rotogravure,  tabloid 
form.  This  Week  lus  continued  the  16- 
l>age  section  in  its  original  size. 

Circulation  of  the  21  papers  distribu¬ 
ting  This  Week  grew  from  4,162,486  a 
year  ago  to  4,272,(XK)  at  the  last  A.B.C. 
and  more  since  that  time.  The  adver¬ 
tising  department,  under  J.  J.  E.  Hes- 
sey,  has  computed  that  56  per  cent  of 
This  Week  circulation  is  in  city  zones, 
18  per  cent  in  the  retail  trading  zones 
and  26  iier  cent  in  "supporting”  ter¬ 
ritory. 

Several  of  the  Sunday  paj^rs  issuing 
This  Wc*ek  liad  other  magazine  sections 
which  were  supplanted  when  the  co¬ 
operative  selling  editing  and  publishing 
arrangement  was  perfected.  Printing  is 
now  being  done  in  New  York  and  Chi¬ 
cago. 

.Associated  Weekly  was  organized  in 
1927  by  E.  A.  Holman,  president  of  the 
orgiuiization,  with  headquarters  in  San 
Francisco.  The  group  represents  12 
Pacific  Coast  Sunday  newspapers,  which 
have  been  selected  to  give  an  even  cov¬ 
erage  of  West  Coast  markets.  Color 
advertising  in  the  magazine  and  comic 
sections  of  the  12  i>apers  is  sold  exclu¬ 
sively  by  the  .Associated  Weekly,  G.  G. 
Wagner  is  sales  manager  of  the  group. 

Papers  included  in  the  group 
are:  San  Francisco  Chronicle;  Oak¬ 
land  Tribune,  Sacramento  Union; 
Long  Beach  Press  -  Telegram, 
Tacoma  Ledger,  Seattle  Times,  Salt 
Lake  Tribune,  Phoenix  (.Ariz.)  Re¬ 
public,  Los  Angeles  Times,  San  Diego 
Union,  Portland  Oregonian  and  Spo¬ 
kane  Spokestnan-Reznew.  Each  paper 
edits  and  publishes  its  own  magazine 
and  comic  sections  although  standard¬ 
ized  inks  are  used  in  reproducing  ads. 

Associated  W'eekly’s  records  of 
growth  in  magazine  and  comic  section 
lages  of  advertising  per  year  follows: 

1927,  13  pages;  1928,  70;  1929,  197; 
1930,  110;  1931,  141;  1932,  284;  1933, 
324;  1934,  550,  and  1935,  633. 
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CLINE  ELEC.  MFC.  CO. 

Chicago:  211  West  Wocker  Drive 
New  York:  220  East  42nd  Street 
Son  Francisco:  1st  Nat  I  Bonk  Bldg 


Youngest  of  the  magazine  group  u 
Five  ;ilar  Weekly,  a  supplemental  s«. 
tion  circulated  with  120  metropolitan 
and  non-metropolitan  dailies  in  tl* 
West  Coast  area,  approximating  a  mil. 
lion  copies.  Organized  by  M.  C.  Mo- 
genson,  newspaiter  representative,  Fiv^ 
Star  Weekly  is  published  by  Frank 
Baker.  P.'ul  W’est  is  manager  and 
Miss  Jeanne  Rendler,  editor. 

The  new  supplement,  just  two  monthi 
old,  is  a  four-color  tabloid  section  witk 
the  usual  Sunday  magazine  editorial 
content  presented  in  a  bright,  modem 
format.  Centrally  printed,  it  is  (fc. 
signed  as  a  weekly  feature  for  papen 
not  equipped  to  do  their  own  four-color 
printing,  and  is  distributed  by  the  sii- 
ilay  pajiers  with  their  Saturday  edi¬ 
tions. 

Sales  drive  of  the  recent  addition  to 
the  Sunday  is  under  full  steam,  witt 
the  Mogensen  organization  doing  na. 
tional  representation. 

This  completes  the  roster  of  maga¬ 
zines  issued  with  Sunday  newspapen 
on  a  national  or  semi-national  basis. 
The  Nezv  York  Journal  and  the  Ch- 
cago  American  issue  the  Saturday  Horn 
Magazine,  which  is  advertised  as  “of¬ 
fering  editorially  a  varied  range  of  u- 
terest  with  the  tempo  and  vitality  of 
newspaper  readership.”  The  Saturday 
Home  Magazine  is  15  years  old,  haviii 
lieen  issued  in  tabloid  the  last  year  of 
that  period,  and  has  circulation  of 
well  over  a  million  copies.  Food  ac¬ 
counts  have  been  heavy  users  of  spaa 
in  this  24-page  medium.  Sixty-thre 
advertisers  bought  space  in  the  section 
during  1935,  representing  a  color  copy 
investment  of  289  full  pages,  the  tou! 
for  both  cities. 

COURT  ORDERS  REPLIES 

Holding  that  most  of  the  defendans' 
32  (|uestions  were  proper  and  within  the 
scope  of  action.  Circuit  Court  Judjt 
Daniel  W.  Sullivan,  on  March  23  or¬ 
dered  Mayor  D.  W.  Hoan  of  Milwaukee 
to  answer  23  of  the  questions  relatioj 
to  allegedly  inflammatory  speeches  made 
by  himself  and  political  aides  in  die 
past  year.  Hoan  had  refused  to  answer 
the  questions  put  him  by  attorneys  of 
the  Milwaukee  Journal  in  connection 
with  his  $1(X),()(X)  libel  suit  against  the 
newspaper,  Harry  L.  Grant,  publisher, 
and  L.  C.  Eklund,  a  Journal  reporter, 
based  on  a  Journal  story  last  November 
quoting  the  mayor  of  Sheboygan  Falls, 
Wis.,  to  the  effect  that  Hoan  was  to 
blame  for  bombing  in  Milwaukee. 

ELECTED  BY  AGENCY 

G.  E.  Bedell  has  been  elected  execu¬ 
tive  secretary  of  Hirsch-Turpen,  Inc, 
New  York,  according  to  Arthur  I 
Hirsch,  president  of  the  corporation. 
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localization  of  copy 
TERRAPLANE  AIM 

UiMual  Campaign  Has  Each  Ad- 

Tertifcment  Written  as  Message 
From  LocsJ  Dealer  and 
Distributor 

(Special  to  Editor  &  Publisher) 

Deteoit,  Mich.,  Mar.  25— Decidedly 
gmsual  in  automobile  advertising  pro- 
pams  is  the  spring  newspaper  cam¬ 
paign  featuring  Hudson  and  Terraplane 
jatomobiles,  which  is  about  to  be  re¬ 
leased  by  the  Hudson  Motor  Car 
Company  through  its  agency,  Brooke, 
Smith  &  French,  Inc. 

Probably  the  principal  point  of  de¬ 
parture  from  conventional  practice  lies 
in  the  fact  that  those  papers  which,  in 
cooperation  with  a  local  dealer,  carry 
oat  the  idea  of  the  campaign  to  its 
ai  extent,  protit  by  a  substantial  addi¬ 
tion  to  the  linage  that  would  otherwise 
be  scheduled. 

Furthermore,  this  campaign  offers  an 
opportunity  for  the  direct  checking  of 
oesspaper  advertising  results  which  is 
rarely,  if  ever,  available  in  the  case  of 
jutomobile  copy,  and  which  it  is  hoped 
fill  develop  the  most  convincing  kind 
of  proof  of  the  value  of  newspaper 
space  to  the  aggressive  motor  car  mer¬ 
chandiser. 

The  headlines,  illustrations  and  main 
coRT  in  this  spring  campaign  follow 
lery  much  along  the  strongly  com¬ 
petitive,  hard-hitting  lines  which  have 
characterized  Hudson  and  Terraplane 
copy  for  some  time.  The  principal  dif- 
ierence,  insofar  as  these  elements  in 
each  advertisement  are  concerned,  is 
that  the  entire  advertisement  is  written 
IS  a  message  from  the  local  distributor 
ind  dealer.  Headlines  represent  quota¬ 
tions  from  owner  opinion,  and  the  vari¬ 
ous  sales  points  are  put  over  on  the 
basis  of  owners’  satisfaction  with  them. 

Up  to  this  point  each  advertisement 


is  a  tinished  product  and  can  be  run 
just  ‘‘as  is,”  provided  for  any  reason 
the  succeeding  step  in  the  program 
should  not  be  carried  out. 

This  next  step  calls  for  the  inclusion 
across  the  liottom  of  each  advertisement 
of  a  group  of  names  of  local  owners 
— Hudson  owners  in  the  case  of  a 
Hudson  advertisement,  or  Terraplane 
owners  in  the  case  of  Terraplane  copy. 

Insertion  orders  specify  that  in  the 
event  these  names  are  available,  the 
additional  space  required  to  include 
them  is  authorized.  If  names  are  not 
forthcoming,  the  advertising  runs  in  the 
sizes  in  which  it  is  originally  prepared. 

FORBIDS  USING  TRADE  NAME 

N.  Y.  Court  of  Appeal*  Holds  Drug 
Term  Imitated 

The  Xew  York  Court  of  .\ppeals 
this  week  handed  down  a  decision  in 
proceedings  brought  by  the  Martin  H. 
.Smith  Company  against  the  American 
Pharmaceutical  Co.,  Inc.,  in  which  it 
was  determined  that  an  injunction  pro¬ 
hibiting  the  use  of  a  trade  name  in  con¬ 
nection  with  the  advertising  and  selling 
of  a  patented  drug  product  should  lie 
granted  where  it  apiiears  that  the  de¬ 
fendants  have  adopted  a  name  very 
similar  to  that  which  plaintiff  has  used 
for  many  years. 

The  ilartin  H.  Smith  Company 
brought  the  suit  to  restrain  the  Ameri¬ 
can  Pharmaceutical  Co.  from  using  the 
word  “  Ergot- Apiol”  in  advertising  and 
selling  their  product. 

CANDY  TO  CHURCHILL-HALL 

Mrs.  Sothern  Home  Made  Sweets, 
415  Greenwich  street.  New  York  City, 
has  appointed  Churchill-Hall,  Inc.,  to 
handle  the  advertising  of  candies  which 
are  sold  direct  from  manufacturer  to 
groups  of  employees  through  a  group 
purchasing  plan.  A  campaign  to  start 
with  metropolitan  newspapers  has  been 
begun. 


CIRCULATORS  ESCAPE 
FLOODS  IN  EAST 

Interitate  A»*n.,  Meeting  in  PitU., 
Left  Few  Hours  Before  Waters 
Rose — C.  Lawrence  Stretch 
Elected  President 

(  Hv  telegraph  to  Editor  &  Publisher) 
Nearly  100  members  of  the  Interstate 
Circulation  Managers  Association  es¬ 
caped  lieing  floodbound  last  week  in 

_  Pittsburgh,  where 

their  19th  annual 
meeting  was  held. 
Most  of  the  cir¬ 
culators  left  the 
Hotel  Roosevelt 
at  the  close  of  the 
convention  s  e  s- 
sions  late  Monday 
night  or  early 
Tuesday,  a  few 
hours  before  ris¬ 
ing  flood  waters 
cut  the  city  off 
from  the  outside 
C.  Lawrence  Stretch  world. 

C.  L  a  w  r  e  nee 
Stretch,  in  charge  of  outside  circula¬ 
tion  for  the  Philadelphia  Evening  Bul¬ 
letin,  was  elected  president.  He  has 
Ik'cii  with  the  Bulletin  for  38  years  and 
and  has  been  active  in  the  association’s 
affairs  for  many  years. 

Other  officers  elected  were:  first 
vice-president,  Chester  H.  Roberts, 
Charleston  (W.  Va.)  Gazette;  second 
vice-president,  Charles  K.  Blasser,  York 
(Pa.)  Dispat  eh,  the  association’s  secre¬ 
tary-treasurer  for  the  last  six  years,  and 
secretary-treasurer,  Joseph  Taylor,  IVest 
Chester  (Pa.)  Local  News. 

Directors  elected  for  two-year  terms 
were:  I.  Isenberg,  Nezeark  Star-Eagle, 
retiring  president;  Ray  Fondray,  Pitts¬ 
burgh  Post-Gazette,  and  Paul  G.  Law- 
son,  Clarksburg  (W.  Va.)  Exponent 
Telegram. 

Representatives  of  dailies  in  Penn¬ 


sylvania,  New  Jersey,  Delaware,  Mary¬ 
land,  West  Virginia  and  the  District  of 
Columbia  attended.  They  were  told  by 
George  W.  Manning,  Sharon  (Pa.) 
Herald,  and  W.  P.  Wilson,  Washington 
(Pa.)  Observer-Reporter,  that  the  small 
town  paper  that  devotes  its  attention  to 
local  news  coverage  instead  of  attempt¬ 
ing  to  be  a  carbon  copy  of  a  big  city 
daily  ‘‘won’t  lose  much  circulation”  to 
metroiHilitan  newspapers. 

In  discussing  a  paper  by  John  L. 
Young,  Philadelphia  Inquirer,  “Are  We 
Devoting  Too  Much  Time  to  Sports  in 
Circulation  Departments,”  the  delegates 
were  virtually  unanimous  in  answering 
in  the  affirmative. 

Other  speakers  were  Harold  M.  Sny¬ 
der,  Caniden  (N.  J.)  Courier  Post; 
Harry  W.  Cullus,  Chester  (Pa.)  Times; 
Chester  H.  Roberts,  Charleston  (W. 
\'a.)  Gazette;  R.  Sturman,  Wilmington 
(Del.)  Journal  and  Every  Ei’ening;  E. 
S.  Dobson,  Brooklyn  Times-Union; 
Charles  K.  Blasser,  York  (Pa.)  Dis¬ 
patch  ;  Paul  (i.  Lawson,  Clarksburg 
(W.  Va.)  Exponent  and  Telegram; 
Ray  Foundray,  Pittsburgh  Post-Gazette, 
and  G.  W.  Stabler,  Williamsport  Grit. 

USING  LARGER  SPACE 

The  recent  newspaper  advertising  re¬ 
lease  of  Blythe  &  Company’s  offer  on 
Pacific  Gas  &  Electric  stock  significant¬ 
ly  marked  return  of  larger  space  in  fin¬ 
ancial  advertising  generally  referred  to 
as  reproduction  of  the  first  page  of  the 
circular.  In  the  past,  most  firms  have 
been  using  small  space  to  announce  con¬ 
densed  prospectuses. 

“BLEED  PAGE’’  IN  N.  Y. 

A  modified  ‘‘bleed  page”  appeared  in 
the  Ncio  York  Herald  Tribune  March 
20  in  an  advertisement  for  Abraham  & 
Straus,  Brooklyn  department  store. 
Top,  bottom,  and  inner  margins  were 
blank  as  usual,  but  on  the  right  side  the 
picture  extended  clear  to  the  edge  of 
the  paper. 
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JOHN  GUNTHER  is  a  good  news¬ 
paperman.  That  means  he  has 
learned  to  keep  eyes  and  ears  open  at 
all  times,  storing  information  in  a  clean 
and  clear  mind,  ask  questions  at  the 
right  moment,  and  set  down  the  result 
in  print  that  all  may  understand.  That 
is  what  he  has  done  in  “Inside  Europe,” 
his  new  book  which  reflects  the  results 
ot  11  years  Continental  service  as  a 
Chicago  Daily  News  correspondent. 

The  book  is  written  for  the  headline 
reader,  but  it  will  bring  new  informa¬ 
tion  to  the  cable  desk  and  the  editorial 
writer  on  fifty  people  whose  mentality 
and  background  must  be  understood  if 
Europe’s  frantic  leaps  from  one  war 
fright  to  another  are  to  be  understood. 
Mr.  Gunther  relates  events  to  person¬ 
alities,  and,  without  resorting  to  keyhole 
reporting  or  smutty  innuendo,  reveals 
the  often  trivial  “why”  of  a  tremendous 
“what.” 

His  Hitler  and  Mussolini  tales,  with 
sidelights  on  their  satellites,  bring  little 
new  information  to  the  man  who  has 
closely  followed  the  literature  of  those 
arrivist  gentlemen,  but  they  do  bring 
out  this  interesting  contrast:  Mussolini 
came  to  power  without  a  program  and 
quickly  evolved  one ;  Hitler  came  to 
the  top  with  a  program  and  quickly 
abandoned  it.  The  personification  of 
both  countries  in  their  dictators  is  well 
demonstrated. 

The  best  writing  in  the  book,  to  my 
mind,  is  the  brisk,  slightly  cynical  de¬ 
lineation  of  English  politics  and  politi¬ 
cians.  Mr.  Gunther’s  principal  labors 
have  been  in  Central  Europe,  but  he 
knows  and  appreciates  the  Englishman. 
His  Russian  chapters  are  also  excellent, 
though  apparently  based  more  on  sec¬ 
ond-hand  information  than  those  on 
Italy,  Germany,  the  Balkans,  France 
and  England. 

While  the  jacket  blurb  promises  all 
sorts  of  backstage  revelations,  including 
a  discussion  of  Hitler’s  sex  life  (Gun¬ 
ther’s  idea  being  that  he  hasn’t  any), 
the  factual  disclosures  are  only  those 
that  a  good  reporter,  worthy  of  that 
title,  would  find  in  11  years  of  cover¬ 
ing  capitals.  His  art  is  in  the  presenta¬ 
tion  and  correlation  of  scattered  bits, 
of  verification  of  rumors,  and  tacking 
the  significant  fact  to  the  famous  event. 
In  that  he  has  done  a  good  job.  The 
man  who  has  read  the  Mussolini  chap¬ 
ter  knows  what  is  meant  in  the  current 
news  that  II  Duce  plans  nationalization 
of  Italy’s  industry. — A.  T.  R. 


he  came  out  of  the  World  War  a  lieu¬ 
tenant  colonel. 

Starting  as  a  newsboy,  who  saved  his 
money  and  later  worked  his  way 
through  .•Mma  College  by  spading  gar¬ 
dens,  Frank  Knox’s  life  revolves 
around  the  newspaper  business.  He  be¬ 
gan  as  a  reporter  on  the  Grand  Rapids 
(Mich.)  Herald.  The  story  of  his  en¬ 
try  into  Chicago  in  1931  as  publisher  of 
the  Daily  News  is  more  recent  history, 
together  with  previous  efforts  of  di¬ 
rectors  to  find  the  proper  man  to  fill 
the  post  left  vacant  by  the  death  of 
Walter  Strong.  Briefly,  Knox’s  record 
again  stood  him  well  in  hand  and  he 
has  vindicated  the  confidence  placed  in 
him. 

Mr.  Beasley  has  presented  an  enthusi¬ 
astic  but  accurate  picture  of  Knox  as 
citizen  and  editor.—^.  B. 


A  C.^MPAIGN  biography  of  “Frank 
Knox,  American,”  written  by  Nor¬ 
man  Beasley,  was  published  this  week 
by  Doubleday,  Doran  ($1). 

Into  his  short  biography  of  the  red¬ 
headed  young  man  who  rushed  up  San 
Juan  Hill  as  a  Rough  Rider  with  Teddy 
Roosevelt,  Mr.  Beasley  has  compressed 
a  swiftly  moving  story  of  a  great  news¬ 
paper  publisher  who  today  stands  out  as 
a  political  leader.  Although  Col.  Knox 
has  been  active  in  politics  for  nearly 
four  decades,  he  has  been  a  candidate 
for  office  only  once.  In  1924  he  ran  un¬ 
successfully  for  the  Republican  nomina¬ 
tion  for  governor  of  New  Hampshire. 
Comparatively  few  people  know,  how¬ 
ever,  that  he  was  the  man  who  induced 
“T.  R.”  to  oppose  Taft  in  1912  and  was 
the  man  who  made  possible  the  election 
of  Chase  S.  Osborn  as  governor  of 
Michigan. 

There  is  much  in  the  book  which  re¬ 
flects  Frank  Knox  the  newspaperman, 
although  two  of  the  most  interesting 
chapters  deal  with  interludes  when 
Knox  was  a  Rough  Rider  in  the  Span¬ 
ish- American  W’ar  and  major  with  the 
American  artillery  overseas  forces  dur¬ 
ing  the  World  War.  He  learned  from 
T.  R.  the  importance  of  overcoming 
army  red  tape  to  get  things  done  and 


T  TNIQUE  in  New  York  newspapers 
^  is  G.  Selmer  Fougner’s  column, 
“Along  the  Wine  Trail,”  in  the  Sun. 
Tlie  column  started  in  the  early  days 
of  repeal  and  since  has  built  up  a  large 
following.  The  fourth  volume  of  re¬ 
prints  from  this  column  has  just  been 
published  by  the  Sun,  giving  the  au¬ 
thor’s  observations  on  a  tour  through 
European  wine  lands,  a  new  collection 
of  selected  recipes  for  cocktails,  fizzes, 
punches,  cups  and  shrubs,  famous  wine 
dishes,  and  toasts  for  -  all  occasions. 
Mr.  Fougner  has  the  right  newspaper 
touch:  he  projects  a  great  deal  of  tech¬ 
nical  knowledge  with  lightness  and  in¬ 
souciance,  as  befits  his  subject.  The  first 
volume  of  the  series  was  devoted  to  the 
wines  of  the  world,  the  second  to  dis¬ 
tilled  liquors,  and  the  third  to  a  history 
of  mixed  drinks.  Volume  four  sells  for 
25  cents. 

*  *  * 

PERH.APS  closer  akin  to  newspaper- 
ing  than  any  other  profession  is 
that  of  the  law.  Reporters  never  tire  of 
hashing — and  rehashing — quirks  of  the 
legal  trade  with  the  village  barrister. 
Criminal  law  is  particularly  engrossing 
in  its  vagaries  and  it  is  upon  these  twists 
that  Louis  F.  Jordan,  who  has  divided 
his  time  between  journalism  and  the 
law,  dwells  chiefly  in  his  “Memoirs  of 
a  (Criminal  Lawyer,”  (Beverly  Press, 
Staunton,  Va.)  Mr.  Jordan’s  yielding 
to  “this  urge”  to  write  produces  some¬ 
thing  ramblingly  rural  in  tone,  import¬ 
ant  in  a  charming  and  quietly  entertain¬ 
ing  rather  than  a  significant  way. — B.  C. 
•  •  * 

<<OPEClAL”  correspondents  who  go 
to  Latin  .\merica  and  send  back 
ill-considered  and  uninformed  articles  to 
newspapers  and  magazines  are  regarded 
as  “dangerous  to  good  understanding” 
between  the  United  States  and  Latin 
America  by  Stephen  Duggan,  who  dis¬ 


cusses  the  subject  in  his  book,  “Latin 
.America,”  published  by  the  World  Peace 
Foundation  (75c).  Some  of  these  cor¬ 
respondents,  he  says,  are  inadequately 
informed  about  the  history  of  the  coun¬ 
tries,  as  well  as  their  culture,  traditions 
and  attrtude  toward  life.  Their  articles, 
he  adds,  “frequently  cause  resentment, 
not  so  much  at  the  facts  stated  as  at  the 
wrong  interpretations  due  to  an  igno¬ 
rance  of  the  background  of  the  facts.” 

Latin  .American  newspapers  carry  but 
little  news  of  the  United  States,  he  says, 
and  most  that  is  carried  is  crime 
news.  "A  change,  however,”  he  adds, 
“is  rapidly  taking  place.” — J.  W.  P. 

«  *  * 

Mother  goose  in  Washington, 
A  Story  of  Old  King  Dole  and 
His  Humpty  Dumpty  Court,”  has  been 
published  by  The  Telegraph  Press  of 
Harrisburg,  Pennsylvania.  The  author, 
who  prefers  to  remain  anonymous,  says 
in  part  in  his  dedication: 

“I  keep  my  faith  in  Jefferson, 

His  principles  and  notions; 

But  all  my  insides  get  upset 
By  Farley-istic  potions. 

So  here  and  now  I  dedicate 
This  Humpty-Dumpty  static 
To  millions  of  Forgotten  men — 

My  brothers.  Democratic.” 

That  is  a  fair  sample  of  the  text. 
Some  of  the  wit  is  a  little  forced  and 
heavy-handed  and  sometimes  the  jingles 
do  not  scan  correctly  but  in  the  main 
the  satire  is  effective.  The  illustrations 
are  clever  and  amusing.  Will  H. 
Chandlee,  the  newspaper  artist,  pro¬ 
duced  them.  There  are  a  few  supple¬ 
mentary  drawings  by  Alden  Turner. 

«  «  « 

IN  THE  MAGAZINES 
“Public  Wage  Slaves”,  by  George  Creel, 
March  28th  Colliers,  discusses  the  small  sal¬ 
aries  paid  to  government  executives. 

W.  M.  Kiplinger’s  recent  article,  “The 
Federal  Family  Budget”  in  To-day  proved 
so  popular  that  it  has  been  reprinted  in 
booklet  form. 

Current  History  prints  “Rival  in  the  G. 
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O.  P.  Camp”  by  Ernest  K.  Lindley,  Wisk 
ington  correspondent. 

“Poor  Little  Rich  Boy”  sketches  Willug 
Randolph  Hearst’s  career,  John  Dos  Pauoi, 
March  Common  Sense. 

BALLANTINE  FEATURES  CANS 

President  Credits  Newspaper  Copy 
With  Success  of  New  Idea 

Ballantine  beer  and  ale  in  a  copper- 
colored  can  which  was  recently  awarded 
first  prize  in  the  metal  container  divi¬ 
sion  of  the  All-American  I’ackag^ 
Contest,  is  being  featured  in  an  adver¬ 
tising  campaign  in  96  newspapers  « 
twelve  states  in  the  territory  from 
Ohio  through  New  England  and  soudi 
to  Florida.  Both  spring  and  summer 
advertising  will  feature  the  can.  J. 
Walter  Thompson  Company,  New 
York,  is  the  agency. 

C.  W.  Badenhausen,  president  of  P. 
Ballantine  &  Sons,  commenting  on  tht 
success  with  which  beer  and  ale  in  cam 
had  been  introduced  to  the  market 
said:  “I  believe  that  newspaper  adver¬ 
tising  is  responsible  for  the  big  and 
growing  popularity  of  these  containers." 

MAKING  CITY-WIDE  STUDIES 

J.  N.  Stonebraker,  former  Iowa  news¬ 
paper  publisher  and  head  of  Stonebrak- 
er’s  Organization,  Chicago,  has  enlarged 
the  scope  of  his  organization’s  work  in 
newspai^r  management  studies  to  in¬ 
clude  city-wide  analysis.  Mr.  Stoiw- 
braker  recently  completed  such  a  stody 
for  the /I  me  J  (la.)  Tribune-Times.  His 
findings  were  published  in  the  TribuM- 
Times  in  a  series  of  page  one  news 
stories  tmder  the  heading  “Know  Amo 
Better.” 

CELEBRATES  50th  YEAR 

The  Staten  Island  (N.  Y.)  Adiwa 
on  March  21  published  a  %-page  Goldo 
Jubilee  Edition  in  six  sections  in  honor 
of  its  SOth  anniversary  celebrated  March 
27.  S.  1.  Newhouse  is  publisher. 


Widely  Used 
for  Making 

AD  MATS 


FLEX  dry  mats  are  used  extensively — have  been  for 
years — for  the  making  of  ad  mats.  This  work  includes 
mats  for  job  shops  where  color  register  and  fine  detail 
are  essential- 

The  ability  of  FLEX  dry  mats  to  hold  depth  and 
detail  makes  them  particularly  good  for  newspaper 
halftone  and  Ben  Day  screen  reproduction.  Gradually 
newspapers  everywhere  are  finding  this  out,  as  more 
and  more  Stereotypers  send  for  samples  of  FLEX  dry 
mats  and  give  them  a  trial. 

Why  not  have  your  Stereotyper  try  FLEX  dry  mats? 
There  is  no  charge  for  samples — no  obligation.  And 
you  may  discover  a  method  of  improving  your  press- 
work  without  increasing  your  costs. 

FLEXIDEAL  DRY  MAT  CO.,  21  WEST  ST.,  NEW  YORK 
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/-i/Mir'UI  IlM’Q  TARI  Oin  to  Washington.  A  minimum  of  24  Naught  Syndicate,  commented  as  fol-  cently  used  large  display  space  in  the 
CQUUrtl-m  D  1  required  for  the  trip  to  New  lows:  lyorcester  Sunday  Telegram,  featuring 

gibes  free  press  Vork,  and  16  for  the  Capitol.  “During  the  last  year  and  a  half  there  radio  program  stars  with  the  appeal: 

-  Previous  to  the  start  ot  the  campaign  has  been  a  very  marked  increase  in  the  “Show  your  appreciation  tor  the  con- 

jjeiJ  Justice  S«ys  Greatest  Threat  the  Eagle  published  a  special  four-page  demand  of  Sunday  newspapers  for  good  tinuation  of  fine  radio  entertaiiment 
to  Liberty  Not  from  Without —  edition,  minus  advertising,  describing  the  entertainment  features.  through  the  purchase  of  radio  adyer- 


orders  are  required  for  the  trip  to  New  lows : 
Vork,  and  16  for  the  Capitol.  “Di 


I  Worcester  Sunday  Telegram,  featuring 


to  Liberty  Not  from  Without — 
Paper  Hsm  No  Adver¬ 
tising 


contest  and  the  prizes. 

BIG  DEMAND  FOR  SUNDAY 
FEATURE  COPY 


(By  ttlegraph  to  Hditos  &  1’ublisuer)  FEATURE  C 

Chicago,  Mar.  26— Declaring  the  . .  — r: - 

greatest  menace  to  a  free  press  in  (Cjmttnued  from  page  7)  I  call  “Mickey  Finn,”  and  is  our  best 

.America  lies  within  its  own  ranks,  - •_ - ‘  effort  to  supply  the  demand  for  humor-  TAMPA  MAY  ADVERTISE 

Father  Charles  E.  Coughlin’s  first  issue  February  and  March.  During  the  qus  features  for  Sunday  newspapers.  Advertisements  addressed  to  tourists 

of  Social  Justice,  weekly  tabloid  news-  ‘lean’  years  two  or  more  families  oc-  great  many  newspapers  have  been  and  possible  residents,  published  recent- 

piper,  lakes  up  the  recent  Supreme  cupied  one  house,  and  one  newspaper  experimenting  with  half  pages  and  with  ly  in  the  Tampa  Times,  have  drawn  ap- 
(^)urt  decision  in  the  Louisiana  Tax  ^ufficed  for  all  the  tenants.  Now  these  tabloid  magazines.  We  have  therefore,  proving  letters  from  local  leaders  and 
(;jse  and  asserts :  families  are  seeking  separate  or  mdi-  £q|.  ££j.gg  jjj  history,  started  may  be  the  forerunner  of  an  advertising 

“But  the  fetters  most  to  be  feared  for  vidual  homes  with  the  result^  that  ^  Sunday  page  in  three  forms,  full  stan-  program  for  the  city  next  year.  Ralph 
the  press  are  not  those  which  are  im-  newspaper  circulation  will  begin  in-  page,  half  page,  and  tabloid.  We  Nicholson,  general  manager  of  the 

.j  _  ...iti...... »  rrpasinur  Newsnanpr  niihli>thpr!5  rpalizp  .  f  .  ...  ..  .  .  .t" _  _ _  i?.. 


entertainment  features.  through  the  purchase  of  radio  adyer- 

“We  believe  that  we  have  sensed  a  tised  products  featured  at  Barnards 
growing  demand  for  humorous  material,  week.”  Thirty  programs  and  spon- 
and  this  spring  are  producing  one  new  sors  were  listed  m  the  ad,  accompamed 
Sunday  page,  in  connection  with  a  daily  ^7  pictures  of  the  leading  stars  in  each 
strip.  This  page,  by  Lank  Leonard,  we  program. 


February  and  March.  During  the 
lean’  years  two  or  more  families  oc- 


TAMPA  MAY  ADVERTISE 

Advertisements  addressed  to  tourists 


yosei  upon  it  from  without.' 


Newspaper  publishers  r^lize  found  a  ready  sale  for  the  feature.  Times,  who  wrote  the  copy,  told  Ed- 


The  new  weekly  points  to  the  sinister  this,  and  also  realize  that^  the  battle  without  the  daily  strip,  in  five  itor  &  Publisher,  “I  believe  that  we 

influence  of  big  business,  big  bankers  _  and  six  column  sizes.  are  going  to  be  successful,  and  thit  we 


isA  big  advertisers  and  raises  a  question 

of  doubt  as  to  the  press’  ability  to  cham-  ,  ,  c„„  ircnus  m  newspaper  lasies  are.  E.very- 

pion  the  peoples  cause.  It  asks  such  ^  one  is  entitled  to  his  opinions.  We  thi4 

..-Kiinnc  as  •  day  color  comic  service.  ^  j  j 

^  AvE  has  the  untrammeled  free  The  A.  P.  has  met  a  demand  for  in-  ^at  a  return  to  humor  is  overdue,  and 
wnen  nas  me  unirammeieu  iree  .  ,  Siindav  pHitions  that  the  lifting  of  the  depression  is  giv- 

KVhETannSl^^gr^wti^  through  a  special  news  department  ere-  ‘"S  the  news^pers  the  feeling  that  it 
loTafaik  ^  ^  !  .  ated  for  thiT  purpose  Universal  Ser-  jnay  be  time  for  a  smile,  or  even  for  a 

for  cost  of  production  plus  a  fair  profit  -ce  ^d  th^  ‘orWay  FEATURED  RADIO  STARS 

for  the  farmer  ...  for  sanctity  of  l’®rt  an  increasea  aemana  lor  3unaa>  „  a  c  or, 

human  rights  above  property  rights.  Pap^  ,-«  •  n  j-  •  Barnard  Sumner  &  Putnam  Co., 


The  Associated  Press  Feature  Ser- 


are  going  to  be  successful,  and  thit  we 


vice,  noting!  the  increase  in  demand  for  ‘ 

Qiinfiatr  matprist  ic  rnncifiprjnor  a  ^i,n.  trenos  in  newspaper  tastes  are. 


“Everybody  thinks  he  knows  what  will  have  a  substantial  sum  of  money 


one  is  entitled  to  his  opinions.  We  think 
that  a  return  to  humor  is  overdue,  and 


to  spend  in  northern  newspapers. 

EDITORS  HEAR  J.  H.  PEW 

J.  Howard  Pew,  president  of  the  Sun 


ing  the  newspapers  the  feeling  that  it  Oil  Company,  addressed  the  New  York 
may  be  time  for  a  smile,  or  even  for  a  Business  Paper  Editors  March  24  at 

laugh.”  -  their  regular  conference  in  the  Hotel 

FEATURED  RADIO  STARS  New  Yorker.  Mr.  Pew  spoke  on  “The 


Putnam  Co.,  Kind  of  Leadership  Which  Business 


...  to  advocate  nationalizing  of  im¬ 
portant  public  resources,  etc.?” 

.\s  explained  in  its  initial  front  page 
editorial,  Social  Justice  “will  attempt  to 
present  the  philosophy  of  social  justice 
and,  at  the  same  time,  to  serve  as  an 
agent  whose  business  it  will  be  to  main¬ 
tain  harmony  of  thought  within  the 
ranks  of  the  National  Union.” 

News  from  Washington,  written  from 
Father  Coughlin’s  point  of  view,  is 
prevalent  in  the  first  two  issues.  De¬ 
cidedly  nationalistic  in  tone,  the  paper 
hammers  away  in  cartexms  and  editorials 
against  “international  money  changers.” 
One  department  of  the  paper  is  called 
“Searchlight  on  the  Money  Changers.” 

In  first  issue,  this  column  takes  to  task 
CoL  Frank  Knox,  Chicago  Daily  Netvs 
publisher,  asserting  he  “confuses  the 
nation”  when  he  talks  of  “stabilizing 
a  gold  dollar  on  non-existing  supply  of 
gold.” 

In  addition  to  carrying  complete  text 
of  Father  Coughlin’s  weekly  radio  ad¬ 
dresses,  his  paper  also  devotes  the 
back  page  of  each  issue  to  a  weekly 
letter  giving  his  views  on  political 
affairs.  The  paper  also  contains  world 
neivs  in  brief,  a  page  devoted  to  press 
reviews,  letters  from  readers.  National 
Union  news  and  a  page  appealing  to 
America’s  youths. 

No  ads  appeared  in  the  first  two  issues. 

In  Washington  this  week  it  was  an¬ 
nounced  that  the  weekly  publication 
has  been  granted  second  class  mailing 
privileges  by  the  Post  Office  depart¬ 
ment. 

That  department  explained  that 
Father  Coughlin  had  furnished  sufficient 
proof  that  SO  per  cent  of  his  subscrip¬ 
tion  is  paid,  and  that  he  meets  the  re- 
Qnirements  of  the  postal  regulations, 
which  state: 

“Nothing  herein  contained  shall  be  so 
construed  as  to  admit  to  the  second 
class  rate,  regular  publications— de¬ 
signed  pramarily  for  advertising  pur¬ 
poses  or  for  free  circulation  or  for  cir¬ 
culation  at  nominal  rates.” 

reading  carrier  contest 

Twenty  Winners  Go  to  Texas  Cen¬ 
tennial — Runners-up  to  N.  Y. 

The  Texas  Centennial  Exposition  this 
summer  will  play  host  to  twenty  carrier 
boys  of  the  Reding  (Pa.)  Eagle  who 
lead  in  the  subscription  drive  which 
started  March  9th  and  will  continue 
jmtil  the  time  the  schools  close  in  Read¬ 
ing  this  summer.  In  order  to  qualify 
the  trip  the  boys  must  have  at  least 
oO  daily  orders. 

The  winners  will  motor  leisurely 
icross  the  country,  sightseeing  as  they 
go.  Runners-up  in  the  contest  will  be 
^t  to  New  York  for  a  tour  of  the 
City.  Third  place  winners  will  be  sent 


Charles  B.  Driscoll,  editor,  the  Me-  Worcester,  Mass.,  department  store,  re-  Men  Expect  from  the  Business  Press.” 


PENNSYLVANIA 
FLOODED  YESTERDAY 

A  Huge  New  Market  Today! 


In  the  flooded  areas  of  Pennsylvania,  the 
damage  will  run  into  hundreds  of  millions  of 
dollars.  The  floods  are  over. 

The  work  of  rebuilding,  remodeling  and  re¬ 
construction  will  require  millions  and  millions 
of  dollars  worth  of  building  materials  and  equip¬ 
ment,  medical  supplies,  food  products,  auto¬ 
mobiles,  cement,  paint — everything  that  people 
use. 

Now  is  the  time  to  employ  newspaper  ad¬ 
vertising  in  the  devastated  areas.  Here  are 
markets  created  out  of  a  calamity  that  will 
prove  profitable  for  those  who  go  after  business 
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ADVERTISING  IS  BETTER 
ORGANIZED  TODAY 


FINDS  PROHT  IN  ADVERTISING 


Montreal  Agent,  Marking  25th  An* 
niversary  at  Head  of  Own  Firm, 
Pays  Tribute  to  Publishers 
for  Improvement 


HAS  CHERRY  ACCOUNT 

The  National  Red  Cherry  Association, 
which  has  formerly  relied  largely  on 
free  publicity  space  in  newspapers  to 


A.  Stein  &  Co.  Increases  Earnings — 

Makes  Bigger  Appropriation 

“Consistent  and  constructive  advertis-  promote  sale  of  cherries,  has  appointed 
ing  based  on  product  research  is  one  of  Stack-Goble  Advertising  Agency,  Chi- 
our  most  effective  business-building  cago,  to  handle  a  joint  campaign  in 
tools,”  said  Sigmund  Stein,  president  of  hotel  and  restaurant  trade  journals. 
A.  Stein  &  Company,  Chicago,  address-  The  association  has  also  authorized  the 
ing  the  annual  stockholders’  meeting  agency  to  place  a  small  test  campaign  in 
March  25.  “We  have  increased  our  ad-  selected  newspapers.  Karl  S.  Reynolds, 


(.Special  to  Editor  &  Publisher) 

Montreal,  March  24 — The  Canadian  -  u  n  ■ 

market  has  better  organized  facilities  vertising  and  research  appropriations  Reynolds  Preserving  Company,  is  chair- 
for  advertising  than  any  other  country  for  1936 — a  policy  which  we  have  fol-  man  of  the  advertising  committee.  The 
in  the  world,  in  the  opinion  of  John  P.  lowed  for  many  years  with  encouraging  campaign  sponsors  include  Wisconsin 
Patterson,  who  today  celebrated  his  25th  results.  The  increasing  sales  have  northern  Michigan  cherry  canners, 
anniversary  as  head  of  Norris- Patter-  proved  the  value  of  research  for  new  who  have  an  excess  of  cherries  on  hand, 
son.  Ltd.,  advertising  agency  with  head-  and  better  products  as  well  as  the  effec- 
quarters  here.  Since  1892  he  has  been  tivtness  of  advertising  them.” 

Earnings  for  1935  were  $1.34  per 
share  on  common  stock  compared  with 
$1.04  in  1934. 

Stockholders  voted  to  increase  the 
number  of  directors  to  include  Joseph 
M.  Kraus,  advertising  manager. 


engaged  in  advertising — with  newspa¬ 
pers  and  magazines  at  lirst. 

Apart  from  the  fact  that  advertising 
is  an  even  greater  force  in  business  and 
commercial  development  than  it  was  a 
quarter  of  a  century  ago,  Mr.  Patterson 
said  the  modern  advertiser  also  gets  the 
“breaks”  when  it  conies  to  a  question  of 
advertising  economically. 

In  1911  it  was  difficult  to  plan  an 
advertising  canqiaign  effectively.  Not 
only  were  there  far  too  many  publica¬ 
tions  and  other  forms  of  advertising 
media  for  tlie  size  of  Canada’s  popula¬ 
tion,  but  no  one  really  knew  where  ad¬ 
vertising  space  could  be  liought  with 
the  certain  knowledge  that  it  would 
cover  a  market,  he  says. 

Circulations  of  publications  were  not 
audited  as  well  as  today. 

Toronto  had  six  daily  papers  com¬ 
pared  to  four  today.  Other  centers 
were  similarly  over  supplied.  Between 
1914  and  1922,  no  fewer  than  32  dailies 
disapiieared  or  were  merged  with  other 
newspapers.  Since  1925  only  eight  have 
passed  away  or  been  amalgamated.  The 
advertiser  in  1911  had  to  be  courageous 
in  choosing  where  he  should  spend. 

It  is  largely  the  publications  which 
have  made  scientific  spending  possible 
in  advertising  today,  says  Mr.  Patter¬ 
son.  They  have  through  the  last  quar¬ 
ter  -  century  —  newspaiiers,  magazines. 


The  advertising  is  the  first  the  organi¬ 
zation  has  done  and  may  be  extended 
later  this  year. 


NEVA-WET  DRIVE  PLANNED 

Distribution  of  household  “N«vj. 
Wet”  through  the  facilities  of  ( 
Fink,  Inc.,  is  to  result  from  an  agre^ 
ment  rwently  concluded  between  Nevj- 
Wet  Corporation  of  America,  Ne» 
York,  and  Neva- Wet  Bottling  Corpora- 
tion,  Bloomtield,  N.  J.,  in  which  Ed- 
ward  Plant,  president  of  Lehn  &  Fjni, 
acted  for  the  latter.  The  liquid  is  to 
be  exploited  as  a  protection  for  stock¬ 
ings,  lingerie,  neckties,  curtains,  aal 
other  fabrics.  The  original  Neva-W« 
spray  chemical  process,  in  commercial 
use  for  the  last  three  years,  has  received 
$11,000,000  of  advertising  through  175 
retail  merchants,  according  to  Lenno 
&  Mitchell,  Inc.,  New  York. 


a 

Soo 


HARMAN-McGINNIS  MERGED 

Affiliation  of  the  executive  personnel 
of  Harman-McGinnis,  Inc.,  St.  Paul 
advertising  agency,  with  Klau  -  Van 
Pietersom-Dunlap  Associates,  Inc.,  Mil¬ 
waukee  agency,  has  been  announced  by 


BIDS  BRITONS  TO  A,  F,  A. 

A  personal  invitation  will  be  extended  ^^^Rcr  F.  E^nlap,  president  of  the  lat- 
to  members  of  the  Advertising  Associa-  -^lan  R.  McGinnis,  president  of 

tion  in  Great  Britain  to  attend  the  32nd  Harman-McGinnis,  Inc.,  and  Charles 
annual  convention  of  the  Advertising  ^1-  McGirl,  vice-president  and  art  di- 
Federation  of  America  to  be  held  in  rector,  join  Klau-Van  Pietersom-Dun- 
Boston  June  28  to  July  2.  Allyn  B.  lap  -Associates,  Inc.  as  executives.  -Ac- 
Mclntire,  president  of  the  Advertising  counts  formery  serviced  by  the  St.  Paul 
Club  of  Boston,  was  to  sail  on  the  Aqui-  group  have  been  transferred  to  the  Mil- 
tania  March  27  for  England.  He  will  waukee  agency,  with  the  liquidation  of 
convey  an  invitation  in  behalf  of  the  Harman-McGinnis,  Inc.  Mr.  McGinnis 
-Advertising  Club  of  Boston,  which  will  is  at  present  vice-president  of  the  North- 
be  host  to  the  convention,  and  will  also  west  Council  of  Advertising  Agencies, 
present  an  invitation  in  behalf  of  Presi- 


CONTEST  FOR  SWEET-ORR 

Starting  March  26  with  a  full-pagi 
advertisement  in  the  New  York  Evt- 
ning  Post,  an  advertising  drive  lastin 
10  weeks,  will  be  made  in  the  metro¬ 
politan  area  by  Sweet-Orr  &  Co.  Inc. 
with  a  campaign  on  work  clothes  pit. 
pared  b>-  Frank  Presbrey  Company, 
New  York.  The  initial  copy  will  bt 
followed  by  a  two-thirds  page  the  nea 
week,  and  a  series  of  smaller  adverts 
ments  in  both  the  New  York  DaHj 
Nc7i's  and  the  Post  running  until  June  1. 
-A  feature  of  the  advertising  campaip 
is  a  prize  contest.  Jordan  L.  Mott  b 
account  executive. 


dent  Chester  H.  Lang  and  Chairman 
Edgar  Kobak  of  the  Ferleration.  The 
British  organization  will  give  a  lunch¬ 
eon  in  honor  of  Mr.  Meintire  on  Mon¬ 
day,  April  6. 


J.  &  J.  aVES  FLOOD  AID 

Johnson  &  Johnson,  maker  of  first  aid 
and  surgical  supplies,  and  the  Purepac 
Corporation,  large  distributor  of  drugs, 
were  among  the  first  to  send  aid  to  the 
flood-stricken  areas  last  week.  Through 
,  r  1  .  1  the  cooperation  of  their  advertising 

trade  papers,  farm  journals  and  week-  the  Frank  Presbrey  Company, 

lies  alike--striven  hard  and  effectively  York,  and  the  management  of  the 

to  help  advertisers.  Today  it  is  possi-  j,jorth  Beach  Airport  at  New  York,  a 
ble  for  an  advertiser  to  take  any  defined  was  provided  and  stocked  with 

area  in  Canada  and  know  exactly  what  supplies  and  flown  at  dawn  to  Pitts- 
to  spend  to  cover  it  with  advertising.  On  burgh.  The  supplies  were  turned  over 
top  of  this  the  scrupulous  fairness  of  that  point  to  the  head  of  the  Red 
publishers  in  not  favoring  one  advertiser  Cross  flood  relief  forces  in  that  area 


FORTUNE  RAISES  RATES 

Fortune  magazine  this  week  announced 
a  guaranteed  circulation  of  130,000,  an 
increase  of  30  per  cent  over  its  pre¬ 
vious  guarantee  of  100,000,  and  at  the 
same  time  lifted  the  single  black  and 
white  page  rate  from  $1,100  to  $1,400. 
Other  rates  are  increased  proportion¬ 
ately.  To  advertisers  who  place  con¬ 
tracts  before  June  15  the  old  rates  will 
be  extended  through  the  issue  of  March. 
1937. 


at  the  expense  of  another  has  given 
everyone  a  better  chance. 

“In  my  opinion,  Canada  is  more  effi¬ 
ciently  served  in  regard  to  advertising 
facilities  than  either  Great  Britain,  or 
the  United  States,  and  certainly  the 
Continent,”  said  Mr.  Patterson. 

Mr.  Patterson  was  the  guest  at 


for  free  distribution  to  sufferers  and 
refugees. 


EYE  LOTION  COPY  RELEASED 

Newspapers  in  larger  cities  and  mag¬ 
azines  are  being  used  by  Scott  Phillips, 
Inc.,  Chicago,  in  a  campaign  starting 


Wm.  Wrigley,  Jr.,  Company’s  new  ^ 

Broadway  electric  spectacular  sign  in  *  ’  ' 

New  York,  claimed  to  be  the  world’s 
largest  outdoor  sign,  stretching  a  full 
block  long  and  ten  stories  high,  was  to 
be  put  into  operation  for  the  first  time 
Saturday  night,  March  28.  Huge  trop¬ 
ical  fish  in  the  scene  swim  slowly  in 
contrast  tc  the  usual  eye- jerking  signs 
of  this  type.  The  display  represents  a 
million-dollar  investment. 


BUICK  GETS  FIGHT  RIGHTS 

Buick  Motor  Company  has  obtained 
exclusive  broadcasting  rights  to  the 
coming  Louis-Schmeling  fight,  and  will 
broadcast  the  battle  over  a  coast-to- 
coast  NBC  network.  The  fight  will  be 
held  in  New  A'ork,  probably  in  June. 
Contracts  were  arranged  by  Arthur 
Kudner,  Inc.,  Buick  advertising  agency. 


TO  ADVERTISE  GAMES 

Emil  Brisacher  and  Staff  has  been  ap¬ 
pointed  to  direct  a  national  advertising 
campaign  for  Cadaco,  Inc.,  Oakland, 
Cal.,  manufacturer  of  games.  Sunday 
supplements,  and  class  and  general  na¬ 
tional  magazines,  plus  direct-by-mail  and 
dealer  helps  will  be  used  immediately, 
it  was  learned  at  the  San  Francisco 
office  of  the  Brisacher  organization. 


I.  C.  S.  GOES  INSTITUTIONAL 

Marking  a  departure  from  its  40  years 
of  concentration  upon  coupon  advertis¬ 
ing,  the  International  Correspondence 
Schools  this  spring  and  summer  will  con¬ 
duct  an  institutional  campaign  in  Time, 
Business  Week  and  Collier’s.  Full 
pages  and  smaller  space  will  be  used. 


NEW  MILWAUKEE  AGENCY 

A  new  advertising  firm,  Koch 
Brothers,  Inc.,  has  been  organized  in 
Milwaukee  by  Paul  and  Guy  Koch,  sons 
of  Otto  J.  Koch,  pioneer  advertising 
agency  man,  and  W.  H.  Pruemers. 


NEW  AGENCY  NEWS  COLUMN 

William  H.  Pond  is  conducting  a  new 
column  in  the  Boston  Evenit^  Tran¬ 
script,  “.Advertisers  and  Their  Agen¬ 
cies.” 


A.  N.  P.  A. 

Convention 

Interviews 


% 


Will  be  arranged  'oonfidenlially  for 
publishers  who  wish  to  confer  with 
candidates  for  newspaper  openings. 


Advise  us  as  soon  as  possible  con¬ 
cerning  your  needs  for  any  depart¬ 
ment. 


MAHEKS  HANDLED  CONHDENTUUT 
.yationally  Syatematised 
NO  CHARGE  TO  EMPLOTKR 


E  &  P  PERSONNEL  SERVIC 


1 700  TiRict  Bldf.,  Tlamt  Sqwt,  N.  Y.  C 
BByant  9-30S6 


COOPERATIVE  APPLE  GROUP 

Apple  growers  of  Virginia,  Maryland, 
West  Virginia  and  Pennsylvania  liave 
formed  “Appalachian  Apples”  to  pro¬ 
mote  consumption  of  apples  through  ad¬ 
vertising.  Executive  boards  of  fruit 
growers’  associations  in  the  four  States 
attended  the  organization  meeting,  held 
at  Martinsburg,  W.  Va..  which  elected 
G.  Purcell  McCue,  of  Greenwood,  Va., 
president.  He  is  president  of  the  Vir¬ 
ginia  Horticultural  Society. 


Ooodrich 


FORMS  OWN  RADIO  HRM 

Organization  of  Sleininger,  Inc.,  to 


dinner  given  by  the  staff  of  Norris-  Apjril  5  to  introduce  Eye-Gene,  an  eye  represent  a  small  group  of  radio  sta- 
Patterson,  Ltd.  TTie  six  branch  offices  lotion,  w'hich  is  claimed  to  “clear  blo^  tions,  was  announced  this  week  by  C.  L. 
of  the  organization  in  cities  from  coast  shot  eyes  in  seconds.”  Druggists  are  Sleininger.  former  secretary  and  treas- 

to  coast  participated.  authorized  to  refund  purchase  price,  if  urer  of  Free  &  Sleininger,  Inc.,  Chicago. 

'  the  lotion  fails  to  do  so  on  one  appli-  Mr.  Sleininger  is  president  of  the  new 

pY  Gir*iu  DPAfyv  cation.  The  copy  is  being  released  firm  with  headquarters  at  360  N,  Michi- 

through  the  Chicago  office  of  Ruthrauff  gan  Ave.,  Chicago. 


“...Printing  that  is  clear 
and  sharp  throughout 


the  entire  run. 


Write  for  list  of 
prominent  users. 


NILES  &  NELSON,  INC. 

Exclusive  DisiribtUors 
75  WEST  STREET.  NEW  YORK 
400  W.  MADISON  ST..  CHICAGO 


“MAKING  MILLIONS 
READ  AND  BUY” 


By  WM.  A.  THOMSON 
Director  Bureau  of  Advertieing,  Ameri- 
eeu  Newspaper  Publishers’  Assooiatioa 


NEWSPAPERS  and  sdvsftitinf — ibeir 
■rowlb— it  the  stowtb  ol  America. 
Reachint  millions  quickly,  directly,  her 
amde,  continees  to  meke  millions  for  Urate 
who  know  how  to  ute  Ike  sdvsiUtinl 
colamnt  of  newtpapeit. 

Bra  how,  when  end  where  of  newtpeper 
idvertttinf  it  pretenled  by  an  aathorily. 


too  Pagem — 25  full  page  illustration* 
Hsusdsomaly  bourul  and  printed,  ti‘ 
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ATLANTIC  COUNCIL  ELECTS 

The  .Atlantic  Council  of  the  .\meri- 
can  Association  of  .Advertising  .Agen¬ 
cies*  at  its  annual  election  held  recently 
in  Philadelphia,  nominated  C.  Harold 
Marston,  of  Geare-Marston,  Inc.,  Phil¬ 
adelphia,  as  representative,  on  the  execu¬ 
tive  board  of  the  Four- A.  Josejrfi  Kati 
of  the  Joseph  Katz  Company,  Baltimore 
was  nominated  chairman  of  the  coun¬ 
cil;  Rowe  Stewart,  of  Stewart-Jordan 
Company,  Philadelphia,  vice-chairmaa 
and  Miss  Florence  M.  Dart,  of  tht 
Simpers  Company,  Philadelphia,  secit- 
tar>-treasurer. 
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cancellations  cut  flood  linage 

BUT  MUCH  IS  REINSTATED  LATER 

Hasty  Advertisers  Forced  to  Reconsider — Big  Opportunities 
Now  Seal — Other  Advertising  Notes: 

“C.  R.”  Expose  Promised 
By  ROBERT  S.  MANN 

A  ripple  of  advertising  cancella-  to  the  production  director  of  the  Merck 
tions  which  accompanied  last  agency,  Charles  W.  Hoyt  Coinpmiy, 
letk’s  floods  in  Eastern  and  Ohio  \'al-  and  the  latter  phoned  it  to  a  New  York 
ley  states,  subsided  almost  as  rapidly  typographer  with  directions  as  to  type, 
as  did  the  Hoods  themselves,  advertising  Proofs  were  on  Mr.  Coutlee’s  desk  in 
otn  said  this  week.  P'or  a  few  days  the  morning,  and  mats  went  out  by  air 
jenspaper  representatives  were  in  a  mail  or  special  delivery  that  day  for 
iarry  of  activity.  In  some  instances  insertion  the  next  day. 

^  were  able  to  point  out  that  the  Zonite  Products  Corporation  wired  a 
jreat  majority  of  their  newspapers’  special  325-line  advertisement  to  25 
readers  were  living  about  as  usual,  cities,  using  radio  bulletins  also,  and 
and  buying  the  things  they  needed,  de-  shipjied  extra  supplies  to  the  affected 
spite  high  water  in  low  sections.  In  regions  by  airplane.  Zonite  called  on 
suA  cases  advertising  was  quite  gener-  Charles  Dallas  Reach  Company,  New- 
ally  reinstated.  ark.  to  handle  this  special  campaign. 

In  other  instances,  advertisers  planned  Pennsylvania  Newspaper  Publishers 
to  delay  insertions,  but  to  run  full  Association,  as  soon  as  the  flood  sub¬ 
schedules  as  planned,  iK-ginning  when  sided  in  that  state,  took  420-line  news- 
tmergency  conditions  had  passed.  jtaper  space  in  New  York,  Detroit,  and 

Inescapable  linage  losses  arose  in  Chicago  to  announce :  "Now  is  the  time 
cases  where  advertisers  themselves  had  to  employ  newsitaper  advertising  in  the 
iuffered  llood  damage  in  their  facto-  devastated  areas.  Here  are  markets 
ties  or  in  warehouses,  which  interfered  created  out  of  a  calamity  that  will 
with  their  efforts  to  keep  dealers  sup-  prove  profitable  for  those  who  go  after 
plied.  Inisiness  now.”  The  same  message  was 

Where  the  dealers  were  unable  to  to  be  used  in  advertising  publications. 
t  business,  local  advertising  of  course  Railroads,  bus  lines,  and  airlines  took 
suffered  heavily,  and  it  is  likely  that  in  newspaper  space  for  announcements 
ihe  aggregate  the  loss  of  local  adyer-  about  their  service  into  and  flooded 
Dbing  was  much  greater  than  in  gen-  areas.  ♦  *  ♦ 

tral  advertising.  Where  a  newspaper  Competitive  Copy 

vas  able  to  keep  on  printing  a  good  a  different  sort  was  the  special 

volume  of  local  advertising,  the  printed  flood  advertising  of  D.  T..  vl;  W. 

copies  themselves  were  good  evidence  Coal  Comnanv.  whose  advertising  man- 
of  business  possibilities  to  the  general  nger  is  T.  P.  Duffy.  This  cony,  inserted 
advertiser.  jn  selected  newspapers  in  flood  areas. 

*  *  *  took  a  wallop  at  oil -burners,  continuing 

Bonus  Circulation  tring  coal-oil  battle.  ‘‘Power  failure 

SOME  of  the  newspapers  out  of  which  cripples  oil  burners.”  said  a  headline. 

advertisers  hastily  backed,  sold  “Substitute  fuels  useless  when  floods 
thousands  of  extra  copies  during  the  shut  off  electric  current.  .  .  .  Manv. 
iood.  Local  flood  news,  affecting  as  it  however,  with  homes  heated  bv  antbra- 
did  local  lives  and  fortunes,  and  includ-  cite-burning  furnaces.  .  .  .  kept  warm 
tig  official  announcements  of  all  sorts,  and  cozy.”  ♦  *  * 
proved  next  to  food  and  shelter  as  a  /COMPETITIVE  attacks,  however, 
necessity  of  life.  One  good-sized  news-  ^  seem  to  be  an  inevitable  part  of  the 
paper  increased  its  circulation  25  per  oil-coal  fight.  Without  regard  to  floods, 
cent  while  its  city  was  ^affected.  Timken-Detroit  Axle  Company  has  be- 

„  gun  a  spring  campaign  of  about  ten  ad- 

■fsiiL'  Future  Effect  vertisements  on  the  hardships  of  “old- 

fashioned”  heating  plants.  What  the 
bus...  V  speculation  about  how  t„ms  "brutal  and  biological” 

in  h.  advertising  may  at-  ,,^adlines  begin  with.  “His  Second  Wife 
S  Lr  th  Would  Have  an  Oil-Burner,”  over  a 

g"'!'-  o(  a  ~  ,,hovel«  ash.,. 

.md  has  h.a,  cr«,lrf.  likdy  to  dev.lop  Y'"*?  “'"’“""’I  1 

iumewhat  of  a  boom.  Some  other  in-  advertisements  each  are  planned,  reach- 

dustries  likewise  will  be  stimulated.  markets.  j  • 

Whether  the  necessity  of  repairing,  re-  .  layout  is  used  in  the  copy, 

building,  and  replacing  stocks,  wil  re-  S' 

duce  the  purchases  in  other  fields  president  of  Brooke.  Smith  &  French, 
xceraed  still  in  doubt.  In  the  electric  Inc  Detroit  agency,  described  thus; 
refrigeration  field,  for  instance,  one  Newspaper  ru  es  governing  this  type 
executive  said  that  his  firm’s  general  of  set-up,  including  ctirrying  column 
advertising  would  be  little  affected  ‘tiles  at  the  bottom  of  the  advertise- 
but  pointed  out  that  in  this  field  most  "lent  and  reiiuiring  a  signature  under 
of  the  newspaper  adverising  is  placed  ^ach  separate  section,  have  been  com- 

^  dealers  on  a  cooperative  basis.  . . 

jVhat  will  happen  to  this  dealer  adver-  i— — — 

Jsing  in  the  sections  that  have  been  I  |U  A  TUAT 

®^ed  is  not  yet  clear.  For  the  “ "  **  ■ 

present  all  attention  is  concentrated  on  D  A  I  I  I 

tervicing  and  rejiairing  damaged  units,  IM 

nth  all  available  men  from  other  parts  __ 

d  the  country  rushed  to  the  scene.  THE  SPRING! 

borne  new  sales  will  lie  derived  from 

•'Iiadng  niined  machines:  some  busi-  CURRENT  Media  Records  fi«- 

^  '  will  he  lost  where  prospects  have  ^  _ _ 

;  spend  their  money  on  more  urgent  ures  show  POST  spnnti  image 


Opportunities 

N  numerous  special  instances  adver- 
,  tisers  seized  the  opportunity  offered 
high  water  for  special  appeals. 

•'lerck  &  Co..  Rahway,  N.  J.,  manu- 
scturing  chemist,  for  instance,  rushed 
lut  .-riO-line  copy  to  newspapers  in 
leven  cities  advertising  Creolin  as  a 
^  disinfectant  and  deodorant.  The 
was  developed  and  copy  written 
‘te  one  evening  by  Douglas  Wakefield 
■>utlee,  advertising  director  of  Merck, 
f  phoned  it  from  his  Larchmont  home 


LINAGE  THAT 
BALLOONS  IN 
THE  SPRING! 

^URRENT  Media  Records  fig¬ 
ures  show  POST  spring  linage 
ballooning  high  above  a  year  ago, 
for  advertisers  find  The  POST  in¬ 
creases  their  sales  substantially  in 
the  spring,  as  it  does  at  all  times 
in  all  seasons. 

Add  The  POST  and  step 
up  sales  this  spring, 

NEW  YORK  POST 

Founded  1801 


piled  with.  I'liis  layout  makes  it  i)os- 
sible  to  keep  the  emotional  copy  appeal 
entirely  separate  from  the  ‘nuts  and 
Ixilts'  sections  of  the  advertisements. 
It  also  permits  frequent  and  powerful 
name  display,  highspotting  in  reverse 
squares,  important  sales  facts  about  the 
company  and  the  product. 

"Each  section  has  been  so  designed 
that  with  slight  changes,  it  can  be  used 
as  a  separate  advertisement  at  small 
dealer  ixiints  where  the  appropriation 
will  not  jiermit  running  large  copy. 

"Another  obvious  advantage  is  that 
this  type  of  advertisement  cannot  be 
buried.  It  is  almost  always  sure  of  good 
position.”  »  »  ♦ 

Counter-Attack 

A  BOOK  attacking  Consumers  Re¬ 
search,  Inc.,  under  the  title  "The 
Poison  Pen  of  Jersey,”  is  announced, 
to  he  issued  in  about  three  weeks.  The 
volume  is  written  by  Frank  Dalton 
O'Sullivan,  and  published  by  the  O’Sul¬ 
livan  Publishing  House,  35  West  Jack- 
son  Boulevard,  Chicago.  'Hie  writer  is 
listed  in  an  advance  notice  as  the  au¬ 
thor  of  "Rackets,”  "Enemies  of  Indus¬ 
try,”  and  other  books  "all  promoting  the 
cause  of  legitimate  business  and  fair 
dealing.”  The  publishing  house  has  be¬ 
gun  a  campaign  urging  manufacturers 
to  buy  the  books  in  quantity  for  distri¬ 
bution  among  their  customers. 

Mh  ^  ^ 

Orchid 

An  orchid,  or  a  night-blooming  inorn- 
I.  ing  glory  at  least,  to  Macy’s  again, 
for  its  seven-column  advertisement 
"How  to  Sleep,”  this  week.  Six  photo¬ 
graphs  of  Robert  Benchley,  humorist, 
in  violent  pajamas  and  more  or  less  in 
bed,  demonstrated  the  "supine  curl,”  the 
"ventro-lateral  sprawl,”  the  "sleepiiig- 
sitting-standing  croucli,”  and  other 
methods  of  resting.  Intersiierscd  were 
other  photos,  not  so  funny,  but  more 
business  like,  offering  for  sale  mat¬ 
tresses,  sheets,  alarm  clocks  and  other 


284,696 

was  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Mornins 
and  Evenins  issues)  for  the  month.of 

FEBRUARY,  1936 

This  represents  A  GAIN  OF  5,064 
OVER  FEBRUARY,  1935  .  .  . 
The  Sunday  Sun  circulation  averased 
S01,1S7  per  Sunday  for  February, 
1 936— a  sain  of  6,762  over  February, 
1935. 

Eosrytkins  Ot  Bmttimen 
Resolves  Areeatd 

THE  SUN 

Morning  Evening  Sunday 


AMONG  ADVERTISING  FOLK 

Donald  S.  SHAW,  Eastern  sales 
manager  of  the  National  Broad¬ 
casting  Company,  has  resigned  as  of 
April  1  to  become  assistant  to  the  presi¬ 
dent  of  McCann-Erickson,  Inc.,  New 
York  agency.  He  will  also  assume  the 
leadership  of  the  agency’s  radio  activi¬ 
ties.  Mr.  Shaw  joined  NBC  as  a  sales¬ 
man  in  1933,  and  was  made  sales  mana¬ 
ger  one  year  later.  He  was  previously 
with  Larchar  Horton  Company,  Provi¬ 
dence,  R.  I.;  George  L.  Dyer,  the  Biow 
Company  and  Williams  &  Saylor,  New 
York  agencies;  and  the  Vacuum  Oil 
Company,  advertising  department.  He 
was  at  one  time  a  partner  in  his  own 
agency  of  Cleveland  &  Shaw. 

Frederick  C.  Hanks,  who  has  been 
with  the  Associated  Sales  Co.,  Detroit 
sales  promotion  organization,  the  past 
six  months,  has  rejoined  the  creative 
staff  of  Brooke,  Smith  &  French,  Inc., 
Detroit  and  New  York  agency. 

Herbert  S.  Fox,  formerly  of  the 
Newell-Emniett  creative  staff,  has 
joined  the  copy  department  of  Tracy- 
Locke-Dawson,  Inc.,  New  York  office. 

Joseph  -Murphy,  for  four  years  adver¬ 
tising  manager,  Edwards  Dental  Supply 
Company,  San  Francisco,  has  been 
named  advertising  manager  of  the  Ritter 
Dental  Supply  Manufacturing  Co., 
Rochester,  N.  V. 

K.  S'.  Gordon  has  been  appointed  west¬ 
ern  manager  of  M.  C.  Mogensen  &  Co., 
Inc.,  and  Franklin  P.  Alcorn  Company 
in  Chicago  to  succeed  the  late  William 
G.  Matthews,  who  was  recently  killed 
when  struck  by  a  truck  in  Chicago.  Mr. 
Gordon  has  been  in  the  Chicago  office 
of  the  two  firms  for  several  years. 
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TO  HIM  OIV  WHOM  ALL 
RESPONSIBILITY  RESTS 

The  publisher  does  no  more 
than  justice  to  himself  when 
he  establishes  incentives  for 
balanced  newspaper  production 
in  every  detail.  His  own  name 
is  so  interwoven  with  the  stand¬ 
ing  of  his  publication  that  every 
good  opinion  won  by  the  paper 
is  a  personal  tribute. 

Executives  who  esteem  their 
chief,  strive  as  a  matter  of 
loyalty  for  mechanical  excel¬ 
lence  in  every  detail. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,  N.Y 
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FLOODED  PAPERS  RUSH 
BACK  TO  PLANTS 


{Continued  from  page  8) 


three  cars  of  newsprint  on  a  local  rail¬ 
road  siding.  About  20  tons  of  news¬ 
print  were  saved  through  emergency 
storage  on  the  second  floor. 

All  business  office  and  advertising 
department  equipment,  records,  and 
supplies — except  a  few  of  the  most 
valuable  records  of  Grit  Publishing 
Company — were  inundated,  as  was 
some  material  in  the  general  stock  room 
at  the  rear  of  the  first  floor. 

In  the  commercial  plant,  adjoining  the 
main  office  building,  there  was  five  feet 
of  water  on  the  office  and  cylinder 
press  room  floor. 

Grit  began  digging  out  of  the  mess 
Thursday  evening,  March  19,  as  the  re¬ 
ceding  flood  waters  left  their  burden 
of  mud  and  debris  behind.  A  crew  of 
more  than  100  men  cleaned  everything 
above  the  basement  during  the  next  24 
hours. 

Hoe  press  mechanics  and  the  foreman 
who  installed  the  Cutler-Hammer  con¬ 
trols  and  press  drivers  were  brought 
into  Williamsport  from  New  York  by 
airplane  Friday  afternoon,  and  set  to 
work  immediately  with  a  crew  of  men 
cleaning  the  press  and  drying  the  motors 
and  electrical  equipment. 

The  cellars  of  Grit  buildings  were 
emptied  of  water  late  Saturday,  March 
21.  although  it  was  Tuesday,  March  24, 
before  any  heat  could  be  gotten  into 
the  buildings.  Smudge  fires  in  the  press 
and  electrical  rooms  were  burned  con¬ 
tinuously,  and  by  9  o’clock  Saturday 
evening,  March  21,  one  end  of  the  big 
double  sextuple  press  was  turned  over 
for  the  first  time  since  the  floor  waters 
engulfed  it.  Three  hours  later,  at  mid¬ 
night,  Saturday,  March  21,  one  unit  of 
the  press  began  printing  a  special  eight- 
page  flood  edition  of  Grit  for  its  regular 
Sunday  morning  patrons,  thus  maintain¬ 
ing  the  S3-year  old  record  of  the  com- 
l)any  of  never  having  missed  an  edition. 
Forty  thousand  of  these  eight-page 
papers  were  printed,  containing  a 
graphic  pictorial  and  type  account  of 
the  catastrophe  which  had  hit  Wil¬ 
liamsport.  They  were  ready  for  de¬ 
livery  soon  after  4  o’clock  Sunday 
morning,  March  22. 

More  than  50  halftones  were  made 
and  printed  in  tliis  special  edition,  and 
the  incidental  mechanical  problems  for 
getting  out  this  edition  were  tremendous. 
Plumbers’  blow  torches  were  used  for 
the  necessary  zinc  heating  in  the  en¬ 
graving  department,  as  the  city  had  lost 
its  gas  supply.  A  coal  grate  was  con¬ 
structed  to  melt  stereotype  metal,  which 
had  turned  hard  as  rock  by  the  gas 
failure.  A  commissary  was  opened  in 
the  building  to  feed  the  hundreds  of 
workers,  as  no  restaurants  were  avail¬ 
able  in  the  flooded  business  section  of 
the  city. 

Flood  losses  suffered  by  Grit  have  not 
yet  been  completely  tabulated,  but  orig¬ 
inal  estimates  place  this  loss  at  $50,000 
minimum.  Nearly  $15,000  worth  of 
newsprint  was  destroyed. 

Wednesday  morning  eight  feet  of 
water  stood  in  the  press  room  of  the 
Taretitum  Valley  Daily  News.  Before 
the  crest  was  reached  that  afternoon, 
there  was  12  feet  of  water  in  the  build¬ 
ing.  Fortunately,  the  second  floor  was 
not  touched. 

Cut  off  from  every  other  town  within 
a  radius  of  40  miles  by  rampaging  rivers 
and  creeks,  Charles  P.  Howe,  publisher, 
George  D.  Stuart,  editor,  and  W.  A. 
Hawthorne,  mechanical  superintendent, 
hurried  to  Butler,  some  25  miles  distant, 
where  through  the  courtesy  of  the  pub¬ 
lishers  of  the  Butler  Eagle,  an  abbre¬ 
viated  edition  of  the  News  was  published 
that  afternoon. 

By  the  next  morning  the  water  had 


On  Friday  and  Saturday  the  Wilkes- 
Barre  Morning  Record  assisted  in  pub¬ 
lication  of  the  Evening  News  and  the 
Times-Lcader,  also  an  evening  paper. 
By  Tuesday,  March  24,  operation  was 
normal  again  in  all  city  plants. 

The  News  and  Tinies-Leader  were 
going  to  press  on  March  19  when  at  11 
o’clock  word  was  received  that  gas 
would  be  shut  off  at  noon. 

A  rush  was  made  by  the  evening 
papers  to  get  one  edition  out  The  News 
published  without  trouble.  Power  was 
shut  off  when  the  Times-Leader  had 
run  off  three-fourths  of  its  circulation. 
Col.  Ernest  G.  Smith,  publisher  of  the 


Times-Leader  arranged  for  a  power  W  ilkes-Barre  newspaper,  started  wurJ 
line  two  blocks  long  to  be  connected  as  usual  on  Wednesday,  completed  tiH 
with  the  plant  and  after  delay  of  two  day  and  continued  m  their  own 
hours  the  run  was  completed.  until  noon  Thursday,  when  they 

The  next  day  the  Morning  Record  lorced  to  shut  down  because  ol  lack T 
turned  over  its  14  machines  to  the  gas.  Friday  night  and  Saturday  attd 
X'evvs  ami  the  Times-Leader.  each  naner  noon  thev  coinuused  in  tho  x.- 


noon  they  composed  m  the  TimJ 
Leader  plant  ^ 

The  Lewistown  Sentinel,  only  dx. 
between  Harrisburg  and  lluntinsdul 
was  forced  to  go  to  Middleburg  ^ 


News  and  the  Times-Leader,  each  paper 
using  seven. 

The  News  set  its  type  on  these  ma¬ 
chines,  carried  it  across  the  street  to  its 

plant  and  stereotyped  in  its  own  plant  _ ^ 

by  sucking  gas  out  of  pipes.  The  Times-  niiles  away,  to  publish  its  edition  \Ve3 
Leader  composed,  stereotyped  and  nesday,  Thursday  and  Friday,  xijj, 
printed  in  the  Record  plant.  Both  even-  lfl»  19  and  20,  owing  to  flood  conditiiir. 
ing  papers  went  to  press  on  time.  ^f  Juniata  River.  Although  tJ 

The  Sunday  Independent,  the  fourth  waters  did  not  quite  reach  the  newsj 

paper  plant,  coming  to  within  a  M 


FREAKS  OF  THE  FLOOD  IN  THE  EAST 


'^HE  Tyrone  (Pa.)  Tinws,  a  weekly,  had  just  changed  hands.  The  new  pro¬ 


prietor  arrived,  literally  on  the  crest  of  the  flood,  and  found  his  new  enterprise 
completely  scattered  down  the  Juniata  river,  a  total  wreck.  The  plant  was  not 
insured. 


Before  his  death,  someone  asked  the  late  William  G.  Wright,  of  the 
Holyoke  Transcript-Telegram,  why  he  was  building  the  pressroom  in 
his  new  plant  (1929)  so  large  and  why  he  had  bought  such  a  large 
press.  “Perhaps  some  day,”  he  prophesied,  “we  may  have  to  print  all 
the  Western  Massachusetts  papers)  in  an  emergency  and  we  want  to  be 
ready.”  The  Holyoke  plant  did  sdmost  just  that  last  week. 


Fooled  by  failure  of  all  other  transportation  methods.  Circulation  Director 
Jack  Kenney  of  the  Hearst  Boston  lepers,  hitched  a  special  car  to  the  20th 
Century  Boston  section,  carried  the  Advertiser  to  Pittsfield  and  delivered  them 
from  there — a  circulation  scoop. 


block,  there  was  no  electric  power. 

Electric  service  came  on  again 
10  o’clock  Friday  night.  This  was^ 
ficient  to  turn  the  Sentinel’s  press  J 
Saturday,  although  it  was  necessary  1  ^ 
use  a  blow  torch  on  the  mat  drye^ 
there  being  no  gas  which  is  ordinary 
used. 

The  Bloomsburg  Morning  Press  wj 
the  first  paper  to  reach  the  strick; 
cities  of  Sunbury,  Williamsport  and  Je. 
sey  Shore  in  the  Susquehanna  Vails, 
and  both  literally  and  figuratively,  "v 
r^e  the  crest  of  the  flood,”  says’  C: 
Editor  Paul  Trescott. 

Sunbury ’s  papers  became  relief  hei: 
quarters,  and  their  resumption  date  wil 
uncertain.  Milton  Standard  doul 
when  it  could  resume. 


The  Sunbury  Daily  printed  in  tJ  1 


With  the  Springfield  Republican  and  Nett’s  both  in  the  Holyoke  Transcript 
plant,  none  of  the  jxipers  had  enough  type  to  fill.  Printers  hectically  switched 
tyi)e  from  one  i>aper  to  another  to  fill  for  an  edition.  The  Transcript  news 
editor  scoured  the  plant  for  a  flood  feature  tliat  had  lieen  set  up  in  the  early 
morning.  When  the  News  appeared  the  feature  was  on  page  five,  and  began : 

Transcript  reporter  made  a  survey  ...”  The  word  “Transcript”  was 
chiseled  on  the  press,  the  run  continued. 


of 


Simultaneous  production  of  the  Hartford  Times  and  New  Haven 
Register  was  achieved  on  the  New  Haven  shop’s  presses.  In  two  hours 
and  26  minutes  a  total  of  149,000  papers  had  been  printed,  one  16 
pages,  the  other  20  pages. 


F.  M.  Britton,  production  manager,  and  Cliarles  Clement,  telephone  man,  were 
carrying  sandbags  to  bolster  up  weak  sections  of  their  Nashua  (N.  H.)  Telegraph 
when  water  smashed  through  windows  of  the  building  and  nearly  drowned  them. 


Williamsport  (Pa.)  Grit  reporters  covered  a  story  from  their  own  windows 
when  eight  buildings  directly  across  the  street  burned  to  the  waterline — 10  feet 
above  the  street — with  fire  engineers  marooned  in  their  station  houses.  The  fire 


Shanwkin  News-Dispatch  plant  and 
Simbury  Item  in  the  plant  of  the  Me 
Carmel  Item. 

When  flood  waters  stopped  the  Lc;., 
Haven  Express'  printing  plant  March] 
18  the  staff  put  out  a  two-page  minsc 
graphed  sheet  at  the  Lock  Haven  SuiJ 
Teachers’  College. 

For  a  week  the  Renovo  Daily  Recorfl 
was  without  iwwer,  but  served  its  to»-j| 
and  vicinity  of  approximately  8,000  witii 
hourly  mimeographed  bulletins.  Ac 
current  was  available  but  the  plant 
equipped  for  DC. 

Tlie  Record  experienced  no  direc;| 
damage  by  flood,  being  located  on  hip. 
ground. 

Philadelphia  newspapers  were  una 
to  penetrate  the  inundated  sections  o; 
the  State  with  editions  carrying  deta! 
of  the  widespread  disaster  during  tn! 
worst  days  of  the  AckkI. 

Many  thousands  of 


papers  got 


constantlv  threatened  the  Grit  plant.  Meanwhile  photographers,  isolated  in  their  further  than  Lancaster  and  other  prind 

.cr-.  1 _  _ • _ 1.-; _ •  . _ c  .u-  _ _ ... _ ........... 


office,  were  busy  snapping  choice  pictures  of  the  unattended  fire. 


Outdoor  advertising  was  a  hard-hit  victim  of  the  flood  waters.  The 
Johnstown  Poster  Advertising  Company  lost  $50,000  when  40  poster 
panels  disappeared  into  muddy  waters  and  2,000  steel  sections,  three 
carloads  of  lumber  and  other  materials  were  swept  away  as  the  river 
hit  the  bill-board  factory. 


In  spots  where  publication  was  not  hampered,  circulation  rose  to  unprece¬ 
dented  heights.  With  some  of  its  Massachusetts  barely  able  to  get  out  a  few 
papers,  the  Worcester  Telegram  and  Evening  Gazette  broke  all  their  circulation 
records  with  a  net  press  run  of  141,200. 


Delivering  his  papers  in  a  canoe  .\lbert  Bellevrise,  15-year  old  Southbridge, 
Mass.,  carrier  was  swept  into  the  boiling  Cohasse  Brook  when  his  canoe  over¬ 
turned  March  18.  Passersby  saved  him  as  he  clung  to  a  fence-post,  murmuring : 
‘T  delivered  most  of  my  pai)ers.” 


Several  radio  fans  in  Northampton,  Easthampton  and  other  nearby  Massa¬ 
chusetts  communities  had  tuned  in  on  the  short-wave  broadcast  and  listened 
with  interest  to  the  two-way  conversation,  including  a  burst  of  profanity  from 
the  Northampton  Gazette  editor,  publishing  the  paper  in  Holyoke,  when  he  was 
informed  by  radio  that  some  of  the  editorials  had  been  “lost”  in  the  Transcript 
composing  room.  The  missing  editorials  were  discovered  under  another  galley 
of  type,  half  an  hour  before  press-time,  and  made  the  edition. 


The  Concord  (N.  H.)  Monitor’s  machinist-operator  went  on  doty 
Friday  morning  after  the  flood  began  to  recede  setting  up  a  milk 
separator  motor  to  run  his  linotype  and  remained  at  that  post  con¬ 
tinually  pouring  cold  water  through  the  motor  with  a  hand  hose  to 
prevent  the  motor  from  burning  out  before  Saturday  noon. 


The  Hartford  (Conn.)  Times,  publishing  its  paper  in  the  plant  of  the 
New  Haven  Register  and  Journal-Courier,  printed  its  photographs  for  two 
days  by  the  old-fashioned  sun-exposure  method. 


receded  enough  to  make  it  possible  to 
go  to  New  Kensington  Daily  Dispatch, 
three  miles  from  Tarentum,  where  the 
News  was  published  Thursday,  Friday 
and  Saturday. 

Damage  to  equipment  of  the  News  has 
been  estimated  at  $10,000. 


Publisher  Charles  P.  Howe  and  Sports  Editor  C.  B.  Schwartz  of  the 
Tarentum  (Pa.)  Valley  Daily  News  perched  precariously  on  a  window  ledge 
of  their  building  for  half  an  hour  after  they  had  ferried  to  the  plant  to  obtain 
type  for  publication  in  another  plant.  There  were  no  boats  in  sight  when  they 
got  ready  to  leave,  and  the  building  terrified  them  as  it  vibrated  constantly  with 
the  force  of  the  racing  flood  waters. 


pal  distribution  points  where  trains  werq 
halted  by  flood  waters. 

.\n  outstanding  feature  of  the  disas 
tor’s  coverage  was  a  pictorial  histo^  oi 
the  “flood  of  the  century”  publish^ 
Monday,  March  23  by  the  Philadelphii 
Evening  Bulletin.  It  occupied  six  iulj 
pages. 

LeRoy  Greene  reporter,  and  Williaaj 
(“Chick”)  Windsor,  were  among  thi 
first  newspapermen  to  reach  Johnsto»r] 
They  made  the  trip  by  automobile  w 
Harrisburg,  Shippensburg,  Carli-'d 
Chambersburg  and  McC<  mnellsburgl 
joining  a  State  police  relief  caravan  aj 
the  latter  place  and  traversing  a  \vasl«| 
out  concrete  road  which  collapsed 
few  hours  after  they  went  over  it. 
Harrisburg  the  newsj»permen  werj 
told  siKh  a  trip  was  “impossible"  aaj 
they  would  be  “killed  for  certain” 
they  attempted  to  make  Johnstown. 

Harry  G.  Proctor,  Philadelphia  E 
ning  Bulletin,  and  George  M.  Ma» 
hinney,  Philadelphia  Inquirer,  travel^ 
by  train  more  than  1,000  miles  to  rea. 
Pittsburgh. 

Dominic  Ligato,  Bulletin  staff  i)hoi 
grapher,  pitched  in  to  assist  in  rtb 
work  in  Sunbury  after  making  his  p: 
tures  following  his  arrival  with 
Philadelphia  relief  caravan  Tliursda) 
afternoon.  .\nother  Bulletin  photj 
grapher,  Charles  Newman,  was  pre'^-’ 
into  service  at  Wilkes-Barre  as  a  men 
her  of  a  guardsmen’s  rescue  boat  ere' 
because  of  his  experience  in  hanmi'| 
l)oats.  He  assisted  in  saving  five  nO'' 
victims  and  related  how  others  on  roo 
tops  screamed  for  help  as  the  gmrde 
men  took  the  others  away  to  hig> 
ground. 

Evelyn  Shuler,  Philadelphia 
Ledger  reporter,  drove  w'ithin  20  m*-" 
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of  Wilkes-Barre,  only  to  be  halted  by 
rising  flood  waters.  She  picked  her 
,^y  over  mountain  roads  through 
heavy  fog  Wednesday  night  and  finally 
got  into  the  stricken  city  early  Thurs¬ 
day.  She  traveled  more  than  300  miles 
to  ^e  a  130-mile  journey. 

.\nother  woman  reporter,  Julia 
O’Kwfe.  daughter  of  the  night  editor 
of  the  Philadelphia  Inquirer,  flew  from 
Bustleton  .\irport  to  Sunbury  with  a 
consignment  of  anti-toxin.  Unable  to 
land  at  the  airport  in  Sunbury,  her 
p|anf  made  an  emergency  landing  in  a 
feld  outside  the  city. 

Larry  Keighley,  Ledger  photographer, 
who  was  the  first  to  arrive  in  Williams¬ 
port  after  it  was  cut  off  from  the  out¬ 
side  world  for  two  days,  paid  40  cents 
a  gallon  for  gasoline  in  making  neces¬ 
sary  detours.  After  making  his  pictures 
it  was  necessary  to  travel  80  miles  to 
Shamokin  to  put  his  plates  on  a  train 
to  Philadelphia. 
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CONNECTICUT 

.Although  no  Connecticut  newspaper 
plants  were  seriously  affected  by  flood 
water,  the  stoppage  of  electric  power 
due  to  inundation  of  utility  generators 
caused  three  dailies  to  accept  the  hos¬ 
pitality  of  publishers  in  nearby  cities. 

The  Hartford  Courant  kept  its  long 
publication  record  clean  by  removing 
to  the  plant  of  the  Neiv  Britain  Herald. 
The  Nciv  Haven  Register  and  Journal- 
Courier  offered  the  facilities  of  their 
plants  to  the  Hartford  Titnes,  and  they 
were  accepted. 

Practically  no  flood  insurance  was 
held,  the  insurance  companies  reported. 

The  Courant  found  that  its  supply  of 
newsprint  was  useless  on  the  New 
Britain  presses,  as  the  Courant’s  rolls 
measured  69  inches,  compared  with  the 
Herald’s  71-inch  paper.  The  Bridgeport 
Post-Telegram  and  the  Springfield 
(Mass.)  Republican  sent  in  about  20 
tons  of  paper  of  the  required  size.  Both 
Hartford  newspapers  printed  smaller 
editions,  and  the  difference  in  their 
typographical  appearance  was  noticeable 
to  their  readers,  but  earlier  deadlines 
made  it  possible  to  meet  trains  and  get 
out  to  other  distribution  centers  nearly 
on  time. 


NEW  YORK 
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Flood  conditions,  while  not  so  serious 
as  in  Pennsylvania,  Ohio,  and  New 
England  States,  were  sufficiently  trou¬ 
blesome  in  sections  of  Central  and 
Southern  New  York  last  week  to  result 
in  several  lost  editions  and  to  force 
larger  papers  to  take  to  the  air  for 
adequate  coverage. 

A  driving  sleet  storm  interrupted 
power  service  and  temporarily  delayed 
wire  facilities  for  the  Cornell  Daily 
Sun  and  the  Ithaca  Journal  at  Ithaca 
Monday,  March  16. 

The  Journal’s  Associated  Press  wires 
were  down.  Telephone  and  telegraph 
wires  were  cut.  Short-wave  radio  re¬ 
mained  as  the  transmitter  of  Station 
WESG  of  the  Elmira  Star-Gazette, 
located  at  Cornell,  went  dead  because 
of  power  line  breaks.  The  Journal’s 
power  was  not  affected. 

Jack  Herson,  Journal  machine  oper¬ 
ator,  set  up  his  amateur  station, 
AV8KXR,  and  began  sending  and  re¬ 
ceiving  messages.  To  the  Associated 
Pre«,  .\lbany  bureau,  via  Herson’s 
station,  another  in  Rome,  N.  Y.,  Fritz 
Updike,  city  editor  of  the  Rome  Sen¬ 
tinel,  went  this  message  from  its  Ithaca 
correspondent,  William  J.  Waters,  news 
editor  of  the  Journal:  “Ithaca  isolated, 
all  wires  down.  Sleet.  Waters  re¬ 
ceding.” 

The  .\.  P.  immediately  arranged  with 
the  Auburn  Citizen- Advertiser  to  send 
duplicate  copy  via  automobile.  The  car 
left  .Auburn  at  1 1 :30  a.  m.  and  reached 
Ithaca  at  1 :15  p.  m. 

A  fire  department  helped  Edward  J. 
Bonville  publish  his  Au  Sable  Forks 
Adirondack  Record  (weekly),  when  the 
plant  was  flooded. 

.  Otherwise,  publication  of  newspapers 
'n  the  Glens  Falls  area  was  little  ham¬ 
pered  by  the  ravages  of  the  East’s 
greatest  flood  since  the  turn  of  the  cen¬ 
tury. 


OHIO 

Newspaper  publishers  in  Portsmouth 
and  at  points  50  miles  up  and  down  the 
Ohio  valley  were  more  fortunate  this 
year  as  floodwaters  from  the  East  of 
Pittsburgh  reached  this  section. 

The  Manchester  Sigital  and  the 
Ripley  Bee  were  the  only  plants  to 
suffer  flood  damage.  Six  inches  of 
water  stood  on  the  floor  of  the  Ripley 
Bee  office  Tuesday. 

Editor  Ray  Wilkerson  of  the  Man¬ 
chester  Signal,  morning  daily,  did  not 
print  Monday,  Tuesday  and  Wednes¬ 
day  mornings.  Some  machinery  was 
dismantled.  Large  pieces  were  coated 
with  heavy  grease  and  the  Linotype  was 
placed  on  a  platform  several  inches 
above  flood  level.  Water  stood  two 
feet  deep  around  the  plant. 

That  more  extensive  damage  did  not 
result  from  the  high  waters  is  attributed 
to  the  warning  spread  along  the  valley. 
The  Steubenville  Herald  Star,  pre- 


CONNEC’nCUT 

Hartford  Courant — Forced  to  leave  plant 
Printed  by  New  Britain  Herald. 

Hartford  Times — Printed  by  New  Haven 
Register  and  New  Haven  Courier- Journal. 

Middletown  Press — Printed  in  the  Meriden 
Morning  Register’s  plant. 

Windsor  Herald — Lost  power,  publication 
delayed. 

MAINE 

Augusta  Daily  Kennebec  Journal — Press 
Room  flooded. 

MASSACHUSETTS 

Athol  Daily  News — Published  in  Gardner. 

Fitchburg  Sentinel — Lost  power,  publica¬ 
tion  delayed. 

Lawrence  Eagle — Suspended  and  power 
failed  and  water  rose  around  plant.  Later 
published  by  Lowell  Courier-Citizen. 

Lawrence  Tribune — Published  by  Boston 
Globe.  Damage  estimate  at  $15,000. 

Lawrence  Telegram  —  Missed  Saturday, 
printed  Sunday  by  Lynn  Telegram-News. 

Lawrence  Sunday  Suit — Unable  to  publish 
Sunday. 

Lawrence  Sunday  Star — Published  in  Derry 
(N.  H.)  News-Enterprise  plant. 

Northhampton  Hampshire  Gazette — Forced 
to  the  Holyoke  Transcript  Telegram. 

Peabody  Times — Press  room  flooded,  paper 
moved. 

Peabody  Enterprise — Press  room  flooded. 

Southbridge  Evening  News — Plant  flooded, 
extra  handsetting  and  job  done. 

Springfield  Union — Plant  flooded,  light 
power  and  telephone  out,  printed  by  Holyoke 
Transcript. 

Springfield  Evening  Union — Plant  flooded, 
printed  by  Chicopee  Weekly  and  later  Hart¬ 
ford  Courant.  Forced  from  plant  and  later 
published  at  Southbridge  weekly  plant. 

Springfield  Republican — Moved  to  Holyoke 
Transcript. 

NEW  HAMPSHIRE 

Concord  Daily  Monitor — Printed  with 
tractor  at  Rumford  Press  when  power  failed. 

Franklin  Journal-Transcript — Slight  damage. 

Milford  Telegram — Lost  news  stock. 

Nashua  Telegraph — Plant  flooded,  one  page 
set  by  hand.  Estimated  damage  twenty  to 
thirty  thousand  dollars.  Published  abbrevi¬ 
ated  edition  at  Milford  Cabinet  then  at 
Waltham,  Massachusetts. 

Peterboro  Transcript — Minor  damage,  pub¬ 
lished  at  Keene  Sentinel. 

NEW  YORK 

Au  Sable  Forks  Adirondack  Record — Plant 
flooded.  Publication  made  possible  by  fire 
department.  Damage  $1,000. 

Dansville  Daily  Breeze — Missed  Thursday 
edition. 

Croton  Journal  and  Courier — Published  in 
Cortland. 

Elmira  Advertiser,  Star-Gazette  &  Telegram 
— Steam  heating  plant  disabled. 

Hoosick  Falls  Standard  Press — Out  of 
power,  was  assisted  by  the  Washington 
County  Post  at  Cambridge. 

Horseheads  Chemung  Valley  Reporter — 
Forced  to  Watkins  Glen  by  high  water. 

OHIO 

Mingo  News — Lost  considerable  stock  and 
plant  damage.  Edition  delayed. 

Marietta  Times — Under  six  feet  of  water. 


dieted  a  crest  of  54  feet  24  hours  before 
the  river  reached  its  height  at  Steuben¬ 
ville.  The  crest  was  52.6,  setting  an 
all  time  record. 

The  Mingo  News,  a  semi- weekly,  suf¬ 
fered  loss  of  stock  and  slight  damage  to 
equipment.  The  Friday  edition  was  de¬ 
layed  until  Monday  and  the  paper  was 
reduced  to  half  size. 

The  Martins  Ferry  (O.)  Times,  had 
an  extra  ready  to  go  when  power  failed 
Thursday  at  9:40,  delaying  publication 
until  an  emergency  hookup  was  effected 
shortly  after  dark.  Friday  saw  full 
service  with  an  extra  issued  in  the  fore¬ 
noon  especially  for  Wheeling,  W.  Va., 
which  was  without  papers  printed  there, 
the  Intelligencer  and  News-Register 
issuing  in  Moundsville  Journal  plant. 
Wheeling  is  across  the  Ohio  from  Mar¬ 
tins  Ferry. 

WEST  VIRGINIA 

The  Clarksburg  (W.  Va.)  Exponent 
(Continued  on  page  62) 


Wellsville  News — Scrapped  publication 
March  21  being  unable  to  obtain  newsprint. 

Martins  Ferry  Times — Power  failed,  de¬ 
laying  publication. 

Manchester  Signal — Missed  three  days, 
water  standing  on  floor. 

Ripley  Bee — Water  damaged  plant. 

Bennington  Banner — Damaged. 

PENNSYLVANIA 

Elkland  Journal — Forced  to  print  at  Potter 
County  Enterprise.  Coudersport,  Pennsyl¬ 
vania  and  later  in  Westfield  Free  Press. 

Harrisburg — Steam  ofl,  published  under  dif¬ 
ficulties. 

Johnstown  Tribune  &  Democrat — Suspended 
completely.  $8,000  newspaper  loss. 

Lewiston  Sentinel — Forced  to  Middleburgh 
Press  by  power  failure. 

Lockhaven  Express — Press  Room  flooded. 
Two-page  mimeograph  sheets  issued. 

McKeesport  Daily  News — Power  out,  fire 
pumpers  kept  water  from  doing  serious 
damage.  Paper  moved. 

Middleburg  Post — Delayed  edition  until 
Wednesday. 

Pittsburgh  Post-Gazette  —  Presses  under 
water,  printed  at  New  Castle  News  and  later 
shifted  to  Youngstown  Vindicator. 

Pittsburgh  Press — Over  $1,000,000  damage 
with  presses  completely  under  water.  Moved 
to  Washington  Observer  and  put  out  limited 
runs  at  the  Uniontown  Herald,  Youngstown 
Telegram  and  Cleveland  Press. 

Pittsburgh  Sun-Telegraph — Published  in  the 
plant  of  Greensburgh  Tribune  &  Review. 

Punxsutawney  Spirit — Flooded,  estimated 
loss  $10,000,  principally  paper  lost. 

Sunbury  Daily — Washed  out  plant,  printed 
in  Shamokin  News-Dispatch  plant. 

Sunbury  Item — Published  by  Mt.  Carmel 
Item. 

Tarentum  Daily  News — Damage  of  $20,000 
Forced  paper  to  Butler  and  New  Kensington. 

Tyrone  Herald — Copy  flooded  out  by  nine 
feet  of  water  in  building.  Temporarily  pub¬ 
lished  from  Altoona  Tribune. 

Tyrone  Times — Weekly  plant  washed  away. 

Vandergrift  News — Published  by  the  Jean¬ 
ette  Dispatch. 

Wilkes-Barre  Evening  News,  also  Times 
Lcoder— Assisted  by  Morning  Record  when 
gas  was  shut  oS. 

Williamsport  Sun-Gazette — Missed  several 
issues.  Considerable  damage  to  press  room. 

Williamsport  Grit — Had  five  feet  of  water 
on  the  first  floor  of  the  main  office  building 
and  eight  feet  on  the  press  room  floor. 
Three  hundred  tons  of  newsprint  lost  in 
storage  and  three  other  carloads  ruined.  Esti¬ 
mated  damage  $50,000. 

VERMONT 

Brattleboro  Reformer — Power  failure  forced 
paper  to  Greenfield  Recorder-Gazette  for  two 
days. 

WEST  VIRGINIA 

Follansbee  Review — Flooded  with  loss  of 
news  stock  and  damage  to  equipment.  $1,500 
damage. 

New  Cumberland  Couriet — Flooded  with 
loss  of  stock,  damage  to  equipment.  Suspend¬ 
ed  publication  temporarily. 

Wellsburg  Daily  Herald — Suspended  five 
days,  damage  $1,000, 

Weekly  newspapers  at  Ravenswood,  St. 
Marys  and  Pt.  Pleasant  suspended. 


1,700 

Photographs 

appear  in 

PHOTOGRAPHY 
YEAR  BOOK 

• 

GUIDE  to  the  world'* 
camera  art. 

Never  before  has  so  ambitious 
a  project  been  embarked  upon. 
’The  actual  sise  is  12>^  ins.  by 
I0}i  ins.,  containing  464  pages 
with  over  1,700  examples,  80 
being  full  page  illustrations,  the 
whole  weighing  no  less  than  6  lbs. 
Not  only  does  the  book  provide 
superb  examples  of  photographic 
art;  it  contains  hundreds  of 
illustrations  showing  how  pho¬ 
tography  is  being  used  for  com¬ 
merce  and  industry,  medicine, 
science,  research,  etc. 

Great  photographers,  such  as 
Edward  J.  Steichen,  Horst, 
Professor  Moholy-Nagy,  Lejaren 
k  Hiller,  Shaw  Wildman,  Ralph 
Kunfalvi,  Man  Ray,  Paul  Wolff 
and  others  contribute. 

Not  merely  a  work  of  artistic 
achievement,  but  a  record  of 
practical  utility  to  every  user, 
present  or  potential  of  photo¬ 
graphic  illustration. 

PANORAMA 

H«r«  indeed  U  sometbinf  for  everyone 
who  ia  interested  in  photogrephys  from 
those  who  are  involved  in  the  most 
advanced  forms  down  to  the  amateur 
who*  Kodak  in  hand*  starts  on  bis 
first  photographic  adventure.  The 
pages  of  this  book  are  a  panorama  of 
accomplishment  crowded  with  sug* 
gestions  and  hints. 

— Morning  Post, 

REMARKABLE 

A  remarkable  production.  Amateur 
photographers  will  find  in  this  year 
book  a  very  competent  guide.  The 
professional  will  find  the  year  book  at 
least  as  valuable*  giring  him  stimu¬ 
lation  to  many  new  ideas.  The  repro« 
duction  and  printing  are  both  admirable 
throughout  the  volume. 

— Shs^uid  Tolegrapk, 

FASCINATING 

The  veriest  dabbler  in  photography* 
or  the  expert  professional*  will  find 
this  a  veritable  Rood  of  stimulating 
ideas  and  an  abundant  draught  of 
beauty.  You  are  perfectly  safe  in 
putting  this  fascinating  collection  in 
the  spare  room:  your  guest  will  revel 
in  it  —  and  it  is  too  large  to  be 
borrowed! 

—**Bookd  y#u  Shouid  Julg, 

e  e  e 

This  is  a  thoroughly  up-to-date  and 
reprsssntatiTe  book*  of  international 
seopa. 

— John  •'  Londen**  fPooklg,  Jtdjf  27, 

a  e  a 

Truly  rasaarimbla  axamplae  of  tba 
camara*s  scopa. 

Loodr  Morturg,  Juno  7* 


SEND  FOR  FREE 
ILLUSTRATED 
BOOKLET 

"The  Publishers  ‘Photography’ 
48  Fetter  Lane,  London,  E.  C.  4 
Talephonei  CENtral  9064 


75  PAPERS  LISTED  AS  FLOOD  SUFFERERS 


Following  is  a  partially  complete  list  of  newspapers,  daily  and  weekly, 
affected  by  the  flood  last  week  and  early  this  week.  Inclusion  here  does 
not  mean  actual  damage,  though  most  of  these  papers  suffered  some  loss.  Part 
of  them  were  forced  from  their  plants  through  power  failure.  Some  of  them 
suspended  for  short  periods.  The  actual  affect  is  indicated  after  the  name  of 
each  paper : 
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begins  to  sag  or  where  quick,  overnight  change 
of  appeal  is  needed  to  raise  the  sales  figures 
by  RAPIDLY  meeting  ever -changing  local 
conditions. 


National  Advertisers  Go  Local 


The  trend  in  national  distribution  is  clearly 
toward  a  closer  use  and  control  of  local  adver¬ 
tising. 


Take  the  U.  S.  Rubber  Company  for  example. 
In  1935  they  backed  U.  S.  Tire  dealers  by  con¬ 
centrating  a  larger  share  of  their  advertising 
appropriation  in  key  centers  throughout  the 
nation.  This  Major  Market  Newspaper  Cam¬ 
paign  proved  its  value  time  and  again  in 
rapidly  meeting  local  conditions. 


Maxwell  House  Coffee  has  steadily  been  in¬ 
creasing  its  use  and  control  of  local  mediums, 
so  has  Canada  Dry  and  the  Ford  plan  of 
dealer  dictation  over  local  advertising  is  no 
longer  news. 


Go  Local— To  Profits 

For  the  Plus-Profits  of  1936 


USE  NEWSPAPERS! 


PAB  DOMINATE]CONCENTRATED  BUYING  AREAS 


IROR 

iE 

BUNE 
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Fall  River  Herald  News 
Gannett  Newspapers 
Hartford  Courant 
Honolulu  Star-Bulletin 
Johnstown  Democrat 
Johnstown  Tribune 


Louisville  Times 
Louisville  Courier-Journal 
New  York  Daily  News 
New  York  World-Telegram 
New  York  Sun 


Providence  Journal 
Providence  Bulletin 
St.  Paul  Dispatch 
St.  Paul  Daily  News 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 
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Editor  &  Publisher  for  March  2  8,  1936 


1935  UN  AGE  PLACED  BY  2730  ACCOUNTS 

Further  Figures  on  Newspaper  Space  Used  by  Automotive  and  General  Advertisers,  Supplementing 

Last  Week’s  List  of  Leaders 


TOTAL 

LINAGE 

HEATING  AND  PLUMBING 
MitceUaneous 

General  Electric  Air  Conditioner.  18,459 


LJEKEWITH  Editor  &  Publisher  presents  the  third  and  last  installment 
^  (.copyright  1936  by  Media  Records.  Inc.)  of  linage  used  in  369  daily  owd 
Sunday  newspapers  of  95  important  cities  by  all  automotive  and  general  advertis~ 
ers  who  bought  netvspaber  space  in  three  or  more  of  those  cities  in  1935. 


Marmola  . 

Mayo,  Dr.  W.  B . 

McCIeary,  Ur.  T.  G... 


As  Pointed  out  last  week,  the  figures  given  here  cannot  be  taken  as  com-  McCoyi  Cod  Liver  OU  Tableu 

•  -  ..  ^  .  t  .•  _  _ I# _  _.f  ai--  a. _ J  Analax  . . 


.^0  pu,e  record,  o!  mwspat^r  uUa,  by  ii^s,  M&l  isSd  K 

Hopper’s  Coke  .  428,149  iccts  listed  here  Were  adi’ertised  in  newspapers  outside  the  369  here  covered,  McKessons  Products .  1,(^ 

Minneapolis-Honey  well  Belt.  Co..  50,383  some  advertisers  who  preferred  small-city  newspapers  may  not  be  listed  McKessons  Vitamin  Concentrate 

■•••a;;; .  here  at  all.  However,  the  linage  reported  in  this  series  represents  more  than  half  f't' T'rMtmMt . 

pUh  Oil— Kerosene  1L997  the  Space  bought  and  the  great  bulk  of  expenditures  by  automotive  and  general  ^,ei„hardi  Treatment,  E.  i%] 

Pres-To-Logt  .  51.196  adz'ertisers  in  newspapers.  Mentbolatum  .  269,uo 


Pres-To-Logt  . " 

Refrigeration  &  Air  Conditioning 

Inst . 

Semet  Solvay  Coke  . 

Softette  . 

Strang  Air  Conditioner  . 

Union  Burner  Oil  . 

Weil  MicLain  Prods . 

Westinghouse  Air  Conditioning. . 
York  Air  Conditioner  . 

INSURANCE 

Acacia  Mutual  Life  Inc.  Co . 

Aetna  Casualty  &  Surety  Co . 

Aetna  Life  Inc.  Co . 

American  Accident  Inc.  Co . 

American  Auto.  Ins.  Co . 

American  Credit  Indemnity  Co. 

of  N.  Y.  . . 

American  Mutual  Liability  Ins. 

Co . 

Atlantic  Life  Ins.  Co . 

Bankers  Life  Ins.  Co.  of  Des 

Moines,  Iowa  . 

Berkshire  Life  Ins.  Co . 

Business  Mens  Assurance  Co . 

California  Western  State  Life  Ins. 

Co . 

Conn.  General  Life  Ins.  Co.  of 

Hartford  . 

Conn.  Mutual  Life  Ins.  Co . 

Conservative  Life  Ins.  Co.  of 


846  - 

46,643 
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4,896  Finlav  Strauss  . 

26,996  Gruen  Watches  . 

11,861  Hamilton  Watch  . 

5,335  International  Silver  Co. 

18.049  Keystone  Co . 

Lane  Co.  Prods . 

Satir  Jewelry  Co . 

34,744  Swank  Jewelry  Prods.  . 
915 

23.566  MEDIC 

1.154  .V2851  . 


TOTAL 

LINAGE 

1,020 


1,020  Electro  Thermal  Co . 

3,638  Electrosol  ..... . .  ••••••• - 

8,712  Elkin  Modern  Labs.  Products. 
26,148  Elliott's  Erbalm,  Dr . 


Emerson’s  Bromo-Seluer  .  117,813  Moroline 


Mentbolatum  . . .  269,620 

;  Mentbolatum  Mist  .  2,4S9 

TOTAL  Mercirex  .  6,6*7 

Midol  . 4713)26 

Milburn’s  Health  &  Nerve  Pills..  21,902 

Minit— Rub  .  75,656 

Minra  .  2.0*9 

It  lio  Mistol  Drops  .  20,9*6 

Moones  Emeral  Oil  .  128,852 


1,259  Eno  Effervescent  Salt 

L004  Entromul  . . . 

9,208  Eopa  Neuritis  Tablets 
Espotabs  . 


Mosby’s  Indo-Vin  . 

11  Mothers  Friend  . 

Mother  Grays  Sweet  Powder... 
Mcther  Nature  Products  . 


. .  jA  MothersilTs  Seasick  Remedy 


141,645  .■\.1).S.  Remedies 

.\.K.  Tablets  ... 
59,649  Absorbine,  Jr.  .. 

.\cousticon  . 


Ezol  Tablets  . 

E-Z  Tablets  . 

'c'soa  F  &  F  Cough  Lozenges . 

j"’",  Fairyfoot  Products  . 

to'cnc  Father  John’s  Medicine . 

lo’ooA  Faultless  Rupture  Appliance. 


.  .Murphy,  R.  0 .  5,93* 

Musterole  .  314,600 

Nacor  .  32,616 

Nacor  Kaps  .  41,034 

Nasaldor  .  5,161 

Natex  .  52,177 


8.697 

iOU 

269,t>20 

JCUJ 

2.459 

]CU3 

6,6*7 

AH 

21,902 

flit 

75,656 

2,0*9 

;rT- 

20.9*6 

'ih‘ 

!ir( 

128,852 

71.1*3 

499,642 

79,264 

12,707 

5,567 

}' 

3,452 

r' 

5,93* 

;  ) 

314,600 

32.616 

41,034 

!ni 

.  26.878  .Sequin  .  39.290  .  87  502  ' 

Life  Ins.  Co  ..........  2.620  Adler.ka  .  144.468  Allows  ^rup 'i  r.:::  i!  i:: 


Agar  &  Oil  Wafers  . . , . 

24,869  Aiiflow  .■Xrch-Ezurs  . 

4,839  Air-O-Matic  .^rch  Support 

5,549  Alka  Fodrin  . 

Alka  Oran  . 

8,273  ,Mka-Seltzer  . 

Allcock’s  Plasters  . 

21,929  Allenru  . 

21,566  Allen’s  Foot  Ease  . 


Fellows  Syrup  . 

TofiS  Fischer  Protector  . 

FUischmanns  X  R  Yeast . 

i’lfn  Fletcher’s  Castoria  . 

4t*20  Floratone  Co . 

Foley’s  Honey  Sc  Tar  Compound. 
9S’27l  Foley’s  Pills  . . V..... 


■‘'’■/n?  Nature’s  Remedy  . 

,7-,  Necarb  Tablets  . 

^^q’aqi  Newell  Pharmacal  Co . 

erSfo  Nixon’s  Products,  Dr . 

Norforms  . 


ig’cot  ^5''':  .  NorwYcrPhkrmacaVCo!' Product's 


98,503  Foot  Health  Products 
23,383  Formula  R.  C.  27... 


.\o-Vex  .. 
Noxacorn 


mservattve  Life  Ins.  Co.  of  Allimin  Garlic  Tablets  .  9.180  Freezone  .  274,041 

America  . .  1.986  Anacin  . .  1,754  Friedman,  Dr.  David  .  2,411 


Continental  Casualty  Co . 

Continental  Life  Ins.  Co . 

Employers  Mutuals . . 

Equitable  Life  .Assurance  Society 

of  the  U.  S . 

Equitable  Life  Ins.  Co.  of  Iowa. . 
Excelsior  Life  Ins.  Co.  of  N.  Y.. 

Fidelity  Mutual  Life  Ins.  Co . 

Guardian  Life  Ins.  Co.  of  Amer¬ 
ica  . 

Home  Life  Ins.  Co.  of  N.  Y . 

Illinois  Bankers  Life  Assurance 

Co . 

Industrial  Health,  Accident  &  Life 

Ins.  Co . 

Institutional  Insurances  . 

John  Hancock  Mutual  Life  Ins. 

Co . 

Kansas  City  Life  Ins.  Co . 

Liberty  Mutual  las.  Co . 

Life  Ins.  Co.  of  Va . 

Lincoln  National  Life  Ins.  Co... 

Loyal  Aid  Fraternity  Ins . 

Lumberman’s  Mutual  Casualty  Co. 

Manufacturers  Life  Ins.  Co . 

Maryland  Casualty  Co.  of  Balt.. 

Mass.  Mutual  Life  Ins.  Co . 

Metropolitan  Life  Ins.  Co . 

Michigan  Mutual  Liability  Co.... 
Minnesota  Mutual  Life  Ins.  Co. . . 
Mutual  Benefit  Life  Ins.  Co.  of 

Newark  . 

Mutual  Life  Ins.  Co.  of  N.  Y... 
National  Life  &  Accident  Ins.  Co. 

of  Tenn . 

National  Life  Ins.  Co.  of  Vermont 

National  Protective  Ins.  Co . 

New  England  Mutual  Life  Ins. 

Co.  of  Boston  . 

New  York  Life  Ins.  Co . 

North  American  Accid.  Ins.  Co. 

of  Chicago  . 

North  American  Life  Ins.  Co.  of 


16.081  Arbolene  Tablets  .  9,512 

7.173  Arren  Tablets  .  326 

83,030  .\rtlee  Remedv  Co .  1,341 

.^rzen  Nasal  Oil  .  1.980 

32,556  .4rzen  Rub  .  628 

13,386  Aspironal  .  31,142 

18’267  Aspirub  .  9,703 

883  Audi-Ear  .  630 

^  B.  C.  Remedy  .  291,182 

4’689  Baalmann’s  Gas  Tablets .  49.201 

2.173  Ballard’s  Snow  Liniment .  1,819 

Bayer  -Aspirin  .  1,161,264 

31,078  Beecham’s  Pills  .  90,833 

Bel-Caps  .  3,238 

25.228  Bell-Ans  .  195,973 

238,404  Ben-Gay  .  271,430 

Blackburn’s  Balmwort  Tablets _ _  85.745 

4l’0^  Blackburn’s  Products  .  52.549 

6’5W  Blossers  Medical  Cigarettes,  Dr...  17,953 

95’385  Blue  Jay  Corn  Plasters .  207,653 


9,512  Frontier  Asthma  Treatment . 

326  Frye’s  Pancrea  Bismuth . 

1,341  Gall-Flo  . 

1.980  Geba  . 

628  Gino  Pills  . 

31,142  Glannux  Compound  . 

9,703  Glanbray  . 

630  Glendage  Tablets  . 

291,182  Gold  Medal  Haarlem  Oil  . 

49,201  Gurdshell’s  All  Healing  Salve,  Dr. 
1,819  Grant  Epilepsey  Treatment,  Dr, 

,161,264  F.  E . 

90,833  Grays  Ointment  . 

3,238  Grove’s  Bromo  Quinine  . 

195,973  Grove’s  Emulsified  Nose  Drops... 

271,430  Grove’s  Tasteless  Chill  Tunic . 

85.745  H.  B.  Cough  Drops . 


^^”9  Omega  Oil  115!864 


i'iil  Ovaltino .  2,573;012 

c’uuQ  Owens  Treatment,  Mrs.  Mildred,.  15,556 

1’.  T.  M.  Formula  .  10,00* 

asio?  Faddock,  Dr.  E.  E .  10,721 

clo’cni  Fas*  Treatment,  E.  R .  15,20* 

Papes  Cold  Compound  .  44,71* 

Papes  Diapepsin  .  76,174 

,  Parmint  .  34,637 

Vji?  Fedodyne  .  8,520 

<;tB’7ca  Fenetro  Nose  &  Throat  Drops...  95.249 

57  072  Fenetro  Salve  .  175,494 

57500  Fen-O-Rub  .  111,675 

Pepso  Ginger  .  5,957 

5070  Petussin  .  76,859 


52.549  H.  F.  Foot  Remedy .  51079  ’A:::""; .  itv 

17.95?  l>"P?rt  Co .  .1,828  tX'”  ’ " ' '  ” " 


Blue  Jay  Corn  Plasters .  207,653  Haines  Golden  Treatment .  24,392  pi  ® ‘ r  'MVJn.VA .  7ii’' 

Blue  Star  Ointment  .  106,322  Hall’s  CaUrrh  Medicine  .  1,884  pt'"  ’ 


20,191  Boies,  N.  H . 

,53  Bon  Kora  . 

5.763  Boro-Pheno  Form  . 

"5,511  Bronchuline  Emulsion  . 

*’"1  Brooks  Rupture  Appliances  ... 

Buckely’s  Mixture  . 

231’780  Buengers  Me-Ba  . 


25’380  Bukets  .  132i664  Histeen 


762  Hall’s  Expectorant  . . 

56,833  Health  Products  Corp . 

3,659  Hemerald  . 

31,055  Hem-Roid . 

30,613  Hestand  Clinic  . 

65,673  Heumann  &  Co.,  Treatment,  1. 
2,635  Hill’s  Nose  Drops . 


4,565  Bumstead’s  Worm  Syrup 


-  ouiiisicau  s  worm  syrup .  12,838  Hoermann’s  Treatment,  Dr.  Rud.  joo  p-  1,1.. _  r  j'  p  7 

Calafo  Products  .  29,614  Home  Drug  Co.,  Remedies .  22,048  S’  V"**"'** •  • '  ’ 

6’712  Cal-Aspirin  .  28740  Hughes  Pr^.,  K.  A .  2:954 

18,069  Caldwell’s  Pine  Balm,  Dr .  159,830  Humphrey’s  No.  11 .  29,656  Compound, 


6*104  Treatment  8c  Advisory 

*  1*686  Fierces  A-Nuric  Tablets,  Dr . 

j  It" 507  Pierces  Favorite  Prescription,  Dr. 
7*920  P’^f*s  Golden  Medical  Discovery, 

14’l09  Ptos.  Glycerine  Cough  Drops 

57:335  Fineo’enn  . 

_ T  r* 


7  77«  Caldwell  Syrup  of  Pepsin 
California  Syrup  of  Figs 

Callous  Ease  . 

30.800  Calotabs  . 

17  017  Campho-Phenique  . 

Candy  Cod  . 

64,823  Cannaday,  Dr . 

Capillaris  X  . 


533,660  Hu-Sol  Nose  8c  Throat  Drops.... 

43,346  Hyal  Treatment  . 

1,283  Hydrosal  . 

66,830  Hygo  . 

7,790  I.  V.  C.  Pearls . 

2,849  Imperial  Remedy  . 

1,994  International  Formula  . 

6,700  lod-lse  . 


2.374  p.Ly'l*®  E. 

7,250  E'so.*  . 

16,973  S®  **1!" 


Ploughs  Products  . 

lAloi  Water  .  161.J74 

28  826  . 

2  382  Powers  Relief  .  2.0M 

2*843  Premek  33  . 

39:661  Prescription  No.  69  .  8.M0 

39*453  Prostex  Co . 

yi’yoi  Psoriasis  Treatment  .  i.577 

c’504  Psoriatex  .  6,W 

6,405  . 

38  790  Quan-Da-Sac  .  5.925 

7  Quina  La  Roche  . 

12\7M  Rainey's  Tablets  .  W2 

176,945  gem  . .  <».7« 

1 3  573  Renesol  .  U.5'* 

ILMl  Ointment  .  321745 

I  Cl  Rev  prescription  . 

24  129  P‘ce  Rupture  Treat.,  W.  S . 


2.382  K' 

2  843  Premek  33 


50,788  Capudine  .  114,448  Ironized  "Veast  .  139,661  Prescription  No.  69 


chmago  .  49,586  Cardui  i3o:646  i 

Northern  Ufe  ^s.  Co..  3,777  Carlsbad  Sprudel  Salts  .  9.077  J 


14,936  Jack  Frost 


f  . .  v3s70«>  T>  > 

ad  Salts  .  139,453  Pros'**.  C^ 


Northwestern  Mutual  Life  Ins. 

Co.  of  Milwaukee . 

Northwestern  National  Life  Ins. 

Co . 

Occidental  Life  Ins.  Co . 

Pacific  Mutual  Life  Ins.  Co.  of 

Calif . 

Penn.  Mutual  Life  Ins.  Co . 

Phoenix  Mutual  Life  Ins.  Co . 

Postal  Life  &  Casualty  Co . 

Postal  Life  Ins.  Co . 

Protective  Assn,  of  Canada . 

Provident  Mutual  Life  Ins.  Co.  of 

Phila . 

Prudential  Ins.  Co.  of  .America.. 
Reliance  Life  Ins.  Co.  of  Pitts. 

Southland  Life  Ins.  Co . 

^uthwestern  Life  Ins.  Co . 


...  Carter’s  Little  Liver  Pills . 

23,494  Casco  . 

77  IBS  Casey’s  Compound  . 

f35  Cheney’s  Expectorant  . 

Chichester  Pills  . 

Clearwater.  H.  P.,  Dr . 

il’ir?  Clements  Tonic  . 

Ic’loi  Cluthe  Truss  . 

"•Sff  Coffee  Ear  Treatment,  Dr,  W.  O. 

//5  Collings  Rupture  Treatment,  Capt. 

Collum  Dropsy  Remedy  . 

,""’222  Commanders  . 

236’S8S  Copinol  . 

2-«f  Com  Fix  . 

Cough  Savers  . 

30’7'O  Crazy  Water  Crystals . 


9,077  Japanese  Oil  . 

193,655  Jayne’s  Lincreme,  Dr . 

1,397  Jayne’s  Tonic  Pills,  Dr . 

1,674  Johnson,  Dr.  O.  A.,  Pile  Treatment. 

11,222  Johnson’s  Red  Cross  Plaster . 

4,429  ^venis  . 

89,090  Miser  Rupture  Treatment,  Dr,... 

6,702  Keeley  Institute  . 

5,111  Kel-Inca  . 

4,151  Kelp-A-Malt  Tablets  . 

2,600  Kemps  Balsam  . 

10,023  Ki-Moids  . 

18,001  Kings,  Dr.  Corn  Cure . 

14,337  Koch,  E.  O.  Rupture  Treatment.. 

1.710  Kohler  Corn  Cure  . 

15,001  Kola  Astier  . 

1,669  Kolokay  . 

28,517  Kondons  Nasal  Jelly  . 


7t’703  Psoriasis  Treatment 

S:604  Psoriatex  . 

6,405  P'”'**"*  . 

29,500  V-  . 

38  790  Qusn-Da-Sac  ...... 

2  308  ^  Roche  • 

12:780  Rainey’s  Tablets  .. 

46,046  R»s  M^ah  . 

747  . 

76,945  Eem  . . 

13  573  R*oesol  . 

13*041  Rcsinol  Ointment  . 
'ici  Rev  Prescription  .. 

rh:-_  _ _ _ _ 


30*.244  Kruschen  Salts  .  384,452 


52:786  Richards,  J,  J.,  Cough  Cure . 

88  056  Rinex  . . 

4*108  Rock  Goitre  Remedy,  Dr.  A.  A...  21.0W 

13*330  Rub-Ine  . 

c  c  c  1  n.t2.9lS 


State  Automobile  Ins.  Assn .  30.097  Creomulsion  .  438,421  Lane  Asthma  Cure,  D.  J .  14,966  §•  P-  belief  Compound .  175184 

Sute  Mutual  Life  Assur.  Co .  16,069  Crystalin  .  1.544  Lanes  Cold  Tablets  .  14,288  St.  Joseph  s  Aspirin  . 


Sterling  Casualty  Ins.  Co . 

Sun  Life  Assn.  Co.  of  Canada.... 

Sunset  Mutual  Life  Ins.  Co . 

Travelers  Ins.  Co.  of  Hartford, 

Conn . 

Union  Central  Life  Ins.  Co . 

United  Fidelity  Life  Ins.  Co . 

Utica  Mutual  Ins.  Co . 

Volunteer  State  Life  Ins . 

JEWELRY  AND  SILVER¬ 
WARE 

Denver  Specialty  Co.  Prods . 

Elgin  American  Prods . 


5.f85  CushO-Nets  Foot  Easers .  443  Lanteen  . 

5,9W  Cuticura  Ointment  .  76,874  Lavoptik  . 

6,673  Cystex  .  587,832  Laxa-Pirin 

Dare’s  Mentha  Pepsin  .  30,886  Leonard.  I 

o’ziQ  Bavid’s  Sanative  Wash,  Dr .  16,187  Lepso  Epi 

19,419  Dean  Asthma  Remedy  .  3,538  Limestone 

Delano  Rheumatism  Treatment...  1,672  Liquid  Sh 

o’i  2  Dermatin  .  1,474  Littells  L 

2,619  Digestaid  Tablets  .  656  pound  , 

Dilex  Redusol  Capsules  .  1,224  Lucky,  Tij 

Doan’s  Pills  .  432,735  Ludens  C< 

Drakes  Glessco,  Dr .  1,411  Mack,  Li 

1,025  Edwards  Olive  Tablets,  Dr .  409,321  Treatme 

3.161  Elders  Remedy  Dr.,  H,  W .  13,483  Magnesia  Oxoids 


12:751  Hepatica  . 

1,149  Salrocm  . . 

14,167  Sargon  Prods . .J.J" 

7  564  Scalfs  Indian  River  ’Tonic .  /L655 

-I"???  TV,  4.79* 


443  Lanteen  .  12,751  =»*.  Hcpaiica  . 

76,874  Lavoptik  .  2,434  . 

587,832  Laxa-Pirin  .  1,149  Salrocm  . . . . 

30,886  Leonard.  Dr.  A.  0 .  14,167  gargon  Prods.  ... . 

16,187  Lepso  Epilepsy  Treatment  .  7,564  ^  ,  jy* 

3,538  Limestone  Phosphate  .  109,812 

1.672  Liquid  Shumake  .  2,562  Scholls  Foot  ComI 

1,474  Littells  Liquid  Sulpurate  Com-  o  ^  ^'i.  * ’c ’i’ ' ' '  ’  A" ' 

656  pound  .  2,879  feho  s  Solvex.  Dr 

1,224  Lucky.  Tiger  Ointment .  3,563  Scholl  s  Zino  Pads, 

432,735  Ludens  Cough  Drops  .  231,646  Scotts  Emulsion  .. 

1,411  Mack,  Lawrence,  Fat  Reducing  Servex  . 

409,321  Treatment  .  3,408  Simplex  Diathermy 


2*562  Scholl’s  Foot  Comfort  Remedies, 

’  Dr .  21,6*3 

2  879  Schoil’s  Solvex,  Dr . 

3*563  Scholl’s  Zino  Pads,  Dr .  323,M1 

23i:646  Scotts  Emulsion  . 

3,408  Simplex  Diathermy  Co .  2,037 

27,944  Si-Nok  . 
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mg 


►tal 

N’AOl 

i04,ia 

17,575 

51.1W 

U15 

24,01 

10,511 

lAOl 

40,021 

2,UI 

0,697 

169,020 

2,459 

6,6*7 

471,026 

21,902 

75,656 

2,0*9 

20,9*6 

12«A52 

71,1*1 

499,641 

79,264 

12,707 

5,567 

3,452 

5,91* 

314,600 

32,616 

41,014 

5,161 

52,177 

344 

64,563 

2,644 

1,702 

1,125 

13,64* 

1,104 

35,4*1 

49,667 

2,252 

3,281 

166,010 

50,087 

115,864 

8,006 

21,051 

,571,011 

15,556 

10,008 

lOJ'll 

15,208 

44,718 

76,174 

34,637 

8,520 

95,249 

175,494 

111.675 

5,957 

76,859 

152,717 

10,324 

711,138 

39,197 

18,543 

124,625 

137,493 

52,981 

28,318 

385.106 

7,070 

515,389 

980,694 

3,012 

43,972 

24,29* 

161,474 

102,914 

2,02* 

16,931 

8,510 

5,941 

486 

U77 

6,969 

34,891 

1,541 

5,925 

9.919 

842 

19,632 

70,979 

49,726 

13,578 

321,745 

6,977 

103,012 

7*4 

2,914 

21.0*9 

17,214 

1,032,915 

2,204 

175,4*4 

198,910 

2,529 

12,132 

5,53* 

71.655 

4,798 

21,6*3 

13,469 

123,361 

110,716 

1,03* 

2,037 

3,176 


Salts  . 

Liniment  . 

Bros.  Cough  Drops.... 
til  Bros.  Cough  Syrup - 

joiune  ..■••• . 

Itfl  Quadruple  . 

tbbs  Cod  Liver  Oil . 

ijibbs  Milk  o£  Magnesia - 

bbs  .Mmeral  Oil . 

Products  . 

Products  . 

Isoli  Keniedy  Co.,  John  ... 

mol  . ; . 

it  Foot  .\ids  . . 

ins  Calcium  Wafers . 

-auri'l  Dysiiepsia  Tablets  . . 

tsari’s  Plapao  Pads  . 

■lomcrs  Home  Treat.,  Mrs. 
•msol  Cod  Liver  Oil  . 


;.'l 

UScope 

uiJ>  . . . 


iir.a  . 

a  . 

-Ilrriiie  . 

urc  Black  Draught  . . 

4i  Minor  Clinic 
.  Vitamin  Compound 

xir.c  . 

.\  B . 

1  Tablets . 

iilir.e  . 

s  Elixir,  Dr . 

0  Uintnient  . 


iroi?  Ben  . . . . 

trilcr  Ear  Conformer  Cap. 

rsmol  . 

C.  A.  Mentha  Salve . 

Treat  . 

I**!  . 

gucniine  . 


M.  Urugless  Treatment . 

iL  Vleck  Pile  Treatment,  Dr... 

i[«x  . 

i^u  Nose  Drops . 

rtJO-Cresulenc  . 

ulmc  . 

ItTrin  . 

rks  Cough  Drops  . 

rks  Products  . 

Vapo-Kub  . 

rlis  Va-tro-nol  . 

ir.'i  Tablets  . 

T.  C.  Salve . 

6>ins  Compound  . 

fiieneids  Blackberry  Compound. 

irner's  Compound  . 

|ltstcrn  Chemical,  Inc . 

Intern  Electric  Hearing  Aid .... 

I  ta  proot  Adhesive  Tape  . 

lniit's  Cream  Vermifuge  . 

'bite.  Dr.  Mark  (Goitre!  . 

liiite  Cloverine  Salve  . 

ard's  Treatment  . 

►illiams  Treatment,  Dr.  D.  A. . . . 

Min  Laboratories  . 

last  Foam  Tablets  . 

lastVite  Compound  Tablets.... 


(ptabs  . 

ttbsts  Capsules 

a-Ak  . 

*tic  Shield  . . , 
aite  . . 


TOTAL 

LlNAOlt: 

66.293 
64,591 

112,710 

2,279 

6,326 

31,553 

196,365 

163,303 

37,828 

7,148 

36.294 
30,320 
29,497 

1,569,747 

14,779 

6.787 

2,949 

23,853 

6,170 

37,413 

11,949 

2,164 

8,776 

28,844 

8,105 

8,216 

37,879 

2.577 
23,996 

6,586 

57,818 

135,560 

23,272 

21,327 

56,190 

5,372 

16,083 

67,673 

24.895 
22,705 

110,775 

I, 487 
562 

5,391 
2,492 
83,198 
516 
22,049 
2,058 
8,489 
2,704 
19,927 
10,541 
2,193 
441,132 
7,196 
208,615 

536.895 
400,200 
290,968 
124,185 

6,861 
1,494 
2,361 
2,933 
5,616 
3,305 
5,950 
888 
2,054 
72,377 
2,083 

15.577 
1,875 

75,323 
2,710 

II, 630 
189,380 

4,388 
11,046 
62,951 
4,563 
17,714 


MEN’S  WEAR 

[ainpus  Cords  . 

[aen.  Goldman  &  Co . 

uhion  Craft  Cravats  . 

witless  Nobelt  Pajamas . 

'rdlU  . . . 

)co  Ties  . 

"t  &  Bros.  Inc.,  L., 


6,766 
37,296 
5,058 
4,159 
17,747 
15,782 
2,194 

,  . — .  10,506 

■rues  Lnderwear  .  260,143 


Prwoven  Socks 

X  Hats  . 

15  Underwear  . . . . 

fbory  Hats  . 

gaiito  Hose  . 

^5  Garters  . 

^is  Prods . 

pis  Suspenders . 

pttson  Hats . 

'tparit  Hats  . 

'W  Heusen  Products. 


^  „  MISCELLANEOUS 

|<ara5  Chiclets  . 

tninuni  Co.  of  America. 


131,926 

21,149 

1,740 

84,408 

25,177 

69,428 

57,096 

20,673 

33,771 

7,113 

16,477 


59,917 

82,708 


"rican  Can  Co .  202,887 

'mean  Mushroom  Industries..  852 

lerican  Seed  Co .  1,338 

pelican  Specialty  Co .  20,211 

■lerican  Tel.  &  Tel.  Co .  2,220 

wurn  Rubber  Corp.  Prods .  3,400 

gser  Paper  Mills  Inc.  (Waxed 

.  765 

iker  (joldm  in-Lubin  (Wreckers)  8,686 

T  .None  Cat  &  Dog  Food .  2,198 

«h_Nut  Prods .  53,998 

Telephone  Co.  of  Penna .  389,795 


pbee  Seeds 
^isess  Co. 


-dian  National  Exhibition  . . 

|‘“'net  Candy  Co . 

5^®*'  Animal  Fo^s. . . . 

Candy  . 

'awrt  ... 


613 
1,137 
605 
91,326 
7,812 
362 
5,518 
4,510 
14,840 


TOTAL 

LINAGE 


Chesapeake  &  Potomac  Telephone 

Co .  304,179 

Chicago  Coin  Mart  .  1,020 

Chicago  Musical  Inst.  Co .  671 

Cincinnati  Cremation  Co .  2,180 

Cliveden  Yarns  .  1,662 

Coats  &  Clarks  Thread .  192,515 

Colonial  Yarn  House  .  3,581 

Columbia  Pictures  .  24,167 

Concord  Worsted  Mills .  9,235 

Continental  Can  Co .  191,610 

Continental  Coin  Co .  2,530 

Cosnio|>olitan  Pictures  .  227,585 

Cracker  Jack  .  16,586 

Crescent  Yarns  .  655 

Crosley  Tnstitutional  .  17,282 

Davidson  Nipples  .  1,706 

Davol  Nipples  .  3,247 

Dennisons  Paper  Prods .  6,613 

Disston  &  Sons,  Inc.,  Henry....  890 

Dixie  Cups  .  34,488 

Doggie  Dinner  .  14,890 

Dog-Glowr  .  694 

Dowell  Inc .  23,458 

Dreers,  Henry  A.  (Seeds) .  3,003 

Duoa  Laboratories  .  569 

I'.  T.  D .  16,902 

Fabrix  Inc .  3,238 

Fairfield  Seed  &  Bulb  Co .  639 

Faultless  Nipples  .  765 

Ferris  Seeds  .  8,605 

Fidelity  Seed  Co .  4,818 

F'ireside  Industries  .  2,038 

Fischer  Nurseries,  Adolph .  427 

Frasek  Inc. — Stamps .  720 

Freeman,  Samuel  T.  &  Co.  (Auc¬ 
tioneers)  .  12,825 

French’s  Bird  Prods .  43,915 

Frew,  Andrew  E.  (Seeds)  .  3,421 

Gardner  Nursery  .  1,310 

Geppert  Studios — Photo .  1,398 

Gibbs  Quilting  Hoop  .  476 

Ciill  Bros.  Seed  Co . 3,043 

Glaser  Bros .  3,384 

Globe  Coin  Company  .  2,550 

(jlovers  Animal  Medicines  .  8,388 

Gravely  Garden  Tractor  &  Power 

Mower  .  4,247 

Grunow  Institutional .  Ili261 

Haines  Seeds,  Charlotte  M .  510 

Harris  &  Co.,  H.  E .  2,635 

Hastings  Seed  Co.,  H.  G .  6,733 

Henderson's  Seeds  .  4,308 

Ilohner  Harmonicas  .  356 

Home  Plan  Corp .  1,377 

Hunt  Club  Dog  Food  .  4,580 

Illinois  Bell  Tel.  Co .  145,519 

Indiana  Bell  Tel.  Co .  139,250 

Industrial  Plants  Corp .  960 

Italian  Accordion  Mfg .  567 

Jaynes  Fortune  Telling  Cards,  Dr.  314 

Johnson  Smith  &  Co .  1,662 

Johnston’s  Candies  .  34,228 

Jolly  Time  Pop  Corn .  27,957 

Justrite  Push-Clip  .  1,020 

Ken-I.-Ration  .  5,273 

Keystone  Service  .  1,556 

I.ancaster  County  Seed  Co .  7,525 

I-arkin  Co.,  Inc .  3,215 

Life  Savers  Products  .  82,955 

Loma  .  541 

Man-Kind  Dog  &  Cat  Food....  4,003 

March  of  Times,  The .  4,268 

Marco  Pet  F'ood  .  27,254 

McConnon  &  Co .  953 

Media  Research  Bureau  .  3,717 

Metro-Goldwyn-Mayor  Productions.  50,704 

Meyer  Both  Co .  4,084 

Mid- West  Coin  Co .  401 

Milk  Bone  .  26,042 

Mills,  F.  B.  (Seed  (Grower) .  6,830 

Mountain  States  Telegraph  &  Tele¬ 
phone  Co .  128,299 

Murphy  Inc.,  Carroll  Dean .  810 

Music  Service  .  733 

National  Air  Races  .  1,208 

National  Casket  (Go .  20,389 

National  Coin  Co .  3,682 

National  Radio  Institute  .  99,172 

Nation  Wide  Coin  Exchange .  487 

Nestles  Candy  .  441,681 

New  England  Telegraph  &  'Tele¬ 
phone  Co .  335,432 

New  England  Yarns  Inc .  93 

New  Jersey  Bell  Telephone  Co....  149,421 

N.  Y.  Band  Instrument  Co .  607 

New  York  Coin  Exchange .  271 

New  York  State  Highway  Users 

Conference  .  22,894 

New  York  Telephone  (Go .  1,088,206 

Nicholson  Seed  Co .  3,918 

Norge  Miscellaneous  Products...  42,868 

North  American  Coin  Co .  1,182 

Northwestern  Bell  Tel.  &  Tel.  Co.  237,992 

Numismatic  Co.  of  Texas .  23,460 

Oh  Henry  Bars  .  86,367 

Ohio  Bell  Telephone  Co .  272,902 

On-The-Nose  (Dog  Remedy)  ....  826 

Orbit  Gum  .  18,844 

Pacific  Telephone  &  Telegraph  Co.  238,658 

Paramount  Pictures  .  190,249 

P.  A.  A.  Inc .  305 

Pearson  Bros.  (Stamps)  .  1,400 

Peat  Moss  .  1,148 

Philadelphia  Bird  Food  Co.  Prod¬ 
ucts  .  10,431 

Pike  Seedsman  Inc.,  S.  W .  145 

Planters  Peanuts  .  90,664 

Plant  Protector  Co .  447 

Premier  Seed  (For  Birds)  .  1,627 

Prest  O’Meat  Dog  Food .  14,095 

Pulyex  Animal  Medicine  .  12,281 

Radio  Corp.  of  America .  7,124 

Radio  Pictures  .  104,732 

R.  C.  A.  Communications  .  3,348 

R.  C.  A.  Victor  Records .  78,706 

Red  Heart  Dog  Food .  18,191 

Regal  Bulb  Co .  675 

Relief  Printing  Corp .  510 

Rice  Leaders  of  the  World  Asso¬ 
ciation  .  59,559 

Rival  Dog  Food  .  24,022 


Robinson,  Dr.  F'rank  B . 

Romano’s  Coin  Shop  . 

Ross  Cat  &  Dog  Food,  Dr . 

Roylace  Shelf  Paper  . 

St.  Nicholas  Seal  Co . 

Sacco  . 

Scbralft’s  Candies  . 

Scott  &  Sons,  U.  M.. . 

Scotty  Allan’s  Dog  Food  . 

Sen- Sen  . 

Sergeants  Dog  Remedies . 

Smith  Ltd.,  H.  A.  &  E . 

So-Lo  . 

Southern  Bell  Telephone  &  Tele¬ 
graph  Co . 

Southwestern  Bell  Telephone  Co.. 

Straub  Mfg.  Co . 

Talon  Slide  F'astener  . 

Tastyeast  . 

Telefiash  . 

Thrivo  Dog  Food  . 

Tioga  Yarns  . 

Torgsin  . 

Twentieth  Century  Pictures  . 

Universal  Mills  . 

Vestal  &  Son,  Jos.  VV.  (Seeds).. 

Vigoral  Dog  Food  . 

Vigoro  . 

W.  C.  T.  U.  of  the  State  of 

New  York  . 

Walrus  Mfg.  Co . 

Walt  Disney  Productions  . 

Warner  Bros.  Pictures  . 

Wilson’s  Ideal  Dog  Food . 

Wizard  Sheep  Manure . 

World  Peace  F'oundation . 

Wrigley’s  Gum  . 

Yarn  Novelty  Co . 

OFFICE  EQUIPMENT 

Auto  Point  Pencil  . 

Bostitch  Paper  F'astener  . 

Burroughs  Machines  . 

Carter’s  Ink  . 

Conklin  Pens  &  Pencils  . 

Eaton  I’roducts  . 

FGversharp  Pen  &  Pencils . 

Garvey  Ink  . 

International  Typewriter  Exchange 
L.  C.  Smith  &  Corona  Typewriters 

Parker  Pens  &  Pencils  . 

Parker  Quink  . 

Remington  Rand  . 

Hoover’s  Embosser  . 

Royal  Typewriter  . 

Sager  Pens  . 

Shealfer  Pens  &  Pencils . 

Underwood  Typewriter . 

Union  Pencil  Co.,  Inc . 

United  States  Pencil  Co . 

Waterman’s  Pens  Pencils . 

PUBUCATIONS 

Books 

Amorc  Library  . 

Appleton-Century  Co.,  Inc.,  D..., 

Arcadia  House  Publications . 

Black  Inc.,  W.  J . 

Bobbs  Morrill  . 

Boni  Inc.,  Albert  &  Charles . 

Book  of  the  Month  Club,  Inc . 

Burroughs,  Inc.,  Edgar  Rice . 

Day  Co.,  Inc.,  John  . 

Doubleday  Doran  &  Co . 

Dutton  &  Co.,  E.  F' . 

Encyclopedia  Britannica  . 

F'arrar  &  Rinehart  . 

F'ranklin  Publishing  Co . 

Haldeman,  Julius  Co . 

Hale  Cushman  &  F'lint . 

llarcourt  Brace  &  Co . 

Harper  &  Bros . 

Harrison  Smith  &  Robert  Haas.. 

Ilillman-Curl,  Inc . 

Houghton  Mifflin  Co . 

Jayne  &  Sons,  Dr.,  D . 

Junior  Birdmen  Library  Bureau.. 

Kinsley  &  Co.,  H.  C . 

Knopf,  Alfred  A . 

Lippincott  . 

Literary  Guild  of  .\merica . 

Little  Brown  &  Co . 

Longmans,  Green  &  Co . 

.Macaulay  . 

Macmillan  Co . 

•Merriam,  G.  C.  Co . 

Old  F'armers  .-Mmanac  . 

Page  &  Co..  L.  C . 

Penn  Publishing  Co . 

Pitman  Publishing  Co . 

Putnam’s  &  Sun  . 

Ryerson  Press  . 

Scribners  Sons.  Charles  . 

•Simon  &  Schuster  . 

Spink,  C.  C.  &  Son . 

Sporting  News  Record  Book  . . . , 

Stokes  &  Co.,  Frederick . 

Vanguard  Press  . 

Van  Nostrand  Co.,  D . 

Whittlesey  House  . 

Winston,  John  C . 

Wise  &  Co.,  Wm.  H . 

Magazines 

.Ml  Story  . 

.\merican  Boy  . 

.\rgosy  . 

Colliers  . 

Cosmopolitan  . 

Crowell  Publishing  Co . 

Flsquire  . 

F'arm  Tournal  . 

F'ield  &  Stream  . . 

F'inancial  World  . . 

Fortune  . 

Gentlewoman’s  . 

Gimlet,  The  . 

Hollywood  . 

Horse  &  Jockey  . 

Lilierty  . 

IJterary  Digest  . 

Mademoiselle  . 


TOTAL 

LINAGE 

33,337 

3,906 

18,746 

43,125 

1,420 

15,791 

21,278 

5,694 

62,653 

15,232 

26,554 

751 

3,132 

167,953 

401,738 

3,153 

57,772 

4,118 

10,672 

51,721 

25,546 

3,453 

39,639 

4,327 

2,765 

1,250 

43,891 

4,626 

399 

2,186 

5,221 

3,145 

2,062 

2,216 

2,450,354 

1,191 


2,031 

1,309 

9,830 

8,177 

6,043 

4,600 

30,196 

1,335 

3,111 

14,293 

267,293 

23,379 

21,253 

3,358 

65,759 

918 

187,040 

20,116 

3,234 

2,618 

155,797 


20,421 

44,770 

2,038 

75,049 

26,204 

10,681 

51,862 

2,033 

I, 147 
103,762 

33,464 

6,915 

51,713 

525 

5,332 

3,138 

71,401 

60,251 

13,525 

3,289 

38,838 

855 

13,720 

5,353 

36,197 

26,987 

85,398 

65,241 

12,394 

13,683 

122,284 

59,931 

5,630 

3,270 

12,712 

2,279 

24,628 

3,050 

72,321 

70,062 

733 

1,137 

20,795 

11,320 

19,434 

13,182 

II, 745 
34,489 


6,493 

4,260 

29,757 

22,871 

58,848 

110,384 

38,008 

55.784 

1.575 

139,397 

2,243 

88,314 

2,678 

4,613 

1,633 

38,854 

22,008 

777 


TOTAL 

Ll.NAGE 


Magazine  Guide  .  46,036 

.McCalls  .  1.925 

Miodern  .Mcchanix .  11,618 

•Modern  Romances  .  2,671 

Motion  Picture  .  1,084 

•Motor  .  6,859 

.Movie  Mirror  .  4,067 

Mystery .  871 

( iflicial  Detective  Stories .  35,034 

Photoplay  .  10,984 

Pictorial  Review  .  11,778 

Radio  Guide  .  15,145 

Radio  Mirror  .  1,339 

Radio  Stars  .  2,602 

Saturday  Fivening  Post  .  231,593 

Startling  Detective  Adventures  . .  2,284 

Street  k  Smith’s  Love  Story .  21,014 

Time  .  22,037 

True  Detective  Mysteries  .  1,080 

True  Story  .  22,963 

Vital  Speeches  of  the  Day .  1,071 

Young  .America  .  2,812 

Newspapers 

American  Weekly,  The  .  149,760 

Atlanta  .-\merican  .  448 

Barron’s  Group  .  306 

Boston  .Advertiser  .  6,385 

Boston  Globe  .  50,103 

Boston  Post  .  16,793 

Butfalo  Times  .  3,972 

Chicago  .American  .  15,286 

Chicago  Daily  News  . .  117,894 

Chicago  Herald  &  Examiner .  124,557 

Chicago  Tribune  .  611,373 

Cleveland  Plain  Dealer  .  73,954 

Comic  Weekly  .  113,920 

Detroit  Free  Press  .  76,454 

Detroit  News  .  104,609 

El  Paso  Herald  Post .  3,510 

Ilearst  Newspapers  .  176,141 

Journal  of  Commerce,  The .  11,525 

Knoxville  .News  Sentinel  .  3,458 

Los  .Angeles  Times  .  15,646 

Minneapolis  Star  .  762 

New  Aork  .American  .  203,577 

New  York  Herald  Tribune  .  237,411 

New  A'ork  Journal .  22,888 

New  York  Mirror  .  27,415 

New  York  News  .  61,508 

New  York  I’ost  .  113,828 

New  York  Sun  .  271,167 

New  York  Times  .  125,622 

New  York  World  Telegram .  40,822 

Philadelphia  Bulletin  .  256,495 

Philadelphia  Inquirer  .  85,366 

Philadelphia  Record  .  03,581 

Pittsburgh  Post-Gazette  .  4,792 

Progressive,  The .  538 

San  Diego  Sun  .  5,856 

Scripps-lloward  Newspapers  .  58,944 

'I'ampa  Times  .  4,693 

Toledo  Blade  .  14,355 

Wall  Street  Journal  .  61,583 

RADIO 

Sets 

.Arvin  .  8,476 

.Atwater-Kent  .  102,903 

Bosch  .  17,247 

Crosley  Radio  .  107,423 

Delco  Radio  .  4,239 

Emerson  .  7,184 

Fairbanks  Morse  .  7,927 

General  Electric  Radio  .  676,444 

Grunow  Radio  .  48,441 

Midwest  .  37,155 

Motorola  .  14,239 

Philco  Radio  .  2,428,728 

R.  C.  .A.  Victor  Radio .  545,807 

Royale  .  5,206 

Sparton  .  17,433 

Stewart-Warner  Radio  .  77,746 

Stromberg  Carlson  .  51,770 

Westinghuuse  Radio  .  51,820 

Zenith  .  169,152 

Tubes 

Philco  Tubes  .  2,829 

R.  C.  A.  Tubes .  389,588 

Miscellaneous 

National  Broadcasting  Co .  52,566 

Stein  Radio  Labs .  2,297 

20th  Century  Co .  151 

SPORTING  GOODS 

Ace  Tennis  String  (Go .  986 

American  Engraving  Printing  Co..  298 

Ashaway  F'ishing  Lines  .  3,630 

Brunswick-Balke-Collander  Co.  ..  15,901 

Chris  Craft  .  1,383 

Coble’s  Fisherman’s  Calendar  ....  2,307 

Dunlap  Golf  Balls  .  3,201 

Eastman  Kodak  Co.  Prods .  1,000,655 

Fdectric  Train  Co .  1,180 

Erector  .  64,373 

Evinrude  Motors  .  6,188 

Gantner  Wikies  Swim  Suits .  11,318 

{ohnson’s  Outboard  Motors  .  18,798 

■ionel  Trains  .  26,519 

Skippy  Racers  .  8,883 

Uni  vex  Camera  .  16,051 

U.  S.  Playing  Cards .  82,825 

Western  Cartridge  Co .  3,427 

Weston  Exposure  Meter  .  1,099 

Wheeler  Playmate  .  7,102 

Wilson  Golf  Equipment  .  57,604 

TOBACCO 

Cigars 

Admiration  .  181,364 

Alles  Fisher  No.  63 .  25,559 

Bayuk  .  1,228,921 

Blackstone  .  33,408 

Cigar  Makers’  Federation .  1,096 

Dexter  .  74,305 

Dutch  Masters  .  63,751 

Edwin  Cigar  Co .  9,776 

El  Producto  .  462,098 

El  Roi  Tan  .  31,569 

Emerson  .  86,408 
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TOBACCO 

Clears 

Fior  De  Melba . 

Garcia  Grande  . 

Girard  . 

Harvester  . 

J.  A . 

J  uhn  Kuskin  . 

king  Edward  . 

La  Azora  . 

La  Fendrich  . 

La  Palina  . 

Lord  Edwin  . 

Lovera  . 

Manila  Stubs  . 

Portina  . 

Uuincy  . 

Kecollection  . 

Seidenberg  &  Co.,  S . 

7-20-4  . 

Tampa  . 

Tom  Moore  . 

Van  Dyck  . 

White  Owl  . 

Y.  B . 


TOTAL 

LINAOK 


Cigarettes 

Brown  &  Williamson  Tobacco 

Corp .  27,696 

Camel  .  14,683,425 

Cliesterlield  .  18^368,496 

Domino  .  67,504 

Herbert  Tareyton  .  459,726 

Kool  .  117,888 

Lucky  Strike  .  8,007,311 

Old  Gold  .  6,681,563 

Philip  Morris  .  253,971 

Spud  .  70,129 

Tobacco 

Bugler  .  16,608 

Edgeworth  Tobacco  .  18,466 

Half  &  Half  .  30,166 

Kite  .  7,572 

Prince  Albert  .  738,791 

Target  .  6,789 

Union  Leader  .  54,372 

Miscellaneous 

Frank  Medico  Pipe .  44,221 

Guardsman  Pipes  .  5,997 

K.  &  B.  B.  Pipe  Sweetner .  2,570 

Kaywoodie  Pipe  .  9,795 

Milano  .  15,080 

Purex  Pipe  .  3,954 

Pyko  .  3,739 

Reynolds,  R.  J.  Tobacco  Co. .  382,094 

Rizla  Jiffy  Kit  .  7,957 

Ronson  Lighter  .  23,139 

Snap  Kleen  Pipe  .  11,013 

Wally,  Frank  Ltd.,  London .  2,000 


TOILET  REQUISITES 
Dentifrices 

Calox  Tooth  Powder . 

Colgates  Dentifrice  . 

Denturine  . 

Elizabeth  Arden  . 

Forbans  . 

lodent  . 

Ipana  . 

Kolynos  . 

Listerine  Tooth  Paste  . 

Lyen’s  Dr.  Tooth  Powder . 

Pebeco  . 

Pepsodent  . 

Phillips  Dental  Magnesia  . 

Squibb  Dental  Cream  . 

Strasskas  Toothpaste  . 

West’s  Tooth  Paste,  Dr . 

Perfumes  and  Cosmetics 

Ambrosia  . 

Armand  . 

Barbara  Gould  Preps . 

Black  &  White  Cream . 

Black  &  White  Face  Powder . 

Bourjois  Face  Powder . 

Bourjois-Preps . 

Camiiana’s  Dreskin  . 

Campana  Italian  Balm  . 

Chamberlain’s  Lotion  . 

Giro  Perfume  . 

Coty  Prep . 

Cuticura  Talcum . 

Dioxogen  Cream  . 

Edna  Wallace  Hopper  Special 

Rest.  Cream  . 

Elizabeth  Arden  Prods . 

Golden  Peacock  Bleach  Cream.... 

Gouraud’s  Oriental  Cream . 

Helena  Rubenstein  Prep . 

Helena  Rubenstein  Youthifying 

Tissue  Cream  . 

Hinds  Honey  &  Almond  Cream.. 

Ingram’s  Milkweed  Cream . 

Houbigant  Prep . 

La  Blanche  Powder  . 

Lady  Esther  Preparations  . 

Lavena  . 

Luxor  Face  Powder  . 

Mad  Cap  Hand  Cream . 

Miavis  Talcum  Powder . 

Maybelline  Mascara  . 

Nadinola  Bleaching  Creme . 

Noxzema  . 

O.  J.’s  Beauty  Lotion  . 

Outdoor  Girl  Prod . 

Plough’s  Face  Powder . 

Po-Go-Rou{m  . 

Pompeiian  Beauty  Preps . 

Pond’s  Cold  Cream  . 

Pond’s  Prei»rations  . 

Pond’s  Vanishing  Cream . 

Primrose  House  Delv  Cream .... 
Richard  Hudnut  Face  Powder. . . . 
Richard  Hudnut  Preparations  . . . 

Rieger’s  Perfumes,  Paul  . 

Sava^  Lipstick  . 

Sem  Pray  Preparations  . 

Tangee  Face  Powder  . 

Tangee  Lipstick . 

Tattoo  Lipstick  . 


Tattoo  Mascara  . 

lliinc  Hand  Creme  . 

Velure  . 

Wasboff  . 

Woodbury’s  Preps . 

Yardley’b  English  Lavender . 

Soaps 

Admiracion  . 

A-Plus  . 

llarbasol  . 

Uloudex  Shampoo  . 

Camay  . 

Cashmere  Bouquet  . 

Col^te  Brushless  Shave  Cream.. 

Cuticura  . 

Drene  Shampoo  . 

Fitch’s  Shampoo  . 

Ivory  Shaving  Cream  . 

Lifebuoy  . . . 

Lifebuoy  Shaving  Cream . 

Listerene  Shaving  Cream  . 

Lucky  Tiger  Shampoo  . 

Lux  . 

.\larcbands  Castile  Shampoo . 

.Marchands  Golden  Hair  Wash  — 

Nourishme  Shampoo  . 

Nu  Way  Shaving  Cream . 

Palmolive  . 

Squibb  Shaving  Cream  . 

Williams  Shaving  Cream . 

Woodbury  Soap  . 

Zem  Zem  Shampoo  . 

Mlscallanaous 

•VDent  . 

.VP.W.  Towels  3t  Toilet  Tissues.. 

.-Vmolin  . 

.\niiette  Lanzette  . 

.Vstringoline  . 

Baby  Touch  Hair  Remover . 

Barbasol  Blades  . 

Barbo  Compound  . 

Bathasweet  . 

Black  &  White  Prods . 

Blend  Kite  Hair  Pins  . 

Bristol-Meyers  Prods . 

Brownatone  . 

Buel  Gray  Hair  Pencil . 

Colfelts  Hair  Culoriiig  . 

Co-Lo  . 

Colgate- Palmolive- I'eet  Products.. 

t'ulex  Prods.  . 

Cuticura  Products  . 

D.  D.  D . 

Daiiichinsky’s  Hair  Dye  . 

Danderine  . 

De  Miracle  . 

Deiit-.VFirm  . 

Dermolav  . 

Dew  . 

Eiiders  Razor  . 

Epiderm  Institute  . 

Eugene  Permanent  Wave  . 

Evans  Electric  Comb  . 

Ezy-2-Tan  . 

Farr's  Gray  Hair  Restorer . 

Fasteetb  . 

Frederics  Permanent  Waves . 

Gem  6i  Eveready  Razors  6,  Blades 

Gillette  Razor  &  Blades . 

Glazu  Liquid  Polisii . 

Glazo  Polish  Remover . 

Glu-Co  Hair  Tonic  . 

Clovers  Products  . 

Goldey  Lox  Hair  Color  Restorer. 
Goldman’s  Gray  Hair  Color  Re¬ 
storer  . 

Heyer’s  Prickly  Heat  Powder — . 

Hold  Bobs  . 

Hush  . 

Ice  Mint  . 

J  uhnson's  Brilliantine  Hair  Grower 

Juel  Denn  . 

ivlecnex  . 

Kleenex  Products  . 

Kleerplex  . 

Kling  . 

Klutch  . 

Kotalko  . 

Kotex  . 

Krank  Hair  Root  Uil  . 

Krasbe  . 

Kreml  . 

L.  B.  Hair  Oil  . 

La  Cross  Nail  Products  . 

Lady  Lillian  Nail  Polish . 

Lavoris  . 

Linit  . 

Listerine  . 

Lovalon  . 

Lucky  Tiger  Hair  Dressing  .... 

Lucky  Tiger  Hair  Tonic . 

-Marathon  Blades  . 

-Vlnrlin  Blades  . 

Mayers  Walnut  Oil  Dye . 

M.  D.  Tissue  . 

Mennens  Products  . 

Mercolized  Wax  . 

Mexican  Heat  Powder  . 

Modess  . 

Moon  Glow  Nail  Polish . 

Mum  . 

Murine  . 

My  Han  . 

Neet . 

Nestle  Colo  Rinse  . 

Nestle  Permanent  Wave . 

Nida  . 

Nonspi . 

Northern  Tissue  &  Gauze  . 

Nu  Nail  . 

Odo-Ro-No  . 

Othine  . 

Palmer’s  Products  . 

Pauline  Palmer  . 

Pepsodent  Antiseptic  . 

Pepsodent  Products  . 

Phantom  Skin  Remover . 

Pinauds  Products  . 

Pro-Ker . 

Rap-I-Dol  . 


TOTAL. 

LINAUE 

8,060 

892 

51,080 

9,616 

44,354 

58,398 

15,250 

24,054 

72,238 

30,748 

1,178,962 

10,572 

149,386 

136,250 

20,885 

168,997 

11,179 

2,150,377 

118,605 

81,925 

158,373 

2,160,753 

7,058 

71,807 

9,896 

17,023 

956,961 

10,358 

60,715 

262,985 

4,701 

1,044 

4,080 

38,985 

5,082 

680 

2,263 

41,360 

91,208 

I, 638 
29,897 

5,597 

2,838 

13,322 

1,989 

21,409 

4,799 

36,594 

90,164 

o7o,-i95 

65,086 

5,163 

27,743 

20,78/ 

2,713 

10,006 

1,890 

12,396 

971 

80,349 

12,430 

482 

22,457 

157,051 

179,410 

615,888 

1,307,603 

23,052 

7,650 

14,050 

6,744 

II, 966 


TOTAL 

LINAUE 

Resinol  Miscellaneous  Products. . .  10,984 

Rhodes,  Arthur  E.  Hair  Restorer.  1,644 

Kullette  .  629 

Safe  Kurl  .  1,844 

Schick  Razor  .  50,386 

Schwartz  Kil-Ve  .  4,982 

Scot  Towels  .  29,310 

Segal  Razor  &  Blades .  11,139 

Seminole  Tissue  .  230,075 

Shampo-Kolor  .  1,800 

Sta-Rite  Hair  Pins  .  4,404 

Stera-Kleen  .  23,135 

Stillman’s  Freckle  Cream  .  2,291 

Stotter  Dr.  Facial  Treatment .  3,184 

Tampax  .  23,651 

Twissors  .  1,277 

\'apon  Dry  Shampoo  .  4,927 

Vaseline  Hair  Tonic  .  111,091 

Vince  .  2,191 

V’italis .  93,000 

Waldorf  Tissue  .  242,768 

Wernct’s  Powder,  Dr .  21,230 

Wests  Products,  Dr .  49,126 

Wildrout  Wave  Powder  .  12,660 

Witol  Preparation,  Wm .  3,003 

Wix  .  7,947 

X-Bazin  .  13,546 

Yardley’s  English  Lavender  Pro¬ 
ducts  .  143,640 

Youth  Molde  .  1,708 

Zee  Tissue  .  64,288 

Zip  Depilatory  .  12,831 

Zotos  Permanent  Waves .  130,142 

TRANSPORTATION 

Airways 

.\merican  Air  Lines  .  54,992 

Bowen  Air  Lines  .  8,113 

Branitf  Airways  .  25,330 

Central  Airlines  .  6,781 

Chicago  &  Southern  Air  Lines....  11,500 

Columbia  Airlines,  Inc .  4,386 

Eastern  Air  Lines,  Inc .  75,354 

Hanford  Air  Lines  .  8,180 

Northwest  Airlines  .  38,357 

Pan  American  Airways  .  3,791 

Pennsylvania  Airlines  . .  14,728 

Transcontinental  &  Western  Air 

Express  .  212,082 

United  Air  Lines  .  365,168 

Western  Air  Express  .  15,874 

Railroads 

-Associated  British  Railways . .  17,468 

.'Associated  Railroads  of  N.  Y. 

State  .  52,640 

.Associated  Railroads  of  Pa .  57,865 

.'Atchison  Topeka  &  Santa  F'e .  679,486 

.'Atlantic  Coast  Line  .  130,105 

Baltimore  &  Ohio  .  465,024 

Boston  &  Albany  .  58,614 

Boston  K  Maine  .  87,717 

t  anadian  National  Railway  .  288,970 

Canadian  Pacific  Railway  .  257,308 

Central  of  Georgia  .  35,860 

Central  Railroad  of  N.  J .  82,515 

Central  Vermont  .  6,010 

Chesapeake  &  Ohio .  17,197 

Chicago  &  Alton  . . .  44,789 

Chicago  Burlington  &  Quincy  ....  331,019 

Chicago  &  Eastern  Illinois .  60,610 

Chicago  Great  AVestern .  11,191 

Chicago  Milwaukee,  St.  Paul  & 

Pacific  .  322,184 

Chicago  Northwestern  .  272,304 

Chicago,  Northwestern  &  Union 

Pacific  . 385,183 

Chicago,  Rock  Island  &  Pacific...  154,780 

Cincinnati  &  Lake  Erie  . .  19,344 

Cleveland,  Cincinnati,  Chicago  & 

St.  Louis  .  117,950 

Delaware  &  Hudson  .  31,727 

Delaware,  Lackawanna  &  Western.  81,373 

Dominion  Atlantic  Railway  .  9,052 

Erie  .  42,345 

F'ort  AA'orth  &  Denver  City  Ry. 

Co .  27,951 

German .  14,170 

Great  Northern  .  246.601 

Illinois  Central  .  278,072 

Indiana  Railroad  System  .  66,045 

Lehigh  Valley  .  91,573 

Louisville  &  Nashville  .  318,758 

Michigan  Central  .  43,894 

Minn.,  St.  Paul  &  Sault  St.  Marie  25,152 

Missouri,  Kansas  &  Texas  .  77,170 

Missouri  Pacific  . 59,316 

Nashville,  Chattanooga  &  SU  Louis  13,610 

New  York  Central  .  437,033 

New  York  C'hicago  &  St.  Louis. .  27,882 

New  York,  New  Haven  &  Hartford  283,325 

Norfolk  &  AVestem  .  63,490 

Northern  Pacific  .  216,690 

Northwestern  Union  Pacific  .  31,565 

Pennsylvania  .  618,063 

Reading  .  48,440 

St.  Louis  &  San  Francisco .  56,593 

Seaboard  Air  Line .  228,594 

Southern  .  72,173 

^uthem  Pacific  .  836,287 

Swiss  Federal  Railroads  .  8,898 

Texas  &  Pacific  .  90.213 

Union  Pacific  .  364,997 

Wabash  .  136,458 

Wabash  Union  Pacific  .  51,827 

AVestem  Pacific  .  94,087 

AA’estern  Railroads  .  387,734 

Steamships 

Alaska  S.  S.  Co .  16,717 

American  Caribbean  .  15,794 

American  Export  .  23,602 

American  Mail  .  74,054 

Anchor  Line  .  30,553 

Baltimore  Mail  .  9,737 

Bernstein  Line,  Arnold  .  15,352 

Canada  S.  S.  Lines  .  257,137 

Canadian  National  S.  S .  135,401 

Canadian  Pacific  Steamships  ....  564,719 

East  Asiatic  .  2,558 

Gdynia  America  .  9,479 

Chicago-Duliith  &  Georgian  Bay- 

Line  .  50,664 


Clarke  S.  S.  Co . 

Cleveland  Budalo  Transit  Co... 

Clyde  Mallory  . 

Colombian  Line  . 

Colonial  . 

Cunard  AVIiite  Star  . 

Danish  East  Asiatic  Line . 

Detroit  K  Cleveland  Navigation  Co. 

Dollar  . 

Donaldson  Atlantic  Line  . 

Eastern  S.  S.  Co . 

F'rencb  . 

F'urness  Bermuda  . 

General  S.  S.  Co . 

Grace  . 

Great  Lakes  Transit  Corp . 

Greene  Line  Steamers  . 

Hamburg  American — North  Ger¬ 
man  Doyd  . 

Holland  American  . 

Italian  . 

Matson  . 

Matson  Oceanic  . 

Merchants  &  Miners  . 

Munson  . 

.New  Fiiiglaiid  .S.  S.  to . 

New  York  &  Cuba  Mail  S.  S.  Co. 

Nippon  Yusen  Kaisha  . 

Northland  Transportation  Co . 

Norwegian  American  . 

Uceanic  . 

Pacific  S.  S.  Co . 

Panama  Pacific  S.  S . 

Porto  Rico  . 

Red  Star  . 

Savannah  . 

Seaway  Lines  . 

Southern  Pacific  . 

Spanish  Transatlantic  . 

Standard  Fruit  &  S.  S.  Co . 

States  S.  S.  Co . 

Swedish  American  . 

Union  Castle  . 

Union  S.  S.  Co.  of  New  Zealand. . 

United  Fruit  S.  S.  Co . 

United  States  . 

United  States-Panama  Pacific  .... 

TOURS 

.Allen  Travel  Service  . 

Austrian  National  Tourist  Office. 

Bartlett  Tours . 

Boring,  J  ames  . 

Caldwell  Travel  Service  . 

Canadian  Travel  Bureau  . 

Collins  Travel  Bureau  . 

Cook  &  Son,  Thos.  . 

Empire  Tours  Ass’n . 

European  Motor  Tours  Inc . 

German  Tourist  Infotmation 

Office . 

Internat’l  Inst,  for  the  Advance¬ 
ment  of  Travel  . 

Intourist  . 

Metropolitan  Travel  Co . 

Mexico  Tourist  Bureau  . 

National  Tours  . 

Patison,  G.  M . 

Peters,  C.  E . 

Kaymond-AA’hitcomb  . 

Southern  California  Tourist  Bureau 

Tauck  Tours  . 

AA'hitley  A’alley  Tours . 

AA'oods,  AA'alter  H . 

Miscellaneous 

American  Express  Co . 

Atlantic  Greyhound  Lines  . 

Blue  Ridge  Bus  Lines  . 

Buckeye  Stages  . 

Burlington  Trans.  Co . 

Capital  Greyhound  Lines . 

Gray  Coach  Lines  . 

Great  Eastern  Bus  System  . 

Greyhound  Lines  . 

New  England  Trans.  Co . 

Northland  Greyhound  Lines  .... 

Pacific  Greyhound  Lines  . 

Railway  Express  Agency  . 

Safe  AVay  Bus  Lines  . 

Santa  F'e  Trail  Bus  System . 

Short  Line  . 

Southeastern  Greyhound  Lines .... 
Southwestern  Greyhound  Line  . . . 
Union  Pacific  Stages  . 


WOMEN’S  WEAR 

Advance  Patterns  . 

Artistic  Brassiere  Co.  Prods . 

Charis  Corp.  Prods.  . 

Crown  Corset  Co.  Prods . 

Diana  Corset  Co.  Prods . 

Eastern  Textile  Co . 

Fashion  F'rocks  . 

Formfit  Co.  Prods.  . 

F'ortuna  . 

H  &  AV  Co.,  The  Prods . 

Helen  Hick’s  Sweaters  . 

Hollander  &  Son  Hudson  Seal, 

A.  P . 

International  Corset  Co.  Prods. . . . 

Kayser  Gloves  . 

Kayser  Hosiery  . 

Kellogg’s  Corsets  . 

Kleinerts  Prods . 

Kleiner  t  Softex  Baby  Pants  . 

Kops  Bros.  Prods . 

Lane  Bryant  . 

Maculette,  The  . 

Maiden  Form  Brassiere  Co.  Pro¬ 
ducts  . 

McCallum  Hosieiv  . 

Model  Brassieres  Co.,  Inc.  Prods.. 

Newman  &  Sons,  I.  Prods . 

Pacific  Mills  Fabric  . 

Perfolastic,  Inc.  Prods . 

Pictorial  Patterns  . 

Remold  Brassieres  . 

Royal  AVorcester  Corset  Co.  Prods. 
Vogue  Brassiere  Mfg.  Co.,  Inc. 

Prods . 

Warner  Bros.  Garments  . 


/ 
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COVERING  UNITED  STATES 

for  foreign  readers 


Photo  Showing  in  Newspaper  Held  by 
Model  It  Basis  for  Judgment 

A  jiulginent  for  $3,0(X)  was  filed  in 
Manhattan  Supreme  Court  this  week  on 
t'.ehalf  of  Mrs.  Kdward  H.  Wright,  3d. 
New  York  society  woman,  in  connection 
with  a  suit  she  brought  against  the 
Krwin,  Wasey  advertising  agency  and 
R.  B.  Semler  Company,  New  York,  for 
wrongful  use  of  her  photo. 

Mrs.  Wright  charged  that  her  photo¬ 
graph  was  u.sed  in  5,000  subway  train 
IMJsters  advertising  Kreml  tonic  for 
for  baldness  which  is  manufactured  by  the 
Semler  firm.  Sitcially  prominent  wit¬ 
nesses  testified  on  her  l)ehalf  before  Jus¬ 
tice  Julius  Miller,  stating  they  had  seen 
in  back-  ‘‘nd  recognized  the  photograph  of  Mrs. 

Wright  which  she  charged  was  used 
without  permission. 

has  just  The  photograph  in  question  was  an 
incidental  feature  of  the  car  card,  w'hich 
a  l)ald  man  holding  a  newspa- 

_  _  „  .  '  ,  .  Mrs.  Wright’s  picture  was  visible 

ter  a  lecture  tour  which  took  him  to  in  the  newspaper,  where  it  had  been 
letroit,  Milwaukee,  Chicago  and  St.  printed  in  connection  with  society  news, 
oois.  ...  Mrs.  Wright  originally  asked  for 

il.  de  Roussy  de  Sales  is  particularly  $50,000  damages  in"  her  complaint.  Jus- 
ffllified  _  to  comment  upon  diplomatic  tice  Miller,  sitting  on  the  case  without 
liiibilities  since  he  joined  active  news-  a  jury,  handed  down  the  verdict  on 
;j)er  work  two  years  ago  after  exten-  Friday,  March  20. 


M.W’Y  of  the  foreign  correspon¬ 
dents  in  .America  find  their  ser- 
dees  as  foreign  affairs  commentators 
_ _ _  constantly  in  de- 

Efc  mand.  With  the 
Vka  Franco  -  German 
VL  tangle  in  the 
headlines,  Raoul 
de  Roussy  de 
»  Sales,  special 

*  correspondent  in 

(  .\  m  e  r  i  c  a 

^  I'aris-Soir  and 
J  I’aris-Midi,  finds 
^  M  country-wide  in- 
*  tcrest 

ground  on 
rope. 

R.  DE  Rousst  ds 

Saue  returned  to  New 

fork,  where  he  is  a  member  of  the  showed 
issociatiun  of  Foreign  Correspondents,  per. 


IOWA  DAILY  PLANNED 

The  Cedar  Falls  (la.)  Daily  Nezt's, 
a  new  evening  newspaper  to  be  published 
here,  will  bie  launched  about  May  1 
by  the  Shaw  Publishing  Co.  of  which 
Harry  W.  Shaw  is  president.  Mr. 
Shaw  was  former  owner  of  the  Water¬ 
loo  (la.)  Morning  Tribune,  published 
until  1931  when  it  was  sold  to  the 
Waterloo  Evening  Courier.  He  also 
owned  and  operate  radio  station  WMT 
at  Waterloo,  until  last  year  when  it 
was  sold  to  the  Des  Moines  Register 
and  Tribune.  The  new  paper  will  have 
no  editorial  page  and  employes  of  the 
company  will  share  in  the  profits.  The 
company  recently  leased  the  basement 
and  main  floor  of  the  Dayton  building. 
Frank  J.  Hanlon,  formerly  associated 
with  Shaw  as  managing  editor  of  the 
Waterloo  Tribune,  will  be  editor. 
Cedar  Falls  has  one  daily,  the  Cedar 
Falls  Record,  an  evening  paper. 


LUDLOW  composition 
gives  greater  eye-value 
to  ads  and  heads 


ass  of  news  tends  to  confuse  the 
inds  of  newspaper  readers.” 

C(^izant  of  the  correspondent’s  dan- 
er  in  losing  contact  with  the  public  “at 
rne.”  M.  de  Roussy  de  Sales’  con- 
am  effort  is  to  keep  alive  on  “home” 

leas  by  communication  with ,  the  ac-  Weitzm.n,  Once  Convicted,  GeU 
mintanceships  he  made  m  business  life  „ 

:  France.  Although  he  started  in  Directed  Verdict  of  Not  Guilty 
lurnalism  at  18.  in  1914,  it  was  only  (By  to  Editoe  &  Publisher) 

vears  ago  that  he  ^gan  to  devote  Chicago,  Mar.  _6— Irymg  Weitzman, 
imself  entirely  to  the  profession.  local  bakery  owner  \yas  found  not  guilty 

_  in  his  second  trial  for  the  murder  ot 

Eli  Daiches,  former  president  of  Thomas 
FLORIDA  COMMITTEE  NAMED  Bowers  Advertising  Agency,  who  was 
(y^rcio/ to  Editor  &  Publisher)  shot  to  death  on  March  3,  1934. 

Jacksonville,  Fla.,  March  25— Five  ^  directed  jury  verdict  given  yester- 

romineiit  Florida  newspapermen  were  ^  Judge  John  Lupe  freed 

icked  by  President  Harold  Cole  of  the  Weitzman,  who  was  previously  found 
lUte  Chamber  of  Commerce  to  round  guilty  and  sentenced  to  life  imprison- 
ut  his  state-wide  committee  on  na-  "’ent  by  a  jury  last  year.  He  won  a 
ional  advertising  and  publicity.  On  -ccond  trial  on  appeal  to  the  Illinois 
be  committee,  headed  by  Hunter  Lynde,  Supreme  Court,  which  reversed  the  ver- 
ice-president  of  the  Associated  Adver-  declaring  testimony  given  by  the 

ising  Agency  here.  Cole  named  s  ^  star  witness  was  “difficult  to 

larles  P.  Helfenstein.  niihlisher.  liclieve. 


To  the  publisher  who  is  pondering  every 
means  to  boost  circulation  and  stimulate 
local  display  linage  it  is  important  to 
consider  the  reader  appeal  of  better 
print,  modern  dress,  and  effective  typog¬ 
raphy  of  advertising. 

All  these  values  come  with  the  Ludlow 
System  of  hand-set,  slug-cast  composi¬ 
tion.  It  provides  important  production 
economies,  freedom  from  heavy  invest¬ 
ment  in  type,  speed,  and  truly  efficient 
flexibility. 

Ludlow  offers  the  specific  advantages 
of  standing  up  under  stereotyping  pres¬ 
sure — providing  an  always-new  typeface 
in  a  wide,  up-to-date  selection  of  styles, 
and  a  full  range  of  sizes. 

The  extensive  use  of  the  Ludlow  System 
by  great  newspapers  everywhere  is  con¬ 
clusive  proof  of  its  practical  value.  The 
changing  trends  in  style,  and  the  de- 
mcmberB  mands  of  advertisers  urge  immediate 
k  iomilT-  investigation.  Ask  for  full  information. 


FREED  OF  DAICHES’  MURDER 


^nis,  managing  editor,  Miami  Herald;  Daily  News  A.  A.  and  the  Chicago 
Aobert  Kloeppel  of  Jacksonville.  Carl  Tribune,  came  to  a  finish  March  23  at 
D-  Brorien  of  Tampa,  Earl  W.  Brown  Madison  Square  Garden  before  a  capa- 
Deland,  and  R.  G.  Patterson  of  Pen-  city  crowd.  The  winners  of  the  six- 
®coIa.  teen  three-round  bouts,  "wme  champions 

- in  their  weight  class,  will  receive  watch 

fobs  for  their  achievements.  All  pro- 
FILES  ASSAULT  CHARGES  ceeds  of  the  tournament  taken  in  by 
,  George  L.  Goodreau,  Providence  (R  Tribune  and  the  News  will  be  used 
L)  Journal  staff  photographer  has  fo.*"  encouragement  of  boxing,  swim- 
'worn  out  a  complaint  charging  Citv  skating  and  other  amateur  sports 
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PI  PAPiTDc  Di  TQu  milk  scpflrstin^  niscliiiic  with  a  g&solinc 

raT^to  p7aait«  motor  furnished  power  for  one  Lino- 

BACK  TO  PLANTS  Saturday  papers. 

(Continued  from  page  55)  Pictures  used  in  the  Saturday  edition 

_  were  made  by  the  Boston  Bost  and 

.  ,  .  taxied  115  miles  to  make  the  75-mile 

and  1  elegram  served  a  large  area  with  |,.jp  jy  Concord. 


(Continued  from  page  55) 


extra  papers  during  the  tiood. 


The  Keene  Evening  Sentinel  was  on 


were  utilized  in  tne  maimer  employed  of  tlie  Hood  area  of  the  Con- 

by  a  great  many  uUier  i:.astern  newspa-  meticut  River,  almost  across  from 


pers  in  last  week  s  emergency.  Extra  ijellows  Ralls  and  Brattleboro,  Vt., 


circulation  activities  entailed  heavy  ex-  where  no  lights  were  operating. 


peiise. 

The  Farkersburg  (\V.  Va.)  Sentinel 


Tlie  Feterboro  (\.  H.)  Transcript, 
weekly,  was  damaged  to  the  extent  of 


and  iVVti-j  managed  to  print  as  us^l  ,„ore 'than  $5,000,  and  the  Keene  Sen- 


when  nood  waters  halted  before  they  ,,ut  its  ’job’  printing  company  at 


reached  die  newrspaper  plmit.  Morning  disposal  of  the  Peterboro  paper  and 
extras  were  published  for  lour  days  cov-  published  the  edition  from  type  already 


ering  the  Hood. 

The  Wettsburg  (W.  Va.)  Daily  Her¬ 
ald  was  tilled  by  Hood  waters,  ruining 
stuck  and  damaging  the  two  Linotypes 
and  the  Hatbed  press.  The  paper  sus¬ 
pended  publication  with  the  March  18 


set.  Water  poured  into  a  sub-basement 
and  damaged  the  Peterboro  machinery. 


MAINE 

The  Augusta  fMe.)  Daily  Kennebec 


edition  and  probably  will  not  resume  tent  its  hrst  edition  to  press 

....1.1..-..*;,.- >c _ 9*.  -ru-  nearly  six  hours  earlier  than  usual 


publication  before  March  25  or  26.  The  ml'"''" 

town  was  isolated  by  the  high  water.  j  ^ paper  s  pressrtxim  was 

Uheehnir’s  two  newsitaners.  the  In-  Hooded,  necessitating  a  shutdown  during 


Wheeling’s  two  newspapers,  the  In¬ 
telligencer  and  the  K  ews-Register, 
worked  without  power,  light  or  com¬ 
munication  in  their  Hooded  combined 
plant,  but  they  never  missed  an  issue. 


the  tinal  run. 


VERMONT 

For  the  first  time  in  its  23  years  as 


The  Hood,  which  stood  four  feet  in  a  daily  newspaper  the  Brattleboro  i?c- 


the  Intelligencer  editorial  room,  cov-  former  was  obliged  to  resort  to  outside 


ered  the  first  Hoor  press  and  two  Diesel  mechanical  facilities  Wednesday  and 
IHJW'er  engines  in  the  News-Register  Thursday,  March  18  and  19,  but  through 


Building,  resulted  in  minor  injuries  to  its  neighlxiring  publication,  the  Green¬ 


'd  half-dozen  employes  and  caused  $35,- 
000  damage. 


The  News-Register  published  a  two-  on  those  days. 


field  Recorder-Gcezette,  the  Reformer 
appeared  in  slightly  abbreviated  form 


page  paper,  carrying  a  brief  but  com-  No.  12  of  volume  103  of  the  Ver- 


plete  account  of  the  flood.  Type  of  ifiont  Phoenix,  was  also  printed  at 
nine  different  styles  was  set  by  hand.  Greenfield. 


The  paper,  which  the  News-Register 
termed  “a  handbill  but  still  a  news- 


The  Reformer  was  without  electric 
power  for  48  hours  and  its  .Associated 


paper,”  was  printed  by  hand  on  a  flat-  Press  printers  were  down  for  four  suc- 


bed  press. 

The  Intelligencer  Thursday  was 
a  four-page  paper  printed  at  the 


cessive  days  owing  to  failure  of  wire 
was  communication  lietween  Brattleboro  and 
the  Boston.  Despite  outside  news,  however. 


Moundsville  Journal  plant,  and  brought  and  curtailed  outside  distribution  its 


to  Wheeling  by  boat  and  truck.  circulation  temiKirarily  increased  ap- 

None  of  the  loss  was  covered  by  in-  proximately  30  per  cent, 
surance,  according  to  Charles  L.  Long,  macca^uhc 

assistant  manager.  MASSACHUJ 


NEW  HAMPSHIRE 

The  worst  flood  in  New  Hampshire’s 


MASSACHUSETTS 

Boston  was  the  key  city  in  the  flood 
as  to  newsgathering  and  circulation,  and 
in  every  way  the  Boston  papers  distin- 


history  piled  up  damages  of  $25,000,000  themselves  in  covering  the  most 

but  failed  to  keep  state  newspapers,  di^ult  assignment  in  many  years. 


daily  and  weekly,  from  going  to  press.  Springfield  newspa^rs 


The  Concord  Monitor  and  tht  Nashua  the  road  shortly  after  the  flood 
Telegraph  were  hardest  hit,  the  latter  swept  down  the  Connecticut  Valley  last 
^n.tainincr  s:2<;  (100  Hamatre  Thursday  night  and  for  nearly  a  week 


and  the  staff  moved  in  with  typewriters, 
copy  paper,  glue  pots  and  shears.  Ihe 
gas  remained  on  in  the  old  plant  and 
it  was  found  that  the  Ludlow’s  could 
be  operated  by  hand  with  someone  to 
turn  the  machine  over  manually.  There 
some  of  the  heads  were  set.  A  weekly 
plant  in  Chicopee  offered  four  Lino¬ 
types;  the  Phelps  Publishing  Company 
made  another  small  battery  available; 
another  job  plant  in  Chicopee  put  one 
machine  into  service  and  the  type  pro¬ 
duced  in  all  four  places  was  carried 
to  the  Holyoke  Transcript  plant  where 
it  was  assembled  and  the  paper  printed. 

Tlie  Evening  Union  traveled  down 
to  Hartford  with  editorial  men  and 
operators  in  a  truck,  barely  making  the 
trip  over  circuitous  and  flooded  roads. 
Once  in  Hartford  the  party  was  iso¬ 
lated  from  the  world  for  all  wires  were 
out  and  to  make  sure  of  a  paper  a 
four-page  sheet  was  made  up  and  pub¬ 
lished  in  Chicopee.  Late  in  the  after¬ 
noon  the  truck  came  back,  bringing  a 
press  run  from  the  Hartford  Courant 
plant  that  just  got  under  the  bell  when 
the  jjower  failed  there,  forcting  the 
Courant  into  New  Britain  to  continue 
publication. 

With  Hartford  out  of  the  question 
for  future  editions,  the  Evening  Union 
next  journeyed  to  Southbridge  where 
a  weekly  plant  was  worked  night  and 
day,  copy  being  relayed  by  messenger 
from  Springfield  30  miles  away. 

The  Republican  and  the  Daily  News 
shared  the  facilities  of  the  Holyoke 
Transcript  morning  and  afternoon,  the 
Republican  in  turn  sharing  the  plant 
with  the  morning  Union  for  publication 
purposes  mornings.  Tlie  Transcript  is 
an  evening  paper. 

Sixty-eight  years  of  continuous  news¬ 
paper  service  to  readers  in  Greater 
Lawrence  was  disrupted  for  the  first 
time  Saturday,  when  the  greatest  dis¬ 
aster  ever  to  sweep  Lawrence  made  it 
impossible  to  get  out  an  issue  of  the 
Lawrence  Daily  Eagle.  The  complete 
failure  of  power  lines  and  the  constant 
rise  of  water  around  the  giant  presses 
in  the  Eagle-Tribune  plant  made  pub¬ 
lication  impossible. 

The  Lawrence  Evening  Tribune,  the 
afternoon  paper,  went  to  press  as  usual, 
but  had  to  be  published  at  the  Boston 
Globe  plant.  It  was  only  a  four-page 
sheet  and  excluded  all  advertising.  It 
contained  coverage  on  the  flood  situa- 


sustaining  $25,000  damage.  ^  T ^  , 

The  Tel^raph  press  and  composing  scattered  about  Western 

\aroftfxt*  TmmArliofA  Massachusetts. 


rooms  were  under  water.  Immediate 
contact  was  made  with  the  Milford 


.At  one  time  type  was  being  set  in 


Cabinet,  however,  and  Nashuans  were  shops  from  copy  edited 

not  without  their  evening  paper.  The  !"  ^  and  the  resulting  paper  printed 


Telegraph’s  own  composing  room  is  now  a  sixth. 


again  in  service,  but  it  will  be  several 
days  before  the  presses  can  be  oper¬ 
ate. 


Journal  Transcript  while  Milford  Cab-  ^ngland  Telephone  Coin 


inet  plant  lost  its  news  stock.  All  these  a  large  room 


are  weeklies. 

The  Concord  Monitor  was  forced  by 
loss  of.  electric  power  to  use  presses  at 
the  Rumford  Press  to  get  out  regular 
editions  and  one  extra  on  Friday  and 
Saturday,  on  the  former  day  using  only 
hand-set  type.  At  Rumford  Press  a 
tractor  borrowed  from  the  Merrimack 
Farmers’  Exchange  by  City  Editor  Wil¬ 
liam  P.  Newell  furnished  power  for  the 
press  while  at  Monitor’s  own  plant  a 
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Employers  » 
Here’s  Your  Man ! 


The  Union  plant  was  flooded  out 
when  water  entered  the  pressroom. 
Shortly  afterward  all  light  and  power 


Minor  damage  was  sustained  by  "'^”1  Then  the  telephone  cable 

Peterboro  Transcript  and  Franklin  17  i  .  -r  i  i  /- 


Thoroushly  trained  and  EXPERI¬ 
ENCED  men — in  46  states — have 
their  personal,  education  and  experi¬ 
ence  records  filed  with  the  Personnel 
Bureau  to  be  used  at  a  MOMENT’S 
NOTICE  from  you.  Direct  contacts 
can  be  made  quickly. 


in  its  building,  where  telephone  seiwice 
was  centered,  for  an  editorial  room 


When  you  want  a  GOOD  man  in 
these  fields — 


Editorial — daily  and  weekly  news¬ 
papers,  masazines  and  business 
papers; 


Advertisins  —  layout  and  design, 
copyrightins — asency  and  publi¬ 
cation; 


Radio — continuity  writins,  prosram 
directins  and  announcing; 


Publicity — institutional  and  commer¬ 
cial — 


— You’ll  find  him  through  the  Per¬ 
sonnel  Bureau.  No  charges  to  em¬ 
ployers. 


SELECT  the  RIGHT  man  tor  your 
staff  through — 


Th«  Pcrionncl  Bureau 
of  Sif  ma  Delta  Chi 
836  Exchange  Ave.  Chicago,  Illinois 


tion,  local  and  state  flood  ^ccnes,  ai^  vd 
it  was  a  paper  which  many  arc  s’av^  dtp 
as  a  souvenir.  Monday  morning,  the  er® 
Eagle  was  published  in  the  ottice  (if  the  rt® 
Lowell  (Mass.)  Courier-Citizen  plant, 

The  Lawrence  Telegram,  only  other  ^ 
local  paper,  was  affected  by  the  flood  D® 
F'riday  and  had  to  publish  its  afternoon  i** 
edition  at  the  Tribune  plant.  It  had 
to  omit  publication  Saturday  aftemooe 
and  the  Telegram’s  Sunday  issue,  the 
Lazvrence  Sunday  Sun  was  published 
by  the  Lynn  Telcgram-Netes.  nw 

The  Sunday  News  plant,  a  weekly,  P*f 
was  without  (lower  and  was  unable  to 
publish  Sunday.  The  lack  of  power, 
which  plunged  the  entire  city  into 
darkness,  also  prevented  the  Jiuutay 
Star  from  publishing  in  its  own  plant 
The  Star  was  put  out  by  the  Dtrn 
(N.  H.)  Nenos-Enter prise. 

Damage  to  the  Tribune  plant  will 
run  to  about  $15,000.  In  all,  eleven 
motors  were  submerged  by  the  eight 
feet  of  water  which  filled  the  basement 
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lai  covered  the  press  to  a  considerable 
^h.  The  building  is  a  modern  plant 
six  years  ago.  The  water 
receded  Sunday  morning  and  work  was 
immediately  started  to  dry  out  motors. 

Recovering  from  a  disastrous  fire  of 
Dtc.29,  the  orcen field  Recorder-Gazette, 
most  of  its  forces  in  temporary  quar- 
ttfs  and  with  its  building  in  reconstruc¬ 
tion,  met  rising  Hood  waters  by  printing 
6,750  flood  extras  Thursday  morning, 
jnd  sold  out  before  noon.  With  equip¬ 
ment  at  liest  usually  limited  to  8,500 
papers  daily,  the  plant  turned  out 
35,725  separate  impressions  'lliursday, 
when  the  nearby  Brattlcboro  (Vt.)  Re- 
fiwmer  was  shut  down  from  lack  of 
power. 

The  Sorth field  Press  omitted  publi¬ 
cation  Thursday,  but  combined  last 
week’s  edition  with  this  to  preserve 
continuity  of  editions.  Advertising  has 
been  carried  over  despite  no  obligation 
to  do  so. 

The  raging  flood  waters  of  the  Con¬ 
necticut  river  never  touched  the 
Holyoke  Transcript-Telegram  but  a 
•flood”  of  newspapers  all  but  swamped 
that  newspaper’s  publishing  plant  with 
urgent  pleas  for  help  in  getting  out  edi- 
twos  during  the  emergency. 

The  Hampshire  Gazette  of  Northamp¬ 
ton  was  rushed  in  last  Thursday  morn¬ 
ing. 

The  Gazette,  one  of  the  oldest  news¬ 
papers  in  New  England,  was  forced  to 
nispend  publication  in  its  own  plant 
from  Wednesday,  March  18,  until  Mon¬ 
day,  March  23,  because  of  flood  con¬ 
ditions,  but  managed  to  issue  its  Thurs¬ 
day,  Friday  and  Saturday  editions  with 
the  cooperation  of  the  Transcript. 

Water  in  the  press  box  made  publica¬ 
tion  doubtful  early  Thursday  morning, 
and  shortly  liefore  the  day’s  work  was 
scheduled  to  liegin,  the  flood  waters  had 
risen  to  a  depth  of  four  feet  in  the 
Korthampton  Gas  Light  Company’s 
plant,  making  it  necessary  for  the  com¬ 
pany  to  shut  off  the  gas. 

William  Dwight  of  the  Holyoke 
Transcript  offered  the  facilities  of  his 
plant,  10  miles  away,  and  after  permis¬ 
sion  had  been  received  from  the  Boston 
office  of  the  .Associated  Press  for  the 
Gazette,  a  member  paper,  to  publish  in 
a  United  Press  plant,  using  whatever 
.V  P.  news  might  be  available,  the  offer 
was  accepted. 

However,  the  only  A.  P.  news  that 
could  be  sent  down  to  the  Transcript 
had  to  be  obtained  by  phone  from  Bos¬ 
ton,  as  the  electric  power  had  failed 
and  the  teletype  printer  machine  were 
not  working. 

Two  Northampton  correspondents  in 
Holyoke — the  Republican  and  Daily 
Seu’s  men — when  they  couldn’t  reach 
their  home  office,  decided  to  get  out  a 
flood  paper  of  their  own.  They  pub¬ 
lished  a  mimeographed  sheet,  containing 
flood  bulletins,  which  was  sold  for  a 
nickel.  The  money  obtained  was 
then  donated  to  the  Red  Cross  relief 
fund. 

North  Central  Massachusetts  news¬ 
papers  escaped  floods  with  only  a  little 
damage  and  not  missing  an  edition. 

The  Fitchburg  Sentinal  lost  its  elec¬ 
tric  power  Wednesday  night.  T-wo 
gasoline  tractors  were  hooked  up  to  the 
composing  and  press  rooms  and  were 
>11  set  to  go  at  4  A.  M.  Thursday.  '  A 
special  edition  was  issued  at  7  ;15  A.  M. 
Sales  ran  close  to  7,000,  50  per  cent 
tnore  than  average  circulation  on  extras. 


D.  C,  RNANCIAL  NEWS  SOURCE 

(.Special  to  Editor  &  Publisher) 

Chicago,  March  25.  —  William  L. 
Ayers,  Chicago  Journal  of  Commerce 
°t*ttaging  editor,  declared  the  most  im¬ 
portant  source  of  financial  news  today 
•s  \Vashington,  rather  than  New  York 
or  Chicago,  in  a  talk  before  the  Chi- 
wgo  Fnancial  Advertisers  Association 
on  the  subject,  “What  Constitutes 
Hnancial  News?”  Mr.  Ayers  deflned 
^ncial  news  as  “that  information 
^ich  affects  or  reflects  the  income, 
Wance  sheet  or  underlying  financial  po- 
srtion  of  a  corporation,  an  industry,  an 
JWtitution  or  a  government.”  He  added 
•hat  ‘if  any  of  these  are  affected,  then 
some  part  of  the  public  is  likewise  af¬ 
fected.” 


500  MEN  CLEANED  UP  PITTSBURGH  PLANT 


SCRIBES  HEAR  LA  GUARDIA  ' 
Foreign  CorreipondenU  Invited  to 


(By  telegraph  to  Editor  &  Publisher) 
ITTSBURGH,  March  25.— What 
does  it  mean  to  face  the  task  of  re¬ 
storing  a  press  plant  that  has  been 
submerged  by  flood? 

Jesse  Sturm,  superintendent  of  the 
press  room  of  the  Pittsburgh  Press,  can 
tell  you.  It  was  Mr.  Sturm’s  job  to 
oversee  restoration  of  the  32  black  and 
white  presses  and  the  big  color  unit 
that  were  inundated  when  flood  waters 
rose  nine  feet  around  the  Press  building. 

“It  looked  like  an  enormous  task  since 
we  had  no  power  facilities,”  Mr.  Sturm 
says.  “Wednesday,  March  18,  water 
stood  five  feet,  four  inches  on  the  press 
room  floor  and  16  feet  from  the  bottom 
of  the  pits.  The  flood  receded  Thurs¬ 
day  and  that  night  three  fire  engines 
and  a  locomotive  started  pumping  water 
out.  .Another  locomotive,  on  a  siding 
along  the  building,  supplied  light,  heat 
and  ix)wer. 

"On  Friday  the  water  was  out,  leav¬ 
ing  four  inches  of  mud  on  the  floor,  a 
coating  on  the  presses  and  a  mess  of 
soaked  newsprint.  One  crew  still 
pumped,  another  started  wheelbarrowing 
out  mud  and  paper  and  a  third  attacked 
the  presses. 

“First,  all  electrical  motors  were  re¬ 
moved  for  cleaning  and  replacement. 
Then  the  presses  were  given  a  live 
steam  bath  and  an  oil  soaking.  We 
I  libbed  them  down  with  emery  paper 
and  rags  soaked  in  cutting  oil,  kerosene 
and  lubricating  oil.  It  was  not  found 
necessary  to  tear  down  the  presses — the 
motors  were  the  only  parts  removed. 

“By  Sunday  afternoon,  the  32  black 
units  were  thoroughly  cleaned,  oiled 
and  reblanketed  and  the  finishing  touches 
were  being  added  to  the  color  press. 
By  Tuesday  morning,  we  had  installed 
two  new  motors,  shipped  from  Chicago, 
and  were  ready  to  go  on  10  units. 

“By  Wednesday,  one  week  from  the 
crest  of  the  flood,  we  were  set  to 


operate  almost  normally  if  power  had 
fjcen  available.  Two  Goss  men  were 
called  in  to  check  our  work  and  to  be 
on  hand  when  the  presses  were  started. 

“We  were  fortunate  in  having  the 
services  of  Jack  Parks,  electrical  ex¬ 
pert.  Located  in  Columbus  on  the  day 
of  the  flood,  Mr.  Parks  arranged  by 
telephone  to  have  a  Westinghouse  crew 
at  the  press  plant  immediately  and  was 
with  us  tliat  night  to  remain  for  more 
than  a  week. 

“To  him  fell  the  tremendous  job  of 
icpairing  our  damaged  electrical  facili¬ 
ties.  With  two  motors  from  Chicago 
and  the  locomotives,  Mr.  Parks  not  only 
supplied  jxjwer  for  the  presses  and 
stereotype  department  but  furnished 
light  for  the  editorial  and  business  de¬ 
partments. 

“The  power  problem  was  most 
troublesome.  We  first  used  the  ‘ex¬ 
citer’  of  an  arc  welding  set.  Then  Mr. 
Parks  brought  in  an  engine-driven  al¬ 
ternator  which  had  lieen  four  days  under 
water  at  Westinghouse  but  performed 
perfectly  for  us.  From  this  we  grad¬ 
uated  to  the  two  motors  and  sub-station. 

“Over  500  men  worked  two  shifts  to 
accomplish  the  recovery  of  the  plant.” 


Monthly  Conference 

Members  of  the  Association  of  For¬ 
eign  Press  Correspondents  have  been 
invited  by  Mayor  F.  H.  LaGuardia  for 
monthly  press  conferences  at  the  New 
York  City  Hall.  The  Mayor  was  the 
guest  of  honor  of  the  foreign  corre¬ 
spondents  at  a  dinner  at  the  Hotel  Lom¬ 
bardy  March  24. 

“I  am  accused  of  not  getting  along 
with  the  press,”  the  Mayor  said,  “but  I 
think  may  lie  1  could  get  along  with  the 
foreign  correspondents — that  is,  if  we 
didn't  see  one  another  too  often.  Maybe 
once  a  month  would  be  about  right. 
'Fliere  are  no  secrets  in  this  city  and 
I  should  be  glad  to  tell  you  anything 
you  wane  to  know. 

“There  is  only  one  stipulation — that 
you  limit  your  questions  to  local  affairs. 
Cordell  Hull  manages  foreign  affairs, 
and  I  manage  this  city.  Once  in  a  while 
I  abrogate  a  treaty  or  something,  but 
that  doesn’t  count.” 

A.  Bernard  Moloney,  of  Reuter’s, 
presided  over  the  meeting,  and  the  Asso¬ 
ciation’s  new  vice-president,  Kenneth 
Durant,  of  the  Soviet  Agency,  Tass,  re¬ 
sponded  to  the  Mayor.  This  was  the 
weekly  meeting  of  the  group. 


Stop-watch 

ACCURACY 

in  production  schedules 

is  only  possible  when 
you  eliminate  delays  in 
vour  stereotyping  room. 
That’s  why  so  many 
newspapers  have  Stand¬ 
ardized  on 

MORLEY 

MATS 

They  give  deep,  sharp, 
accurate  impressions 
with  low  moulding  pres¬ 
sure — and  that  protects 
type  and  plates;  pro¬ 
longs  life  of  moulding 
blankets. 

They’re  flexible — quick- 
scorching — and  mill- 
conditioned  to  control 
shrink. 

Samples  for  test  in  your 
own  plant Certainly! 

MORLEY  BUTTON 

MANUFACTURING  COMPANY 
Portsmouth,  New  Hampshire 
New  York  Office:  46  East  lllh  Street 


rHO  can  estimate  the  value  oi 
the  telephone  in  the  doily 
lives  oi  milliozis  of  men  and 
women  ...  in  time  and  money 
saved,  in  increased  efficiency, 
in  security  and  priceless  help 
in  time  of  need! 

Contact,  communication,  swift  interchange 
of  ideos  —  these  benefits  the  modem  world 
offers  you.  The  telephone  is  one  oi  the  chief 
instruments  by  which  you  can  seize  them.  With 
it  at  your  elbow  you  are  ready  for  what  may 
come  —  for  opportunity,  for  emergency,  for  the 
brief  word  that  may  open  a  fresh  chapter  in 
your  life. 

NOW  IN  EFFECT — Special  Sunday  Rates  for  sta- 
tion-to-station  Long  Distance  telephone 
calls,  and  Reduced  Person-to-Person 
Rates  after  7  Every  Evening  and  All 
Day  Sunday.  The  reductions  apply,  in 
general,  to  calls  on  which  the  day  station- 
to-station  rate  for  three  minutes  is  more 
than  35  cents. 

BELL  TELEPHONE  SYSTEM 
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Editor  &  Publisher  for  March  28,  1936 


FRANK  FLAHERTY  DIES  HANS  C.  SCHROEDER  lislier,  Richland  Center  (Wis.)  Dem-  cessively  a  printer,  reporter,  city  editor 

INI  Cl  I  ICUTNir'  NI  V  Uiy  tetegraph  to  t-Mnoii  &  orrut,  and  one  of  the  most  widely  known  and  managing  editor  of  the  Eagle.  For 

IIN  rLiUOnilNOy  IN.  I.  Chicago,  Marcli  etb — Hans  C.  ijchroe-  weekly  editors  in  Wisconsin,  died  March  more  than  20  years  he  had  Ireen  Lan- 

- der,  00,  lor  the  last  32  years  a  con-  io  at  the  Mayo  hospital  at  Rochester,  caster  correspondent  for  the  ColumbMs 

Ueneral  Manager  of  Herald  and  Even-  suiting  engineer  for  Goss  Printing  Minn.  (O.)  Dispatch. 

ing  Telegram  Under  Bennett  Press  Company,  died  yesterday  at  his  .  xt  l  xi  \»r  t.- 

Started  on  Newananer.  af  home  ill  La  Grange,  111.  Mr.  Schroe-  ,  Galbraith,  72,  publisher.  North  M.  Wayne  Everett,  o4.  business 

oiarten  on  newspapers  at  known  as  a  designer  of  i^raiuh  (Mich.)  Review,  died  March  manager  and  secretary  treasurer  of  it* 


ing  Telegram  Under  Bennett 
Started  on  Newspapers  at 
Age  of  14 


special  printing  press  etiuipment. 


Frank  B.  Flaherty,  general  manager 

of  the  New  York  Herald,  tlie  Fat>s  GEORGE  M.  BELL  DIES* 


19  of  a  heart  attack.  Mr.  Galbraith  be-  IVisconsin  Agriculturist  and  Farmer,  j  lai) 
came  sole  owner  of  the  Gazette  in  1928  weekly  farm  iiaper  published  at  Raci«, 
after  having  been  connected  with  the  Wis.,  di^  in  Racine  March  23.  His  wtuTi 


Herald  and  the  Ei'cning  Telegram  un¬ 
der  the  late  James  Gordon  Bennett,  d’ed 
at  his  home  in  Flushing,  N.  Y.,  March 
22.  He  was  t>6  years  old. 

Mr.  Flaherty  was  born  in  New  ^  ork 
City  on  Sept.  19,  1809,  the  son  of  Joim 
and  Margaret  Tully  Flaherty.  When 
he  was  14  years  old  he  went  to  work 
as  an  office  boy  on  the  Herald  at  a 


CALGARY  PUBLISHER 


President  of  Albertan  Succumbs  to  /. 
Heart  Ailment  After  Brief  111-  7 

ness — Entered  Newspaper  2. 

Field  in  1920 


paper  56  years. 

Fra.n'kun  H.  Elmore,  81,  for  35 
years  sports  editor,  Toronto  Mail  and 


lather,  Charles  H.  Everett  of  Santa 
.Monica,  Cal.  was  formerly  editor  of  tin 
farm  publication  and  a  brother-in-la» 


years  sports  editor,  I  oronto  Mail  ana  ^^as  Thornton  L.  Smith,  .Milwaukee 
Empire  and  previously  sports  editor,  wis.,  correspondent  for  the  Cliicm 
I  oronto  H  orld  died  m  Toronto  March  Trihuur  ^ 


'  „  T  Marion  G.  Scheitun,  national  pub- 

Captain  H.  B.  Jeffries,  veteran  ot  Hcity  director  for  the  .\merican  Red 

lA  TTninti  Armv.  tniinHi»r  nt  /pnhvr-  \Tir.rx..i.ri  w _ .i-  %  . 


Prominent  Western  Canada  news-  J.*?,!  ^oss  during  the  World  War,  died  here 


93.  managing  editor  of  the  Nezv  York  Sw, 

Hor.\ce  F.  Temple,  77,  former  pub-  Herald  the  St.  Lovit 


time  when  Mr.  Bennett  was  organizing  paper  publisher  and  linancier,  George  Fla.,  and  one-time  newspaper  last  night.  He  was  66  years  old. 

his  own  distributing  outfit  to  supply  a).  Bell,  52,  president  and  managing  l^rter,  editor  and  publisher,  died  at  his  fore  retiring  from  newspaper  work  a 

dealers  with  newspa,Kirs.  Uirector  of  (J Calilary  A^rtan^^  ‘he  beginning  of  the  war  he  had  beo 

He  soon  was  transferred  to  the  m  a  hospital  there  March  19  alter  a  managing  emtor  of  the  Afcre  York  Sw, 

mailing  room,  and  rapidly  worked  his  brief  illness.  Death  iollowed  an  attack  Horace  F.  Temple,  77,  former  pub-  Herald  tlK  St,  Louit 

way  up  to  become  superintendent  of  cir-  ^f  induenza,  complicated  by  a  heart  lisher  of  IVcst  Chester  (Pa.)  Ei^ning  Globe  Democrat  and  the  Chicago 

culatum  and  then  circulation  manager,  ailment.  Arti'j  and  IVest  Chester  Morning  cord-Hcrald. 

Even  after  he  reached  an  executive  (X)-  Publisher  of  the  .\lbertaii,  the  only  Republican,  died  March  24  in  Homeo-  ^ —  -  -  -  —  — 

sition  he  frequently  rode  the  distributing  inoriiing  newspaper  in  .Alberta  and  ol-  pathic  Hospital  in  that  city.  He  had  EDITOR  &  PUBLISHER 
trucks  and  maintained  an  upper  hand  ticial  publication  of  the  Social  Credit  been  ill  two  weeks.  .At  the  time  of  his  •/:  j  a  J  • 

in  the  turbulent  circulation  wars.  movement  in  the  province.  Air.  Bell  death  he  was  president  of  a  printing  l^laSSltieO  Advertising 


in  the  turbulent  circulation  wars. 


Mr.  Flaherty  was  interested  in  all  jjad  been  a  resident  of  Calgary  since  establishment  which  he  founded  in  1893. 


departments  ot  the  newsixaper  and  al-  ly^b.  He  was  closely  associated  with  x,  ,  t,  . 

most  every  evening  he  dropped  in  at  mining  and  oil  developments  in  western  ^  ° 

the  city  room  to  chat  with  the  night  Canaua  and  pioneered  in  .Alberta  and  ^  vr 

editor.  He  rarely  took  a  iiikht  off  and  nil  New  V ork  Sun,  died  at  the  New 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 


editor.  He  rarely  took  a  night  off  and  British  Columbia  oil  and  gold  fields, 
was  likely  to  show  up  m  the  office  at  Born  iii  Brandon,  Man.,  Mr.  I 
any  hour.  spent  his  boyhood  in  his  native  pr 

It  was  generally  believed  that  Mr.  ince,  where  his  father  w'as  a  pioni 
Flaherty  enjoyed  the  confidence  ot  Mr.  ^  member  of  the  legislature  and  S 


Born  in  Brandon.  Man.,  Mr.  Bell  K‘>chene  Hospital  March  25  of  a  heart 
spent  his  boyhood  in  his  native  prov- 


ince,  where  his  father  was  a  pioneer,  Hal  \'.  Phillip.s.  62.  member  of  the 


SITUATIONS  (Cash  with  Order) 

1  Time  —  .$•  per  line 

3  Times  —  .4$  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Caeh  with  Order) 

I  Time  —  .75  per  line 

4  Times  —  -M  per  line 

Count  six  words  to  the  line  wlien  leodhi 
cjLsh  with  order.  Ads  charged  to  estaUhkal 


a  member  of  the  legislature  and  Sas-  staff  of  the  former  Lancaster  (O.)  accounts  wiU  be  bUled  for  the  counted 


Bennett  ntore  than  any  other  of  that  katchewan’s  first  Minister  of  Tele-  Daily  F.agle,  now  the  Eagle-Gazette,  her  of  lines. 


famous  publisher’s  employes.  The  phones. 


r  A,  J-  1  •  n  1  I  FORMS  CLOSE  THUR8.  NOON 

mr  31  years  died  m  Grant  Hospital.  Minimum  space,  three  lines.  The  Edita:  5 


contention  is  h»rne  out  by  the  fact  that  Starting  as  a  railway  mail  clerk.  Mr.  Columbus.  Wednesday,  Afarch  25’.  PubhXT 


reserves  the  right  to  classify. 


Mr.  Bennett  finally  nromoted  him  to  gpjj  rapidly  in  the  service  and  at  Burial  was  made  at  Lancaster.  Often  or  reject  any  copy.  Unacce^able  are  sJs  re 


general  managership  of  the  Hwald,  early  age  became  assistant  post-  called  the  “best  known  resident  of  Fair- 

Pans  Herald  and  the  Evening  Tele-  niaster  at  Regina,  Sask.  Later  he  re-  field  County’’,  Mr.  Phillips  was  suc- 

gram.  In  the  years  immediately  pre-  signed  to  enter  the  insurance  business,  , _ 


questing  syndicate  feature,  or  other,  sampla, 
unless  advertiser’s  name  and  address  spimr. 


ceding  his  death  in  1918,  Mr.  Bennett  He  entered  the  newspaiier  field  in 


turned  over  practically  all  of  his  re-  lyjQ  ^vher  he  became  president  of  the 
sponsibihties  to  Mr.  Flaherty  who  con-  Leader  Publishing  Company  of  Regina. 


tinned  to  direct  the  papers’  policies  until  1922  president  of  the  Star  Pub- 

Frank  A.  Munsey  took  over  the  Ben-  Ushing  Company,  Saskatoon.  His  news- 


Supplies  and  Equipment] 


nett  newspaper  properties.  paper  interests  were  further  enlarged 

Mr.  Flaherty  resigned  from  the  news-  ^e  became  associated  with  S.  L.  ■ 

papers  in  1920,  and  since  that  time  he  of  Regina  in  founding  and  pub-  ^  ,  5,  4  1  1 

had  been  engaged  m  the  real  estate  jj^hing  the  Northern  Mail  at  The  Pas,  Cjyirker  Molds 
business  in  Forest  Hills.  In  1924,  how-  Manitoba  In  1926  he  became  president 
ever,  he  returned  to  the  newspaper  field  managing  director  of  the  Albertan, 
for  a  brief  interval  as  business  manager  Married  at  Brandon  in  1908,  Mr.  Bell 

for  Frederick  W.  Enwright.  who  was  j,  survived  bv  his  widow,  two  sons  and 

launching  the  short-lived  New  York  daughters.  His  son.  Max  Bell,  is 

E^’ening  Bidleltn.  business  manager  ol  the  Albertan. 


Evening  Bidletin. 


TRUMAN  A.  DEWEESE 


(if^bttuary 


Directed  Shredded  Wheat  Adverticing 
for  Score  of  Year* 


ALEC  C.  GIBSON,  51.  Boston  Globe 
XX  night  sports  editor  died  March  21 


tor  Score  ot  Tear*  f,Qme  in  Watertown,  Mass.  Prior 

to  joining  the  Globe  in  1916  he  was 
Truman  A.  DeWeese,  retired  adver-  the  Worcester  Telegram. 


Better  Results 

Lower  Costs 

With  the  .... 

GOSS  45-S 

MAT  ROLLER 


Stereotype  Room 
Eaffidency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible 


Moulding  Blankets 


tising  man,  who  was  a  vice-president 
of  the  Frank  Presbrey  Company,  New 


Simon  B.  Freidson,  79,  manager  of 


York  advertising  agency,  until  a  few  Boston  Jewish  Morning  Journal 

years  ago,  and  who  before  that  had  snd  Daily ^  News,  for  40  years,  died  at 


been  director  of  advertising  for  the  his  home  in  Roxbury  March  22. 
Shredded  Wheat  Company  for  a  score  Samuel  Rocker.  71,  editor-in-chief 
of  years,  ^ed  March  19  at  the  Millard  ^f  daily  Jewish  World  of  Oevcland, 
Fillmore  Hospital,  Buffalo.  N  Y.  He  develand  Heights  March  18. 

was  75  years  old,  and  since  his  retire-  Tou.IcV.  txL;i 

ment  had  been  living  at  East  Aurora,  *  7  ’  •  ...  r  *i,_  n^wc 

N.  Y.  He  is  surviv^  by  his  widow,  a  anthropic  activities,  founded  the  news- 
son  and  a  daughter.  Paper  25  years  ago. 

Before  going  into  advertising,  Mr.  William  H.  Reeby,  86.  who  as  city 
DeWeese  was  an  editorial  writer  for  editor  of  the  Milford  (Mass.)  Daily 
the  Chicago  Times-Herald,  and  had  News,  was  probably  the  oldest  active 
done  publicity  work  for  the  St.  Louis  newspaper  man  in  the  state,  died  March 
Exposition.  21  at  his  home  in  that  town. 

He  was  the  author  of  several  books 

on  advertising,  including  “Principles  of  ,  PkRKINS,  35,  son  of  Editor 

Practical  Publicity,”  “Advertising,”  and  Edward  Al.  Perkins  of  the  LeRoy  (N. 


Deeper,  cleaner,  sharper  im¬ 
pressions  .  .  .  more  faithful  re¬ 
production  of  halftones  and 
small  type  .  .  .  hut  that’s  only 
one  advantage  of  the  Goss  45-S 
Mat  Roller!  Cylinder  pressure 
is  evenly  distributed  over  a 
larger  area,  so  that  dry  mats  can 
be  made  quickly,  easily  without 
damage  to  type.  This  rugged 
machine  has  a  one-piece  base 
and  frame  .  .  .  flexible  drive  .  .  . 
anti-friction  bearings  for 
smoother  operation.  Convenient 
adjustments  and  controls  assure 
better  work  with  less  effort.  Get 
the  complete  story.  Write  today. 


Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Siass) 


Spuce  Packing  Fdt 
4  ThickneMea— No.  25* 
No.  35*  No.  40*  No.  50 

Easy  to  tear,  quick  to  place 


THE  GOSS  PRINTING  PRESS  CO. 


Susan  Jo  Triplet,  3-year-old  daugh-  PILSEN  STATION,  CHICAGO,  ILL. 
ter  of  J.  R.  Triplet,  of  the  Associated 


“Keeping  the  Dollar  at  Work.”  Y.)  Gazette-News  and  himself  formerly 

_  a  member  of  the  paper’s  editorial  staff, 

SUES  FOR  COMMISSION  March  19  in  his  home.  THE  GOSS  PRINTING  PRESS  CO. 

The  Mississippi  Valley  Trust  Co.,  ,  ?  I?  STATION,  CHICAGO,  ILL. 

St.  Louis,  has  filed  suit  against  the  ^he  As^ia  ed 

Central  Terminal  Co.  for  $28,043,  al-  * 

leged  due  for  services  rendered  in  nego- 

tiating  a  lease  on  property  owned  by  John  B.  Gaughen,  Detroit  manager 

the  latter  to  the  Star-Times.  The  the  Capper  Publications  of  Topeka, 

newspaper  built  a  plant  on  the  prop-  Kan.,  died  in  University  Hospit/il  in 
erty  under  a  20-year  lease  in  June,  Ann  Arbor,  Mich.,  March  23  where  he  jSQ  E.  42nd  Sheet 

1934.  The  petition  states  that  the  an-  had  been  ill  since  last  summer.  He  was  Sen  Franciico:  707  Call  Building 

nual  rental  fixed  by  the  lease  was  $56,-  former  vice-president  of  the  Advertising 

086  a  year  or  $1,121,721  fo-  the  entire  Federation  of  America.  THE  GOSS  PRINTING  PRESS  CO. 

period.  .A.  P.  .Andrews,  55,  editor  and  pub-  OF  LONDON,  LTD..  LONDON.  ENGLAND 


New  England  Newspaper 
Supply  Ccunpany 
Worcester*  Mass.,  U.  S.  A. 


Cable  AddreM  NENSCO 
Worceeter,  Maae. 


EXTRA  SERVICE  AT  NO  EXTRA  COST 


Every  Editor  Sc  Pubusher  subecriber  hM 
privilege  of  asking  any  question,  on  any  subject  coo* 
Deeted  with  newspapers  or  advertising. 

Our  reference  department  Is  well  organised  to  pw 


Kl^xAi  Va»L.  OOn  P  AOeeA  OdT  reference  oepmment  Is  well  organised  WP’* 

'Ont.  XXW  c.  ^xna  quick,  cbeerful  anef  intelligent  information  servm- 

San  Francisco:  707  Call  Building  write,  caii  or  Telephone. 

EDITOR  &  PUBLISHER 

THE  GOSS  PRINTING  PRESS  CO.  suu.  noo  rim..  Buiidm.  N.wY.ri.aw 


BRyant  9-3052 
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Public  Notices 


Mexloau  I>e||;sl  .Matters 
WlL.L.iAM  A.  CUCKU 
Aiueriuau  Attorney 
liux  l&l,  Juarez,  Mexico 


Newspapers  tor  Sale 


f3#t  anil  weekly,  job  department,  old 
-...it^ned  pubiicalions,  aromnntf  Si;>,euu, 
■:’.n»e»iern  city  ot  12,uuu,  never  ad- 
^trtued  betore,  lor  sale  uy  owner.  Will 
;.^uire  liiij.euu  caeli,  balance  on  liberal 
it,-:;?,  tli'e  bana  reference.  Uox  -i-rbi, 
goiior  &  i’ublialier. 


Business  Opportunity 


Ultar  wanted,  to  take  ctiarce  iiewb  and 
dlitarial  department,  live  eouiliern  daily. 
{axsuDSble  salary.  Must  be  tiiurousiny 
ctytble.  liuestment  of  ta.DOU  in  oVb  pre- 
Ijtred  stock  required.  .v-<sa.  Kditor  ck 
nliluber. 


Newspaper  Brokers 


jsttn  Uesirubie  W  eeklies.  One  in  each  of 
;oliu»ing  slates;  Connecticut,  jvew  fork. 
New  Jersey,  f'eiiiisyli  aula,  Maryland,  uiiio, 
luretoa.  .vll  well  equipped,  carnint;  prutli. 
Free,  terms  reasonable.  J.  11.  Sliale, 
limes  Uuildink,  New  Vork. 


ill  interestetl  in  the  purchase  of  a  I'aciiic 
p-iat  newspaper — daily  or  weekly — write 
J  C.  Moure,  lleveriy  lllils,  Calif. 


California 

Hallies  luid  Weeklies 
1.  HKliXcKlt,  Mill  \  alley,  Cullfoinia 


iUsyins,  selliiiK.  luerKeis,  dailies  and  week- 
.NO  listing  charge,  intelligent,  >  ner- 
teiK,  cuntideiitial.  Felghiier  te  Mapoies, 
hville,  .Mich.,  or  111  old  Kiver  Itoad, 
iVilkes-Uarre  Pa. 
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itewspaperiiiuii.  highest  repu- 
•iioii,  line  record  accomplishment,  has 
bsstantial  cash  payment  for  good  daily. 
Ileiilies  conUdential.  Uox  A-4l>5,  Editor 
Imu  Publisher. 


I  appa«. 


ktiat  with  yio.ouu  cash  seeks  weekly  in 
antic  Seaboard  State.  U.  1".  Ulkely, 
^vesspaper  Uroker.  ITOS  Times  Uldg.,  X.  V. 
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years  service  to  publishers.  Highest 
lj^^'jJ™niendations  given  by  those  I  have 

C.  L.  LEACH 

■■18  Westmoreland  Park  Norfolk.  Va. 


.  A. 


Newspapers  Wanted 


Circulation  Promotion 


Stsspaperdoin’sLeadingClrtulationUuilders 

.Morrison  Plan.  . 

The  Plan  That  I'ays  and  Proves  It " 
ft’rlte  the  John  1'.  Morrison  Company, 
ah  hr..  Shops  Uldg.,  lies  Moines,  Iowa. 


Bsfided  Caiupaigns  Succeed-  -Hudson  De 
Frim  &  .Vssociates  World's  Itecord  Cir- 
lation  Uullders  246  p’lfth  .\ve..  X.  Y.  C. 


lor  guod  newspapers  this  27-year-old  m- 
•  'ution  continues  to  add  sound,  subsiun- 
I  circulation  on  a  self-linancing  plan. 
,  HE  CHAKLES  P.4UTLOWE  CO..  Occi¬ 
dental  Bldg..  Indianapolis. 


pOUR  DOtf  Ac  MINE — popular  teature  al 
pog  Bubjects.  Illustrations  optional.  Fre 
ncy  as  desired.  Will  Judy  Press  Syndi 
e,  3323  Michigan  Hlvd.,  Chicago. 


Dogs 


Special  Editions 


Addressing  &.  Multigraphing 


,  Uuplabel  Addressing 

of  making  plates. 

CN7lRy  12G  W'.  46th  St..  N.  V.  C. 


Photo-Lithographing 


lit*  deeded.  Illustrate  Advertisih) 

inersture,  reproduce  letters,  bulletins,  etc 
jwweat  prices.  »1.50  per  100;  20c  addltlona 
TOOs.  Passantlno,  250  W.  49th,  Lo-5-7644 


Help  Wanted 


Experienced 
Advertising  Salesmen! 


Tlf*  travel  for  a  special  page 
promotion  that  Is  clean,  sells  nine 
newspapers  contacted 
-fit  J**  *  the  merchants 

called  on.  Highly  recommended 
by  publishers  throughout  the  mid¬ 
west  who  have  used  It.  Want  men 
States  East  of  the  Mls- 
^sslppl  river— Protected  Territory, 
xou  can  average  well  over  *76.00 
per  week  net  proflta.  No  Inveat- 
Address  Box  No. 
a-493.  Editor  and  Publisher. 


ICOSIl 


r  bu  UN 
ibjeeteoe- 


..  trade  journal  covei 
tatir.*  Upholstery  industries.  W 
^t*'*  salary  deal 
-'^A-482.  Editor  &  Publisher. 


Editor,  residing  New  York,  wit 
general  magazine  backgrouni 


R 

York  Cl» 


klaro  .  magazine  hacKgi 

i-t^ce  .ivV*-®*®-  >"  -- 

K'vlng  past  experience,  prese 
t-'-l?  'o  references.  E.  &  P.  F« 
fork*  IfOO  Times  Bldg..  N. 


Help  Wanted 


.uaiuigiug  Editor— Large  Easiern  news- 
l>a..ei  wauls  aggicsslie  ediloiiai  executive 
wuu  knows  what  modern  .vmeiua  is  ihink- 
mg  and  reading  and  knows  how  lo  develop 
a  siaii  to  gel  it.  .V  big  jou  awaits  man 
wi.o  can  nil  hill.  Tell  your  slory  coin- 
pieteiy.  Send  snapsnul.  .v-ouu,  ivditor  &. 
I'ublisher. 


.'petial  edition  pruiuutiuu  man  and  crew 
manager  wanted  by  leading  middle  western 
newspaper.  .uust  have  clean  record  of 
aggressive  selling  and  be  able  to  create 
special  page  and  special  edition  ideas 
mat  can  be  sold.  Be  able  lo  train  and 
uireet  staff  ul  several  men  now  selling  on 
commission.  Give  references,  age,  com¬ 
plete  story  of  experience  over  past  ten 
years  and  all  other  essential  intormatiun 
III  lirst  letter.  Salary  and  over  riding 
tuminission.  Box  .\-4h3.  Editor  &  Pub¬ 
lisher. 


Wunt  .Vd  Telephone  Solicitor,  female,  for 
opening  on  New  York  City  paper.  Must 
ue  experienced  in  soliciting  major  classl- 
tlcalions.  Salary  guaranteed,  *25.  Write 
lully,  in  eontidence,  E.  ii  P.  Personnel 
.■'ervice.  1700  Times  Bldg.,  New  York.  (En- 
eiose  snapshot  with  letter) 


Situations  Wanted 


"E  &  P  Personnel  Service"  at  the  end  ot 
an  ad  in  this  classifieation  si^nijies  that  lull 
information,  ineluding  photo  and  references,  is 
on  file  in  our  office. 


Able  editor  now  editing  national  weekly 
iruue  newspaper.  Nine  years  Metropolitan 
newspaper.  National  magazine,  trade  jour¬ 
nal  experience.  Can  handle  rewrite,  rc- 
porilng,  features,  copy  desk,  make-up. 
Harvard  graduate.  -tge  2'.i.  Seeking  to 
improve  hiinselt  and  willing  to  travel  If 
necessary.  Good  relerence.s.  .v-456,  E.  & 
P.  I’ersonnel  Service. 


.Vdvertlsing  manager  can  handle  manager¬ 
ship  of  daily  In  town  ot  15,000  to  25,000. 
Capable  of  taking  care  ot  layout,  selling, 
national  and  promotional  activities.  Not 
high  pressure.  30  years  old  and  married. 
.Wailable  July  15.  A-45S,  E.  X  1*.  Per¬ 

sonnel  Service. 


.Vhle  rewrite  man,  now  employed  live 
years  on  same  staff,  .seeks  move  to  larger 
)iaper.  Familiar  all  beats,  including  pri¬ 
sons.  Can  get  It  and  write  it.  Irish 
imagination  and  push.  Single.  25.  Will 
take  *30.  A-451.  E.  &  P.  I’ersonnel  Service. 


.Vecurate,  resourceful,  versatile  desk  or  leg 
man;  feature- writer ;  fifteen  years'  experi- 
tnee;  hold  endorsements  from  Associated 
I’ress,  Theodore  Dreiser,  Sir  Basil  Thom- 
■son;  speak  Spanish,  Italian.  French; 
lawyer,  but  desire  iclurn  to  new spapering ; 
active,  healthy,  unmarried;  teetotaler.  1 
get  it  right!  A-479.  E.  &  P.  Personnel 
Service. 


.Advertising — salesman  who  gained  lin¬ 
age  while  paper  lost  585,407  lines  last 
year.  .Vs  an  executive-salesman  )>reviously. 
slopped  losses,  obtained  gains.  'Trained  on 
large  and  small  daily  and  Sunday 
adaptable  your  organization  selling  prob¬ 
lem.  .Small  salary,  percentage.  Interview 
your  city  or  your  representative  In  N.  Y.  C. 
during  ('onventlon  week.  Box  .V-499.  E.  & 

1*.  Personnel  Dept. _ _ 

.kdvertlsing  or  Business  .Manager  or  com- 
tiinatlon.  Long  record  thorough  Metro¬ 
politan  and  smaller  city  experience.  Par¬ 
ticularly  strong  In  Advertising,  Promotion 
and  Production.  Exceptional  background. 
Unhappy  In  present  surroundings.  Salary 
and  Bonus  arrangement  preferred.  In  posi¬ 
tion  to  Invest.  Box  A-484.  Editor  &  Pub¬ 
lisher; _ 

.\dver(ising  Solicitor,  age  27,  college  grad¬ 
uate;  was  formerly  In  editorial  department 
of  Chicago  paper.  Now  employed  In  New 
York  as  salesman.  Prefer  vicinity  of  New 
York.  Salary  *25.  A-498.  E.  &  P.  Per¬ 
sonnel^ _ 

.\n  advertising  service  department  will  In¬ 
crease  your  display  lineage.  I.et  me  or¬ 
ganize  and  conduct  one  for  you.  I  desire 
to  connect  with  some  large  daily  In  this 
capacity,  furnishing  your  advertisers  with 
copy,  layouts  and  art  work.  Five  years 
with  one  of  the  Nation's  leading  dailies. 
.Vge  37.  A-462,  B.  &  P.  Personnel  Service. 


ENLIST  OUR  AID 

when  Mckins  a  petition,  whether 
EDITORIAL  ADVERTISING 

ORCULATION  MANAGEMENT 

MAGAZINE  RADIO  ot  PUBLICITy 
Utilize  These  Services 

1 .  Three  40-word  "sitiielien**  ads  in  EDITOR  A 
PUBLISHER. 

8.  A  3-nionlh  sebicription,  orl  extension,  to 
EDITOR  A  PUBLISHER. 

3.  Re|itlralion7«rith  E  A  P  Personnel  Service 

fot  six  months. 

4.  Preparation  by  us  of  100  photo-lithe  bnl- 

lelint  about  your  queliRealiont  with  vont 
snapshot  incfaded  thereon.  These  we 
tend  to  those  needing  a  man  of  year 
abilities. 

DRAFT  an  ad  now  il  you  seek  a  connection,  end 
send  il  lo  us  with  SS.OO  cheek  or  money 
order.  Refisbation  blank  will  then  bn  sent 
you.  This  $5.00  payment  will  be  de¬ 
ducted  from  the  bolow-everaft  placement 
lea  when  and  il  a  position  is  secured 
through  our  strvices. 

E  &  P  PERSONNEL  SERVICE 

another  EDITOR'A  PUBLISHER  service. 
1700  Timet  Bldg.,  Timet  Square,  N.  Y.  C 
NOTEi  Alter  yon  register,  notily  us  promptly  of 
any  change  of  eodreis. 


Situationg  Wanted 


.kHK’t  Circuiution  Mgr. — 12  years  expuii- 
ence,  good  record  and  references.  Com¬ 
plete  knowledge  of  home  delivery,  organiz¬ 
ing  and  reorganization;  very  successiul 
with  carrier  sales  schools  and  boy  promo¬ 
tion.  .Married,  32  years  of  age.  .V-441, 
E.  X  1*.  I’ersonnel  Service. 


Business  muuuger  —  Unemployed  because 
Ilf  merger.  Middle-aged,  married.  Fifteen 
lears  experience.  Capable.  Ueferences. 
Uox  A-459.  Editor  &  Publisher. 


t'ameruinan,  32,  with  car.  Spurts,  Hash- 
light  and  darkroom  experience,  newspaper 
and  commercial.  Frefer  daily  in  the 
South.  Could  serve  as  reporler-cainera- 
man  on  small  paper.  .V.-461,  E.  &  1’. 
I'crsonnel  Service. 


t'apable  newspaper  vvoiiiuii,  3)i,  seeks  re¬ 
porting  editing  or  publicity  work.  Experi¬ 
ence — editor,  reporter,  weekly .  general 
news,  woman’s  page,  features,  proof-read¬ 
ing,  daily.  Good  education,  iiorsunalliy, 
Iteierences.  Available  now.  Iteasonable 
salary.  Any  location  considered.  .V-455, 
E.  tVi  P.  Personnel  Service. 


t'lrrulation  manager:  age  35.  married, 
now  employed  but  looking  for  greater  op¬ 
portunity.  Three  years  experience  Register 
and  Tribune  Company,  disiriet  manager 
and  one  year  reorganization  work  small 
dally.  Thoroughly  familiar  independent 
carrier  and  dealer  promotion.  .No  terii- 
torial  preference.  .1-494,  E.  Sc  1’.  I’er¬ 
sonnel  Service. 


Ulreulation  Manager — age  31,  clean  cut 
and  aggressive  desires  change.  liver  10 
lears  with  present  paper  handling  success¬ 
fully  a  circulation  ot  60,000.  Specializes 
in  carrier  promotion,  obtaining  maximum 
results  with  a  minimum  of  expense.  Will 
go  anywhere.  Excellent  references.  Salary 
■secondary  to  opportunity.  Uox  .\-477.  E. 

I’  I’ersonnel  Service. 


f'irrulation  man — Twelve  years’  experience 
in  Iiome  delivery  City,  Suburban  and  Coun¬ 
try.  Age  35,  married.  Excellent  references. 
N.  B.  A.  experience.  Desires  connection 
as  circulation  manager  on  small  city  dally 
or  city  circulator.  Am  at  present  employed 
but  wish  to  make  change.  .1-453,  B.  &  P. 
Personnel  Service. 


rireulatlon  Manager — 12  years  experience, 
in  all  phases  of  circulation.  Thoroughly 
experienced  and  successful  with  boy  or¬ 
ganization  and  promotion.  Desire  position 
with  paper  in  city  under  75,000.  Age  28. 
married,  best  of  references  and  a  real  go- 
getter.  .1-465,  E.  &  P.  Personnel  Service. 


('ireiilation  manager — Wants  position  In 
Metropolitan  area,  age  45,  twenty  years  ex¬ 
perience  circulation  and  delivery  depart¬ 
ments  of  New  York  newspapers.  A-1  ref¬ 
erences.  A-473,  Editor  &  Publisher. 


t'iri’iilator — I.  C.  M.  A.  member.  12  years 
experience.  Any  position  in  circulation  de¬ 
partment  or  manager.  .Ivailalile  short  no¬ 
tice.  Will  go  anywhere.  Reasonable  sal¬ 
ary.  Know  city,  country,  street,  office 
routes.  little  merchant  plan  and  promotion, 
fan  get  circulation — and  hold  it.  .1-497 
E  &  1'.  Personnel  .Service. 


tiaMNineil  n<l  salesinan  desires  position 
offering  opportunity.  Thoroughly  experi¬ 
enced.  Best  references.  .Iddress  A-490, 
Editor  &  Publisher 


('lassiHed  Manager — Age  35.  now  eniployed 
as  assistant  on  ons  of  largest  dallies  In 
East.  In  present  position  8  years.  Thor¬ 
oughly  experienced  directing  telephone 
and  street  staffs.  Able  correspondent. 
Rfal  organizer.  aggressive.  energetic. 
Display  solicitor  on  same  paper  5  years. 
Box  A-491.  E.  &  P.  Personnel  Service. 


f'l.iHHifted  Manager — Age  SO.  Twelve  years 
experience.  Midwest  Newspapers  of  nine 
to  hundred  thousand  circulation.  Force¬ 
ful  .salesman,  proven  executive,  expert 
promotional  copy  writer.  Last  years 
classified  increase  125,000  lines  Unem¬ 
ployed  because  of  recent  merger.  Write 
Box  A-470.  E.  &  P.  Personnel  Dept. 

f'ninpoHlng  room  foreman  or  mechanical 
superintendant  now  employed  on  well 
known  paper,  desires  to  make  change, 
follege  education,  handles  men  well  but 
with  publisher’s  Interests  paramount.  17 
years  experience  on  daily  newspapers  In- 
cl'iding  every  department  of  composing 
room.  "Under  forty.’’  Conference  may 
be  arranged.  Box  A-440,  E.  &  P.  Per- 
sonnel  service. 


Desk  Man.  29,  eight  years  in  game,  last 
six  on  desk  seeks  position  with  chance  to 
advance.  Now  telegraph  editor  In  city  of 
100,000.  Qualified  for  and  will  consider 
copy  desk,  telegraph  makeup,  sports. 
College  graduate.  A-415,  E.  &  P.  Per¬ 
sonnel  Service. 


Kditor,  Bnslness  Manager,  or  take  charge 
circulation  or  advertising  departments. 
Seven  years’  experience:  graduate  Missouri 
Journalism.  Training  in  news,  feature 
writing,  advertising,  plus  successful  record 
as  circulation  manager  and  business  of¬ 
fice  assistant.  Aggressive  and  capable 
Know  A.  B.  C.  and  all  forms  recording, 
promotion.  Consider  editorship  good 
weekly.  At  limit  advancement  present 
position.  28.  Married.  All  oiiiries  con¬ 
sidered.  References.  Address  Box  .A-502. 
E  ^  P  Personnel  Service. 


Experienced  executive,  proven  ability  and 
reputation.  Age,  45;  married.  Over  25 
years  with  Baltimore  Sunpapers.  Experi¬ 
ence  embraces  administration,  depart¬ 
mental  organization  and  direction;  news, 
circulation,  advertising,  promotion,  produc¬ 
tion.  Familiar  with  mechanical  depart¬ 
ments.  Desire  immediate  connection  ample 
reference.  A-461.  E.  *  P.  Personnel 
Service. 


SituAtions  Wanteil 


Monotype  .Machinist — Factory  trained.  IS 
years  on  one  newspaper,  also  eight  years 
in  book  and  Job  shop.  Thoroughly  ex¬ 
perienced  on  Elrod  and  l,udlow  Casters. 
4 1  years  old,  steady,  reliable,  married  and 
have  family.  Will  go  anywhere. 

E.  Sc  I’.  Personnel  Service. 


News,  make-up,  telegraph  editor,  copy 
reader.  Married,  sober,  capable.  Eighteen 
years  experience  metropolitan,  smaller 
ilailies.  Specialize  in  make-up.  Have 
handled  three  fast  wires,  news  desk  and 
.slot  aimultaneously.  Fast  and  accurate 
cotiy  ri'ader.  I’refer  west  or  south,  .\vail- 
iilile  now.  Phil  E.  McCleary,  76  North 
Forge  St..  Akron,  Ohio. 


Newspaper  Executive  —  44,  twenty-two 
years  experience  as  business  manager  ad¬ 
vertising  manager,  general  knowledge  of 
management  and  directing  personnel. 
I’ast  record  vindicates  ability.  Gentile, 
married,  dependents.  ITefer  connection 
with  Daily,  liavlng  circulation  of  25.000. 
more  or  less.  .\.-434,  E.  &  P.  Personnel 
Service. 


Newspaperman — Age  24.  Iowa  University. 
■Missouri  University  School  of  Journalism, 
graduate.  Formerly  reporter,  feature 
writer,  film  critic  western  newspapers. 
1934-36;  recently,  morning  editor  I’ress  Ra¬ 
dio  Bureau,  New  York  City;  Desires  post 
with  newspaper,  magazine  or  radio.  Salary 
no  object  for  right  opportunity.  .\-474. 
E.  A-  1’.  I’ersonnel  Service. 


I’hotographer-reporler,  36.  married,  Mis- 
•souri  University  B.  J.,  staff  photographer. 
Experienced  on  action  photos,  reporting, 
special  writing,  page  layouts,  publicity. 
-Many  trade  Journal  sales.  Excellent  re¬ 
ferences.  Situation  wanted  or  will  repre¬ 
sent  you  in  Erie.  Pa.,  as  correspondent- 
I'hotographer.  A-488,  E.  &  P.  Personnel 
.Service. 


Iteporter,  desk  man,  editorial  writer. 
Twelve  years  experience,  five  years  on 
last  newspaper.  Skilled  in  sprightly  news 
writing,  efficient  copy  reading  or  editor¬ 
ials  with  punch.  33  years  old.  university 
graduate.  Have  also  done  magazine  writ¬ 
ing  and  edited  political  papers.  Good 
references.  .\-463,  E.  Sc  P,  Personnel 
.Service. 


U'niitetl. — -Situation  as  managing  editor, 
news  or  telegraph,  small  or  large  daily. 
Twenty  years  experience  In  all  branches 
news  work,  tireless  and  conscientious 
worker.  Capable  of  filling  any  position  in 
news  room.  WiH  go  anywhere.  Now 
available.  Married,  sober.  Best  of  refer¬ 
ences.  A-449,  E.  &  P.  Personnel  Service 


Young  man,  25,  unmarried,  and  university 
graduate  in  Journalism,  with  professional 
art  talent  and  knowledge  of  printing,  en¬ 
graving  and  photography,  seeks  advertis¬ 
ing  or  magazine  work.  Experienced  in 
meeting  public,  and  holds  responsible  posi¬ 
tion  at  present.  Best  of  references.  A- 4  71. 
E.  &  P.  Personnel  Service. 


Young  man,  (30)  single,  free  to  go  any¬ 
where.  desires  newspaper  or  magazine  con¬ 
nection,  six  years  of  circulation  newspaper 
experience,  city,  suburbs  &  country,  seven 
years  of  office  detail  work  &  supervisory 
experience,  clean  cut,  excellent  references, 
opportunity  I  desire,  salary  secondary.  .\- 
476.  E.  &  P.  Personnel  Service. 


Mechanical  Equipment  for  Sale 


Available  about  May  1,  Goss  Comet  8  page 
press  complete  with  motor,  30  chases, 
c^ash  offers  only.  Daily  News.  Wyandotte. 
Mich. 


For  Sale:  Goss  Straightline  Sextuple  press 
running  68"  rolls.  Double  folder,  floor 
feed,  cutoff  22 Can  be  seen  in  dally 
operation.  Address  I’Mblisher,  Daily  News. 
St.  Paul,  Minn. 


“12  to  15  Smouse  transfer  tables  for  news¬ 
papers.  Excellent  condition.  Ready  for 
immediate  shipment."  Box  A-492,  Editor 
&  Publisher. 


Linotypes — 1.  5,  8.  11,  13,  19,  25.  Inter- 
types  B  and  C.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY  &  ENGRAVING 
CO.,  413  Lafayette  St.,  New  York  City. 


Rebuilt  Model  8  Linotype,  guaranteed  like 
new:  priced  low.  Also  Models  5-25-26; 
200  fonts  mats.  Payne  &  Walsh  Corp..  180 
I.afayette  St.,  New  York.  Canal  6-6877. 

Mechanical  Equipment  Wanted 


Duplex  tabular  stereotyping  equipment, 
finishing  machine,  router,  casting  box, 
chipping  block,  scorch-r.  Give  full  motor 
data.  Box  No.  A-481,  Editor  &  Publisher. 


I’seil  AC  prese  drive.  75  H.  P.  Cutler- 
Hammer  or  pair  of  75  H.  P.  Drives,  any 
make.  Box  No.  A-480,  Editor  &  Pub¬ 
lisher. 


Photo-Engraving  Equipment  for  Sale 


Engraving  Departmeot  Equipment,  all 
standard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co.. 
116  John  St..  New  York  City. 


Photo-engraving  equipment  for  sale,  com  - 
plete  plant  or  any  part.  Miles  Machine 
Co..  18  E.  16th  St..  N.  Y. 


Newspaper  Supplies 


stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn. 
Mass. 
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sHQ^mKmiHiREr 


By  MARLEN  PEW 


science  in  wiiidi  newspapers  are  the  you,  getting  paid  just  for  expreui* 
primary  textbooks,  supplemented  witli  your  opimons,  wnetner  you  re  rignt « 
recommended  reading  in  political  scieiKc  wrong,  i'll  say  1 
texts  and  history  hooks.  w. —  ^.coldiyj — Mo,  no.  1  am  a  cojj 

Another  approach  to  this  problem  is  reauer.  i  euit  the  copy,  and  also  writ 
the  new  study  course  in  appreciation  headlines. 

of  the  American  newspaper,  prepared  u. —  ^A  little  taken  aback,  and  oo« 

by  two  high  school  instructors,  tlazel  more  puzzled  tiian  everj — Uh,  1  see. 
K.  Pullman,  adviser  at  (Jarnett,  Kan.,  there  is  a  pause  wliile  M^r.  Wis«i 
and  Helen  M.  E.  McCarthy,  Central  wonders  whether  it  is  worth  the  paot 
High,  Providence,  K  1.  An  outline  of  to  elucidate  this  dark,  abstruse  subjea 
this  one-semester  course,  oiien  to  seniors  Mr.  Coldlarb,  accustomed  as  a  man  « 
only,  appears  in  the  Alarch  issue  of  business  to  be  persistent,  takes  the  d^ 


^NMOUXCING  his  retirement.  Gene  It  was  the  first  time  I  had  encountered  hditor.  The  course^  involves  cision  out  of  IhS  liaiid 


Howe  said:  "I  have  been  editor  an  all-picture  extra. 


for  25  years  and  that  is  long  enough. 
It  is  my  idea  that  an  editor  burns  out 


The  whole  extra  business  in  Japan 
is  strange.  The  Government  controls 


and  that  a  iiuarter  of  a  century  is  plenty  radio  and  forbids  newscasting  except 
of  service  for  anyone.  It’s  a  young  for  propaganda.  Therefore,  the  news- 


two  general  themes ;  the  newsi>aper  as  G. — Copy  reading — tliat  must  be  tbe 

a  social  institution;  an  interpretation  same  as  proof  reading,  isn't  it? 
of  the  news.  Aims  of  the  course  are:  W'issel — (Mettled,  and  now  sensin 

(1)  intelligent  reading  ot  newspaper;  fully  that  he  will  never  come  to  low 

(2)  Discrimination  in  reading  of  news-  Air.  Goldfarb,  no  matter  what)— ^o, 


Kfi.  SCI  \  ICC  icii  dii>uiic.  XI  s  a  vuuiiK  ixji  ui uuciKdiiua.  xiiciciuic,  tiiv  iicwa-  „  ^  »  c'  .  /  i  ^  ^  xt  a.  *i-  _  ii  *  ^ 

man’s  job  and  what  the  country  needs  paper  extra  is  still  useful  and  a  lively  1“‘1^*'>  ^  ^  ‘  i^i  ***" 

is  more  young  editors.”  industry.  The  extra  is  called  “gogai’’,  “ewsiiaper;  (4)  Mudy  of  newspapers  reader  is  just  a  sort  ot  a  derk,  y«, 


*  *  ’•  and  is  hawked  in  citv  streets  nicht  and  l^ackground  and  developments,  and  (5)  might  say,  alongside  the  important  work 

‘HAT  program  calls  for  the  retire-  day.  It  usually  is  a  neis  item,  printed  m  world  affairs  of  editing  that  I  do.  (He  is  going  to 

ment.  without  further  delav.  of  on  a  slip  of  i«per  just  big  enough  to  and  ability  to  form  opinion.  make  this  job  seem  important  now  „ 

hur  Brisbane,  now  in  his  53rd  year  accommodate  the  single  form.  The  size  ,  presented  shows  careful  matter  whom  he  has  to  slander )  Yoi 

active  editorship:  Rollo  Ogden,  for  n.ay  be  two  columns  on  three  inches,  ‘‘'‘^“^ht  on  the  part  of  the  two  instruc-  see  its  like  this:  (Sighing  as  he  stOT 

_  r  *.•  .“t-  ■  _  ■  .  r  „  tor.s  who  have  nreoared  the  course.  Hv  anew  the  old.  futile  recitation.1  Tli. 


Arthur  Brisbane,  now  in  his  53rd  j’ear  accommodate  the  single  form.  The  size 

of  active  editorship;  Rollo  Ogden,  for  may  be  two  columns  on  three  inches,  .  ,  ,  -  .  ,  ,,  .i  i  i  r  ^-i  .  .  \  - 

17  years  editor  of  New  York  Evening  or  any  other  size  up  to  a  full  page,  tors  who  have  prejared  the  course.  By  anew  the  old,  futile  recitation.)  The 

Post  and  now  in  his  14th  year  as  editor  Extras  are  never  full  forms,  with  some  studying  newspapers  and  the  composite  news  manuscript  comes  from  xht  r^ 

of  Nexv  York  Times;  Roy  W.  Howard,  late  feature  plaved  up,  as  in  the  United  enter  into  their  make-up,  por  er  or  over  the  elegrai*  wire  or 

nearly  15  years  beyond  the  Howe  retire-  .States  and  England.  The  Japane.se  know  students  will  learn  to  really  appreciate  cable  see,  and  usua  ly  its  lousy.  AB 

ment  age;  Col.  R.'  R.  McCormick,  edit-  how  to  conserve  newsprint,  but  do  not 

ing  for  more  than  25  years;  Frank  B.  practice  conservation  as  a  pinch-pennv  ‘^e  headlines  or  read  the  ixipular  htiel.  (Mr.  Goldfarb s  face  brightm 


Xoyes,  editor  for  34  years :  Paul  Pat¬ 
terson,  editor  since  1900:  Mr.  Hearst, 


device.  Editors  are  lavish  spend¬ 
ers.  Those  Ethiopian  war  pictures  cost 


editor  for  50  years :  Clark  Howell,  in  the  pulilishers  a  duke’s  ransom.  They 
harness  47  years ;  William  Allen  White,  came  out  of  Ethiopia  by  fast  ship ;  were 
editor  for  41  years.  One  might  go  on  transported  by  special  plane  to  Berlin; 


scan  the  headlines  or  read  the  ixipular  litiel.  (Air.  Goldfarb’s  face  brighuas 
features,  such  as  the  comics  and  sports,  with  recognition  of  the  familiar;  ah, 
We  predict  a  wide  use  of  such  a  here’s  something  he’s  heard  of!)  Tht 
course  will  tend  to  make  the  coming  copy  reader,  he  takes  the  story— « 
generation  more  discriminate  newspaiKT  always  call  it  a  story,  you  know,  every- 
leaders,  and  less  gullible  to  propaganda  thing’s  a  story  to  us — and  he  corrects 


over  a  long  knd  distinguished  list  of  relaved  by  plane  to  Moscow;  relayed  ^c«amly  it  is  a  course  the  whole  thing  turns  n  around  right- 

American  editors.  by  Trans-Silierian  rail  to  Harbin;  re-  "“'y  youngster  contemplating  jour-  end-to,  and  makta  it  good  reading,  sr 

Let  the  youngsters  who  can  fill  such  Laved  bv  Japanese  newspaper  planes  to  a  ^  should  take  as  .Mr.  Wissel  sighs  again,  realizing  with 

shoes  step  up  and  lie  counted!  Where  northern  Japanese  station,  and  finally  a  supplement  to  his  general  studies.  The  a  fresh  sense  of 

are  thev?  That  newspaper  work  is  a  were  transmitted  bv  telephoto  into  value  of  he  course,  however,  is  Us  cul-  quent.al  he  has  made  it  all 

young  man’s  job  is  generally  conceded.  Tokyo  and  Osaka.  The  pictures  were  ‘f  f  backgrouiH  for  large  numbers  of  more.  But  he  goes  bravely.  sturabUnglT 

iiijt  I  deny  that  editors  neces-sarily  burn  on  the  streets  in  less  than  an  hour,  I'tudents,  regardless  ot  their  inherent  n.  .  . 


out  after  25  vears. 


FORMER  Mayor  James  J.  Walker  must  have  cost  $2,000  each, 
and  his  wife,  once  Bettv  Compton,  *  ♦  ♦ 


three  newspaper  rivals  competing  in  the  journalism  as  a  profession 

race.  I  was  told  those  news  pictures  _ ^  „  *  *  * 

_ *  A  A  C*  »T»  _ ..  


est  in  journalism  as  a  profession.  W. — Then  when  he’s  got  it  in  good. 

«  *  «  smooth  shape  he  writes  a  headline  m 

BROADCAST  of  police  court  pro-  .  ,  ,  ,  -  . 

ceeditiiis  in  St.  Louis  has  been  an  (There  IS  a  dark  confustOD  n 


nust  have  cost  $2,000  each.  A  BRCJADCAST  of  police  court  pro- 

«  V  z*.  ceedings  m  St.  Louis  has  been  an  ,  ^  dark  confusion  n 

ask  the  press  not  to  photograph  or  ex-  pERSOXS  who  have  taken  the  view  ‘T-ntertaining”  feature  of  the  day  in  — me  f^ls  he  is  no.  »  I 

ploit  in  publicity  Mary  Patricia  Walker.  F  that  unionized  reporters  would  turn  that  community  for  some  time.  Ladies.  .J"*"  ' 

a  baby  the  couple  have  just  taken  in  partisan,  will  be  mildly  interested  in  a  Bentlemen  and  children  could  sit  m  their 

adoption  from  an  orphanage  in  Illinois,  statement  by  Ruth  McKenney,  Secretary  comfortable  homes  and  listen  to  the  trade  in’ itLlf  You  have  to  ! 

The  adoption  papers  are  to  lie  sealed  of  the  Mew  York  Guild,  quoted  from  ‘amusing  stories  of  people  caught  m  ‘  .r  ,,_it.  ^ 

by  the  court.  The  Walkers  say  they  an  interview  in  the  Fiwm;  Acu-j  “After  d>e  nets  of  the  law.  What  “fun”  to  vou  know  W’s  anrM’s  arf^ 
may  adopt  other  children,  bring  up  a  a  year  or  two  of  experimenting  in  class  ''s^vn  in  when  some  awkward  fool  tried  and-a-half’  and  I’s  are  nnlv  a  half  imh. 

family.  They  want  the  press  to  leave  collaboration,  the  Mewspaper  Guild  has  to  explain  why  he  got  drunk  and  beat  ’  ..  .  w  (^oinfarb  is  vrear- 

them  alone  The  former  Ma^r  refers  grown  from  a  loose-knit  professional  up  the  wife  or  when  some “bad”  girl  stony  exprtsion^ 


trade  in  itself.  You  have  to  have  i 
certain  number  of  units  in  each  line 


family.  They  want  the  press  to  leave  collaboration,  the  Mewspaper  Guild  has  ‘o  explain  why  he  got  drunk  and  beat  ,jt‘  '  ’  ..  .  w  Goldfarb  is  wear- 

them  alone  The  former  Ma^r  refers  grown  from  a  loose-knit  professional  up  the  wife  or  when  some “bad"  girl  Vstony  expr«^ 

to  cruel  hounding  by  publicity  and  group  to  one  of  the  militant,  progres-  explained  where  she  was  going  at  mid-  ^^ked  for  it  didn’t  he’ 

photography'  calculated  to  “embarass  sive  and  courageous  organizations.  .  .  night  with  a  stranger  picked  up  at  the  He’want^  to  know  what  a’ copy  reader 

and  harass  a  child.’  More  than  90  per  cent  of  the  newspaper-  railroad  station.  One  can  just  imagine  didn’t  he’’  Well  let  him  take  it 

The  news  interest  in  a  child  adopted  men  covering  the  recent  strike  of  ele-  what  wholesome  humor  would  filter  into  tj,en  )  So  you  have  to  choose  short 
by  Mr.  and  Mrs.  Walker  would  be  vator  men  in  Mew  York  were  passion-  thousands  of  homes  with  this  program  punchy  words  that  will  fit  in  a  lint 
bped  upon  their  own  more  or  less  ately  sj'mpathetic  with  the  strikers,  on  the  air.  .And  it  might  easily  be  Type  is  not  rubter  and  it  won’t  stn^ 

glamorous  lives.  They  have  been  puD-  Kejiorters,  even  of  the  New  York  sponsored,  by  an  undertaker,  one  of  the  know.  Ha  ha! 

lie  characters,  not  averse  to  publicity.  Times,  New  York  Herald  Tribune  and  big  liquor  houses  or  perhaps  a  pawn-  Thev  both  do'  a  good  deal  of  eni- 
Their  romance  was  in  dehance  of  what  Hearst-controlled  jiapers,  went  out  of  shop.  fawing  over  this. 

are,  or  used  to  ^  considered  .American  their  way  to  help  them.  They  have  Some  of  the  more  refined  influences  \v. Anglo  Saxon  words,  we  caB 

conventions.  They  do  not  now  ask  to  become  a  kind  of  advance  guard  for  of  St.  Louis  are  demanding  that  the  these  short  ones.  ( He  swells  pompooslj 

be  relieved  of  publicity  concerniiig  them-  the  union.  The  news]>apermen  were  program  be  stopped,  on  the  ground  at  the  academic  turn  things  have  taka, 
selves,  but  urge  immunity  tor  the  babv.  formerly,  as  a  matter  of  course,  in  agree-  that  in  some  cases  injury  is  done  to  but  sees  that  Mr.  Goldfarb  has  grow 
Mr.  Walker  feelingly  s^ke  of  the  ment  with  the  publisher;  now  it  is  only  persons  not  directly  involved  in  the  foggier.) 

adoption  as  a  holy  and  wholesome  natural  to  be  on  the  side  of  the  strikers.”  court  proceedings.  Such  objections  are  G. — (Making  a  heroic  effort  to  snw 


thing.” 

TTHE  complaint  is  often  heard  that  reason  apparent  to  us  why  the  guilty  short  ones  like  is  and  are,  1  suppose, 
p  of  little  Mary  school  students  are  not  care-  and  innocent  should  not  be  made  to  W. — (Dully,  but  with  an  attem^  » 

rmricia  waiket’  also  some  l^itimate  ^ajiy  newspapers.  This  suffer  humiliation  in  a  police  court  show  enthusiasm  for  this  coopcratioi'.) 

t'i!» ^  M  situation  is  gradually  being  changed  in  radio  hour.  Let  the  show  go  on!  .And  Yeah,  that’s  it,  only  as  it  happens  a 

r  ^  t  ^  ^  ^  Cliicago.  One  high  school  is  offering  by  all  means  locate  appropriate  sponsor-  your  paper  they  don’t  like  vou  to  pa 

she  r  a  in  current  history  and  political  ship!  pp  p 

— isnt  she  cute?  doubtless  would  lie  j  i  at  «i 


hyper-sensitive  nonsense,  of  course.  Xo  out  of  it,  and  helping  brightly)— Yo. 
reason  apparent  to  us  why  the  guilty  short  ones  like  is  and  are,  1  suppose, 
and  innocent  should  not  be  made  to  \V. — (Dully,  but  with  an  attem^  > 


the  general  public  reaction.  It  seems 
innocent  enough.  No  one  has  any  right 
to  ask  for  the  suppression  of  legitimate 
news  about  an  adopted  baby,  but 
any  parent  has  full  right  to  object  to 
“publicity,”  meaning  an  unnatural  pro¬ 
motion  of  interest  to  satisfy  public  cur- 


SO  YOU’RE  A  COPY  READER! 


any”parem'"has"  fuir7ighr  to  obj’ect"to  By  William  D.  Ogdon  don’t  s^  how  he  can  do  it  !”)  ,  "G^^JPervif  with'^^atitude  for  thi 

“publicity,”  meaning  an  unnatural  pro-  \  yf  RS.  WISSEL,  the  socially  in-  Goldfarb,  who  is  disUnguished  ’a  .  r  .,  familiar  I _ Sure  jt* 

motion  of  interest  to  satisfy  public  cur-  -l-Yl  clined  wife  of  a  copy  reader,  has  ^•'om  other  laymen  only  by  the  strange  rrn«sword  nuz7le-  of  course! 

iosity.  The  average  editor  would  re-  just  met  Mrs.  Goldfarb  (“Oh,  John,  fact  that  he  never  had  the  slightest  Thev  both  elow  brightlv  in  a  mute 

(inert  (iiirh  reniie«t  her  hiKihand  miict  make  a  Great  Deal  intention  of  ever  going  into  newspaper  incy  ooin  giuw  inigiiiiy  in  a 

spect  request.  ^  ^  her  husband  mu^st  -ke^a^  Greaj  Deal  politely  turns  the  conversation  understandmg  that,  for^  moment,  sete 

T  HE.AR  the  Japanese  censorshhip  has  Ever“hing”)  at  one  ot  those  teas  they  Wissel  goes  into  the  final  stretek 

1  now  been  tightened  against  imported  arc_  always  havnig  in  the  suburbs.  cSarb 'anv^^av  ^caS  he  had  W.-Then  the  whole  thing  goes 

news-pictures.  It  would  ^  a  pity,  for  Tonight  Airs.  Goldfarb  has  brought  to  go  to  a  movde  tonight  »<>  the  composing  room  and  the  si 

news-pictiir^  have,  until  the  recent  Mr.  Goldfarb  who  is  a  boot  and  Ss  down  Ys  £st  he  can  a  defire  and  head  are  set  in  type,  and  put  i 

army  incident  ,  been  relatively  free  man,  as  it  turns  out,  and  everybody  aown  as  oesi  ne  can  a  ucsirc 

of  blue-penciling  at  the  Foreign  Office,  is  going  to  have  a  nice,  quiet  chat  and  to  tell  Mr.  Goldfarb  he  is  pub-  «  .  .  /  ,  .  r  , 

Japanese  newspapers  do  a  great  news  get  better  acquainted  lisher  of  the  paper  at  $50,000  a  year,  G— (After  a  Imig.  painful  pa  . 


in  verbs  like  is  and  are. 

G. — (Abashed,  and  completely  at  » 
again.) — Oh. 

W. — (He  has  a  flash  of  genius  nou) 
— It’s  just  like  finding  words  for  1 
crossword  puzzle,  see? 

G. — (Fervid  with  gratitude  for  thi 


lisher  of  the  paper  at  $50,000  a  year. 


job  w'ith  photographs.  They  have  fine  The  ladies  have  gone  upstairs  to  let  it  go  at  that.^ 


G — (After  a  long,  painful  pause;  ^ 
abrupt  ending  of  the  explanation  I 


appreciation  of  the  camera  as  a  news  Oh  and  Ah  over  fancy  work  or,  per-  The  dialogue  (youve  heard  it  many  left  him  wthout  an  appropriate 

medium.  I  was  in  Tokyo  when  the  first  haps,  the  way  Mrs.  Bathwater,  the  new  a  hme)  gjes  something  like  this:  ment.  hut  he  now  recovers  m  a 

pictures  of  actual  war  in  Ethiopia  were  neighbor  in  that  big  brown  shingle  Goldfarb  What  kind  of  newspaper  m  originality.)  Mewspaper 

received.  The  editors  “played  them  house  on  the  corner — “You  know,  the  oc  very  interesting  , 

across  the  board.”  First,  they  were  is-  one  that  has  been  vacant  for  just  Wissel  (a  little  inflated)  1  am  an  w. —  (Beating  him  to  it.) 


across  the  board 


sued  in  four  page  extras.  Battle  scenes  months  and  months” — is  going  on  with  editor.  ^  you  meet  so  many  interest 

were  thrown  up  to  page  size.  These  Air.  Hathaway  while  Mrs.  Hathaway  G. — Oh,  you  write  editorials?  Now  He  runs  screaming  fcoi 
extras  sold  like  hot  cakes  in  the  streets,  is  in  the  hospital  expecting.  (“I  just  there’s  a  real  life  and  a  soft  snap  for  and  is  never  seen  again. 


W. —  (Beating  him  to  it.)  — Y 
you  meet  so  many  interesting  peop**^ 
He  runs  screaming  from  the 


